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FOUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


V  V  V  *  necessitated  few  changes  in 

fd^\XTC^T\rtT\£lTCl  the  working  schedule 

W  ij  A  W  a  few  carrier  boys  were  released, 

»  V  V  V  said,  to  meet  the  age  requirements 

'w  \  - - -C  — -  ^  M  y  _  T  under  the  law,  and  in  some  cases  such 

L»OllIOriIl  TO  W  ClCl  @  ■  XxOlir  IjOVy  action  worked  a  hardship  on  families 

1^^***^^*  ***  fc'W  W  W  w  WW  dependent  upon  the 

boys  for  partial  support.  In  other  de- 

i  Survey  Shows  Most  DaUies  Already  Operating  ^ertrnd°„"^e;a:rio'S5g“S::;*f 

--  —  ..  ployes  within  the  44-hour  maximum 

Well  Within  New  Provisions  .  . .  Many  work  week 

John  Brice,  general  manager,  Af- 

Publishers  Complying  Under  Protest  Journal,  said  his  paper  would 

try  to  observe  the  law  as  we  under¬ 
stand  it,”  adding  that  the  Journal  is 

lENERAL  COMPLIANCE  with  the  in  the  brief  asking  exemption  of  daily  arrived  in  Los  Angeles  without  caus-  proceeding  on  the  assumption  that 
new  Fair  Labor  Standards  Act  of  newspapers  from  the  act  by  the  Amer-  ing  many  changes  in  newspaper  oper-  newspaper  workers  generally  may  be 
338,  the  administration’s  Wages  and  lean  Newspaper  Publishers  Associa-  ation,  the  survey  found.  Most  of  the  class^  as  professionals, 
lours  law,  which  went  into  effect  one  tion  (Editor  &  Publisher.  Oct.  15).  conditions  called  for  have  been  in  ex-  Major  Clark  Howell,  editor  and 
[linute  after  midnight  Oct.  24,  was  Mr.  Andrews  has  not  cleared  up  this  istence  there  since  the  NRA,  with  40  publisher  of  the  Constitution,  said  his 


Survey  Shows  Most  Dailies  Already  Operating 
Well  Within  New  Provisions  .  . .  Many 
Publishers  Complying  Under  Protest 


ndicated  this  week  by  spokesmen  for  point  as  yet. 


hours  the  normal  week  on  the  metro-  paper  would  observe  the  spirit  of  the 


{<iily  newspapers  in  the  United  States,  However,  when  asked  whether  em-  politan  dailies  for  all  departments  ex-  new  law  pending  further  clarification 
in  Editor  &  Publisher  survey  of  key  ployes  from  the  business  office  of  a  cept  those  where  contracts  are  in  of  the  daily  newspaper’s  status. 

I  iities  reveals.  newspaper  working  on  election  night  force  providing  for  44  hours,  Hearst  Carriers  Checked 

i  While  much  uncertainty  surrounds  would  come  under  the  scope  of  the  In  outlying  towns  the  law  resulted  York,  Howard  W.  Stodghill, 


newspaper  working  on  election  night  force  providing  for  44  hours. 


While  much  uncertainty  surrounds  would  come  under  the  scope  of  the  In  outlying  towns  the  law  resulted  York  Howard  W  Stodghill 

^application  of  the  new  law  to  daily  law,  the  Administrator  replied  that  in  a  few  changes.  Some  paj^rs  of  Ae  circulation  representative  of  the  gen- 
ijewspapeis.  especially  as  relating  to  overtime  would  be  paid  after  44  hours  Copley  Southern  California  Associated  oral  management  of  the  Hearst  News- 


-litorial  employes,  developments  dur-  of  work. 


mg  the  first  week  indicate  that  news- 

publishers  are  falling  into  line  wYshln^toV  from  wher7t^^^^  law  ^  oV“g7ni‘zatToThlve‘77  colitected 

Jo  observe  its  provisions.  .  *■'  nt'in  wucic  uiv  law  Saturday  paper  enough  to  let  the  . 

■  w  II  \Ai  KU'  t  '''  administered,  publishers  are  exert-  e^nect  to  set  ^  such  steps  as  are  necessary  to 

Papers  Well  Within  Law  every  effort  to  conform  to  the  law  ,u  nmnnnt  nf  nrorJnptinn  witb  conform  to  the  wages-hours  law.  He 

With  the  exception  of  minor  book-  but  point  out  that  is  no  easy  task  .  increacin?  oveHime  nr  addin?  Pointed  out  that  the  papers  have  been 

keeping  changes  and  other  business  when  not  even  the  Administrator  oimnnco  annnrdin?  tn  PlarV  F  ordered  to  conform  with  the  recent 

office  procedure  as  an  effort  to  keep  claims  to  know  the  limits  of  its  ap-  Waj,-  ^^^Ment  Child  Regulations  No.  3,  issued  Oct.  21 

careful  check  of  wages  and  hours,  re-  plicability  to  the  newspaper  industry.  ’  carrintn,  nneratn  a-,  indnnnnd  Katharine  F.  Lenroot,  chief  of  the 

=iuired  under  the  law,  and  in  their  The  five  Washington  newspapers  ,  7ntraptLc:  W  wham  am  Children’s  Bureau  of  the  Department 

•  -irrier  boy  piersonnel,  most  of  the  have  guild  contracts  in  their  editorial  u,,  Labor,  specifying  occupations,  pe- 


Washington  Papers  Conform 


Newspapers  group  were  operating  on  speaking  for  the  group  on 

^  ^  have  cut  the  circulation  matters,  said  all  papers  in 


anKA  wncn  HOI  eveii  me  Aaminisiraxor  4^  tp 

office  procedure  as  an  effort  to  keep  claims  to  know  the  limits  of  its  ap-  Wait<>  ^^^idanf 


fareful  check  of  wages  and  hours,  re- 
’i-ared  under  the  law,  and  in  their 


plicability  to  the  newspaper  industry. 


Waite,  president. 

Most  carriers  operate  as  independ- 


The  five  Washin^on  newsi^pers  contractors,  but  where  they 


■amer  boy  personnel,  most  of  the  have  guild  contracts  in  their  editorial  p^nlnved  hv  rianers  a?ps  are  bein?  Labor,  specifying  occupations,  pe- 
7  pens  surveyed  reported  they  were  departments  and  signed  agreements  am  conditions  of  employment 

"perating  on  a  40-hour  week  basis  with  the  mechanical  employes.  These  rnmnre  Kpfwppn  id  anrJ  ia  f/oaT-c 


for  minors  between  14  and  16  years 


uii  a  YYfTtfv  uofuo  wiiu  loe  mecnanicai  employes,  inese  ijciYVfrcii  am, 

:;nd  paying  their  employes  above  the  must  be  certified  by  the  National  of  carriers.  While  metro-  ^his  issue). 


minirnum  wages  called  for  under  the  Labor  Relations  Board  before  they  find  W,  14  and 

Federal  act.  On  these  points  no  dif-  u - - ,t._ . i  P^litan  papers  find  boys  over  14,  and 


This  regulation  provides  that  no 
minor  under  14  is  permitted  to  be  em- 


*ederal  act.  On  these  pomts  no  dif-  become  binding  under  the  wages  and  '  -fp^ablv  ifi  am  ihJ  mnet  afficiant  permitted  to  be  em- 

fceulty  was  experienced  by  dailies  in  hour  law,  but  the  labor  standards  fixed  Up  ployed  as  a  newspaper  carrier,  and 

f "tif.uiiiing  to  the  new  law.  by  the  contracts  are  well  within  the  u  eoma  of  the  smaller  naners  stipulates  that  no  carrier  or  dis- 

However.  the  attitude  of  nublishers  lo,,.  r'a.-iiAaoiiar.  iV>a.-aram  ic  av_  some  ot  the  smaller  pape  s,  tHbutor  under  16  vears  of  a?e  be  t>er- 


f”tif<uiiiing  to  the  new  law.  by  the  contracts  are  well  within  the 

However,  the  attitude  of  publishers  law.  Certification,  therefore,  is  ex- 
■fds  that  they  would  exert  every  effort  pected  to  be  a  mere  formality, 
to  observe  provisions  of  the  law,  but  The  carrier  problem  has  all  circula- 
they  were  doing  it  under  protest.  It  tion  departments  troubled  due  to  the 
also  appeared  they  expected  modifica-  indefiniteness  of  rulings  by  the  Chil- 


c;  u  ^  T.r  u  ,  ^  ^  '  tributor  under  16  years  of  age  be  per- 

which  find  they  get  the  best  service  g 


from  boys  between  12  and  14. 

Copy  Boys  Get  Increase 


after  7  P.  M. 

Barry  Faris,  editor.  International 


jfelso  appeared  they  expected  modifica-  indefiniteness  of  rulings  by  the  Chil-  Because  St.  Louis  newspaper  plants  News  Service,  said  the  Hearst  wire 
F'on  of  the  act  all  along  the  line,  with  dren’s  Bureau  of  the  Department  of  already  were  operating  on  a  40-hour  service  “is  conforming  to  the  letter  of 


.  ial  effort  by  Administrator  Elmer  Labor,  the  administrative  agency  in  week  and  use  an  independent  carrier  the  law  pending  a  decision  by  Mr. 
F.  Andrews  to  clear  up  such  important  charge  of  that  feature.  system,  there  was  little  change  occa-  Andrews.”  He  said  many  technicali- 

angles  as  status  of  reporters  on  out-  The  Washington  Evening  Star  uses  sioned.  At  the  Post-Dispatch  a  small  ties  still  were  being  worked  out  by 

af-town  assignments;  whether  news-  both  the  “little  merchant”  plan  and  a  group  of  electricians  and  engineers  the  service’s  attorneys.  He  pointed  out 
papers  were  engaged  in  intrastate  or  small  number  of  salaried  carriers.  It  were  under  contract  for  a  48-hour  that  INS  has  been  operating  under 

rstate  commerce;  category  of  jg  not  planned  to  disturb  routes  serv-  week.  About  10  copy  boys  received  the  new  wage-hour  standard  for  the 


"testate  commerce;  category  of  jg  not  planned  to  disturb  routes  serv-  week.  About  10  copy  boys  received  the  new  wage-hour  standard  for  the 

vriters  as  professionals.  iced  by  contract  carriers,  regarded  by  small  increases  in  salary.  Officials  of  last  year  and  a  half,  and  for  that  rea- 

Due  to  the  somewhat  ambiguous  the  Bureau  of  Internal  Revenue  to  be  the  Globe-Democrat  and  Star-Times  son  the  new  law  “does  not  work  so 


--SIUUI1  of  the  newspaper  industry  in  independent  carriers.  Salaried  car- 
eguid  to  the  act,  pending  a  ruling  by  riers  who  are  under  14  are  being  re- 
tdministrator  Andrews,  some  news-  placed  by  boys  of  that  age  or  older 
^^r  executives  questioned  by  Editor  ^  ^  urn.hir,ntry«  UniU.  bac  = 


repiorted  no  changes  of  any  kind. 
However,  E.  Lansing  Ray,  Jr.,  secre- 


many  hardships  on  us.” 

At  the  New  York  Daily  Neivs  F.  M. 


placed  by  boys  of  that  age  or  older  tary  of  the  Globe-Democrat,  expressed  Flynn,  business  manager,  fa=d  “this 
The  Washingtem  Daily  News  has  a  l^out  future  rulings  regard-  paper  is  observing  the  law.”  The  News 


k  ^BLISHER  were  reluctant  to  give  restriction  aeainst  carriers  under  14  newsboys.  He  explained  that  all  mechanical  departments,  he  said,  al- 

their  views,  or  state  just  how  their  ,  .  changes  in  exist-  papers  had  a  system  whereby  ready  are  working  less  than  the  44- 

ripers  are  operating  in  this  respect.  ^  nractic^  unless  and  imtil  nffleial  distributors  employ  the  paper  sellers,  hour  maximum  set  by  the  act,  and 


.  •  .  1.  ..L  •  restriction  against  carriers  unaer  i' 

Ders  ®  ®  years  and  plans  no  changes  in  exist 

.-pers  are  operating  in  this  respect.  practic^  unless,  and  until,  officia 

status  of  Reporters  Is  Problem  rulings  by  the  Children’s  Bureau  si 
Also,  in  recent  weeks,  in  anticipa-  require. 

;'TO  of  the  new  law,  managements  "nie  Washington  Post  employs  ni 
jave  weeded  out  carrier  boys  whom  newsboys  and  regards  all  of  its  car 
“y  have  found  to  be  below  the  min-  riers  to  be  independent  contractors. 


ing  practices  unless,  and  until,  official  L  1  ^  ^  ’  1  a«..,ana 

rulings  by  the  Children’s  Bureau  so  thought  Aere  was  a  pos-  these  employes  are  receiving  well 

reouire  sibility  the  papers  themselves  might  above  the  minimum  wages.  He  added 

TTie  Washington  Post  employs  no  responsible  for  newsboys’  the  paper  will  have  to  pay  overtime 


;ave  weeded  out  carrier  boys  whom  newsboys  and  regards  all  of  its  car-  hours  and  age.  as  required,  but  that  such  a  step  is 

.  ,:hey  have  found  to  be  below  the  min-  riers  to  be  independent  contractors.  O"®  News  management, 

kum  age  limit,  14  years,  and  other  The  Pattersohnewspapers-Wash-  name,  thought  the  m^agement  of  Ae  Stati^  of  editorial  employes,  specially 
'  ujustments  included  maintenance  ington  Herald  and  Washington  Times  Papers  might  be  forced  into  installing  reporters  on  out-of-town  assignments, 
■  en  and  watchmen.  Papers  queried  -will  be  deliver^  only  hy  boys  14  time  cl^ks  in  news  rooms.  Other-  he  said,  was  the  mam  problem. 


aving  guild  contracts  with  their  edi¬ 
torial  employes  and  some  with  their 


years  of  age  or  older. 


wise,”  he  said,  “if  an  employe  claims 


Besides  contract  employes  in  the  he  has  been  worked  longer  than  the 


Wire  Services  in  Line 

“The  Wages  and  Hours  Act  will  be 


business  employes,  said  no  changes  editorial  and  mechanical  departments,  ^  lows,  ow  e  e  can  we  prove  complied  with  by  the  Associated  Press 

were  contemplated  as  contract  pro-  and  carriers,  the  newspapers  have  long  ne  aid^work.  ^  wherever  it  is  applicable,”  Lloyd 

*  Stratton,  assistant  general  manager. 


j 'Visions  were  within  the  letter  of  the  staffs  of  business  office  workers  who 


Atlanta  Changes  Small 


are  generally  unaffected  by  the  wage-  Little  change  from  former  working  told  E&P  in  New  York. 

The  big  question  among  editors,  the  hour  rules  effective  for  the  first  year,  conditions  was  noted  in  Atlanta  under  At  the  United  F*ress  offices,  Clem 
I  urvey  shows,  is  the  one  of  out-of-  Difficulties  are  expected  when  the  the  wages  and  hours  law,  the  survey  Randau,  general  business  manager 

Mwn  assignment  reporters,  and  they  second-year  regulation  becomes  op-  found.  Herbert  Porter,  publisher,  and  vice-president,  said  the  wire  ser- 

r^in  to  be  as  much  in  the  dark  about  erative  and  the  maximum  number  of  Atlanta  Georgian- American,  said  that  vice  “is  conforming  with  the  law,” 

■'  as  ever.  This  was  brought  to  the  hours  per  week  drops  to  40.  paper  had  operated  under  a  40-hour  but  pointed  out  that  many  UP  bureaus 

attention  of  Administrator  Andrews  Effective  date  of  the  wage-hour  law  plan  more  than  a  year,  and  that  the 


(Continued  on  page  21) 
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Publishers  Safe 
In  Using  14  as 
Minimum 


Age 


Those  Employing  Younger 
Boys  Do  So  at  Own  Peril  .  . 
Regulation  Issued 


ti  111  tile  eiiiiilo> tiicMl  of  miiiiii's  lietwecii  14  and 
1<>  year*  nf  awe.  or  tlie  permitting  or  suffering 
lit  such  minors  to  work,  for  the  periods  and 
under  the  conditions  hereafter  specified  shall 
not  be  deemed  to  he  oppressive  child  latior. 

“Sec.  2.  Periods  of  employment.  The  em¬ 
ployment  of  minors  in  accordance  with  section 
1  hereof  shall  lie  confined  to  the  folloiving 
periods: 

Outside  school  hours. 

Not  more  than  3  hours  on  any  school 


Washington,  D.  C.,  Oct.  24. — Pub¬ 
lishers  who  permit  distribution  of  their 
newspapers  by  carrier  boys  under  the 
age  of  14  years  do  so  at  their  own 
peril  and  may  be  in  violation  of  the 
Labor  Standards  Act,  Miss  Katharine 
F.  Lenroot,  Chief  of  the  Children’s 
Bureau  of  the  U.  S.  Department  of 
Labor  has  warned. 

The  law  became  effective  today 
without  definite  interpretations  to 
guide  publishers.  Furthermore,  no 
forecast  is  possible  as  to  when  the  ap¬ 
plicability  of  the  statute  to  newsboys 
will  be  defined.  Miss  Lenroot  stated. 

14  "Absolutely  Safe"  Aqe 
“I  would  hesitate  to  ‘advise’  pub¬ 
lishers  that  they  must  see  that  none 
Tout  certificated  children  over  14  years 
of  age  distribute  newspapers;  but  I 
will  say  that  any  publisher  following 
that  rule  will  be  absolutely  safe,”  the 
Children’s  Bureau  chief  declared  Oct. 
21. 

And  there  is  no  assiu'ance  that  Little 
Merchant  contracts  or  leases,  already 
held  by  the  Social  Security  Tax  imit 
of  the  Bureau  of  Internal  Revenue  to 
establish  an  “independent  contractor” 
relationship,  will  be  similarly  inter¬ 
preted  by  the  Children’s  Bureau. 

Miss  Beatrice  McConnell,  chief  of 
the  Industrial  Division  of  the  Bureau, 
points  out  there  are  many  types  of 
Little  Merchant  contracts  and  there 
are  court  decisions  holding  both  ways 
on  the  question  whether  they  cover 
an  employer-employe  status,  or  es¬ 
tablish  an  independent  contractor 
relationship. 

Any  publisher  claiming  an  exemp¬ 
tion  imder  a  route  lease  may  be  re¬ 
quired  to  establish  the  legal  grounds 
therefor,  it  was  made  clear. 

Miss  Lenroot  "In  Dork" 

Miss  Lenroot  pleads  inability  to  say 
with  legal  certainty  whether  news¬ 
boys  are  “engaged  in  (interstate)  com¬ 
merce,”  and  therefore  within  the  law. 
She  admits  she  is  equally  in  the  dark 
as  to  whether  there  are  situations  ia 
which  carriers  of  newspapers  are  not 
subject  to  the  law. 

Under  subsection  (g)  of  Section  3 
of  the  Labor  Standards  Act,  she  re¬ 
minds,  the  following  definition  ap¬ 
pears:  “  ‘Employ’  includes  to  suffer  or 
permit  to  work.  ”  Under  that  defini¬ 
tion  Miss  Lenroot  professes  to  see 
possible  peril  in  permitting  persons 
under  the  age  limit  to  serve  news¬ 
paper  routes  or  otherwise  distribute 
newspapers. 

The  wage  and  hour  bill  prohibits, 
generally,  the  employment  of  children 
under  the  age  of  16  years.  There  is  a 
provision,  however,  empowering  the 
Chief  of  the  Children’s  Bureau  to 
specify  occupations,  other  than  mining 
or  manufacturing,  in  which  persons 
between  the  ages  of  14  and  16  years 
may  be  employed. 

Temporary  Regulation 
Acting  under  that  proviso.  Miss  Len¬ 
root  has  issued  a  regulation,  effective 
until  Jan.  23,  1939,  which  states: 


“(a> 

“(bl 

day. 

“(c) 

day. 

“(.I) 

one  day. 


Not  more  than  8  hours  on  any  other 


Between  6  a.in.  and  7  p.m.  in  any 


While  the  regulation  does  not  men¬ 
tion  newsboys,  that  occupation  is  one 
of  those  kept  in  mind  in  the  draft  and 
administration  of  the  above  rule.  Miss 
Lenroot  said. 

In  all  cases  the  carrier  must  have 
either  a  birth  certificate  issued  by  the 
certificating  agency  of  his  state;  or  a 
transcript  of  his  baptismal  record. 

Scvorol  froblomt  Unsolved 

The  questions  whether  newsboys  are 
engaged  in  interstate  commerce,  and 
whether  they  are  employes  of  the 
publishers  whose  papers  they  carry 
are  the  major  points  of  difficulty  de¬ 
laying  a  decision,  but  there  are  sev¬ 
eral  other  unsolved  problems.  Miss 
Lenroot  stated. 

Among  them  are  these: 

Assuming  newsboys  are  considered 
to  be  engaged  in  interstate  commerce 
and  employes  of  the  publishers  whose 
papers  they  sell:  Must  they  be  paid, 
or  guaranteed,  the  minimum  wage  of 
$10,  at  least,  for  the  first  year?  As¬ 
suming  they  sell  or  distribute  papiers 
for  more  than  one  publisher,  how  is 
the  salary  or  guarantee  of  minimum 
pay  to  be  allocated  among  the  pub¬ 
lishers,  and  how  is  liability  to  be  as¬ 
sessed  against  them  if  the  total  hours 
worked  are  in  excess  of  the  number 
fixed  by  Miss  Lenroot’s  order? 

As  to  the  first  of  these  questions, 
it  is  pointed  out  that  nothing  in  the 
law  permits  a  departure  from  the 
minimum  wage  in  cases  of  this  nature. 
As  to  the  second,  the  answer  is:  “We 
just  do  not  know.  That  is  one  of  the 
problems  now  before  us.” 


EDITOR  &  PUBUSHER 
CALENDAR 

Oci,  SI-Nov.  1-.3  —  Financial 
Advertisers  Assn.,  annual  con¬ 
vention,  Fort  Worth,  Texas. 

Nov.  5  —  Illinois  Associated 
Press  Editors,  annual  meeting. 
Northwestern  University,  Evan¬ 
ston,  Ill. 

Nov.  3-6 — Southern  California 
Mechanical  Conference,  second 
convention,  Long  Beach,  Cal. 

Nov.  10-12  —  Illinois  Press 
Assn.,  annual  meeting,  Cham¬ 
pa  ign-Urbana. 

Nov.  10-12 — National  Scho¬ 
lastic  Press  Assn,  and  National 
Assn,  of  Journalism  Directors, 
Claypool  and  Lincoln  Hotels, 
Indianapolis. 

Nov.  10-12  —  West  Virgina 
State  Newspaper  Conference, 
West  Virginia  University,  Mor¬ 
gantown. 

Nov.  10-13 — Sigma  Delta  Chi, 
23rd  national  convention,  Madi¬ 
son,  Wis. 

Nov.  11 — National  Auto  Show, 
Grand  Central  Palace,  New 
York. 

Nov.  11-12  —  Hoosier  State 
Press  Assn,  and  Indiana  Uni¬ 
versity,  journalism  conference, 
Bloomington,  Ind. 

Nov.  13  —  Oklahoma  Press 
Assn.,  Circulation  Managers, 
Division,  organization  meeting, 
Oklahoma  City. 

Nov.  17-19  —  Florida  Press 
Assn.,  annual  meeting.  Lake 
Wales,  Fla. 

Nov.  18-19  —  Missouri  Press 
Assn,  and  Missouri  Women’s 
Press  Club,  fall  meeting.  Hotel 
Statler,  St.  Louis. 


Pacific  Ad  Bureau 
Office  to  Serve 
Six  States 


H.  C.  Bemsten  Announces 
Appointments  of  Two 
Department  Heads 


San  Francisco,  Oct.  24 — Addition  d 
Arizona,  Idaho  and  Nevada  to  the  ter¬ 
ritory  served  by  the  Pacific  Coast 
Division,  Bureau 


H.  C.  Bernsfen 


of  Advertising,  is 
announced  by  H. 
C.  Bernsten,  gen- 
e  r  a  1  manager 
The  original  ter¬ 
ritory  comprised 
the  states  of  Cal¬ 
ifornia,  Oregon 
and  Washington 
The  announo- 
ment  was  made 
possible  by  ac¬ 
tion  taken  ii 
Chicago  by  the 
committee  it 


Abbe  Dimnet  Lauds 
Free  Press  of  U.  S. 


STEDMAN  REAPPOINTED 

Washington,  D.  C.,  Oct.  26 — Alfred 
D.  Stedman,  assistant  administrator  of 
the  AAA  and  director  of  information 
for  that  agency,  has  resigned  effective 
Jan.  1,  to  return  to  the  position  of 
Washington  correspondent  for  the  St. 
Paul  Dispatch  and  Pioneer  Press. 
Stedman  left  that  j>ost  to  join  the 
Agricultural  Adjustment  Administra¬ 
tion,  five  years  ago.  James  R.  Wig¬ 
gins,  correspondent  for  those  news¬ 
papers,  was  called  to  the  home  office 
to  become  managing  editor  upon  the 
death  of  Roy  J.  Dunlap. 


NEW  N.  Y.  WEEKLY 

Yorkville  (N.  Y.)  Eagle,  neighbor¬ 
hood  weekly  tabloid  appearing  Thurs¬ 
days,  Oct.  20  made  its  debut  in  the 
metropolitan  field.  William  M.  Wener 
is  publisher. 


Ernest  Dimnet,  French  author  and 
lecturer,  arriving  Oct.  20  in  New  York 
on  the  French  liner  Champlain,  de¬ 
clared  that  freedom  of  the  press  in 
the  U.  S.  was  one  of  the  remaining 
bright  rays  in  a  darkening  world. 
Here  for  his  annual  lecture  tour,  Abbe 
Dimnet  discussed  the  recent  Euro¬ 
pean  crisis  and  said  that  the  people  of 
Europe  never  really  understood  what 
was  happening  around  them  until  the 
American  newspapers  arrived,  days 
after  it  was  all  over. 

“Complete  press  freedom  does  have 
its  disadvantages  and  evils,”  he  said, 
“but  they  are  far  outwei^ed  by  a 
great  service  to  humanity  that  is  seek¬ 
ing  truth.  I  have  a  friend  in  this 
country  who  sends  me  American 
newspapers  and  I  could  hardly  wait 
until  they  arrived  to  learn  what  had 
happened  and  what  was  behind  the 
news.”  The  Abbe,  an  avid  newspaper 
reader,  said  he  habitually  read  papers 
clear  across  the  scale  from  Tory  to 
extreme  radical. 


NEWS  AND  FEATURE  HIGfflJGHTS 
IN  THIS  ISSUE 


charge  of  the  Bureau  of  Advertisings 
Mr.  Bemsten  said.  Simultaneously 
completion  of  the  staff  of  the  Coas 
bureau,  with  offices  in  the  Russ  Build¬ 
ing,  San  Francisco,  was  announced 
Julian  Randolph  has  been  named 
manager  of  the  research  departme; 
and  Stedman  Chandler  manager  d 
the  promotion  department,  Mr.  Berr,- 
sten  advised. 

Both  Hove  Long  Careers 
Mr.  Randolph,  who  resigned  as  eco¬ 
nomist  and  research  man  for  seven 
Farm  Credit  units  in  the  Pacific 
Southwest  to  accept  the  bureau  post 
has  managed  his  own  research  agency 
and  has  had  16  years  of  advertisiiis 
experience.  This  experience  has  in¬ 
cluded  positions  with  the  Califoma 
Fruit  Growers  Exchange,  Safeway 
Stores,  Lockwood-Shackelford,  J 
Walter  Thompson,  McCann-Ericksc: 
and  Hamman-Lesan,  the  last  four  be¬ 
ing  advertising  agencies.  He  has  sp^ 
cialized  for  several  years  in  advertis¬ 
ing  and  economic  research. 

He  is  a  graduate  of  the  Univer^ 
of  California,  took  postgraduate  eco¬ 
nomics  work  there  and  at  Harvard  ana 
received  his  master’s  degree  fron 
California. 

Mr.  Chandler,  who  went  to  the  bu¬ 
reau  from  Erwin,  Wasey  &  Co.,  bas 
had  15  years  of  newspaper  and  adva- 
tising  experience  in  Boston, 
York,  Los  Angeles  and  San  Francisco  j 
Formerly  he  was  copy  chief  of  Bo»- 
man,  Deute,  Cummings,  Inc.,  witi 
which  agency  he  was  associated  fo 
six  years. 

He  has  served  on  the  staffs  of  s^- 
eral  eastern  newspapers,  includiuS 
the  Boston  American  and  BoitP 
Transcript.  Educated  at  Willia® 
College,  he  is  a  captain  in  the  U- » 
Army  Reserve,  serving  as  publid? 
officer  of  the  San  Francisco  recruit¬ 
ing  district. 


“Sec.  1.  Occupations.  This  regulation  shall 
apply  to  all  occupations  other  than  the  follow¬ 
ing: 

“(a)  Manufacturing  or  mining  occupations, 
including  occupations  requiring  the  perform¬ 
ance  of  any  duties  in  work  rooms  or  work 
places  where  goods  are  produced. 

“(b)  The  operation  of  motor  vehicles,  ser¬ 
vice  as  helpers  on  such  vehicles. 

“fc)  Messenger  service. 

“In  all  occupations  covered  by  this  regula- 
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GERRIE  NAMED  M.E.  j 

Appointment  of  Fraser  M.  Gerrie‘  i 
managing  editor  of  the  Edmoni'j 
(Alta.)  Journal,  a  Southam 
paper,  has  been  announced  by  Jo-- 
M.  Imrie,  vice-president  and  manar 
ing  director.  The  appointment  folk’ll 
the  resignation  of  Clifford  S.  Walla” 
assistant  to  the  managing  director, 
become  managing  editor  of  the  Toro' 
Globe  and  Mail.  Bom  in  Toronto 
1892,  Mr.  Gerrie  entered  newspa?'" 
work  with  the  Stratford  (Ont.)  Hcf-" 
in  1908,  served  on  several  other  paP"”^ 
and  in  1913  joined  the  Edmonton 
nal  as  sports  editor.  In  1915  he 
overseas  and  on  his  return  in  191®' 
rejoined  the  Journal.  He  became 
editor  in  1928  and  news  editor  in 
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Recently  Suspended  Dailies 
Bring  15-Month  Total  to  41 


Higher  Costs,  Recession  Blamed  for  Greatest 
Number  of  Mergers,  Shutdowns  in  Comparable 
Period  ...  6  Entered  Weekly  Field 
By  STEPHEN  J.  MONCHAK 


[s  of  sef- 
includiiij 
i  Bo*to! 
Willia® 
the  U-  ^ 
publio? 
0  recruit 


SUSPENSION  in  the  last  several  weeks  Worcester  Telegram,  morning  and  cities.  In  Rochester,  Mr.  Hearst  with-  ^ 
of  three  daily  newspapers  in  widely  Sunday,  and  the  Evening  Gazette,  drew  completely,  suspending  publi- 
separated  sections  of  the  United  published  by  George  F.  Booth,  pur-  cation  of  the  Rochester  Evening 
States — Massachusetts,  Ohio  and  Cali-  chased  the  assets  of  the  Post  and  are  Journal  and  Sunday  American.  In 
fomia — this  week  led  Editor  &  Pub-  liquidating  the  property.  Approxi-  Albany,  Hearst  shifted  his  Evening 
USHER  to  survey  the  daily  newspaper  mately  250  employes  were  affected  Times-Union  to  the  a.  m.  field,  con- 
publishing  field  to  see  how  it  had  by  the  paper’s  suspension.  tinuing  its  Sunday  edition,  as  Mr. 

changed  in  the  15  months  since  In  his  announcement,  Winfield  A.  Gannett  merged  the  a.  m.  Knicker- 
June,  1937.  Schuster,  owner  of  the  Schuster  hocker  Press  with  his  Evening  News 

A  check  of  Editor  &  Publisher’s  Woolen  Company,  East  Douglas,  Mass.,  as  a  six-day  paper,  the  Knicker- 
files  over  that  period,  which  includes  publisher  of  the  paper,  said  that  the  bocker  News. 

the  second  depression  of  the  1930’s,  business  recession  and  the  necessity  The  move  left  both  Albany  and 
reveals  that  41  daily  newspapers  have  of  devoting  all  his  time  to  his  manu-  Rochester  with  two  daily  newspapers 
suspended  publication,  through  mer-  facturing  interests  were  the  reasons  of  general  circulation,  one  morning 
gers  or  otherwise;  six  of  this  total  for  the  suspension.  and  one  evening  each, 

having  moved  into  the  weekly  pub-  From  Gridley,  Cal.,  last  week  came  Between  200  and  300  employes  were 
lishing  field.  word  that  the  Daily  Globe,  evening  affected  by  the  shutdown  in  Rochester, 

This  total  is  believed  to  be  the  paper,  which  had  published  since  including  68  mechanical,  52  editorial, 
largest  for  a  comparable  period  in  1906,  had  shut  down.  This  was  the  80  advertising,  50  circulation,  and 
newspaper  history,  at  least  in  recent  latest  suspension  as  Editor  &  Pub-  numerous  other  employes, 
decades.  lisher  went  to  press.  Albany  "Over-New$pap*r«d" 

5,000  Lott  Jobs  on  12  Papers  N.  Y.  Paper  Leads  Suspended  List  “Mounting  cost  of  publication  and 

Though  there  is  not  available  com-  Leading  the  list  of  suspended  papers  labor,  combined  with  the  fact  that 
plete  figures  showing  how  many  em-  chronologically  in  Editor  &  Pub-  Albany  has  been  ‘over-newspapered’ 
ployes  were  affected  by  these  sus-  lisher’s  file  since  June  of  last  year  and  can  support  profitably  only  one 
pensions,  figures  for  12  of  the  dailies  is  the  Brooklyn  Times-Union,  evening  morning,  one  Sunday  and  one  evening 
show  approximately  5,000  workers  daily,  which  had  changed  hands  four  newspaper  have  made  the  changes 
lost  their  jobs.  However,  many  of  times  in  the  last  ten  years,  before  it  necessary,’’  was  a  part  of  Mr.  Gan- 
these  persons  were  absorbed  during  was  suspended  June  7  by  M.  Preston  nett’s  formal  announcement, 
mergers  and  doubtless  many  others  Goodfellow,  then  publisher  of  the  The  two  staffs  of  the  Gannett  dailies 
have  found  employment  elsewhere.  Brooklyn  Eagle.  The  Times-Union,  were  combined  and  from  the  list  a 
In  the  majority  of  the  suspensions  which  was  purchased  in  December,  group  of  55  persons  was  selected  for 
and  mergers  severance  pay  was  1936,  by  the  Elagle,  had  been  pub-  the  new  editorial  department.  The 
granted  discharged  employes.  lish^  in  the  Eagle  plant  since  Feb-  number  included  office  boys  and  out- 

Mounting  labor  costs  and  rising  ruary,  1937.  Layoffs  were  not  so  of-town  staff  reporters.  About  25 
newsprint  prices  —  though  not  new  pronounced  in  this  case  as  most  of  editorial  workers  were  dropped, 
publishing  problems  but  especially  the  editorial  and  business  department  A  bulletin  board  agreement  follow- 
acute  during  the  depression  and  re-  employes  were  absorbed  in  the  Eagle,  ing  guild  negotiations  in  March,  1937, 
cent  recession,  and  over  which  pub-  Near  the  end  of  June,  William  added  approximately  $10,000  a  year 
lishers  have  no  control— are  the  rea-  Randolph  Hearst  announced  consoli-  to  the  editorial  payroll  of  the  two 
sons  most  frequently  attributed  for  dation  of  his  New  York  American,  Gannett  dailies  and  typographical 
the  change  in  the  national  newspaper  morning  daily,  second  oldest  of  the  union  contract  negotiations  aimed  at 
picture.  W.  R.  Hearst  newspapers,  with  the  higher  pay  in  that  department. 

In  addition,  advertising  linage  was  New  York  Journal,  p.m.,  and  the  New  “For  many  years,”  the  Gannett 
off  sharply  during  most  of  this  period.  York  Mirror,  a.  m.  tabloid.  It  marked  statement  said,  “the  morning  and 
For  instance,  in  October,  last  year,  a  step  unprecedented  in  the  half-  Sunday  newspapers  have  been  pro¬ 
linage  lagged  behind  that  of  the  pre-  century  of  Hearst  journalism.  duced  at  a  loss.  The  management 

vious  October,  but  was  still  good  in  No  reason  was  given  by  the  Hearst  has  striven  in  every  way  to  put  them 
comparison  with  the  amounts  of  ad—  management  for  the  move  except  for  u  profitable  basis,  or  at  least  a 
jwtising  on  which  newspapers  have  announcement  which  said  in  part;  financially  independent  basis.  But  the 
living  since  the  beginning  of  “The  practical  disadvantages  of  main-  time  has  arrived,  with  costs  in  all 
1931.  In  J^e  of  this  year,  total  linage  taining  three  competing  newspapers  departments  materially  increasing  and 
or  cities  as  compiled  by  M^ia  Qj^g  community  make  a  combina-  with  still  greater  increases  in  prospect, 

tion  of  this  kind  desirable  and  bene-  when  no  longer  can  the  losses  be 
June,  1937,  the  largest  drop  in  the  15-  fjgial.”  sustained.” 

month  survey  period.  In  September,  _  Th^  Gannett  management  found  it 

1938,  total  linage  was  11.5%  below  a  previous  instance  of  _  ^  retain  three-fifths  of  the 

year  aso  Hearst  selling  a  paper  was  when  he  lo  reiain  uirte  uiuis 

Ti,i  ®  combined  staffs,  it  was  .stated.  About 

Wherever  comment  was  available  I,  *!.  m  vlaS  helnJo  Ihe  15  members  of  the  circulation  and 

iTOR  &  Publisher  found  that  pub-  Ynrk  nanert;’  meruer  The  Amer  i*dvertising  staffs  were  dropped.  The 

I  Iishers  were  as  one  in  saying  these  TtaHeH  ^  1JW?  management  offered  to  do  all  it  could 

were  the  reasons  for  the  suspensions.  started  in  1882  as  the  Morning  ^ 

Latest  casualties  as  a  result  of  Journal  and  was  acquired  by  Hearst  gyj3j.gg(j 
;  present  newspaper  economics  were  1895.  ■  -  .  Meraed 


Hearst-Gannett  Mergers 


i^iesi  casualties  as  a  result  ot  o,  g^g^ged. 

present  newspaper  economics  were  Popg^,  Merged 

mu  ”*‘''-**:®‘'""***  “*7*'-*  ^  The  Sunbury  (Pa.)  Daily  was  com- 

the  l  r  mu‘°  with  the  Sunbury  Item,  to  be 

TU„  M  y  ^  ^  m  y  ®  employ^  2,800  persons.  The  entire  known  as  the  Sunbury  Daily  Item, 

Fremont  cl^assified  advertising  department  of  j^jy  j  1937  ^he  two  p.  m.  papers 

and  tZ  1-.H  evening  paper,  the  American  was  absorbed  into  the  having  been  brought  together  after 

soL  nJc  incorporating  Journal- American  and  Mirror.  For  several  months’  negotiations.  Most 

me  News  features,  suspended  it  six  months,  dismissed  employes  were  gf  ^^e  employes  of  both  newspapers 

cal  ed  tbp  M  ®  priority  wherever  new  men  ^.g^g  retained,  it  wa.s  reported. 

Us  staff  ^  The  Cedar  Falls  (la.)  Daily  News. 

the  Newc  employes  of  Determination  of  publishers  to  com-  a.  m.,  became  a  weekly  July  8.  1937, 

followed  efferf/pf  losses  due  to  mounting  costs  a  statement  from  the  publisher  an- 

ment  to  bnv  tbe  m  ^  manage-  gained  momentum  a  few  days  later  nouncing:  “Cost  of  operation  as  the 

ment  to  buy  the  Messenger.  as  Frank  E.  Gannett,  publisher,  Gan-  result  of  the  demands  of  the  typo- 

yn  the  same  day  the  Worcester  nett  Newspapers,  and  Mr.  Hearst  graphical  union  for  a  substantial 

'ening  Post  suspended  publication  effected  changes  curbing  competition  increase  of  wages  has  seriously  handi- 

or  7  years  of  existence.  The  in  two  leading  up-state  New  York  capped  the  management.  This  in¬ 


creased  expense,  together  with  the 
marked  increase  in  the  cost  of  print 
paper,  has  made  the  expense  of  pub¬ 
lishing  a  paper  of  the  standard  of  the 
Daily  News  prohibitive.” 

The  Sisterville  (W.  Va.)  Review, 
P.M.,  only  daily  newspaper  in  Tyler 
County,  suspended  in  August,  1937. 
The  same  month  the  Fayetteville 
(Ark.)  Democrat-Northwest  Arkan¬ 
sas  Times  absorbed  the  Progressive 
Star  and  discontinued  it.  The  Eliza¬ 
beth  City  (N.  C.)  Daily  Independent 
suspended  publication  “indefinitely” 
Aug.  14,  1937,  two  weeks  and  a  day 
after  its  first  anniversary. 

Miami  Tribune  Suspends 
Sale  of  the  tabloid  Miami  Tribune 
by  M.  L.  Annenberg  to  the  Miami 
Herald  Dec.  1,  1937,  and  its  imme¬ 
diate  suspension  by  the  new  owners 
left  the  morning  newspaper  field  in 
the  resort  city  entirely  to  the  Herald. 
The  Herald  and  the  Miami  News,  only 
evening  paper,  both  publish  Sunday 
editions,  as  did  the  discontinued 
tabloid. 

In  a  deal  representing  “consider¬ 
ably  more  than  $2,500,000,”  Paul 
Block,  publisher.  Block  Newspapers, 
in  September,  1937,  obtained  com¬ 
plete  control  of  the  Pittsburgh  Post- 
Gazette,  morning,  and  Mr.  Hearst  re¬ 
gained  possession  of  the  Milwaukee 
Sentinel,  morning,  which  he  merged 
with  his  Wisconsin  News.  This  deal 
was  the  fourth  change  that  Mr.  Hearst 
made  in  his  vast  newspaper  empire  in 
two  months. 

The  Omaha  Bee-News,  a  Hearst 
property  since  1928,  in  the  closing 
days  of  September,  1937,  was  sold  to 
the  opposition  World-Herald,  morn¬ 
ing  and  evening,  for  $750,000,  and  the 
latter  suspended  it.  Only  35  or  40 
persons  from  all  departments  of  the 
Bee-News,  which  employed  approxi¬ 
mately  500  persons,  were  taken  over 
by  the  World-Herald. 

On  Nov.  6,  1937,  the  Hyannis 

(Mass.)  Cape  Cod  Colonial,  which 
was  establi^ed  as  a  daily  the  year 
before,  suspended  publication.  Lin¬ 
coln  O’Brien,  publisher,  stated:  “This 
is  no  field  for  two  papers.”  The  sus¬ 
pension  left  the  field  to  the  Cape  Cod 
Standard-Times.  A  few  days  later  the 
Lawrence  (Mass.)  Telegram  also  sus¬ 
pended. 

The  Seminole  (Okla.)  Producer, 
evening,  and  the  Seminole  Evening 
Reporter  were  merged  Jan.  1,  1938, 
and  the  last  edition  of  the  Reporter 
was  published  Dec.  25,  1937. 

In  March  of  this  year  the  Marianna 
(Fla.)  Times-Courier,  morning  and 
Sunday,  suspended  publication.  Early 
in  April  the  Maud  (Okla.)  Enter¬ 
prise,  evening  and  Sunday,  discon¬ 
tinued  to  be  published  weekly. 

Another  major  change  in  the  Hearst 
newspaper  setup  occurred  late  in 
April  when  the  Boston  Evening 
American  became  a  standard  tabloid 
with  the  retail  price  reduced  from  3c 
to  2c  and  the  editorial,  advertising 
and  mechanical  department  staffs  of 
the  American  were  combined  so  far  as 
it  was  possible  with  the  Boston  Rec¬ 
ord,  Hearst  a.m.  tabloid.  It  was  un¬ 
derstood  a  large  number  of  employes 
were  dropped,  including  about  70  in 
the  editorial  departments  of  the  two 
papers. 

Providence  Tribune  Suspended 

The  Providence  (R.  I.)  Tribune, 
evening,  was  suspended  April  30  by 
the  F*rovidence  Journal  (jo.,  which 
had  published  it  for  several  months 
after  acquiring  assets  of  the  insolvent 
company  that  published  the  former 
Star-Tribune. 

The  Star-Tribune  had  been  pub¬ 
lished  by  Walter  E.  O’Hara,  former 
president  of  the  Narragansett  Racing 
Association  who  early  in  1937  pur¬ 
chased  the  old  News-Tribune  from 

(Continued  on  page  14) 
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Harn  Resigns  ABC  Post; 
Re-Elected  by  Board 

Surprises  Convention  with  Letter  Asking  to  Be 
Relieved  ...  To  Serve  Indeterminate  Period 
Pending  Selection  of  Successor 


AT  THE  CLOSE  of  the  25th  annual 
convention  of  the  Audit  Bureau  of 
Circulations  in  Chicago  last  week,  the 
board  of  directors  received  a  letter 
from  O.  C.  Harn,  ABC  managing  di- 


to  retire  from  the  active  direction  of 
the  Bureau’s  affairs. 

“I  am  conscious  of  the  fact  that  the 
smooth  running  of  the  business  must 
not  be  jeopardized  by  precipitate  and 


rector,  requesting  that  he  be  allowed  abrupt  change  and  I  wish  to  assure 


to  retire  from  active  direction  of  the 
Bureau.  Mr.  Ham’s  communication 
was  referred  to  a  special  committee  of 
directors  and  in  consideration  of  his 
wishes  he  was  re-elected  managing 
director  for  an  indeterminate  period, 
pending  selection  of  his  successor. 

Announcement  Is  Surprise 
Announcement  of  Mr.  Ham’s  desire 
to  retire  from  the  Bureau  came  as  a 
complete  surprise.  No  indication  of 
his  intentions  was  evidenced  dxiring 


Edwin  S.  Friendly,  New  York  Sun  (left), 
chats  with  O.  C.  Harn,  ABC  manaqinq 
director,  at  annual  luncheon. 

the  two-day  convention  which  closed 
Oct.  21.  His  letter  was  presented  at 
the  annual  organization  meeting  of 
the  board  following  adjournment  of 
the  convention. 

President  P.  L.  Thomson,  Western 
Electric  Company,  expressed  in  be¬ 
half  of  board  members  their  regret 
that  Mr.  Ham  felt  it  necessary  at  this 
time  to  suggest  his  withdrawal  from 
active  management  of  the  Bureau’s 
affairs,  stating,  however,  they  consid¬ 
ered  it  “fortunate  that  his  long  experi¬ 
ence  and  inestimable  value  to  the  Bu¬ 
reau  and  the  cause  of  advertising  will 
continue  to  be  available.’’ 

Mr.  Harn  has  been  actively  identi¬ 
fied  with  the  Bureau  from  its  begin¬ 
ning,  serving  as  a  member  of  the 
organization  committee  in  1914,  when 
he  was  then  associated  with  the  Na¬ 
tional  Lead  Company.  He  was  later 
ABC  president  from  1920  to  1927, 
when  he  succeeded  Stanley  Clague  as 
managing  director  of  the  Bureau.  His 
letter  to  the  directors  stated: 

Long  Active  in  Bureau 

“During  the  entire  history  of  the 
Bureau  I  have  been  closely  affiliated 
with  its  work.  During  the  last  18 
years  the  connection  has  been  one  of 
intimate  official  endeavor  in  the  in¬ 
terest  of  the  great  movement.  For  11 
years  it  has  been  my  daily  care. 

“My  interest  in  the  Bureau’s  wel¬ 
fare  and  progress  today  remains  as 
great  as  ever  but  for  some  time  I  have 
felt  a  growing  desire  for  an  easing  of 
the  daily  burden.  I  am,  therefore,  with 
real  regret,  requesting  to  be  allowed 


you  and  the  directors  that,  in  sug 
gesting  my  retirement,  I  am  leaving 
the  time  and  manner  wholly  to  the 
convenience  of  the  board.  I  am  at 
your  service  for  such  utilization  of 
my  time  and  experience  as  you  may 
desire.  Also  if  my  aid  should  be 
needed  in  the  selection  of  a  successor 
it  will  of  course  be  gladly  given.” 

In  reply  to  Editor  &  Publisher’s 
query  as  to  his  future  plans,  Mr.  Ham 
said  he  had  made  none  as  the  time  of 
his  retirement  was  too  indefinite. 

The  closing  session  was  marked  by 
a  dearth  of  resolutions.  Only  one  was 
adopted,  expressing  appreciation  and 
confidence  in  the  Bureau’s  manage¬ 
ment  and  staff.  All  other  resolutions 
were  referred  to  the  board  for  future 
consideration. 

Resolutions  on  Map  Question 

Although  the  newspaper  division 
decisively  rejected  the  proposal  that 
maps  be  included  in  publisher’s  state¬ 
ments,  the  advertiser  and  advertising 
agency  division  adopted  resolutions 
recommending  the  principle  of  map 
delineation  of  newspaper  circulations 
be  kept  before  the  board  for  study. 

The  resolution  unanimously  adopted 
by  the  newspaper  division,  recom¬ 
mending  that  newspaper  representa¬ 
tion  on  the  board  be  increased  to 
seven,  was  also  referred  to  the  board. 
As  pointed  out  by  J.  Noel  Macy,  West¬ 
chester  County  Newspapers,  ABC  di¬ 
rector  who  presided  at  the  newspaper 
meeting,  considerable  time  was  spent 
by  that  group  discussing  finances  of 
the  bureau.  Included  in  the  latter 
discussion  was  the  suggestion  that 
thought  be  given  to  disposition  of  the 
Bureau’s  considerable  accumulated 
excess  income.  Also  discussed  at 
length  was  the  factor  of  the  increasing 
general  overhead  which  results  in  the 
ever-mounting  audit  hour  cost  and  the 
resultant  increasing  number  of  excess 


Attending  ABC  luncheon,  I.  to  r.:  U.  S. 
Senator  Arthur  Capper,  president  of  Cap¬ 
per  Publications;  President  P.  L.  Thomson, 
Western  Electric  Co.,  and  W.  W.  Wachtel, 
president  of  Calvert  Distillers  Corp.,  guest 
speaker. 


Among  those  present  at  ABC  convention, 

I.  to  r.:  G.  R.  Schaeffer,  Marshall  Field  & 
Co.,  ABC  director;  Frank  G.  Huntress,  San 
Antonio  Express-News,  and  J.  M.  Elliott, 
Jacksonville  (Fla.)  Times-Union. 

audit  bills  received  by  newspaper 
members. 

Officers  Re-elected 

The  treasurer’s  report,  presented  by 
E.  Ross  Gamble,  Leo  Burnett  Com¬ 
pany,  Inc.,  showed  cash  receipts  for 
the  year  ended  Aug.  31,  1938,  totaled 
$523,725.45;  total  disbursements 
amounted  to  $518,363.61;  with  a  cash 
balance  of  $86,399.55. 

Officers  of  the  Bureau  who  were  re¬ 
elected  are: 

President:  P.  L.  Thomson,  Western 
Electric  Co.,  New  York;  vice  presi¬ 
dent:  F.  R.  Davis,  General  Electric 
Co.,  Schenectady,  N.  Y.;  2nd  vice 
president:  Ralph  Starr  Butler,  General 
Foods  Corp.,  New  York;  3rd  vice 
president:  Fred  Bohen,  Successful 
Farming,  Des  Moines,  la.;  secretary: 

G.  R.  Schaeffer,  Marshall  Field  &  Co., 
Chicago;  treasurer:  E.  Ross  Gamble, 
Leo  Burnett  Co.,  Inc.,  Chicago;  man¬ 
aging  director:  O.  C.  Harn,  Audit 
Bureau  of  Circulation,  Chicago. 

The  following  directors  were  re¬ 
elected: 

Ralph  Starr  Butler,  General  Foods 
Corp.;  E.  Ross  Gamble,  Leo  Burnett 
Co.,  Inc.;  Paul  I.  Aldrich,  National 
Provisioner,  Chicago;  Mason  Britton, 
McGraw-Hill  Publishing  Co.,  Inc., 
New  York;  W.  J.  J.  Butler,  Globe  and 
Mail,  Toronto,  Ont.;  William  A.  Hart, 
E.  I.  du  Pont  de  Nemours  &  Co.,  Wilm¬ 
ington,  Del.;  Verne  E.  Joy,  Sentinel, 
Centralia,  Ill.;  Marco  Morrow,  The 
Capper  Farm  Press,  Topeka,  Kans.; 
Leo  Nejelski,  Swift  &  Company,  Chi¬ 
cago;  Stuart  Peabody,  The  Borden 
Company,  New  York;  D.  D.  Richards, 
Sears,  Roebuck  and  Co.,  Chicago;  H. 

H.  Rimmer,  Canadian  General  Electric 
Co.,  Ltd.,  Toronto,  Ont.;  Ernest  G. 
Smith,  Times-Leader,  Wilkes-Barre, 
Pa.;  F.  W.  Stone,  The  Parents’  Maga¬ 
zine,  New  York. 

■ 

ASK  UNIFORM  LAWS 

North  Carolina  newspaper  publish¬ 
ers  have  just  asked  the  North  Caro¬ 
lina  Alcoholic  Control  to  adopt  some 
convenient  and  uniform  policy  regard¬ 
ing  liquor  advertising  to  enable  news¬ 
papers  to  recapture  revenues  lost  to 
out-of-State  magazines  as  a  result  of 
former  censorship  of  the  board. 
■ 

ABITIBI  EARNINGS  UP 

Earnings  of  Abitibi  Power  and 
Paper  Company,  Ltd.,  in  September 
were  reported  Oct.  20  at  $300,225,  com¬ 
pared  with  $250,338  in  August  and 
$417,269  in  ^ptember,  1937.  Earn¬ 
ings  were  before  depreciation  and 
bond  interest  charges. 


Guild  Ad  Urges 
Re-election  of 
Governor  Murphy 

Copy  Headed  “Reporters 
Know"  .  .  .  Daily 
Calls  It  Misleading 

Detroit,  Oct.  27 — With  a  48-inch 
advertisement  in  the  Detroit  Free 
Press  of  Oct.  26,  headed  “Reporters 
Know”  and  advocating  the  re-election 
of  Governor  Frank  Murphy  of  Michi¬ 
gan,  the  Detroit  Newspaper  Guild 
stepped  into  Michigan  politics  in  print. 

'The  advertisement  went  on  to  point 
out  that  “our  choice  for  Governor  is 
based  on  facts.  Facts  we  ourselves 
gathered!”  and  concluded  with  the 
sentence:  “The  Detroit  Newspaper 

Guild  believes  in  the  name  of  progress 
that  Governor  Frank  Murphy  must 
be  re-elected. 

"We  Know  Frank  Murphy" 

“We  newspapermen  and  women  are 
on  the  job  when  headlines  are  bom. 
We  have  the  opportimity  to  study  the 
principals  in  every  history-making 
event,”  the  advertisement  continued 
“We  have  mingled  with  men  and 
women  in  the  bread  lines  .  .  .  seen 
pressure  groups  at  work  in  Lansing 
.  .  .  witnessed  big  taxpayers’  vain  at¬ 
tempts  to  shirk  their  social  responsi¬ 
bilities  and  heard  the  hysterical  cries 
of  those  who  clamored  for  the  bloody 
suppression  of  strikes  .  .  .  and  we 
KNOW  FRANK  MURPHY  to  be  a 
man  who  weighs  every  issue  carefully 
.  .  .  and  then  decides  by  PROGRIS 
SIVE  and  HUMANITARIAN  stand¬ 
ards.” 

The  advertisement  appeared  on 
page  8  of  the  paper.  On  the  front 
page  a  two-column  box  by  the  man¬ 
agement,  headed  “An  Explanation’ 
stated  that  “The  Free  Press  believes 
in  freedom  of  the  press,  of  speech  and 
opinion.  It  therefore  accepts  an  ad¬ 
vertisement  in  this  issue  from  the 
Detroit  Newspaper  Guild  indorsing 
the  candidacy  of  Frank  Murphy. 

“However,  it  is  felt  that  an  explana¬ 
tion  is  necessary  and  we  believe  the 
ad  as  it  stands  is  misleading.” 

Not  Majority  Opinion,  Sayi  Daily 
The  explanation  goes  on  to  point 
out  that  the  Guild  is  part  of  the  CIO 
and  states  that  the  majority  of  the 
active  Guild  members  is  “made  up  of 
those  who  adhere  to  the  left-wing 
political  faith  made  manifest  by  the 
radical  CIO  leadership.” 

The  explanation  continues  to  poini 
out  that  “the  Guild  group  in  control 
does  not  reflect  the  majority  opinion 
of  the  working  newspaper  men  and 
women  in  Detroit  in  any  way  what¬ 
soever. 

“The  major  element  of  those  en¬ 
gaged  in  the  profession  of  journalian 
in  Detroit,”  the  explanation  concludes, 
“do  their  own  thinking  and  are  not 
led  by  the  nose  to  the  ballot  box  by 
John  Lewis.” 

The  guild  advertisement  also  ran 
In  the  Detroit  News  and  Detroit 
Times  Oct.  26. 

The  Free  Press  explanation  was  an¬ 
swered  by  Paul  Weber,  guild  presi¬ 
dent,  in  a  statement  denying  radical¬ 
ism. 

EMPIRE  PRESS  SESSION 

London,  Oct.  25 — The  Coimcil  of  the 
Empire  Press  Union  today  acceptec 
the  invitation  of  J.  H.  Woods,  chair¬ 
man  of  Canadian  Section,  to  hold  the 
Sixth  Imperial  Press  Conference  » 
1940  in  Canada.  The  conference  prop¬ 
er  will  be  held  at  Ottawa  and  it  is 
planned  delegates  will  tour  the  Do' 
minion  from  coast  to  coast. 
committee  of  arrangements  is  headed 
by  Victor  Sifton,  Winnipeg  Free  Press 
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Attention  Value  of  Ads 
In  Dailies  Stressed 


Bureau  of  Advertising  Brochure  Says  Quantity 
Of  Reading  Depends  on  Quality  of  Copy  . . . 
Hooper  Reports  Cited  Prove  Readership 


EMPHASIZING  the  attention  value  of 
newspaper  advertising  and  using 
as  its  nucleus  “The  Hooper  Scrap¬ 
book  of  Tested  Newspaper  Advertis¬ 
ing,”  which  includes  reports  on  how 
readers  treated  certain  advertisements 
in  terms  of  “observation,”  “identifica¬ 
tion,”  and  “reading,”  the  most  attrac¬ 
tive  and  probably  most  important  pro¬ 
motion  brochure  of  the  Bureau  of  Ad¬ 
vertising,  American  Newspaper  Pub¬ 
lishers  Association,  was  released  Oct. 
28. 

Illustrating  its  contention  that  news¬ 
paper  advertising  has  high  attention 
value,  the  study  uses  the  C.  E.  Hooper, 
Inc.,  reports  on  several  advertisements 
showing  that  some  ads  have  been  ob¬ 
served  by  60  to  80%  of  the  readers 
interviewed  and  the  products  adver¬ 
tised  were  identified  by  an  equally 
high  percentage  of  the  readers. 

With  these  examples  the  Bureau 
concludes  that  newspaper  space  is 
highly  profitable.  It  cites  the  growth 
of  the  automobile  industry,  cigarette 
industry  and  others  as  proof  of  the 
newspaper  advertising  pulling  power. 

Low  Cost  of  Newspaper  Ads 
It  concludes  by  stressing  the  low 
cost  of  newspaper  space,  “basically 
below  that  of  any  other  medium,”  and 
lists  other  advantages  such  as  quick 
copy  changes,  the  opportunity  to  con¬ 
centrate  on  the  advertiser’s  most  log¬ 
ical  markets,  emd  the  chance  to  check 
results  of  advertising  in  certain  lo¬ 
calities. 

“So,  they  don’t  read  the  ads!”  is 
the  jibing  title  of  the  17  inch  x  13*/^ 
inch  booklet  printed  on  heavy  coated 
stock  with  color. 

“Well,  do  they  read  the  ads?” 
another  headline  asks.  “Of  course 
they  do.  But  how  many  people  read 
the  ads  .  .  .  and  how  thoroughly  do 
they  read  them?  Well,  that  depends. 
It  depends  mostly  on  the  ads.  The 
answer  to  the  question  is,  obviously, 
another  question,  “which  ads?”  .  .  . 
An  ad  is  something  like  a  kiss.  The 
results  you  get  from  it  dep)end  on 
what  you  put  into  it,”  the  study  con¬ 
tinues. 

“People  go  through  a  newspaper 
looking  for  things  that  interest  them, 
reading  the  things  that  interest  them. 
If,  in  this  process,  they  run  across 
an  ad  that  is  interesting  they’ll  read 
it,  too. 

Depends  on  Advertiser 

“The  space  that  an  ad  occupies  in 
a  newspaper  has  high  attention  value. 
If  the  same  space  were  filled  with  an 
important  item  of  news  it  would,  cer¬ 
tainly,  stop  the  eyes  and  the  minds 
of  most  of  the  newspaper’s  readers. 
How  much  attention  an  individual  ad 
gets  depends,  plainly,  on  how  good  a 
job  the  advertiser  has  turned  out.  The 
opportunity  is  there  .  .  .  and  it’s  big. 
The  rest  is  up  to  the  advertiser  him¬ 
self. 

“There  is,  therefore,  no  such  thing 
as  an  average  newspaper  ad  of  any 
size  .  .  .  any  more  than  there  is  an 
average  kiss.  And  it’s  useless  to  try 
to  arrive  at  any  ‘average’  figure  on 
the  attention  received  by  an  ‘average 
quarter-page  ad’  on  an  ‘average  full- 
Page  ad’  or  an  ‘average  100-line  ad.’ 
There  are  so  many  different  kinds  of 
ads  of  every  size. 


“But  this  much  is  certain:  What  one 
advertiser  gets  from  the  space  he 
buys  another  advertiser  can  get,  too. 
If  one  advertiser  gets  60%  of  a  news¬ 
paper’s  readers  to  notice  his  quarter- 
page  ad,  you  can  attract  just  as  many 
readers  with  the  same  space  if  you 
can  make  your  ad  as  good  as  his  .  .  . 
and  a  still  larger  number  if  you  can 
make  your  ad  better  than  his.  There 
aren’t  any  ‘maximums’  to  what  a 
newspaper  ad  can  do. 

Hooper  Surveys  Shown 
“Now  all  these  seem  to  be  self- 
evident  facts  .  .  .  too  obvious  almost 
to  dwell  upon.  But  some  people,  even 
some  advertising  men,  aren’t  satisfied 
with  the  obvious  or  the  self-evident. 
They,  especially,  will  be  interested  in 
the  ‘Hooper  Scrapbook  of  Tested 
Newspaper  Advertisements’  which  we 
have  bound,  with  permission,  as  a 
part  of  this  book.  And  everybody 
concerned  with  advertising  will  find 
in  it  plenty  of  nourishing  food  .  .  . 
perhaps  a  challenge,  too.  It  shows 
what  some  national  advertisers  have 
done  with  the  opportunities  offered 
by  newspaper  space.” 

The  Bureau  then  drives  home  the 
idea  that  what  an  advertiser  gets  out 
of  his  newspaper  space  depends  on 
what  he  puts  into  it.  The  Hooper 
study  included  was  not  done  espe¬ 
cially  for  the  Bureau  but  is  a  com¬ 
pilation  of  investigations  made  by 
Hooper  for  advertisers  and  agents.  It 
has  a  foreword  by  C.  E.  Hooper. 

Twenty-four  ads  that  had  been 
tested  by  the  Hooper  interview  method 
are  reproduced.  The  foreword  re¬ 
veals  that  not  less  than  200  interviews 
were  completed  on  each  ad  with  the 
following  questions  being  asked:  Was 
the  advertisement  seen,  or  not  seen? 
Did  those  who  saw  the  advertisement 
retain  an  accurate  impression  of  what 
product  was  advertised?  Was  the 
headline  read,  or  not  read?  Was  the 
copy  read,  or  not  read? 

"Mask”  Identifying  Marks 
Interviewers  carried  copies  of  the 
previous  day’s  paper  which  contained 
the  advertisements  to  be  tested.  From 
these  ads  all  company  and  brand 
names  and  package  illustrations  had 
been  “masked”  out. 

As  samples  of  the  ads  presented: 
A  Continental  Oil  Company  ad,  five 
columns  by  220  lines,  was  observed 
by  66%  of  the  readers;  the  headline 
was  read  by  77%  of  the  observers; 
copy  was  read  by  25%  of  the  men  ob¬ 
servers  and  the  product  was  identi¬ 
fied,  in  spite  of  the  masking,  by  62% 
of  the  observers. 

An  Oldsmobile  ad  was  observed  by 
66%  of  the  men  readers;  a  Palmolive 
advertisement  received  an  80%  ob¬ 
servation  by  women  and  was  identi¬ 
fied  by  84%  of  the  observers.  On  the 
other  hand  a  Smith  Brothers,  Inc.  ad, 
was  only  observed  by  28%  of  the  read¬ 
ers  but  was  identified  by  90%.  of  the 
observers. 

A  Socony  Mobilgas  advertisement 
was  observed  by  79%  of  the  men  read¬ 
ers  and  was  identified  by  82%  of  the 
observers. 

The  Bureau  study  concludes: 

“If,  as  the  Hooper  investigations 
show,  newspaper  advertisements  can 
be  so  successful  in  arresting  reader 


attention,  then  newspaper  space  must 
be  highly  profitable  ...  to  those  who 
know  how  to  use  it. 

“The  records  are  full  of  newspaper 
campaigns  that  have  started  buying 
on  a  large  scale,  sent  people  into  stores 
to  ask  for  the  manufacturer’s  mer¬ 
chandise,  stepped  up  consumption,  ex¬ 
hausted  dealers’  supplies,  taxed  fac¬ 
tories’  output. 

“Manufacturers  of  automobiles  and 
face  creams,  refrigerators  and  break¬ 
fast  foods,  oil  burners  and  razor 
blades,  cigarettes  and  underwear  and 
countless  other  products  have  found 
that  good  newspaper  advertising  is 
the  shortest,  surest,  most  economical 
route  to  more  business. 

“Nor  is  this  surprising  when  you 
consider  the  many  advantages  that 
newspapers  offer.  With  newspapers 
you  can  tell  your  story  to  the  largest 
number  of  potential  customers  .  .  . 
because  nearly  everybody  reads  a 
newspaper  every  day.  You  can  con¬ 
centrate  your  efforts  on  your  most 
logical  markets;  start  or  stop  or 
change  your  copy  any  time  and  any¬ 
where;  give  your  advertising  a  local 
touch;  hitch  your  advertising  to  the 
news;  get  quick  action  when  you  want 
quick  action;  check  the  results  of 
your  advertising,  market  by  market, 
town  by  town;  step  up  retail  distribu¬ 
tion  and  dealer  co-operation  because 
retailers  themselves  advertise  in  news¬ 
papers  and  know  the  power  of  news¬ 
paper  advertising  to  move  goods  into 
the  hands  of  consumers. 

Low  Cost  Important 

“And  on  top  of  all  these  advantages, 
there  is  the  low  cost  of  newspaper 
space.  Basically,  it  is  below  that  of 
any  other  medium.  But  when  the 
space  is  occupied  by  advertising 
which  really  stops  the  reader,  its  cost 
drops  to  a  point  beyond  comparison. 

“Would  you  like  to  see  more  people 
buy  more  of  your  merchandise? 
Would  you  like  to  see  your  sales  chart 
take  a  healthy  upward  swing?  Then 
your  first  and  most  essential  medium 
is  newspaper  space.  To  thousands  of 
other  advertisers  it  has  paid,  is  pay¬ 
ing,  big  dividends  in  increased  sales. 
How  well  it  will  repay  you  depends, 
quite  simply,  on  how  well  you  use  it.” 
■ 

Hearst  Art  to  Be  Sold 
In  N.  Y.  and  London 

New  York  and  London  auction  gal¬ 
leries  will  be  the  scenes  in  November 
and  December  of  sales  of  art  treasures 
of  William  Randolph  Hearst,  publisher, 
Hearst  Newspap)ers.  Part  of  his  col¬ 
lection  of  old  silver  from  St.  Donat’s 
Castle  in  Wales,  covering  the  15th  to 
the  19th  centuries,  will  be  offered  at 
Christies  in  London,  Dec.  15.  The  col¬ 
lection  comes  entirely  from  Mr. 
Hearst’s  Wales  castle,  which,  with  all 
its  varied  art  treasures,  is  being  sold. 

Revolutionary  New  York  will  be 
recreated  in  the  drawings  on  the  faces 
of  the  Anglo-American  Staffordshire 
china  when  famous  pieces  of  Mr. 
Hearst’s  collection,  one  of  the  greatest 
in  the  world,  are  offered  in  the  auction 
rooms  of  the  Parke-Bemet  Galleries, 
Fifth  Avenue  and  57th  Street,  New 
York,  on  Nov.  17-18.  In  addition,  the 
offerings  will  include  letters  of  such 


Illustration  shows  attractive  format  of  Ad 
Bureau  brochure. 

men  of  early  historical  importance  as 
Benedict  Arnold,  Israel  Putnam,  Wil¬ 
liam  Penn,  Robert  Fulton,  and  a  col¬ 
lection  of  the  signatures  of  the  signers 
of  the  Declaration  of  Independence. 

■ 

FTC  Has  Radio, 
Periodical  Division 

Washington,  D.  C.,  Oct.  26 — ^Exami¬ 
nation  of  newspaper  and  magazine 
advertisements  and  radio  continuities 
will  be  conducted  henceforth  by  a 
special  division  of  the  Federal  Trade 
Commission,  the  division  having  been 
set  up  to  replace  the  nine-year-old 
Special  Board  of  Investigation  which 
formerly  handled  this  work.  The 
change  is  wholly  administrative,  it 
was  explained  at  FTC  offices,  the  new 
Radio  and  Periodical  Division  assum¬ 
ing  only  the  duties  of  the  special 
board. 

Pgad  B.  Morehouse,  formerly  a  trial 
lawyer  for  FTC  heads  the  division 
with  personnel  of  approximately  50 
persons  who  were  engaged  until  this 
week  by  the  special  board.  Their 
responsibility  is  to  read  advertise¬ 
ments  and  continuities  and  mark  for 
further  examination  those  which  are 
considered  to  be  violative  of  the  fed¬ 
eral  act. 

■ 

AFA  DISTRICT  MEETING 

Members  of  the  tenth  district  of  the 
Advertising  Federation  of  America, 
which  embraces  Texas,  Oklahoma, 
Louisiana  and  Arkansas,  will  hold 
their  16th  annual  convention  Oct.  27, 
28  and  29,  at  the  Hotel  Texas  in  Fort 
Worth.  Among  speakers  scheduled 
are  James  A.  Horton,  Washington, 
chief  investigator  for  the  Federal 
Trade  Commission;  Earle  Pearson, 
New  York,  general  manager  of  the 
AFA;  Miles  Trammel,  Chicago,  ex¬ 
ecutive  vice-president,  National 
Broadcasting  Company,  and  A.  O. 
Buckingham,  New  York,  president  of 
Cluett,  Peabody  &  Company,  Inc.; 
A.  J.  Jarrall,  president.  Advertising 
Club  of  New  Orleans;  J.  Edwards, 
Dallas,  president.  Southwestern  Asso¬ 
ciation  of  Advertising  Agencies. 

■ 

HITS  TESTIMONIAL  ADS 

Washington,  D.  C.,  Oct.  25 — Deter¬ 
mined  to  hold  paid  testimonial  adver¬ 
tising  within  what  it  considers  to  be 
proper  bounds,  the  Federal  Trade 
Commission  has  begun  proceedings 
against  a  Los  Angeles  producer  of  a 
medicinal  product.  One  of  the 
charges  is  that  the  producer  uses  paid 
testimonials  by  persons  not  regarded 
by  FTC  to  be  qualified  to  prescribe 
in  the  absence  of  scientific  diagnoses. 
G.  H.  Mosby  and  Van-Tage  Medicine 
Company  are  the  respondents.  The 
product  is  known  as  Van-Tage. 
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N.  E.  Publishers 
Discuss 

Wage-Hour  Act 

Some  Complying  with  Law 
.  .  .  Others  Believe 
Selves  Exempt 

Boston.  Oct.  25. — Numerous  and 
perplexing  asjjects  of  the  new  wages 
and  hours  law  as  it  applies  to  opera¬ 
tion  of  newspapers  were  outlined  by 
Manager  Frank  E.  Phillips  of  the  New 
England  Daily  Newspaper  Association 
at  the  fall  meeting  of  that  organization 
at  the  Copley  Plaza  here  today. 

No  official  action  or  recommenda¬ 
tions  were  adopted  by  the  New  Eng¬ 
land  publishers,  but  in  off-the-record 
converations  it  was  disclosed  that  an 
overwhelming  majority  do  not,  at 
present,  consider  their  business  as 
coming  under  the  jurisdiction  of  the 
act.  On  the  other  hand  more  than 
half  the  publishers  represented  at  this 
meeting  have  abolished  employment 
of  carriers  under  the  age  of  14.  It 
was  learned  that  a  good  majority  of 
publishers  in  this  section  favor  hold¬ 
ing  in  abeyance  full  application  of 
the  law’s  stipulations  to  their  busi¬ 
ness  pending  a  ruling  on  the  exemp¬ 
tion  statement  of  the  ANPA. 

Some  Complying 

A  minority  of  publishers  are  com¬ 
plying  with  the  law  to  the  letter,  and 
do  not  consider  it  as  having  any  seri¬ 
ous  effect  on  their  business.  Most 
New  England  publishers  maintain  they 
are  providing  a  public  service,  and  are 
not  engaged  in  inter-state  commerce; 
but  it  was  indicated  that  they  seek 
an  early  ruling  from  the  administra¬ 
tion  to  clear  up  these  questions  so 
that  they  may  know  whether  they  are 
to  be  regulated  by  the  wages  and 
hours  law. 

Anthony  Glavin.  who  has  succeeded 
Arthur  Neff  as  director  of  the  New 
England  Newspaper  Advertising  Bu¬ 
reau,  gave  an  accounting  of  the  first 
11  months’  existence  of  the  Bureau. 
Glavin  explained  that  NENAB  was 
working  on  three  distinct  fronts  in  its 
campaign  to  sell  newspaper  advertis¬ 
ing  to  manufacturers:  (1)  contact¬ 
ing  ad  agencies  and  manufacturers 
with  presentation  of  the  Bureau’s 
market-and-media  research  data;  (2) 
coordinating  the  work  of  newspaper 
advertising  managers  with  that  of  the 
Bureau;  (3)  enlarging  the  scope  of 
research. 

Market  Study  Compiled 

One  of  the  first  market-media  re¬ 
search  presentation,  already  compiled, 
is  on  consumption  of  canned  baked 
beans  in  the  91  New  England  markets, 
and  its  relation  to  consumer  coverage 
through  various  advertising  media. 

H.  W.  Hailey,  bxisiness  promotion 
manager  of  Scripps-Howard  News¬ 
papers.  addressed  the  publishers  at 
luncheon  on  “The  New  Data  Neces¬ 
sary  to  Sell  Newspaper  Advertising.” 

Mr.  Hailey  stated  there  has  been 
too  much  horizontal  selling  by  news¬ 
papers.  one  p)ap>er  versus  another, 
which  has  driven  millions  of  lines  out 
of  the  medium.  Many  customers  and 
potential  consistent  advertisers  have 
been  lost  to  newspai>ers  because  they 
were  on  the  “sucker  list”  for  the  an¬ 
nual  or  semi-annual  special  edition, 
he  said,  from  which  they  traced  no 
direct  or  indirect  benefit.  “What  have 
you  done  to  help  these  prospects  use 
space  profitably?”  he  asked. 

After  presenting  the  16-city  home 
inventory  recently  completed,  by 
Scripps-Howard,  Mr.  Hailey  said  it 
gives  a  glimpse  of  the  potential  new 
sales  material. 

“How  can  we  go  about  securing 
and  presenting  this  typ)e  of  sales  in¬ 


formation?  The  answer  is  first,  ade¬ 
quate  research — and  then,  intelligent 
presentation  .  .  .  and  that  brings  us  to 
that  fast  developing  arm  of  the  pub¬ 
lishing  business  —  the  research  and 
promotion  department. 

“I  maintain  that  a  research  and 
promotion  department  is  the  battery 
with  which  every  newspaper  should 
be  equipped — and  that  the  battery  it¬ 
self  must  be  constantly  re-charged 
with  the  money  it  takes  to  do  ade¬ 
quate  and  intelligent  research.” 

Mr.  Hailey  advised  the  publishers  to 
stop  thinking  about  linage  and  do 
some  “constructive  market-wise 
thinking.” 

Edmund  F.  Jewell,  president,  and 
assistant  publisher  of  the  Manchester 
(N.  H.)  Union-Leader,  was  chairman 
of  the  meeting,  attended  by  about  80 
publishers  and  other  newspaper 
executives. 

N.  J.  Court  Holds 
Fair  Trade  Law 
Unconstitutional 

Judge  Sees  Right  of 
Individual  to  Fix 
Own  Prices 

Hackensack.  N.  J.,  Oct.  24 — New 
Jersey’s  so-called  “fair  sales  act,” 
banning  advertisement,  sale  or  offering 
for  sale  of  any  retail  merchandise  at 
less  than  cost,  was  declared  uncon¬ 
stitutional  here  today  by  Bergen 
County  District  Court  Judge  Berthold 
Vorsanger  in  dismissing  a  complaint 
against  Packard-Bamberger,  Inc., 
operators  of  the  Hackensack  Food 
Market. 

In  argument  preceding  Judge  Vor- 
sanger’s  opinion,  Frank  W.  Packard, 
president  of  the  company,  stated  he 
wilfully  violated  the  act  by  advertis¬ 
ing  below  cost  items  in  newspapers  to 
make  a  test  case.  Complaint  was 
made  by  Harry  Lief  of  Newark,  pres¬ 
ident  of  the  Retail  Grocers’  Associa¬ 
tion  of  New  Jersey.  Both  litigants  had 
agreed  the  decision  would  be  appealed 
to  the  Supreme  Court. 

“I  feel  that  the  right  of  the  individ¬ 
ual  to  fix  his  own  prices  cannot  be 
infringed  or  denied  except  in  certain 
cases  falling  in  well-defined  limits, 
none  of  which  are  present  here,” 
Judge  Vorsanger  said. 

People  Manage  Own  Bntinest 
“I  think  that  at  least  it  is  safe  to 
say  that  the  most  enlightened  judicial 
policy  is  to  let  the  people  manage  their 
own  business  in  their  own  way  unless 
the  ground  for  interference  is  very 
clear  as,  for  example,  in  the  milk  in¬ 
dustry.  Fixing  the  prices  on  all  goods 
is  a  very  different  thing  from  fixing 
the  price  on  one  kind  of  article. 

“TTie  one  means  destruction  of  all 
competition  and  of  all  incentive  to 
increase  the  excellence  of  the  product. 
The  other  means  heightened  competi¬ 
tion  and  intensified  incentive  to  in¬ 
crease  the  quality.  Although  the 
‘fair  sales  act’  might  help  a  few  selfish 
interests,  it  would  be  detrimental  to 
the  public  as  a  whole.” 

Living  costs  would  be  increased  un¬ 
der  the  act  by  forcing  the  public  to 
buy  articles  at  higher  prices,  the  court 
held.  Legislation  to  fix  prices  must 
aim  at  articles  affected  with  public 
interest  and  not  take  away  common 
law  rights  of  the  people.  Judge  Vor¬ 
sanger  .said,  adding  that  the  fair  sales 
act  “declares  not  one  single  business 
to  be  so  affected  and  yet  imposes  re¬ 
strictions  on  all  business.” 

CHINESE  EDITION 

Effective  Nov.  3,  the  Osaka  (Japan) 
Mainichi  will  issue  a  Chinese  edition 
twice  a  month  for  Chinese  living  in 
Japan. 


E  D  I 


KARL  BICKELS  AT  VICHY 

Karl  Bickel,  chairman  of  the  board  of 
Scrippt-Howard  Radio,  Inc.,  and  former 
president  of  United  Press  Associations,  and 
Mrs.  Bickel  shown  at  the  Celestins  Spring 
at  Vichy,  France,  where  they  spent  part  of 
their  recent  vacation  abroad.  Mr.  and 
Mrs.  Bickel  Returned  Oct.  25  on  the  He  de 
France.  They  make  their  home  in  Sara* 
sota,  Fla. 


“Nine  Old  Men"  to  Hear 
Pearson,  Allen  Cose 

Washington,  D.  C.,  Oct.  25 — Authors 
of  “The  Nine  Old  Men.”  a  critical  ex¬ 
amination  of  the  personalities  who 
comprise  the  U.  S.  Supreme  Court 
bench.  Drew  Pearson  and  Robert  S. 
Allen  are  now  principals  in  litigation 
which  the  high  court  has  agreed  to 
review. 

Mrs.  Marion  Banister,  sister  of  Sen¬ 
ator  Carter  Glass  of  Virginia,  is  suing 
on  the  allegation  that  the  authors  in¬ 
fringed  her  copyright  when  they  pub¬ 
lished  a  chanter  on  Ogden  Mills  in 
their  book,  “More  Washington  Merry- 
Go-Round.” 

Pearson  and  Allen  were  contrib¬ 
utors  to  a  magazine  edited  by  Mrs. 
Banister  and  known  as  the  “May¬ 
flower  Log.”  For  use  as  the  frame¬ 
work  of  the  Mills  chapter,  they  pur¬ 
chased  a  story  about  Ae  then  Secre¬ 
tary  of  the  Treasury,  written  by  Rixey 
Smith,  secretary  to  Senator  Glass, 
which  also  appeared  in  the  magazine. 
Eighteen  months  later,  Mrs.  Banister 
copyrighted  the  publication,  then  sued 
for  infringement. 

The  District  of  Columbia  court  first 
held  against  Mrs.  Banister,  and  later 
reversed  that  decision.  On  the  ground 
that  she  had  not  perfected  her  copy¬ 
right  within  a  reasonable  period  of 
time,  the  District  Court  of  Appeals 
decided  in  favor  of  Pearson  and  Allen, 
whereupon  Mrs.  Banister  asked  and 
was  granted  a  writ  of  certiorari  for 
review  in  the  Supreme  Court. 

■ 

JOINS  VANCOUVER  SUN 

Bruce  Hutchison,  who  for  the  last 
20  years  has  been  legislative  corres¬ 
pondent  for  the  Victoria  (B.  C.) 
Times,  has  joined  the  Vancouver  (B. 
C.)  Sun  in  the  same  capacity.  He 
started  his  career  with  the  Victoria 
Times  20  years  ago  and  since  then 
has  been  covering  British  Columbia 
politics. 

■ 

HAS  5-YEAR  COURSE 

To  give  the  student  more  training 
in  liberal  arts  the  journalism  require¬ 
ment  at  the  State  University  of  Iowa, 
Iowa  City,  la.,  has  been  extended  to 
include  a  five-year  course,  it  was  an¬ 
nounced  recently  by  Dr.  F.  L.  Mott, 
director  of  the  school  of  journalism. 


TOR  &  PUBLISHER 

Non-Competitive 
Newspapers 
In  L235  Cities 

Survey  by  C.  J.  Cole 
Shows  221  Cities 
With  501  Papers 

There  are  1.235  cities  in  the  U.  S. 
having  only  one  newspaper  or  news¬ 
papers  under  one  ownership,  accord¬ 
ing  to  a  survey  released  to  Editor  & 
Publisher  this  week  by  Charles  J. 
Cole,  vice-president  of  Charles  H. 
Eddy  Co.,  Inc.,  newspap>er  representa¬ 
tives. 

Of  the  remaining  cities,  221  are  com¬ 
petitive  containing  501  newspapers. 
The  larger  percentage  of  these  cities 
are  above  the  100,000  population  class 
with  71  of  these  containing  199  news¬ 
papers.  In  contrast,  only  22  cities  over 
100,000  population  are  non-competi¬ 
tive. 

Mr.  Cole  revealed  that  the  total  cir¬ 
culation  of  all  U.  S.  dailies  with  na¬ 
tional  representation  is  38,563,172,  or 
97%  of  the  total  newspaper  circulation 
of  the  country.  Circulation  of  those 
newspapers  not  represented  is  1,203,- 
269.  A  vast  majority  of  the  non-rep- 
i-esented  newspapers  are  not  members 
of  the  Audit  Bureau  of  Circulation 
and  are  under  5,000  in  circulation,  he 
stated.  These  figures,  Mr.  Cole  feels, 
“shows  rather  conclusively  the  ultra 
value  of  newspaper  representatives.” 

Compatition  and  Popnlatlon 
As  the  cities’  populations  decrease 
so  do  the  number  of  competitive  situa¬ 
tions,  the  chart  shows.  In  cities  of 
50,000  to  100,000  population  there  are 
24  with  51  newspapers  and  62  cities 
with  one  newspaper. 

There  are  24  cities  in  the  25,000  to 
50,000  population  class  containing  49 
newspapers.  In  the  same  class  there 
are  134  non-competitive  situations. 
The  10,000  to  25,000  population  classi¬ 
fication  has  56  cities  with  112  news¬ 
papers.  There  are  also  382  non-com¬ 
petitive  newspaper  situations  in  the 
same  classification. 

The  most  non-competitive  cities  are 
in  the  5,000  to  10,000  population  class 
numbering  412  cities.  ITiere  are  only 
34  cities  having  more  than  one  news¬ 
paper  totaling  68. 

There  are  12  cities  under  5,000  popu¬ 
lation  with  24  competitive  newspapers, 
and  223  non-competitive  cities. 

The  largest  number  of  newspapers 
is  in  the  cities  of  10,000  to  25,000  popu¬ 
lation — 494  newspapers. 

■ 

Hills  Sees  Mediocre 
Writers  Being  Ousted 

Lee  Hills,  editor  of  the  Oklahoma 
.City  Oklahoma  News,  in  a  lecture 
Oct.  13  before  the  journalism  school 
at  the  University  of  Oklahoma,  de¬ 
clared  that  the  tendency  toward 
shorter  hours  will  mean  the  elimina¬ 
tion  of  mediocrity  and  the  creation  of 
better  rounded  newspapermen. 

Giving  the  opening  lecture  in  a  bi¬ 
weekly  series  by  newspaper  men 
planned  for  the  group,  Mr.  Hills  out¬ 
lined  the  qualifications  to  be  expected 
of  the  students  when  they  obtain  jobs. 
The  elimination  of  mediocrity  “will 
take  out  of  many  newspaper  shops 
and  out  of  business  many  plodders 
and  pluggers  who  were  valuable  in 
routine  jobs,  who  were  paid  what  they 
could  earn,  but  who  can’t  keep  up  with 
the  parade  when  a  higher  standard  of 
work  must  be  produced  in  a  lot  less 
time,”  he  said.  He  added  that  the 
time  of  the  sptecialist  in  the  newspaper 
business  has  gone  and  that  new  men 
are  expected  to  be  able  to  handle  a 
variety  of  assignments,  with  the  ex¬ 
ception  of  some  men  on  the  largest 
dailies. 
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Smith  Credited 
With  Settling 
Long  S.  F.  Strike 


Chevrolet  Sales  Manager  independent  Ends 
Praises  Newspaper  Ads  wiikes-Barre 


By  W.  E.  HOLLER 

GENERAL  SALES  MANAGER,  CHEVROLET  MOTOR  DIVISION 

THE  BEST  newspaper  advertising  story  of  1938  occurred  in 
July. 

Chevrolet  dealers  had  sold  45,610  new  cars  and  trucks  in  June 
and  the  trend  statistics  indicated  that  the  normal  new  unit  sales 
for  July  would  be  38,000.  The  pessimistic  observers  were  of  the 
opinion  that,  even  with  a  new  car  sales  campaign  in  July,  it 
would  be  difficult  for  Chevrolet  dealers  to  sell  more  than  42,000 
new  units.  The  more  optimistic  said  that,  with  luck,  it  might ' 
be  possible  to  attain  a  total  of  45,000  sales.  The  company  sales 
department  put  on  a  quickly  organized  campaign  in  July.  Due 
to  the  quick  action  necessary  for  its  success,  only  newspaper 
advertising  was  used.  The  result  was  51,071  new  car  sales. 


Wrote  Editorial  Bringing 
Appointment  as  Mediator 
.  .  .  Warehouses  Reopen 

San  Francisco,  Oct.  25  —  Prospects 
for  industrial  peace  were  bright  in 
San  Francisco  this  week  with  reopen¬ 
ing  Monday  of 
struck  ware¬ 
houses  following 
conclusion  of  an 
agreement  nego¬ 
tiated  through 
the  efforts  of 
Paul  C.  Smith, 
general  man¬ 
ager,  San  Fran¬ 
cisco  Chronicle. 

Heralding  a 
new  era  in  San 
Francisco’s  in¬ 
dustrial  history 
is  the  inclusion 
in  the  agreement  of  provision  for  auto¬ 
matic  renewal  of  the  contract  or  arbi¬ 
tration  if  new  terms  are  unsatisfactory. 
This  and  a  similiar  proposal  obtained 
previously  for  waterfront  disputes  is 
hailed  by  many  observers  as  assuring 
long-hoped-for  peace  in  San  Fran¬ 
cisco  labor  disputes  that  will  last  for 
three  years,  at  least. 

Smith  "Led  with  Chin" 


That  is  approximately  331/3%  in¬ 
crease  over  the  normal  trend  indica¬ 
tions. 

In  the  selling  of  automobiles,  if 
dealers  merchandise  a  great  number 
of  new  units  in  a  sales  campaign  and 
cannot  sell  the  used  cars  that  natu¬ 
rally  increase  in  such  a  situation,  then 
serious  complications  begin  that  may 
nullify  the  good  results  achieved  in 
the  campaign. 

Newspaper  advertising  helped  Chev¬ 
rolet  dealers  sell  135,669  used  cars 
and  trucks  in  July,  which  reduced 
their  used-car  inventories  more  than 
17,000  units  during  the  month. 


The  sales  momentum  set  in  motion 
by  the  July  effort  continued  into 
August,  and  Chevrolet  dealers  found 
themselves  in  the  best  position  as  re¬ 
gards  new  cars  and  used  cars  as  the 
new  1939  models  appeared  that  they 
have  ever  been  in. 

The  flexibility  and  result-getting  of 
newspaper  advertising  in  the  automo¬ 
bile  field  of  selling  has  been  so  ap¬ 
parent  to  Chevrolet  dealers  that  they 
have  again  voted  it  first  place  through 
their  representatives  on  the  Dealer 
Planning  Committees  of  the  com¬ 
pany. 


Youthful  Mr.  Smith,  who  assumed 
the  general  managership  of  the  Chron¬ 
icle  just  before  his  28th  birthday  a 
year  ago,  led  with  his  chin  in  the 
warehouse  dispute  with  an  editorial 
that  resulted  in  his  appointment  as 
mediator. 

The  warehouse  strike,  which  ul¬ 
timately  involved  137  warehouses  in 
the  San  Francisco  Bay  area,  had  en¬ 
tered  into  its  fourth  month  when  Mr. 
Smith  did  the  chin-leading  act  with 
an  editorial  entitled  ‘‘Now  is  the  Time 
to  Get  Back  to  Work.”  The  page  one 
appeal  was  answered  by  E.  Paton, 
president.  Warehousemen’s  Union, 
Local  6,  ILWU,  in  a  letter  that  car¬ 
ried  a  note  of  “if  you  know  so  much 
about  it  why  don’t  you  do  something” 
vein.  Among  things  Mr.  Paton  brought 
up  in  his  letter  was,  “Did  it  ever  oc¬ 
cur  to  Mr.  Smith  to  print  the  facts?” 

Answering  the  challenge,  Mr.  Smith 
printed  both  Mr.  Paton’s  letter  and 
his  own  reply.  In  answer  to  Mr. 
Paton’s  charges.  Mr.  Smith  stated  that 
the  Chronicle  “makes  it  its  business 
to  stick  its  nose  into  any  so-called 
private  row  which  affects  the  broad 
public  interest.” 

“That  being  the  case,”  the  union 
leader  replied  in  a  new  letter,  “we 
ask  you  to  serve  as  mediator.”  James 
Reed,  president  Association  of  San 
Francisco  Di.stributors,  also  replied  to 
the  open  newspaper  letters  asking 
Mr.  Smith  to  act  in  that  capacity. 

"Ideal  Mediator" 

Unofficial  observers  termed  Mr. 
Smith’s  mediation  role  ideal.  The 
Chronicle  executive  has  seen  both 
sides  of  life  in  a  brief  but  meteoric 
career.  But  29  years  old.  he  has  turned 
his  hand  at  practically  every  type  of 
hard  labor.  He  has  been  a  fruit  picker, 
worked  in  the  lumber  camps  of  the 
Pacific  Northwest,  the  coal  mines  of 
the  east  and  the  wheat  fields  of 
Canada.  Mr.  Smith  was  appointed 
general  manager  of  the  Chronicle  on 
Nov.  1  of  last  year  after  having  served 
first  in  its  financial  department  and 
later  as  executive  editor.  Interspiaced 
in  his  newspaper  career  were  two 
trips  abroad,  one  as  free  lancer,  the 
other  as  companion  to  former  Presi¬ 
dent  Herbert  Hoover. 

San  Francisco  is  giving  full  credit  to 


Mr.  Smith  for  solving  its  warehouse 
strike,  which  appeared  hopielessly 
deadlocked  at  the  time  the  ^itorial 
exchange  led  to  his  being  named  medi¬ 
ator.  The  future  will  determine  if 
claims  of  the  editorial  executive’s  ad¬ 
mirers  that  industrial  peace  is  at  last 
to  settle  over  the  city  are  true. 

“The  way  is  now  cleared  for  tre¬ 
mendous  surge  of  spending  in  all  lines 
and  resumption  of  normal  trade  which 
has  been  held  up  for  many  weeks,”  the 
San  Francisco  Call-Bulletin  told  Edi¬ 
tor  &  Publisher  this  week.  “Low  in¬ 
ventories  here  presage  immediate 
heavy  wholesale  activity.  All  indica¬ 
tions  assure  an  exceptional  brisk  fall 
and  winter.  This  is  good  news  to 
everybody  everywhere.” 

Meanwhile,  although  a  department 
store  strike  which  has  not  yet  closed 
stores  continues,  the  warehouse  agree¬ 
ment  is  being  hailed  as  biggest  step 
in  recent  years  toward  solution  of  the 
labor  problem  in  San  Francisco. 

ZABRISKIE  PROMOTED 

Russell  J.  Zabriskie,  for  the  past 
four  years  promotion  manager  of 
Newark  (N.  J.)  Evening  News,  has 
taken  over  the  national  advertising 
department  of  the  News.  Thomas  D. 
Kenney,  research  assistant  to  the  pro¬ 
motion  manager  for  the  last  year, 
succeeds  Zabriskie. 

BRANDS  WEEK 

Sixty-three  manufacturers  and  65 
variety  chains  will  participate  in  the 
Nationally  Advertised  Brands  Week. 
Nov.  5  to  12,  according  to  Chain  Store 
Age.  It  is  expected  that  extra  adver¬ 
tising  will  be  used  then. 


Second  Libel  Award 
Ruled  Out  by  Court 

Justice  Ferdinand  Pecora  in  Man¬ 
hattan  Supreme  Court  this  week  dis¬ 
missed  a  suit  for  $100,000  damages,  al¬ 
leging  libel,  which  had  been  filed 
against  the  New  York  Daily  News  by 
Millard  Theodore,  a  former  member 
of  the  State  Assembly.  The  ex¬ 
legislator  was  ruled  out  of  court  on 
the  ground  that  he  had  already  col¬ 
lected  damages  for  the  publication  of 
an  editorial  concerning  him  in  the 
same  issue  as  that  in  which  the  sub¬ 
ject  matter  of  his  second  suit  ap¬ 
peared.  In  the  previous  suit  against 
the  News,  he  was  awarded  $25,000. 

In  discussing  the  action.  Justice 
Pecora  said,  “It  is  based  upon  an  edi¬ 
torial  which  appeared  on  the  editorial 
page  Feb.  16,  1934.  The  answer,  while 
admitting  the  publication,  denies  the 
material  allegations  of  the  complaint. 
It  also  alleges,  by  way  of  affirmative 
defense,  that  the  judgment  recovered 
by  plaintiff  in  a  prior  action  against 
the  defendant,  is  a  bar  to  this  action. 

“It  is  undisputed  that  the  prior  ac¬ 
tion  was  based  upon  another  editorial 
article  appearing  upon  the  same 
page — and  in  the  same  issue — of  de¬ 
fendant’s  newspaper.  ...  I  hold  that 
the  publication  of  the  two  editorial 
articles  here  involved,  in  the  same 
issue  and  upon  the  same  page  of  de¬ 
fendant’s  newspaper,  constitutes  a 
single  and  entire  publication;  and  that 
any  defamatory  matter  contained 
therein  can  give  foundation  to  but  one 
cause  of  action.” 

The  law  firm  of  Townley,  Updike 
&  Carter  represented  the  News. 


RADIO  PROBE  DEFERRED  AS  MANY  SEEK  TO  TESTIFY 

WASHINGTON,  D.  C.,  Oct.  24 — Originally  scheduled  to  begin  today,  the 
Federal  Communications  Commission  inquiry  into  broadcasting  monopoly 
and  related  subjects  has  been  postponed  to  Nov.  14,  Chairman  Frank  R. 
McNinch  announced.  The  postponement  was  necessary  to  accommodate 
industry  members  who  had  indicated  a  desire  to  testify.  Requests  were 
so  numerous  that  a  scheduling  of  witnesses  was  necessary  if  corporation 
representatives  were  to  be  saved  the  inconvenience  of  waiting  for  days  to 
be  reached.  Before  Nov.  14,  McNinch  promised,  a  complete  calendar  of 
witnesses  will  be  prepared  and  persons  who  are  to  testify  may  know,  by 
reference  to  the  chart,  just  when  they  should  arrange  to  be  in  Washington. 


AFL  Fights  Guild  on  Office 
Workers  as  Stalemate 
Enters  Fifth  Week 

Negotiations  between  the  Sunday 
Independent  and  the  Wilkes-Barre 
local  of  the  American  Newspaper 
Guild  were  broken  off  by  Thomas  F. 
Heffeman,  publisher,  Oct.  25,  as  the 
strike  called  by  the  guild  against  the 
Independent,  the  Record,  Times- 
Leader  and  Evening  News  entered  its 
fifth  week  with  neither  side  showing 
any  sign  of  weakening. 

Mr.  Heffernan  told  the  guild  he 
wanted  adjournment  in  his  negotia¬ 
tions  “until  it  is  mutually  agreed  it 
will  be  possible  to  resume  with  the 
hope  that  a  satisfactory  result  may  be 
achieved.”  Meanwhile  owners  of  the 
three  struck  dailies  had  also  delayed 
further  meetings  with  the  strikers 
until  the  NLRB  clarifies  information 
sent  in  response  to  the  publishers’  re¬ 
quest  on  jurisdictional  matters  relat¬ 
ing  to  the  guild  and  negotiations. 

AFL  Organizes  Office  Workers 

The  NLRB  was  requested  Oct.  26 
to  certify  the  American  Federation  of 
Office  Workers,  an  AFL  affiliate,  as 
bargaining  agent  for  business  office 
employes  of  the  three  daily  papers, 
instead  of  the  guild,  a  CIO  affiliate. 
The  guild  claims  the  right  to  repre¬ 
sent  all  non-mechanical  employes. 

Mrs.  Lucille  Flynn  of  Philadelphia, 
who  said  she  went  to  Wilkes-Barre 
at  the  invitation  of  office  employes  of 
the  papers  to  organize  the  office  work¬ 
ers  for  the  AFL,  asserted  she  had 
signed  up  “100%  in  at  least  one  of 
the  plants.”  Her  union  had  a  ma¬ 
jority  of  all  three  dailies,  she  added. 
She  made  no  effort  to  organize  em¬ 
ployes  of  the  Sunday  Independent. 

Mrs.  Flynn  declared  that  office  em¬ 
ployes  “resent  the  fact  that  the  guild 
went  into  negotiations  claiming  to 
represent  them  and  asking  for  less 
pay  for  office  employes  than  our 
union’s  minimum  scale.” 

Attempts  of  the  strikers  to  issue  a 
daily  tabloid  met  with  failure.  The 
printers’  union  in  Wilkes-Barre  is  re¬ 
ported  to  have  blocked  the  move.  All 
newspaper  plants  are  affected  by  the 
strike  and  job  plants  were  barred 
from  issuing  the  strikers’  daily  be¬ 
cause  they  have  no  newspaper  wage 
agreement. 

NLRB  to  Hear  Read  Case 

THE  LABOR  board  has  ordered  the 

Harry  Read  dismissal  complaint  case 
consolidated  with  complaint  and  rep¬ 
resentation  cases  against  the  Chi¬ 
cago  Hearst  newspapers  now  before 
the  board.  Read,  chairman  of  the 
Chicago  Hearst  guild  unit,  was  re¬ 
cently  discharged  by  the  manage¬ 
ment.  His  case  will  be  presented 
along  with  other  unfair  labor  practice 
charges  now  being  heard  by  a  trial 
examiner.  Although  the  hearing  has 
been  in  progress  for  nearly  a  month, 
the  Chicago  Newspaper  Guild  is  still 
offering  witnesses  and  the  Hearst 
management  and  AFL  are  yet  to  pre¬ 
sent  their  cases. 

KELVINATOR  MANAGER 

J.  Nelson  Stuart,  until  recently  ad¬ 
vertising  and  sales  promotion  man¬ 
ager  of  the  Delaware,  Lackawanna 
and  Western  Coal  Company,  has  been 
appointed  director  of  advertising  and 
sales  promotion  of  the  Kelvinator  Di¬ 
vision  of  Nash  -  Kelvinator  Corpora¬ 
tion.  Henry  S.  Gage,  who  has  been 
sales  agent  at  Buffalo,  has  been  ap¬ 
pointed  succeeding  Mr.  Stuart. 
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Ford  Sees  50% 
Better  Business 
For  1939 

Auto  Manufacturer  Forecasts 
750.000  Unit  Output  for 
Industry 

By  HIL  F.  BEST 

Detroit,  Oct.  26 — At  the  most  elabo¬ 
rate  and  best  planned  preview  pre¬ 
sented  by  the  Ford  Motor  Company 
since  it  introduced  the  first  V-8  in 
1932.  nearly  300  newspaper  editors 
from  all  over  the  country  and  Detroit 
newspaper  representatives  spent  seven 
hours  with  Henry  and  Edsel  Ford 
looking  over  the  1939  line  of  Ford 
cars  headed  by  the  Mercury.  In  pre¬ 
vious  years  only  an  informal  gather¬ 
ing  of  newspaper  editors  ushered  in 
the  new  car  season  at  Dearborn. 

Edsel  Ford  was  quoted  by  Detroit 
newspaper  men  who  interviewed  him 
as  doubling  the  guess  or  prediction  of 
other  leaders  for  1939.  He  said  he  felt 
that  their  business  would  be  50% 
better.  This  would  mean  over  ^4  of 
a  million  output  for  1939. 

The  three  lines  of  Ford  cars  will  be 
shown  to  the  general  public  on  Nov. 

4  and  will  be  announced  by  a  large 
advertising  campaign  in  newspapers. 
The  Ford  national  campaign  is  placed 
by  N.  W.  Ayer  &  Son. 

In  expressing  his  welcome,  J.  R. 
Davis,  Ford  general  sales  manager, 
voiced  enthusiastic  optimism  over  the 
1939  outlook.  He  pointed  out  that 
they  offered  five  different  lines  of 
cars,  including  the  two  Lincoln  lines, 
and  that  the  Ford-Lincoln  line  for 
1939  will  cover  95%  of  the  buying 
public.  Under  a  thousand  dollars,  was 
the  best  estimate  of  what  the  price 
of  the  Mercury  would  be.  It  is  pow¬ 
ered  with  a  95  horsepower  engine  of 
the  V-8  type  and  has  a  wheel  base  of 
116  inches. 

There  remains  public  annovmcement 
on  Hudson  and  Willys.  These  two 
cars  will  be  announced  just  prior  to 
show  time  according  to  information 
now  available.  The  Hudson  an¬ 
nouncement  will  be  made  through 
the  Brooke,  Smith  &  French  agency 
and  will  be  a  large  user  of  newspapers. 

The  Willys-Overland  announcement 
for  1939  is  scheduled  for  the  New 
York  show.  Copy  will  be  placed  by 
the  U.  S.  Advertising  Corporation. 

■ 

National  Hotels  to  Use 
Newspapers  Primarily 

Newspaper  advertising  will  con¬ 
tinue  to  be  the  nucleus  of  advertising 
and  promotion  efforts  of  the  National 
Hotel  Management  Company,  Ralph 
Hitz,  president  of  this  group,  disclos^ 
this  week  after  joint  meetings  of 
sales  managers  and  managers  of  the 
nine  hotels  in  the  group,  held  at  the 
home  office  in  the  Hotel  New  Yorker. 

“Newspaper  advertising  has  been 
the  chief  media  used  by  the  National 
Hotel  Management  Company  during 
its  entire  period  of  expansion,”  Mr. 
Hitz  declared.  “The  fine  results  of 
this  type  of  advertising  make  it  al¬ 
most  a  necessity  to  maintain  the  same 
setup  which  in  the  past  has  provided 
heavy  newspaper  linage  as  the  chief 
weapon  in  our  business  promotion 
efforts.”  National,  general  and  trade 
publications,  billboards  and  direct 
mail  advertising  also  will  be  em¬ 
ployed  in  the  1939  campaigns,  the 
hotel  executive  disclosed. 


Los  Angeles  Apartment 
Association  Advertises 

A  series  of  newspaper  advertise¬ 
ments  running  about  350  lines  is  being 
placed  in  Los  Angeles  newspapers  by 
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the  Apartment  Association  there  pro¬ 
moting  the  advantages  of  multiple 
housing.  This  is  believed  to  be  the 
first  time  such  institutional  advertis¬ 
ing  has  been  done  by  apartment  oper¬ 
ators. 

The  ads  stress  “Freedom,  economy, 
convenience,”  while  you  live  in 
apartments.  One  advertisement  lists 
taxes  and  assessments,  painting  and 
decoration,  plumbing  repairs,  roof 
repairs,  etc.,  that  are  not  suffered  by 
those  who  live  in  apartments. 

The  ad  reproduced  here  featuring 
“Freedom.”  states:  “Your  front  lawn 
is  the  broad  Pacific  .  .  .  your  garden 
a  mountain  paradise  .  .  .  when  you 
live  the  apartment  way.” 

ADS  ARE  INSURANCE 

Coincidental  with  the  releasing  of 
a  new  series  of  newspaper  advertise¬ 
ments,  Glenmore  Distilleries  Co.,  Inc., 
Louisville,  is  pointing  out  by  means 
of  a  broadside  sent  to  dealers  through¬ 
out  the  country  the  fact  that  Glen¬ 
more  has  spent  hundreds  of  thousands 
of  dollars  in  newspapers  since  repeal. 
In  a  statement  issued  recently,  R.  E. 
Deateale,  sales  manager  said:  “We 
know  of  no  better  sales  insurance  for 
our  products  in  the  future  than  news¬ 
paper  advertising  which  keeps  the  re¬ 
tailer’s  stocks  of  Glenmore  whiskies 
moving.”  D’Arcy  Advertising  Co.,  St. 
Louis,  handles  the  account. 

WHITE  HORSE  ADS 

In  space  exceeding  quarter  pages  in 
newspapers,  and  full  pages  in  maga¬ 
zines,  White  Horse  Scotch  Whisky  will 
be  featured  as  “the  Happy  Medium 
between  too  light  and  too  heavy,”  ac¬ 
cording  to  Jack  Bimbaum,  advertis¬ 
ing  manager  of  Browne  Vintners  Co., 
New  York,  importers.  More  than  125 
newspapers  from  coast  to  coast  are  in 
the  schedule.  Agency  is  White- 
Lowell  Co.,  New  York. 

LARGE  FLORIST  ADS 

Biltmore  Florists,  Los  Angeles,  is 
using  large  newspaper  space  on  a 
six-week  schedule  to  sell  Angelenos 
on  the  idea  that  the  modern  way  to 
buy  flowers  is  to  telephone  the  florist 
and  charge  it.  First  copy  broke  last 
week,  six  columns  by  thirteen  and  a 
half  inches,  in  two  colors.  The  Los 
Angeles  office  of  Erwin  Wasey  &  Co. 
is  handling  the  campaign. 


Campaigns  and  Accounts 


BOOTH  FISHERIES  CORPORA¬ 
TION,  Chicago,  has  appointed  the 
Frank  Presbrey  Co.  A  campaign  is 
under  way  for  Tastyloins.  a  complete 
line  of  Fresh  Frosted  Fish  to  be  dis¬ 
tributed  through  grocery  store  outlets. 

Colonial  Williamsburg,  Inc.,  Wil¬ 
liamsburg,  Va.,  has  appointed  Need¬ 
ham  and  Grohmann,  Inc.,  New  York. 

The  Alvey-Ferguson  Co.,  Cincin¬ 
nati,  manufacturers  of  conveying  ma¬ 
chinery,  has  appointed  the  Keelor  & 
Stites  Co.,  Cincinnati.  Test  cam¬ 
paigns  in  industrial  magazines  are 
now  running. 

Lord  &  Thomas,  Chicago,  is  placing 
small  radio  tie-up  copy  in  newspapers 
in  a  few  cities  on  Beatrice  Creamery 
Company,  Chicago. 

Rogers  &  Smith,  Chicago,  are  using 
a  limited  number  of  midwest  news¬ 
papers  on  Stainless  Steel  Products 
Company,  LaGrange,  Ill. 

Brown  Shoe  Company,  St.  Louis, 
has  appointed  Leo  Burnett  Company, 
Inc.,  Chicago,  to  handle  advertising  of 
Air  Step  and  Naturalizer  shoes  for 
women  and  Buster  Brown  shoes  for 
children.  Two  months  ago  the  Bur¬ 
nett  agency  was  named  to  handle  the 
advertising  of  the  men’s  line  of  shoes 
of  the  same  company. 

Newspapers  in  a  limited  number  of 
cities  are  being  used  on  Bromo  Qui¬ 
nine,  a  product  of  Grove  Laboratories, 
St.  Louis,  through  Stack-Gable  Com¬ 
pany,  Chicago  agency. 

The  Bradley  Knitting  Company,  of 
Delavan,  Wis.,  has  designated  N.  W. 
Ayer  &  Son,  Inc.,  to  handle  the  adver¬ 
tising  for  its  complete  line,  effective 
immediately.  Ayer  has  handled  the 
advertising  for  Bradley  knitted 
dresses  since  1930,  and  under  the  new 
agreement  will  also  handle  the  adver¬ 
tising  of  the  Men’s  Accessory  Divi¬ 
sion,  and  the  Swim  Suit  Division. 

PARK  6,  TILFORD  ADS 

Newspapers  are  being  used  exclu¬ 
sively  in  the  current  campaign  for 
Park  &  Tilford  Private  Stock,  Reserve, 
Kentucky  Bred  and  Four  X  whiskies. 
Thirty-nine  newspapers  are  carrying 
weekly  insertions  ranging  from  120 
lines  on  five  columns  to  75  lines  on 
two  columns.  Charles  M.  Storm  Co., 
Inc.,  New  York  agency,  has  the  ac¬ 
count. 

AD  COURSE  "opens 

The  15th  annual  Advertising  and 
Selling  course  sponsored  by  the  Ad¬ 
vertising  Club  of  New  York  opened 
with  an  introductory  session,  Oct.  24 
in  the  auditorium  of  the  Engineering 
Society,  29  W.  39th  Street,  New  York. 
The  first  regular  session  was  Oct.  27, 
with  Gilbert  T.  Hodges,  of  the  execu¬ 
tive  board  of  the  New  York  Sun  as 
lecturer. 

VISUAL  AD  AIDS 

Reproductions  on  parchment  of  the 
ad  mats  supplied  by  the  Metro  News¬ 
paper  Service  is  a  new  aid  to  sales¬ 
men.  The  “visuals”  which  are  similar 
to  ink  drawings  can  be  pasted  up  into 
sales  presentations  for  local  advertis¬ 
ers.  They  are  the  same  size  as  the 
mats. 

RETAIL  GUIDE 

The  revised  “Guide  for  Retail  Ad¬ 
vertising  and  Selling”  is  now  being 
distributed  by  the  National  Better 
Business  Bureau,  Inc.,  New  York  City 
(E.  &  P.,  Oct.  1,  page  6). 


Soys  Advertisers 
Neglect  Extra 
Sales  in  Suburbs 

In  Trade  Potentialities, 

Coast  Publisher  Claims 
"Invisible  States"  High 

Suburban  communities  around 
metropolitan  centers  are  invisible 
states  which  most  national  advertisers 
are  ignoring  to  their  own  loss  in  plan¬ 
ning  advertising  campaigns,  H.  C. 
Burkheimer,  publLsher  of  the  Alham¬ 
bra  (Cal.)  Post -Advocate,  told  the 
Los  Angeles  Advertising  Club  re¬ 
cently. 

Spteaking  on  “Extra  Sales  and 
Where  They  Are”  as  the  feature  of 
the  Ad  Club’s  Suburban  Newspaper 
Day  meeting,  Burkheimer  presented 
figures  proving  that  these  communi¬ 
ties  not  only  hold  high  sales  poten¬ 
tialities,  but  that  their  actual  retail 
business  is  greater  than  the  total  re¬ 
tail  business  of  many  entire  states  in 
the  U.  S. 

He  asserted  that  metropolitan  papers 
do  not  cover  this  field  from  a  circula¬ 
tion  standpoint,  that  what  circulation 
does  trickle  through  may  be  largely 
duplication,  and  that  local  readers 
have  greater  confidence  and  show 
greater  reader  preference  for  their 
local  paper  because  it  alone  is  inter¬ 
ested  in  building  the  local  commun¬ 
ity. 

Showed  Colored  Mops 

A  set  of  three  large  maps  of  the 
U.  S.,  colored  to  compare  the  Los 
Angeles  County  retail  business  with 
the  total  retail  business  of  the  48 
states,  emphasized  Burkheimer’s  ar¬ 
gument. 

His  figures  were  those  issued  by 
the  Department  of  Commerce. 

The  10  southern  California  coun¬ 
ties,  from  San  Luis  Obispo,  Kern,  and 
San  Bernardino  Counties  to  the  Mexi¬ 
can  border,  including  the  city  of  Los 
Angeles  (the  only  metropolitan  mar¬ 
ket  in  the  area),  did  a  total  retail 
business,  according  to  latest  figures, 
of  $1,268,748,000,  he  said.  This  was 
more  than  the  total  retail  sales  of  any 
one  of  40  states  in  the  union  and  the 
rest  of  California,  being  exceeded 
only  by  seven  states,  Illinois,  Massa¬ 
chusetts,  Michigan,  New  York,  Ohio, 
Pennsylvania  and  Texas. 

The  same  10  counties,  without  the 
city  of  Los  Angeles,  had  a  retail  sales 
volume  of  $728,846,000,  and  beat  the 
total  sales  volume  of  each  of  34  states 
and  the  District  of  Columbia. 

Final  Argument 

The  clinching  argument  was  a  map 
showing  Los  Angeles  County  alone, 
without  the  City  of  Los  Angeles.  The 
suburban  areas  of  the  county  did  a  re¬ 
tail  business  of  $345,507,000,  a  greater 
retail  volume  than  was  done  in  the 
same  year  by  22  states  or  the  District 
of  Columbia. 

Burkheimer  then  analyzed  the  su¬ 
burban  and  metropiolitan  circulations 
in  the  outlying  Los  Angeles  County 
communities,  taking  only  those  towns 
in  which  there  are  ABC  papers.  The 
total  circulation  of  all  local  dailies  is 
240,418,  which  is  92.7%  unduplicated. 
The  total  coverage  of  the  five  metro¬ 
politan  papers  is  only  60.9%,  he  said, 
and  the  duplication  is  unknown.  Of 
the  five  metropolitan  papers,  only 
one  gives  more  than  18%  coverage  in 
suburban  towns,  and  that  is  only  frac¬ 
tionally  greater,  he  said. 


P 

R 


its 

nn 

lei 

it 

ca 

Ni 

nc 

is 

m 

m 

ar 

PJ 

of 

si 

ir 

th 

\i 


ai 

Pi 

n 

SI 

Ci 

Vi 

o: 

i; 

1( 

d 

0 

a 

c 

P 

t 

a 

c 

ii 

i 

r 

I: 

F 

s 

r 

I 

i 


( 

i 


i 

i 


OCTOBER 


19  3  8 


•^<£i^ettl6et5 


■Otlvettliina  -(iaenciei 


Plymouth  Starts  Copy; 
Romaine  Lauds  Papers 

Having  used  1,200  newspapers  for 
its  early  announcements  of  1939 
models,  Plymouth  Division  of  Chrys¬ 
ler  Corporation  this  week  began  what 
it  calls  “the  most  intensive  advertising 
campaign  in  the  company’s  career. 
Ninety-two  p)er  cent  of  all  the  daily 
newspaper  circulation  in  the  country 
is  being  used,”  according  to  a  Ply¬ 
mouth  release.  Rotogravure  supple¬ 
ments  black  and  white  space. 

“Plymouth,  probably  more  than 
any  other  of  the  automobile  com¬ 
panies,”  said  W.  W.  Romaine,  director 
of  advertising,  “has  reason  to  empha¬ 
size  the  value  of  newspaper  advertis¬ 
ing  in  the  development  of  follow- 
through  plans  for  merchandising  the 
1939  models.  Last  spring  when  new 
car  demand  was  seriously  reduced 
and  many  of  the  automobile  com¬ 
panies  reduced  their  advertising  cor¬ 
respondingly,  Plymouth  launched  a 
spectacular  newspaper  advertising 
campaign  featuring  the  Roadking, 
with  the  result  that  Plymouth  ad¬ 
vanced  to  first  place  in  sales  in  many 
of  the  major  markets  of  the  country. 

“Added  to  this  bit  of  recent  history 
i-  the  electrical  response  which  fol¬ 
lowed  immediately  on  the  first  intro¬ 
ductory  advertisements  in  newspapers 
of  the  new  1939  Plymouths.  There  is 
always  room  for  fine  academic  dis¬ 
cussion  as  to  the  part  the  product 
plays  in  an  advertising  success.  Na¬ 
turally  we  think  that  the  advance  style 
and  brilliant  performance  of  the  new 
car  is  just  what  the  public  was  wait¬ 
ing  for,  but  to  us  the  fact  is  patent 
that  newspapers  proved  to  be  a  tre¬ 
mendous  force  in  informing  the  pub¬ 
lic  about  the  new  Plymouth  and  the 
public  has  given  us  an  inspiring  re¬ 
sponse.” 

Farm  papers,  weekly  and  monthly 
magazines  and  the  Major  Bowes  radio 
program  will  also  be  used. 

■ 

S.  O.  of  Indiana  Breaks 
Motor  Oil  Campaign 

Chicago,  Oct.  26 — Standard  Oil 
Company  of  Indiana  will  launch  its 
fall  and  winter  advertising  campaign 
in  newspapers  for  Iso-Vis  motor  oil 
on  the  timely  theme  of  fall  elections, 
starting  tomorrow  and  continuing 
through  November,  it  was  announced 
today  by  Wesley  I.  Nunn,  advertising 
manager. 

The  campaign  will  appear  in  the 
usually  large  list  of  daily  and  weekly 
newspapers  in  13  midwestern  states. 
The  election  theme  will  remind  read¬ 
ers  that  “when  fall  elections  come, 
winter’s  never  far  behind.”  Big  head¬ 
lines  will  herald  “Iso- Vis  First  Choice 
of  Midwest  Motorists”  and  large  illus- 
j  trations  will  picture  exciting  election 
scenes.  McCann-Erickson,  Inc.,  Chi¬ 
cago  office,  handles  the  account. 

laundry  test  ads 

St.  Louis,  Oct.  24 — Final  results  of 
3  $40,000  test  advertising  campaign 
^ing  radio,  billboards  and  news¬ 
papers  now  in  progress  at  Cleveland 
binder  sponsorship  of  the  American 
Institute  of  Laundering  will  be  an¬ 
nounced  Dec.  1  at  the  institute’s  head¬ 
quarters  at  Joliet,  Ill.,  it  was  decided 
nt  the  institute’s  convention  held  here 
last  week.  H.  H.  Milligan  of  St.  Louis, 
a  member  of  the  board  of  directors, 
said  the  institute  also  had  under  con¬ 
sideration  a  national  advertising  cam- 
P^gn  of  “sizable  proportions”  about 
which  an  announcement  will  be  made 
I  in  the  near  future  at  Joliet. 


THE  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT _ 

A  Tour  Through  the  Advertisements 


WE  MADE  AN  extensive  tour  through 
the  newspapers  and  several  maga¬ 
zines  this  week  to  see  what  effect,  if 
any,  the  crisp  fall  weather  has  had 
upon  advertising  copy  writers.  There 
was  a  wealth  of  forceful,  compelling 
copy,  fine  art  work  and  beautiful 
typography.  Humor,  and  effective 
humor,  too,  is  appearing  in  greater 
amounts,  backed  up  with  clever  car¬ 
toons. 

The  search  really  was  to  discover 
if  any  new  verbal  virtuosos  had  en¬ 
tered  the  list  of  copy  writers,  or  if 
any  of  the  old  writers  had  found  new 
ways  to  make  words  do  flip-flops  on  a 
mat  of  paragraphs. 

"Pampered  Chicken"  Found 
There  is  nothing  really  startling  to 
report,  but  we  dredged  up  a  number 
of  examples  which  show  that  the  copy 
writers  are  still  in  fine  fettle. 

“Wanamaker’s.”  we  learned,  “serves 
you  pampered  chicken.” 

Pampering  a  chicken  sounded  intri¬ 
cate,  and  so  it  is  if  the  ad  told  the 
truth. 

“Our  chickens  are  heavyweights 
without  muscle,”  the  copy  said. 
“Never,  from  the  day  they  break  their 
shells  at  Fair  Acres  Farm,  do  they 
move  from  comfortable  nests.  They 
eat  corn  and  milk,  relax  and  grow 
plump  without  a  tough  inch  on  their 
frames.” 

It  made  us  want  to  relax. 
Wanamaker’s  had  something  new  in 
coffee,  too,  “Soul-of-Coffee!”  blended 
“by  an  expert  who  can  give  you  a 
bean’s  pedigree  at  twenty  paces.  It 
is  a  blend  of  four  fine  Central  and 
South  American  coffees,  with  a  pinch 
of  heady  Mexican  to  change  its  tenor 
to  a  bass.” 

Some  Really  Flossy  Writing 

Perhaps  the  peak  of  really  flossy 
writing  was  contained  in  a  Best  & 
Co.  ad  in  the  Neir  Yorker  last  week. 
Its  verbal  allure  ran  thus: 

“Charles  Armour,  that  mad  sculp¬ 
tor  of  feminine  moods,  proves  that  his 
is  the  madness  of  genhis  ...  he  hires 
you  into  sheer  crepe  that  knows  the 
business  of  flattery  and  promises  com¬ 
plete  wearing  satisfaction  because  it's 
a  Crown  Tested  Rayon  crepe,  cut  and 
seamed  with  Charles  Armour's  tire¬ 
less  talent  for  perfection.  Either 
dress,  $35.  ...  As  selected  by  Best  & 
Co.” 

We  hope  the  mad  sculptor  confines 
himself  strictly  to  feminine  fashions. 

In  the  glamour  field  a  Tangee  an¬ 
nouncement  asserted  (and  we  are  not 
one  to  disagree): 

“ONE  KISS  ISN’T  ENOUGH  when 
lips  ai  rosy,  soft  and  tempting!  Men 
love  natural  looking  lips.  But  they 
hate  the  ‘painted’  kind — glaring  red 
and  ‘hard  as  nails.’  Ask  the  man  you 
love.  See  if  he  doesn’t  prefer  this  lip¬ 
stick  on  you.” 

Bourjois  “Evening  in  Paris”  per¬ 
fume  made  this  interesting  claim: 

“Cupid  dips  his  arrows  in  this  frag¬ 
rance!” 

In  a  Russek  dress  advertisement  we 
found  that  the  “Monk  Silhouette”  will 
be  the  thing  this  fall  “with  gilded 
angel  sleeves.” 

Ominous  Invitation 
A  Peck  &  Peck  dress  with  “brave 
shoulders”  made  us  wonder  what  can 
be  done  about  lugubrious  knees  and 
insipid  elbows. 


“COME  AND  BE  ‘SPOILED’”  was  , 
the  somewhat  ominous  invitation  from  , 
Putnam  Hotel,  Saratoga  Spa,  in  the 
New  Yorker,  but  it  continued:  “Out-  ^ 
doors — Autumn  dances  like  a  hoyden 
among  the  geysers.  Indoors  —  great 
fires.”  I 

A  high  lyric  note  was  struck  by 
Forbidden  Fruit  liquer:  “Moonbeams 
...  a  moment  that  will  forever  re¬ 
main  breathless  .  .  .  and  Forbidden 
Fruit.  ...” 

“How  to  bring  a  new  kind  of  love 
into  your  life  for  29c”  seemed  dirt 
cheap,  but  it  proved  to  be  a  Birds  Eye 
Frosted  Foods  ad,  addressed  to  food 
levers. 

But  to  our  mind,  the  most  app»ealing 
copy  encountered  in  this  tour  through 
the  advertisements  was  that  placed  by 
Beekman  Tower  Hotel  in  New  York 
Times  this  week  which  said: 

"WHO  SAYS  YOU  AREN'T  A  FOET? 
“Come  to  Beekman  Tower  ...  up 
26  stories  to  the  rim  of  heaven,  and 
just  try  Not  to  be  a  poet! — Moon  so 
close  you  can  almost  touch  it  .  .  .  far 
belaw,  the  slim,  shimmering  avenue 
of  river,  aglow  with  dancing  lights. 
At  last  .  .  .  room  to  think,  to  live, 
relax!  Here,  every  charming  sky-view 
room  is  home-emphasized  by  quietly 
genuine  hospitality.  Close  by  shops, 
business,  theatres  challenge  you  to  a 
brisk  5  minutes  walk.” 

We  shut  up  shop  right  there  and 
left  for  the  Beekman  to  write  poetry. 

Among  Advertising  Folk 

CHARLES  S.  O’DONNELL,  who  was 
elected  a  vice-president  of  J.  M 
Mathes,  Inc.,  New  York  agency,  early 
this  year,  has 
been  named  a 
director  of  the 
agency,  accord¬ 
ing  to  an  an¬ 
nouncement  this 
week.  He  is  in 
charge  of  the 
marketing  re¬ 
search  division 
of  the  agency. 
Mr.  O’Donnell 
joined  the  firm 
in  1934.  L.  A. 
Charles  S.  O'Donnell  WEAVER,  Jr.,  has 
been  appointed 
assistant  to  the  director  of  the  motion 
picture  advertising  department  of  the 
agency.  He  has  been  with  J.  M. 
Mathes,  Inc.,  since  shortly  after  it  was 
established. 

Among  members  of  the  executive 
committee  for  the  celebration  of  the 
President’s  Birthday,  announced  by 
President  Roosevelt  Oct.  25,  are:  Bar¬ 
ron  G.  Collier,  president  of  Barron 
G.  Collier,  Inc.,  New  York;  Joseph  V. 
Connolly,  general  manager  of  the 
Hearst  Newspapers;  and  Arthur  Kud- 
NER,  president  of  Arthur  Kudner,  Inc., 
New  York  agency. 

J.  F.  O’Brien,  manager  of  the  ad¬ 
vertising,  sales  promotion  and  pub¬ 
licity  department  of  the  Washington 
lamp  division,  Westinghouse  Electric 
and  Manufacturing  Co.,  and  director 
of  Westinghouse  New  York  World’s 
Fair  exhibit,  resigned  effective  Oct. 
31.  After  a  vacation  he  will  announce 
[  his  future  plans. 

Townley  a  Ellington,  has  joined 


Whipple  Black  Advertising  Company, 
Detroit  agency.  He  was  recently  with 
Schipper  Associates,  public  relations 
counsel. 

N.  F.  Lavigne,  formerly  with  Fort 
Myers  and  Clearwater,  Fla.  newspa¬ 
pers,  is  now  assistant  advertising 
manager  and  director  of  public  rela¬ 
tions  for  the  Florida  Citrus  Commis¬ 
sion. 

Harold  Cabot,  president,  Harold 
Cabot  &  Co.,  Boston  agency,  has  been 
,  named  chairman  of  the  publicity  com¬ 
mittee  of  the  1938-1939  Red  Cross  Roll 
Call  in  Boston. 

Donald  P.  Carlisle  of  Foxboro, 
Mass.,  for  three  years  in  charge  of 
commercial  advertising  development 
for  Doremus  &  Co.,  with  headquarters 
in  Boston,  has  been  named  chairman 
of  the  publicity  committee  for  Greater 
Boston’s  1939  Community  Fund  Cam¬ 
paign. 

Charles  L.  Rothschild,  formerly 
secretary  and  treasurer  of  Gardner- 
Rothschild,  Inc.,  has  joined  Arthur 
Rosenberg  Company,  Inc.,  New 
York.  a 

William  K.  Ryan,  formerly  with 
William  L.  Diener,  Inc.,  Chicago 
agency,  has  joined  the  Chicago  staff 
of  Marvin  Green,  Inc. 

Jackson  L.  Sedwick,  formerly  with 
Brooke,  Smith  and  French  at  Detroit, 
recently  joined  the  copy  staff  of  Gard¬ 
ner  Advertising  Co.,  St.  Louis. 

Harold  A.  McCoy  is  now  advertising 
manager  of  American  Fruit  Grow¬ 
ers,  Inc.  He  succeeded  Mrs.  J.  M. 
Early. 

Fleur  Fenton,  executive  vice-pres¬ 
ident  of  Pettingell  &  Fenton,  Inc.,  has 
been  appointed  sales  promotion  and 
advertising  counsel  for  Helena  Ru- 
benstein,  Inc. 

Ernest  S.  Jaros,  who  formerly 
headed  his  own  agency,  will  join  the 
Glicksman  Advertising  Co.,  Inc.,  on 
Nov.  1  as  vice-president  in  charge  of 
merchandise  research  and  sales  pro¬ 
motion. 

Carl  S.  Brown,  manager  of  adver¬ 
tising  counselors  department  of  Des 
Moines  Register  and  Tribune  has  re¬ 
signed  to  join  W.  H.  Millhaem  &  Co., 
advertising  agency,  as  account  execu¬ 
tive  Nov.  1. 

Orville  Goerger,  of  Southwestern 
Bell  Telephone  Company,  on  Oct.  18 
was  the  recipient  of  the  gold  service 
cup  given  by  the  Advertising  Club  of 
St.  Louis  to  the  Junior  Ad-Clubber 
of  most  service  to  his  club.  This  was 
the  first  award  since  1935. 

Paul  V.  Funk,  formerly  director  of 
research  of  the  Chicago  office  of  Er¬ 
win,  Wasey  &  Company,  has  been 
transferred  to  London,  England,  where 
he  will  direct  the  marketing  and  re¬ 
search  activities  of  Erwin,  Wasey  & 
Company  of  that  country. 

■ 

BOOSTING  DETROIT 

Detroit,  Oct.  24 — The  city-wide 
campaign  to  bring  more  jobs  to  De¬ 
troit  by  means  of  increased  sales  in 
all  lines  of  business,  has  resulted  in 
a  definitely  planned  series  of  adver¬ 
tisements  from  department  stores  in 
the  Detroit  papers.  One  large  depart¬ 
ment  store,  Crowley,  Milner  Co.,  has 
been  running  a  series  of  advertise¬ 
ments  containing  photographs  of  cus- 
'  tomers  endorsing  the  drive  to  create 
■  jobs  through  sales.  The  names  of  W. 

H.  Anderman,  publisher  of  the  Detroit 
'  Times,  W.  E.  Scripps,  publisher  of  the 
Detroit  News  and  E.  D.  Stair,  pub- 
•  lisher  of  the  Detroit  Free  Press  figure 
prominently  on  the  comrniU.e  for 
1  this  drive. 
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Pacific  Agency  Men  See 
Ads  Aiding  Recovery 

Their  Contribution  to  Economic  Comeback 

“Second  to  None/'  AAAA  Council  Told  by 

G.  B.  Parker,  Scripps-Howard  Editor 

By  CAMPBELL  WATSON 

SAN  FRANCISCO.  Oct.  24— Advertis¬ 
ing  will  be  the  major  contributor  in 
creation  of  a  recovery  essential  to 
avert  national  disaster.  Its  drive  will 
restore  to  pwwer  Mr.  Average  Man. 
who  comprises  “that  commanding 
middle  of  the  road  majority  of  our 
people  who  have  become  tired  of 
crackpots  and  visionary  protectors.” 

Meanwhile  Mr.  Average  Man — the 
consumer — is  being  duped  by  pseudo¬ 
scientists  who  would  have  the  nation 
return  to  the  economic  days  of  its 
forefathers.  But  his  position  has  been 
strengthened  by  new  laws  and  he 
possesses  resources  which  should  pro¬ 
vide  a  new  and  greater  prosperity. 

The  stage  is  now  being  set  for  the 
advance  designed  to  come  under  spon¬ 
sorship  of  carefully  timed  advertising, 
even  as  the  nation  has  advanced  in 
the  past  under  advertising’s  banners 
spelling  that  greater  national  con¬ 
sumption  which  restores  jobs,  bal¬ 
ances  budgets,  preserves  credit  and 
nets  prosperity. 

Symposium  of  Thoughts 
These  thoughts  were  foremost  in 
the  minds  of  delegates  who  attended 
the  convention  of  the  Pacific  Council. 

American  Association  of  Advertising 
Agencies,  as  they  returned  to  work 
today  following  two  days  of  sessions 
held  at  Hotel  Del  Monte.  Del  Monte, 

Cal.  The  view  is  a  symposium  of  the 
thoughts  presented  by  John  Benson, 
president.  AAAA;  Thomas  H.  Beck, 
president.  Crowell  Publishing  Com¬ 
pany,  New  York;  George  B.  Parker, 
editor  -  in  -  chief,  Scripps  -Howard 
Newspapers,  Washington.  D.C.;  L.  E. 

Townsend,  vice-president.  Advertising 
Federation  of  America  and  advertis¬ 
ing  director.  Bank  of  America,  San 
Francisco,  and  Allen  L.  Billingsley, 
vice-president.  AAAA  and  presi¬ 
dent  of  Fuller  &  Smith  &  Ross.  Inc., 

Cleveland,  who  spoke  at  last  Friday’s 
open  session. 

Advertising’s  contribution  to  the 
economic  recovery  of  this  nation  “will 
be  second  to  none — law-makers,  pro¬ 
fessional  economists  and  panacea  ar¬ 
tists  not  excepted.”  declared  Mr. 

Parker  in  advocating  increased  em¬ 
phasis  on  “Timing”  to  increase  adver¬ 
tising  effectiveness. 


the  next  half-century  such  as  the  last 
50  years  have  actually  produced. 

“And  in  that  vision,  timing— timing 
ol  the  product  to  the  desire,  and  the 
desire  to  the  product — will  play  its 
major  part.” 

Mr.  Benson,  now  entering  his 
twelfth  year  as  AAAA  head,  pre¬ 
sented  a  critical  analysis  of  today’s 
“crisis  for  free  enterprise”  during 
which  he  defined  the  Wheeler- Lea 
Law  as  “one  of  the  most  fortunate 
things  that  ever  happened  to  our 
business. 

"The  average  man  or  consumer  is 


Smiles  prevail  at  the  Del  Monte  convention  of  the  Pacific  Council,  AAAA.  Left  to 
right  are:  John  Benson,  president,  AAAA;  David  M.  Botsford,  president,  Botsford, 
Constantine  &  Gardner,  and  chairman.  Pacific  Council,  AAAA;  L.  E.  Townsend,  adver¬ 
tising  director.  Bank  of  America  and  vice-president.  Advertising  Federation  of  America, 
a  convention  speaker;  Don  Mikkelsen,  advertising  manager.  Redwood  City  (Cal.) 
Tribune,  and  president,  Northern  California  Newspaper  Advertising  Managers  Asso¬ 
ciation,  and  Edmund  M.  Pitts,  account  executive,  J.  Walter  Thompson  Co.,  San  Fran¬ 
cisco,  who  was  elected  chairman  of  the  Pacific  Council  for  the  ensuing  year. 


nental,  the  tulip  craze  and  the  Mis¬ 
sissippi  bubble — the  centuries  will 
tell  the  same  tale  of  sovereign  power 
trodding  the  primrose  path  to  the 
everlasting  bonfire.” 

Despite  this,  the  Scripps-Howard 
editor  continued,  that  need  not  hap¬ 
pen  here  because  of  resources,  pro¬ 
ductive  machinery,  markets,  “and 
that  is  where  advertising  comes  in. 
More  and  more  human  wants  must 
be  created  and  stimi’ldted — by  adver¬ 
tising. 

Market  Foundation  Being  Laid 

“Despite  all  of  the  misery  that  ac¬ 
companies  an  attempt  to  increase  the 
individual’s  purchasing  power  in  this 
nation,  labor  trouble,  wages  and  hours 
legislation,  and  all  that,  a  founda¬ 
tion  for  a  bigger  mass  market  is  being 
laid. 

"There  are  signs  of  pick-up  today — 
many  of  them.  But  to  keep  the  pick¬ 
up  going,  to  develop  that  mass  market, 
and  in  turn  to  provide  the  volume 
that  is  the  key  to  the  solution,  ad¬ 
vertising  must  function  as  never  be¬ 
fore.  There  must  be  an  ever-broad¬ 
ening  vision — a  vision  that  will  en¬ 
compass  an  industrial  expansion  for 


coming  into  his  own,”  said  Mr.  Ben¬ 
son.  "His  rights  and  his  needs  are 
being  increasingly  protected  by  the 
law.  To  survive,”  he  warned,  “we 
must  recognize  these  facts,  boldly  fol¬ 
low  where  they  point  and  willingly 
yield  up  temporary  gain  for  the  long 
good  of  our  craft,  and  its  right  to 
earn  a  profit. 

"There  has  been  too  much  conspicu¬ 
ous  advertising  offensive  to  public 
taste  and  in  violation  of  the  truth. 
While  really  a  small  minority,  it  has 
looked  like  a  majority  to  the  public. 

“Advertising  license  has  already  cost 
us  considerable  freedom  to  say  what 
we  believe  will  sell  the  goods.  That’s 
happened  in  the  last  six  months,  as  a 
result  of  the  recently  enacted  Wheel¬ 
er-Lea  Law  and  its  administration  by 
the  Federal  Trade  Commission.  A 
number  of  our  most  prominent  adver¬ 
tisers  have  been  stoppied  by  cease  and 
desist  order  or  by  stipulation  from 
continuing  to  run  advertising  which 
for  many  years  has  gone  unchallenged 
and  from  making  facts  inadequately 
supported  by  the  facts.  A  swift  revo¬ 
lution  is  going  on,  silently  and  ap¬ 
parently  without  protest.” 


For  years  there  was  hope  that  the 
industry  would  correct  its  copy  evils, 
but  “it  took  a  law  to  clean  up  that 
mess”  he  said.  As  a  result,  “a  new 
definition  of  ‘What  is  truth  in  adver¬ 
tising’  has  been  formulated  by  law. 

“The  Wheeler-Lea  Law  is  one  of 
the  most  fortunate  things  which  ever 
happened  to  our  business,”  Mr.  Ben¬ 
son  continued.  “Its  definition  of  false 
advertising  is  a  masterpiece  of  legis¬ 
lation.  It  marks  a  new  and  authori¬ 
tative  development  in  the  ethics  of 
selling;  namely,  to  give  the  buyer  or 
prospect  a  true  perspective  of  value 
including  any  negative  facts  he  should 
know.” 

Mr.  Beck  offered  an  elaborate  “lab¬ 
oratory”  demonstration  to  show  the 
folly  of  many  Consumer  Research 
tests.  He  defended  the  integrity  of 
American  business,  gave  specific  ex¬ 
amples  of  how  advertising  through 
increased  consumption  and  wider  sales 
provided  better  products  and  lower 
costs  and  stressed  the  volume  of  em¬ 
ployment  generated  through  advertis¬ 
ing  and  the  consequent  increased 
demand  and  sales. 

“One  pseudo-scientist  can  destroy 
the  entire  structure  of  business.”  he 
declared  in  reporting  of  personal  in¬ 
vestigation  into  a  situation  where  an 
entire  community  had  abandoned  the 
use  of  a  reputable  product  because 
of  a  “pseudo-scientific”  report. 

Declaring  he  viewed  advertisine 
“not  as  an  art,  a  profession  or  a  job. 
but  as  an  enthusiasm,”  Mr.  Townsend 
paid  tribute  to  the  “millions  of  lessons 
in  how  to  live,  how  to  behave,  how  to 
grow”  advertising  has  given  the  Amer¬ 
ican  people. 

Public  Relations 

“And  now  we  find  business  embark¬ 
ing  on  what  has  been  termed  its  ‘No 
1  Problem’ — public  relations.  Through 
the  medium  of  advertising  space,  busi- 
ness  can  tell  its  own  story  in  its  own 
way  without  stooping  to  court  the 
sympathies  of  editors  or  seeking  to 
influence  their  independent  opinions.’ 

“Unlike  the  shoemaker’s  children, 
let’s  have  some  shoes  for  ourselves," 
suggested  Mr.  Billingsley  in  urging 
that  advertising  agencies  improve  their 
own  public  relations.  He  pleaded  that 
agencies  grow  in  stature  and  dignity 
strip  off  what  is  tawdry,  strengthen 
phases  of  work  which  have  been 
slighted,  and  broaden  their  sense  of  j 
responsibility. 

“I  believe  the  easy,  careless,  super¬ 
ficial  days  of  the  advertising  agency 
business  are  past.  Advertising  has  be¬ 
come  a  major  force.  It  seeks,  not  the 
smartness  of  boys,  not  the  high  pres¬ 
sure  of  glib  salesmen,  not  tricks  and 
devices,  but  the  sober  earnest  judg¬ 
ment  of  trained  minds,  thinking  based 
(Continued  on  page  29) 


Advertising  Stimulates 

‘‘For  advertising  more  than  any 
other  force  in  modern  life  can  stimu¬ 
late  the  thing  which  this  country  must 
have  if  she  is  to  pull  out,”  the  editor 
declared.  "That  is  volume. 

“On  whether  the  volume  of  the  na¬ 
tion’s  business  can  be  sufficiently  in¬ 
creased — and  on  that  alone — depends 
whether  we  will  prosper,  or  go  bust; 
whether  our  national  debt  will  be 
paid,  our  budget  balanced,  our  credit 
preserved,  our  unemployment  prob¬ 
lems  cured. 

“Let  the  shrink  we  have  been  suf¬ 
fering  continue  and  the  accompanying 
increase  of  deficits  keep  on,  and  the 
inevitable  will  happen,”  warned  Mr. 
Parker.  “Government  will  finally  re¬ 
sort  to  the  traditional  way  out,  the 
easy  way  out,  the  easy  way  for  the 
moment,  the  hard  and  fatal  way  for 
the  long  haul — repudiation;  inflation. 
Look  back  over  all  history,  review  the 
fevered  course  of  the  mark  and  the 
rouble,  the  assignat,  and  the  conti- 


At  open  sessions  of  the  convention,  left  to  right:  A.  K.  Whyte, 
publisher,  San  Diego  (Cal.)  Union-Tribune;  Allen  L.  Stanley, 
Coast  manager,  national  advertising  department,  Scripps- 
Howard  Newspapers;  Austin  B.  Fenger,  president,  Fenger- 
Hall  Co..  Ltd.;  Robert  P.  Holliday,  president,  West-Holliday 
Co.  (seated  on  back  of  divan),  and  Don  D.  Patterson,  direc¬ 
tor  of  the  national  advertising  department,  Scripps-Howard. 


George  B.  Parker,  editor-in-chief,  Scripps-Howard  News¬ 
papers,  one  of  the  main  convention  speakers,  at  left,  wih 
Arthur  J.  Tormey,  business  manager,  San  Francisco  News  ' 
Frederick  Wagner,  publisher,  San  Francisco  Call-Bulletin,  an^l 
H.  C.  Bernsten,  manager.  Pacific  Coast  Division,  Bureau  '  I 
Advertising,  American  Newspaper  Publishers  Association  <'| 
Del  Monte. 
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SELL  FIRST  TO  THESE  FAMILIES 


super¬ 
agency 
has  be- 
not  the 
?h  pres¬ 
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St  judg- 
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For  thirty-three  years  The  Bulletin  has  led 
all  Philadelphia  daily  newspapers  in  circula¬ 
tion.  A  leadership  unequalled  by  any  news¬ 
paper  of  similar  size  in  America! 

And  this  position  has  been  gained  and  held 
without  the  use  of  prize,  premium  or  sub¬ 
scriber  contest! 

Careful  editing,  to  appeal  to  the  home 
interests  of  its  readers,  built  The  Bulletin’s 
circulation  .  .  .  lends  to  your  advertising,  in 
The  Bulletin,  something  of  the  reader  interest 
in  the  newspaper  itself. 

So,  sell  first  to  this  greatest  of  home  markets 
.  .  .  through  the  advertising  pages  of  The 
Bulletin,  where  your  sales  message  has  a  better 
chance  of  being  seen  and  read  by  nearly  every¬ 
body  .  .  .  where  the  low  cost  per  reader  (one 
of  the  lowest  in  the  nation )  makes  advertising 
economical  as  well  as  profitable. 

Your  advertising  agency  will  be  glad  to 
help  you  with  campaign  plans  and  details. 

'United  States  Census,  1930 


Some  families,  by  happy  choice,  live  in 
individual  homes.  Whether  small  or  large ; 
row,  twin  or  detached,  each  home  serves  the 
comfort  and  needs  of  a  single  family. 

Single-family  homes!  Regardless  of  their 
size,  the  ambitions  and  desires  of  the  families 
who  live  in  them,  are  much  alike. 

For  single-family  home  dwellers  take  inter¬ 
est  in  countless  home  products,  improvements, 
services.  They  buy  complete  home  equipment 
•  .  .  appliances  for  more  full-size  rooms. 

1  hey  use  more  food  products  for  more 
family  meals,  prepared  at  home.  More  soaps, 
cleansers  ,  .  . 

They  are  customers  for  automatic  heat  and 
possibly  air-conditioning;  modern  radios, 
refrigerators,  kitchen  ranges,  washing 
machines.  .  .  .  New  cars,  of  course! 

Interested  customers  for  the  manufacturer. 

bo, — profits  grow  faster  when  he  sells  first 
to  these  families!  When  he  sells  in  a  city 


where  these  single-family  homes  are  in  great 
est  numbers! 


Nine  out  of  ten  dwellings  in  Philadelphia 
are  single-family  type!  More  single-family 
homes  than  in  the  cities  of  New  York  and 
Buffalo  combined  ;  of  Chicago  and  St.  Louis 
together ;  of  Detroit  with  Cleveland.* 

The  largest  group  in  any  city  in  the  nation 
of  individual  homes  .  .  .  and  home  interests! 

There  is  also  in  Philadelphia,  a  happy 
choice  for  the  advertiser:  one  newspaper — 
The  Evening  Bulletin — to  carry  his  advertis¬ 
ing  message  into  almost  every  family  circle. 

An  advertising  economy  seldom  found  in  a 
large  city  .  .  .  one  newspaper  alone,  read  by 
nearly  everybody  in  Philadelphia! 

The  Bulletin’s  circulation  far  exceeds  that 
of  any  other  daily  newspaper — morning  or 
evening — in  Philadelphia.  Circulation  almost 
entirely  within  the  retail  trading  area! 
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EDITOR  &  PUBLISHER 


41  Dailies  Suspend 
In  15-Months 


continued  from  page  5 


United  States  Senator  Peter  G.  Gerry. 

With  its  April  30  issue,  the  38- 
year-old  St.  Paul  (Minn.)  Daily  News, 
p.m.,  also  discontinued  daily  publi¬ 
cation.  The  Daily  News  Corporation 
remained  in  being,  however,  and  the 
Daily  News  plant  remained  open. 
From  it  is  issued  twice  weekly  for 
free  distribution  the  St.  Paul  Shop¬ 
per.  Under  the  plan,  no  employes 
were  cut  off  the  payroll  immediately, 
Herman  H.  Ridder,  general  manager, 
said  in  announcing  the  suspension. 
Some  continued  in  the  employ  of  the 
Shopper  and  in  job  printing  work, 
while  others  were  absorbed  by  the 
St.  Paul  Pioneer  Press  and  St.  Paul 
Dispatch,  owned  by  the  same  in¬ 
terests. 

The  management’s  statement  said 
“economic  conditions”  had  caused  the 
Daily  News  to  operate  at  a  loss  since 
May,  1935.  ‘Since  1927,  Daily  News 
advertising  voltune  has  dropped  ap¬ 
proximately  4,000,000  lines,  a  decrease 
of  43%,”  the  statement  said.  “Dur¬ 
ing  the  same  period  its  circulation 
dropped  26,000.  Losses  from  these 
two  sources  total  more  than  $500,000 
annually. 

"Since  1933  operating  costs  have 
risen  steadily  due  to  increase  in  labor 
costs,  state  and  federal  taxes,  news¬ 
print  papier  and  other  materials.  The 
present  depression  has  intensified 
losses  to  a  pwint  where  it  no  longer 
is  possible  to  maintain  the  newspaper 
as  a  daily  publication.” 

Small  Dailies  Close  Doors 

The  Alexandria  (La.)  Daily  Times 
which  began  publication  March  13 
suspended  May  7,  while  on  May  10 
the  Columbus  (Ga.)  News-Record, 
evening,  suspended  publication.  That 
week  the  Victoria  (Tex.)  Comme7i- 
tator,  a.m.,  also  discontinued.  The 
Portland  (Me.)  Daily  News,  evening 
paper  established  10  years  ago,  and 
the  Newark  (O.)  Daily  News,  eve¬ 
ning,  which  started  publication  Dec. 
8,  1937,  were  suspended. 

To  the  moimting  list  of  suspensions 
June  7  was  added  the  Hancock 
(Mich.)  Copper  Jotimal,  which  closed 
after  54  years  of  publishing.  Then  on 
June  9  to  the  casualty  roll  was  added 
the  name  of  the  Salisbury  (N.  C.) 
Morning  Herald,  which  discontinued 
after  less  than  a  year. 

In  Dallas,  Tex.,  late  in  June,  the 
sale  and  merger  of  the  Dallas  Jour¬ 
nal  and  the  Dallas  Dispatch,  two  of 
the  three  afternoon  dailies  in  a  city 
of  300,000,  to  a  new  publishing  com¬ 
pany,  the  Dispatch-Journal,  was  an¬ 
nounced.  Approximately  100  em¬ 
ployes  of  the  two  papers  were 


affected.  The  new  publishing  com¬ 
pany  had  first  call  on  the  employes 
while  the  remainder  of  the  Journal 
men  were  absorbed  by  the  A.  H.  Belo 
Corp.,  publishers  of  the  Journal,  the 
Dallas  News,  the  semi-weekly  News. 
The  Dispatch  was  purchased  from  the 
Scripps  League  of  Newspapers. 

The  Bums  (Ore.)  Times-Herald, 
p.m.,  suspended  June  3  and  entered 
the  weekly  field.  The  Du  Quoin  (Ill.) 
News  &  Review,  a.m.,  suspended  July 
16  and  now  is  issued  weekly. 

Scrippf-Heword  Sntpention 

The  Toledo  News-Bee,  evening,  one 
of  the  oldest  tinits  in  the  Scripps- 
Howard  group,  suspended  publication 
Tuesday,  Aug.  2.  The  suspension  was 
attributed  officially  to  continued  losses 
in  revenue  and  increased  production 
costs. 

News-Bee  subscription  lists,  the 
United  Press  service,  and  many 
News- Bee  features,  columns  and 
comic  strips  were  purchased  by  the 
Toledo  Blade,  competing  afternoon 
daily  published  by  Paul  Block.  De¬ 
cision  of  Scripps-Howard  to  abandon 
the  Toledo  field  left  it  entirely  to  Mr. 
Block,  as  he  also  owns  the  only  other 
p>aper,  the  Morning  and  Sunday 
Times,  which  he  ptuchased  in  1931. 

The  News-Bee  announcement  said 
efforts  would  be  made  to  find  places 
for  News-Bee  employes,  300  of  whom 
were  affected,  elsewhere  in  the 
Scripps  -  Howard  organization.  Re¬ 
leased  employes  were  given  dismis¬ 
sal  pay,  estimated  at  between  $75,000 
and  $80,000. 

Susi>ension  of  the  News-Bee  was 
the  second  important  change  in  the 
Scripps-Howard  newspaper  list  with¬ 
in  two  weeks.  On  July  22  the  Buffalo 
(N.  Y.)  Times,  evening,  was  leased 
to  George  H.  Lyon,  editor,  and  Earl 
Gaines,  business  manager.  The  con¬ 
sideration  was  not  stated. 

The  Greenville  (Miss.)  Democrat 
Times,  a  p.m.  paper  for  more  than 
50  years,  late  in  August  was  consoli¬ 
dated  with  the  Delta  Star,  a  morning 
paper  which  began  publication  less 
than  two  years  ago,  into  the  Delta 
Democrat  Times,  p.m. 

Akron  Times-Press  Sold 

Following  close  on  the  heels  of  its 
last  newspaper  change  was  Scripps- 
Howard’s  announcement  Aug.  28  that 
the  Akron  Times-Press,  evening  and 
Simday,  had  been  acquired  by  the 
Akron  Beacon  -  Journal,  evening, 
owned  and  edited  by  John  S.  Knight. 
The  Beacon-Journal  then  entered  the 
seven-day  field.  In  announcing  the 
sale,  it  was  disclosed  that  Scripps- 
Howard  had  made  an  offer  to  pur¬ 
chase  the  Beacon-Journal,  but  that 
Knight  had  declined  to  sell.  “The 
Times-Press  accepted  the  alternative 
and  the  acquisition  by  the  Beacon - 
Journal  followed,”  the  announce¬ 
ment  said. 


Circulation 
for  September 

1,836 

\vas  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  September,  1938. 

The  Cleveland 

2-for-1  Market 

I  (Isf)  Greater  Cleveland 
(2nd)  26  adjacent  counties 

BOTH  covered  at 

September  circulation  of  The  Sun¬ 
day  Sun  averaged  207,097  per 
Sunday. 

ONE  low  cost 

Evrythine  In 

Ravalput  Armmd 

by  the 

1  ' 

THE  mtm  SUN 

Morning  Evening  Snndny 

CLEVELAND  PLAIN  DEALER 

CIcvcLittif s  Home  W  wipiiper 

The  economic  blight  again  hit  New  ' 
York  last  month  when  the  97-year- 
old  North  Shore  Daily  Journal,  eve¬ 
ning,  which  had  been  published  in 
Fluking,  Queens,  N.  Y.,  suspended 
publication  Sept.  10.  T.  Harold  Forbes, 
publisher,  in  announcing  the  suspen¬ 
sion,  said  he  had  found  labor  and 
material  costs  too  high  to  continue  in 
business.  Many  of  the  paper’s  fea¬ 
tures  were  taken  over  by  the  Long 
Island  Daily  Star.  Approximately  30  ! 
employes  were  affected,  many  of  ; 
whom  were  taken  over  by  the  Star.  ' 

The  Wichita  Falls  (Tex.)  Daily 
Post,  pjn.,  suspended  publication  ; 
Sept.  18  “after  two  years  of  improf- 
itable  operation.”  The  Newcastle 
(Wyo.)  News  -  Letter  -  Journal,  a.m., 
also  suspended  daily  publication  last 
month  and  is  now  issued  weekly. 

German  Language  Doily  Quits 

The  Westliche  Post,  German  lan¬ 
guage  paper  founded  in  1857  and  once 
powerful  organ  in  St.  Louis  city  af¬ 
fairs,  suspended  publication  Sunday, 
Sept.  11.  Mounting  costs  of  operation 
were  given  as  the  reason.  Indication 
that  the  paper  was  undergoing  finan¬ 
cial  difficulties  came  last  June  15 
when  the  management  announced 
that  the  daily  edition,  a  morning  : 
issue,  was  being  abandoned  and  that  ! 
only  an  enlarged  Simday  paper  would  j 
be  printed.  Just  prior  to  giving  up  j 
the  daily  edition,  the  Westliche  Post, 
oldest  daily  in  St.  Louis,  had  aban-  ■ 
doned  its  Monday  edition.  Its  retire-  ^ 
ment  left  the  city  without  a  German  ; 
language  paper  for  the  first  time  in  ! 
103  years. 

The  Gillette  (Wyo.)  American,  | 
a.m.,  was  consolidated  with  the 
Journal,  p.m.,  last  month,  and  is  now 
being  issued  as  one  paper  as  the 
Journal.  The  Ada  (Okla.)  Times, 
morning  and  Sunday,  suspended  daily  | 
publication  Sept.  23  and  is  now  being 
issued  weekly. 


RURAL  PRICE  RAISE 

The  Winona  (Minn.)  Republican- 
Herald,  effective  Nov.  15,  will  increase 
its  mail  and  rural  route  delivery  from 
$4  to  $5. 


The  Toughest 
Assignment . . . 

for  any  omployor  on 

.  .  .  nowspopors 
.  .  .  press  associations 
.  .  .  magaiines 
.  .  .  radio 

is  that  of  findi^  the  RIGHT 
personnel,  eapedally  when  im¬ 
mediate  action  is  necessary. 

The  solutioQ  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as-  , 

sistance.  j 

The  Personnel  Bureau  main-  j 

tains  complete  records,  includ-  | 

ing  investigated  references  on  j 

himdreds  of  qualified  men  (with 
new  listings  eadi  week)  in  all 
parts  of  the  country  with  jrears 
of  experience.  ! 

Write,  wire  or  telephone  and  ' 

get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements.  j 

THE  PERSONNEL  BUREAU 
of  Sisma  Delta  Chi 

Chicago— 3S  lost  Wochor  Orhro 
Los  Aagolos— I3t7  Toviot  Stroof 


NtWSPAPCRS 

tkjIkmw-thLLuest 
Uks-tfiE. . 

San  Francisco  Chronicle 
San  Antonio  Express 
Houston  Chronicle 
San  Diego  Sun 

cJnjjo^ 

'D£D  HYDEK 

Sensational 


New  Western  Page! 


‘‘rjED  RYDER”  is  the  choice 
of  Western  newspapers 
because  it  is  real — so  real  that 
you  can  almost  smell  the  beans 
around  the  chuck  wagon. 
‘‘Red  Ryder”  is  packed  full  of 
thrilling  action,  and  is  beauti¬ 
fully  drawn  by  Fred  Harman, 
the  well-known  cowboy  artist 
That  is  why  it  will  ride  herd 
on  the  FRONT  PAGE  of  the 
Detroit  News  Comic  Section. 

Americans  thrill  to  West¬ 
ern  adventure.  Look  at  the 
jireponderance  of  Westerns  on 
Ihe  production  schedules  of 
the  movie  lots  .  .  .  see  how  the 
Western  movies  pack  ’em  in. 
Western  books  for  children 
out-sell  all  others. 

‘‘Red  Ryder”  will  do  one 
quick  job  for  you  of  rounding 
up  those  stray  Sunday  sub¬ 
scribers.  The  first  release,  in 
page  or  half-page  size,  is  Sun¬ 
day,  Nov.  6,  but  the  following 
pages  pick  up  the  fast-moving 
adventure  and  carry  the  read¬ 
ers  smoothly  into  the  story. 


at  IVitc 

for  Rotes,  Territory, 
or  Color  Proofs 


N  E  UU  VO  R  K 

Cleveland 

SAN  FRANCISCO 


I 


c 


LIGHT-HOUSE 


MATCH-STICK 

Advertising 
Methods ! 


Q 


Like  it  or  not — there’s  a  wholly  new  set-up  in  the  advertising  business 
— its  preparation,  spirit,  art,  copy,  objective,  system  of  coverage,  selec¬ 
tion  of  media.  And  this  applies  with  very  definite  emphasis  to  news¬ 
paper  advertising.  Because  national  advertisers  are  far  more  action¬ 
conscious  than  they  were - demand  speed,  quick  results  and,  above  all 

else,  they  see  the  unquestioned  advantage  of  making  their  messages 
newsy  . 

It  isn’t  all  fair  sailing  for  those  who  pay  for  advertising,  create  it. 
route  it  with  wise  strategy.  Stormy  waters  .  .  .  far  greater  competition, 
.swiftly  changing  markets,  fluctuating  buying  power.  As  a  consequence, 
national  advertisers  are  using  “light-house”  methods  on  rock-ribbed 
factual  data.  The  modern  advertising  light  burns  steadily,  not  in  spurts. 
Warnings  are  sent  out  to  make  up  schedules  by  a  bright  ray  of  knowl¬ 
edge  as  to  local  markets,  zones  of  influence,  industrial  prospects.  Very 
few  modern  campaigns  in  newspapers  go  “on  the  rocks”  as  a  consequence. 

You  who  have  newspaper  space  to  sell  aiul  structurally  significant  reasons 
why  you  deserve  such  advertising,  should  look  to  the  new  light  and  to  changes 
that  have  taken  place  with  amazing  rapidity.  Have  you  attempted  to  attract 
prospects  and  secure  contracts  hy  little,  now-aml-then  "match-stick”  advertising 
flares  of  your  own?  Have  you  gone  at  telling  your  own  story  timidly  and  with 
hushels  of  alihis,  while  advocating  that  national  advertisers  use  liberal  space, 
frequent  insertions? 

EDITOR  &  PUBLISHER  keeps  the  pace  and  the  faith.  It  is  a  lighthouse 
for  the  very  executives  wdio  control  advertising  appropriations  an«l  who  huy 
the  space.  Shoot  your  story  out  to  them  through  their  steadfast  champion  ami 
"news  lighthouse.” 


EDITOR  &  PUBLISHER 

1700  Times  Bldg.  New  York,  N.  Y. 
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Herald  Tribune  Forum 
Mechanizes  Reporting 

N.  Y.  Proceedings  Broadcast,  Recorded  and 
Flashed  Back  to  Press  by  New  Device  10  Minutes 
Alter  Speeches  Are  Given 


MRS.  WILLIAM  BROWN  MELONEY, 
editor  of  This  Week  magazine,  dis¬ 
cussing  the  recent  European  crisis, 
stressed  the  advantage  of  intelligent 
mass  opinion  over  regimented  mass 
opinion  and  said  America  was  cen¬ 


ter  Lippmann  and  Dorothy  Thomp¬ 
son,  special  writers  for  the  Herald 
Tribune;  Henry  J.  Allen,  former 
Governor  of  Kansas  and  editor  of  the 
Topeka  State  Journal;  Katherine  Hep¬ 
burn,  Herbert  Hoover,  Ogden  Reid, 


the  need  ‘‘to  do  scwnething  about  it, 
without  delay.” 

‘‘The  savage  battle  between  the 
radical  left  and  the  radical  right 
which  has  made  a  blazing  pyre  of 
human  life  in  Spain  will  move  into 
Mexico,”  Mr.  Allen  prophesied,  ‘‘be¬ 
cause  a  great  nation  pretending  to 
control  order  and  justice  under  the 
Monroe  Doctrine  deliberately  bowed 
itself  out  of  the  situation.” 

Skott  “Takei 


Mrs.  Ogden  Reid, 
(center)  chairmen  of 
the  New  York  Herald 
Tribune's  eighth  an¬ 
nual  Forum  on  Cur¬ 
rent  Problems,  and 
vice-president  of  the 
daily,  with  two  Forum 
speakers.  Will  Hays 
and  Katherine  Hep¬ 
burn. 


fronted  by  the  peril  of  mass  emotion 
superseding  intelligent  mass  opinion. 

Mrs.  Meloney  spoke  at  the  eighth 
annual  New  York  Herald  Tribune 
Forum  on  Current  Problems  Tuesday 
afternoon  at  the  Waldorf-Astoria.  The 
Forum  program,  held  in  five  sessions 
ending  Thursday,  was  constructed 
about  the  general  topic,  “America 
Facing  Tomorrow’s  World.”  Nearly 
10,000  persons  attended  the  sessions. 

Word  for  Word  Transcript 
“Informed  mass  opinion,”  Mrs.  Me¬ 
loney  said,  “is  even  more  powerful” 
than  mass  emotion.  “In  democracies 
only  is  it  possible  openly  to  crystal¬ 
lize  an  informed  public  opinion.  The 
danger  that  America  faces  is  that  mass 
emotion  may  ride  over  intelligent  mass 
opinion.” 

The  pioneering  communications 
achievements  of  the  National  Broad¬ 
casting  Company,  International  Busi¬ 
ness  Machine  Corporation  and  the 
Herald  Tribime  gave  the  delegates  to 
the  1938  Forum  a  preview  of  “Amer¬ 
ica’s  Tomorrow”  in  high-speed  gath¬ 
ering  and  distribution  of  news. 

This  year  the  Forum  proceedings 
were  broadcast  through  the  ultra- 
short  wave  facilities  of  NBC.  The 
broadcast  words  were  recorded  on 
aluminum  discs  at  the  Herald  Trib¬ 
une.  There  a  listening  operator 
flashed  them  back  to  the  press  room 
at  the  Waldorf  -  Astoria  and  the 
World’s  Fair  10  minutes  after  deliv¬ 
ery  at  the  rate  of  100  words  per  min¬ 
ute,  over  the  ultra-short  wave  Radio¬ 
type  developed  by  International  Busi¬ 
ness  Machines.  The  latest  high-speed 
mimeograph  of  A.  B.  Dick  Company 
was  used  to  mimeograph  the  stencils 
which  were  instantaneously  cut  by 
the  receiving  Radiotype. 

The  machine  wiU  be  demonstrated 
at  the  World’s  Fair  of  1939. 

Among  the  speakers  who  addressed 
the  five  sessions,  either  in  person  or 
by  radio  were  President  Roosevelt, 
Mrs.  Roosevelt,  Dr.  Robert  M.  Hutch¬ 
ins,  president  of  the  University  of 
Chicago;  Mayor  La  Guardia,  Dr.  Rex- 
ford  G.  Tugwell,  Professor  Rajrmond 
Moley,  Gerard  Swope,  Assistant  U.  S. 
Attorney  Thurman  Arnold,  Lord  Hal¬ 
ifax,  British  Foreign  Secretary;  Wal- 


publisher  of  the  Herald  Tribune;  and 
Mrs.  Reid,  vice-president  of  the  Her¬ 
ald  Tribime. 

Mr.  Reid  opened  the  Forum  with 
an  address  of  welcome  to  the  dele¬ 
gates.  Mrs.  Reid  acted  as  chairman. 

Walter  Lippmann,  speaking  on  “The 
Struggle  for  Peace,”  in  the  keynote 
address  on  Wednesday  declared  that 
the  present  struggle  for  peace  in  the 
world  “can  best  be  defined  as  the 
struggle  to  emancipate  mankind  from 
the  terror  which  still  has  all  of  Europe 
in  its  grip.” 

Peace  in  America  will  endure  as 
long  as  we  have  the  will  and  the 
moral  authority  and  the  physical 
force  to  forestall  any  military  power 
from  obtaining  a  foothold  in  this 
hemisphere  and  as  long  as  we  “leave 
no  doubt  that  we  shall  not  tolerate 
the  seizure  of  such  a  foothold  by 
propaganda  and  revolution,”  Mr. 
Lippmann  concluded. 

Watch  Mexico,  Allen  Warns 

The  apathetic  attitude  of  the  Amer¬ 
icans  to  the  Mexican  seizure  of  Amer¬ 
ican  property  was  severely  criticized 
by  Mr.  Allen.  He  warned  of  the  rap¬ 
idity  with  which  Mexico  is  moving 
towards  Conununism  and  emphasized 


WARNING  to  hunters  contained  in 
Chicago  Tribune  headline  Oct.  23: 
SHOOTS  PHEASANT  IN  WRONG 
PLACE  AND  NOW  HE’S  IN  JAIL 

LOCAL  OFFICIAL’S  eulogy  to  a 
prominent  citizen  as  carried  in  West 
Chester  (Pa.)  Daily  Local  News: 

“With  all  Chester  county  I  now 
mourn  his  death  as  an  overwhelming 
loss  from  which  he  will  never  quite 
recover.” 

m 

“AS  A  BROWN  man  I  have  seen  it 
take  weeks  to  complete  a  pass,” 
comments  a  contributor  on  the  fol¬ 
lowing  sentence  from  New  York  Jour¬ 
nal’s  account  of  the  Brown-Rhode 
State  football  game: 

“Three  days  after  the  opening  kick¬ 
off,  Johnny  Prodgers,  Brown  end, 
caught  a  long  pass  from  Capt.  Atwell 
for  the  first  touchdown.” 

■ 

UTTER  CONFUSION,  or  something, 
exhibited  in  Pittsburgh  Press  edi¬ 
torial  Oct.  21: 

“NO.  1  HOPE  FOR  EMPLOYERS 
“We  hope  all  of  you  have  been  read¬ 
ing  the  articles  by  Miss  Ruth  Finney 
about  the  labor  unions  that  have 
helped  employers.  The  last  of  those 
articles  appears  today  on  page 
00.  ?  ?  ?  ?” 

■  I 

WHEN  TOWN  gossips  disturbed  him, 
Leonard  Dolan,  of  New  Monterey,  j 
Cal.,  turned  to  the  classified  columns  ; 
and  inserted  this  copy: 

“For  the  benefit  of  New  Monterey: 
Anyone  wanting  to  know  when  Mr. 
Leonard  Dolan  bought  Mrs.  Leonard 
Dolan  a  fur  coat,  since  they  have 
definitely  separated,  and  more  about 
my  personal  affairs,  plans,  please  call 
at  the  New  Monterey  Apartments,  767 
Lighthouse  Ave.” 

No  one  answered  the  ads  but  gossip 
stopped;  meanwhile,  Mr.  and  Mrs. 
Dolan  are  back  together  again,  he  re¬ 
ported. 

■ 

SEVEREST  critic  of  Isamu  Noguchi’s 
prize-winning,  modernistic,  plaque 
symbolic  of  “News”  which  will  be 
placed  in  a  panel  over  the  door  of  the 
new  Associated  Press  building  in 


Rockefeller  Centre,  seems  to  have 
been  a  New  York  Times  makeup  man 
who  ran  a  picture  of  it  upside  down 
in  the  Times’  first  edition  Oct.  10. 

■ 

THE  Albia  (la.)  Union-Republican 
used  to  use  one-line  fillers  saying, 
“Patronize  Our  Advertisers”  and  “Buy 
at  Home”  and  such  things.  So,  one 
day  at  the  end  of  the  obituary  column 
was  the  line,  “Take  a  Good  Book  With 
You.” 

■ 

“MAYBE  YOU  can  discover  if  the 
young  man  has  time  to  knit  with  his 
feet,”  writes  an  alert  reader  in  send¬ 
ing  the  following  from  Chicago  Amer¬ 
ican: 

“Saggau  is  one  of  those  curios  of 
football  who  passes  with  his  right 
hand  and  kicks  with  his  left.” 

■ 

Editor  &  Purlisher  will  pay  $3  for  rack 
“Short  Take”  accepted  and  published.  Thost 
not  used  will  not  be  returned. 


STODDARD  SPEAKS 

Henry  L.  Stoddard,  former  editor 
and  publisher  of  the  now  defunct  New 
York  Evening  Mail,  was  guest  speaker 
Oct.  27  at  the  Union  League  Club  of 
New  York.  Mr.  Stoddard,  who  has 
been  in  newspaper  work  more  than 
50  years,  told  of  his  many  experiences 
with  Presidents  and  other  high  public 
officials  he  has  known.  Mr.  Stoddard’s 
most  recent  book.  “It  Costs  to  Be 
President.”  was  released  last  week  by 
Harper  Brothers. 


LEONARD  I.  REID 

Leonard  J.  Reid.  50,  financial  editor 
of  the  London  Daily  Telegraph  and 
Morning  Post  who  was  in  this  coun¬ 
try  on  a  journalistic  mission  dealing 
with  the  proposed  Anglo-American 
trade  treaty  of  which  he  was  an  advo¬ 
cate,  died  in  New  York.  Oct.  25. 

innnoiTHWT 


How  Strong  (or  Weak)  Is  Your 

PUBLICITY  SERVICE? 

and  How  Expensive? 

Advertising  agencies  are  offered  a  complete  publicity  service  for  their 
accormts  by  a  recognized  and  highly  efficient  organization  which  if  re¬ 
quired  loses  its  identity  (becoming  in  fact  the  AGENCY  publicity  de¬ 
partment)  and  deals  only  indirectly  with  the  accoimt  through  the 
agency. 

Single  assignments,  sustained  service,  sub-contracts  anywhere  with 
assured  agency  profit  and  results  that  develop  client  good  will  at  a 
nominal  cost. 

Broad  and  current  experience  with  industrials,  textiles  and  fashion 
items,  resorts,  transportation,  trade  and  industrial  groups,  etc. 
Publicity  has  become  an  effective  agency  selling  wedge  demanded  by 
competition.  We  offer  it  to  you  without  the  headaches,  high  cost  and 
the  elwnent  of  uncertainty — with  selling  and  planning  assistance  and 
immediate  service  when  and  where  you  want  it. 

Information  and  references  upon  request.  Box  4508,  Editor  &  Publisher. 


keccui^  o/ 

mmin , 

MllURl 

Mistletoe  Expw*. 

owned  motor  express  SYSt^ 

gives  the  Oklahoman  and 
Times  circulation 
a  method  of  distribuUon 
equalled  lor  speed  and  d 
p^dability  by  any  other 

Southwestern  newspaper. 


THE  IlilLV  OkLAIIIIlli' 
OhLUIOHl  CITV  Tllltl 


Representative — The  Katz  Agency. 
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"SPECIALS"  NAMED 

The  following  special  representatives 
have  been  appointed;  Gainesville 
(Fla.)  Sun,  Lorenzen  &  Thompson, 
Inc.;  Dublin  (Ga.)  Courier-Herald, 
Dispatch  &  Press,  Burke,  Kuipers  & 
Mahoney,  Inc.;  Pottstown  (Pa.)  Mer¬ 
cury  &  News,  Reynolds-Fitzgerald, 
Inc.,  effective  Nov.  1;  Bonham  (Tex.) 
Favorite,  Texas  Daily  Press  League, 
Inc.;  Goose  Creek  (Tex.)  News-Trib¬ 
une,  Inland  Newspaper  Representa¬ 
tives,  Inc. 

ABP  SPACE  RECORD 

The  Associated  Business  Papers, 
Inc.,  has  issued  a  booklet  listing  more 
than  750  advertising  agencies  accord¬ 
ing  to  the  space  they  placed  in  ABP 
papers  during  1937. 


'}75.000 

CIRCULATION 
IN  THE  NATION'S 
SECOND  MARKET 


CHICAGO  HERALD 
AND  EXAMINER 


MISSISSIPPI  MEETING 

At  the  fall  meeting  of  the  Missis¬ 
sippi  Press  Association,  held  recently 
at  Jackson,  members  selected  for  its 
Hall  of  Fame  were  Clayton  Rand, 
publisher,  Gulfport  Guide;  Joseph 
Dale,  for  50  years  editor  of  the 
Lawrence  County  Press  at  Monticello, 
and  Norman  A.  Mott,  editor,  Yazoo 
City  Herald.  Mrs.  Norman  A.  Mott, 
Yazoo  City  Herald,  won  $100,  and  Miss 
Hazel  Brandon,  Durant  News,  won 
$50  in  an  editorial  contest. 


Chicago's 

NEWSpaper! 

This  title  has  been 
earned  by  specializing 
in  LOCAL  news — in 
which  field  the  Herald 
and  Examiner  consist¬ 
ently  treats  Chicago  to 
its  greatest  morning 
news  coverage! 


CHICAGO  HERALD 
AND  EXAMINER 


THIS  WAS  THE  FIRST 


LAW  OF  PROFITABLE  SPACE  BUYING.  .  . 


It  has  become  a  hmdomental  with  all  business  men 
to  buy  on  a  rising  market  The  Herald  and  Examiner, 
CHICAGO'S  ONLY  MORNING  TABLOID,  offers  just 
such  a  sound  advertising  buy.  Its  droulotion  has 
jumped  SOJXX)  in  a  few  short  weeks — to  better  than 
375J)00.  Its  notional  line  rate  is  only  40c. 


TnvTTAT 


Chicago's  NEWSpapor 


NATIONAL  REPRESENTATIVES 

TABLOID  NEWSPAPER  ADVERTISING  SERVICE 

WALTER  ROMPEL.  General  Manager 

New  Yorn  Ci’y  235  E-aat  45'h  St-eet 

333  N  Michigan  Ave 
7  245  General  Motors  31dq 
681  Market  St-oet 


\\\'/' 


GREATER  AD-TENTION 


VALUE  is  offered  by  Chicago's 
only  morning tabloid. 


Cnicaqo  ;.inois 
HeToit  Michigan 
San  Francisco  Calilc.'nri 


Add  this  fact  to  the  facts 
that  its  375,000  circulation 

is  primarily  city 
and  suburban.  .  . 

im.  that  these  readers 
are  a  young  going- 
places-doing-things 
group  of  spenders  $  $  $  $  $ 
. . .  and  that  its  national  rate 
is  only  40c  per  line 
you've  GOT  something  there! 


HERALD  AND  EXARilNER 

Chicago's  NEWSpapcr! 


NATIONAL  REPRESENTATIVES 

TABLOID  NEWSPAPER  ADVERTISING  SERVICE 

WALTER  ROMPEL.  General  Manager 

New  Yc'k  City  235  Eom  45'h  S-ee: 

Cnicaqo  iilincir.  3,33  N'  Michigan  Ave 

.Pe'-oit  Michigan  7  -245  Ger-'a'  Motor"  Bldg. 

Son  Francisco.  C olilornir-,  .49)  Ma'k^-'  S'*'’'’! 
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E  D  I 

THE  WILKES-BARRE  STRIKE 

FIFTY-ONE  weeks  ago,  members  of  the  Ameri¬ 
can  Newspaper  Guild  called  a  strike  on  the 
Wilkes-Barre  (Pa.)  Record.  The  occasion  was 
Election  Night,  1937.  When  the  strikers  left  their 
posts,  publication  was  not  possible  and  the  voters 
of  Wilkes-Barre  looked  in  vain  for  the  morning 
newspaper  with  its  complete  coverage  of  news 
bearing  the  highest  importance  to  democratic  gov¬ 
ernment. 

That  strike  was  primarily  for  the  guild  shop,  and 
the  publishers,  operating  in  a  strongly  unionized 
community,  headquarters  of  the  CIO  Mine  Work¬ 
ers’  Union,  granted  the  guild  shop  in  principle  a 
few  days  later.  Important  concessions  on  wages, 
hours,  working  conditions,  severance  pay,  etc., 
were  also  included  in  the  contract. 

There  has  not  been  much  harmony  on  those 
newspapers  this  year.  The  local  guild  has  kept 
continuous  pressure  on  the  newspapers  for  exten¬ 
sion  of  the  guild  shop.  The  publishers  have  con¬ 
tended  that  certain  executives  and  confidential 
employes  were  not  covered  by  this  or  other  pro¬ 
visions  of  the  contract.  The  guild  has  pressed  for 
contract  provisions  which  would  be  difficult  to 
achieve  if  business  were  booming;  the  publishers 
have  fought  through  a  year  of  rising  costs  and  de¬ 
clining  revenue.  The  normal  worries  of  newspa¬ 
per  operators  in  other  cities  are  also  complicated 
in  Wilkes-Barre  by  the  generally  poor  circum¬ 
stances  of  the  coal  industry. 

Negotiations  for  renewal  of  the  1937  agreement 
broke  down  a  month  ago.  The  guild  called  a 
strike  on  the  four  newspapers — one  morning,  two 
evening,  and  one  Simday.  The  strike  was  called, 
not  on  the  guild  shop  principle,  which  is  estab¬ 
lished,  but  over  rates  of  pay  and  of  severance  pay 
conditions  far  more  radical  than  any  now  in  news- 
pajier  contracts.  The  publishers  contend,  and  we 
believe  most  newspaper  operators  will  agree,  that 
acceptance  of  the  guild  demands  would  mean 
eventual  bankruptcy.  The  guild  has  rejected  sev¬ 
eral  counter-proposals.  The  strike  drags  on. 

Meanwhile  this  city  of  nearly  90.000,  in  a  county 
of  nearly  half  a  million  is  without  daily  newspaper 
service.  The  season  is  one  in  which  newspapers 
expected  to  recoup  the  operating  losses  of  an  ex¬ 
tremely  bad  summer.  It  is  also  the  most  hotly 
contested  election  campaign  in  the  recent  history 
of  Pennsylvania.  National  and  state  posts  are  in¬ 
volved.  with  the  CIO,  of  which  the  guild  is  a  part, 
playing  the  strongest  political  role  that  the  labor 
movement  has  ever  assumed. 

There  are  no  economic  issues  between  the  guild 
and  these  newspapers  which  cannot  be  compro¬ 
mised  by  reasonable  men  around  a  table.  That 
has  been  proven,  in  Wilkes-Barre.  After  a  month, 
and  this  particular  month,  the  suspicion  cannot 
be  escaped  that  it  is  not  economic  disputes,  but 
political  strategy,  which  keeps  these  four  newspa¬ 
pers  dark  at  a  most  critical  moment  in  their  own 
economic  lives  and  in  the  pxilitical  life  of  their 
community.  Whatever  the  intent  of  the  strikers — 
and  they  have  received  no  active  support  from 
other  newspaper  labor  groups — the  effect  of  their 
act  is  plain — a  potentially  hostile  press  is  silenced 
and  possibly  crippled  at  a  time  when  it  might  have 
successfully  battled  CIO  candidates  and  objec¬ 
tives. 

If  the  truth  of  this  suspicion  can  be  established, 
the  American  Newspaper  Guild  and  its  Wilkes- 
Barre  units  are  open  to  the  charge  that  they  have 
betrayed  the  free  press  and  conspired  against 
the  democratic  institutions  they  profess  to  cherish. 
Whatever  their  intent,  they  have  done  what  no 
President,  no  Congress,  no  Governor  has  ever  been 
able  to  do,  in  peace  or  war.  They  have  not 
merely  abridged,  they  have  destroyed,  the  freedom 
of  the  Wilkes-Barre  press  to  inform  the  people 
during  a  political  campaign.  TTie  circumstances 
merit  study  by  every  newspaper  employe,  in  or  out 
of  the  guild. 

The  next  few  months  will  develop  economic  fac¬ 
tors,  we  believe,  proving  that  this  strike  has  hurt 
and  not  helx>ed  the  well-being  of  Wilkes-Barre 
newspapermen,  but  that  is  beside  the  point  at 
present.  What  we  wish  to  emphasize  now  is  that 
hlack-out  censorship  has  come  to  America.  If 
this  works  out  on  the  Wilkes-Barre  pattern,  the 


If  I  were  hungry  I  would  not  tell  thee:  for  the 
world  is  mine  and  the  fullness  thereof. — Psalms  L; 
12. 


CIO,  with  the  guild  as  its  executioner,  becomes  the 
supreme  political  power  in  the.  United  States.  Is 
there  anything  in  the  national  picture,  or  in  the 
newspaper  picture,  which  can  justify  tolerance  of 
this  adventure  into  trebly  damned  sovietism? 

IN  DETROIT  POLITICS 

NO  QUESTION  of  censorship  or  duress  exists  in 

the  Detroit  guild’s  public  support  of  Gov. 
Murphy.  The  guild,  as  a  part  of  the  labor  move¬ 
ment,  is  bound  to  join  the  parade  to  elect  labor’s 
friends;  whether  newspapermen  (reporters  and 
editors)  have  a  proper  part  in  such  an  endeavor 
is  an  unanswered  question. 

As  citizens,  they  have  all  the  rights  of  other 
citizens.  As  newspaper  employes,  they  have  an 
implied  obligation  of  loyalty  to  the  employer.  Or 
they  used  to  have.  This  obligation  evidently  does 
not  exist  for  the  Detroit  Guild,  which  bought 
space  in  the  Detroit  Free  Press  to  advertise  that 
“The  Reporters  Know”  what  is  what  in  their  sup¬ 
port  of  Mr.  Murphy.  The  inference  is  that  the 
managements  of  Detroit  newspapers,  opposing  Mr. 
Murphy,  either  do  not  know  or  misrepresent  what 
they  do  know. 

The  Free  Press  editorially  raises  another  ques¬ 
tion — has  the  Detroit  Guild  the  right  to  speak  for 
“The  Reporters”?  There  are  units  on  the  Free 
Press  and  the  Times,  of  unknown  strength.  There 
is  no  xmit,  or  none  of  any  consequence,  on  the 
Detroit  News,  with  the  largest  staff  in  town.  How 
these  men  and  women  out  of  the  guild  or  not  in 
sympathy  with  its  politics  will  like  being  aligned 
in  the  public  mind  against  their  newspapers  is 
another  unanswered  question.  The  conflict  is 
distinctly  unhealthy. 

A  LOOK  FORWARD 

PREDICTIONS  on  the  final  quarter  of  1938  busi¬ 
ness  are  more  encouraging  than  for  any  recent 
three  months.  Retail  trade  in  many  cities  has  been 
slightly  below  expectations  in  October,  due  to  un- 
seasonal  weather,  but  the  outlook  for  good  holiday 
business  continues  excellent.  The  automotive  in¬ 
dustry  is  evidently  hopeful  of  at  least  a  507( 
increase  over  1938  in  its  1939  sales  and  some  of  the 
incurable  optimists  of  Detroit  are  even  more 
sanguine.  Automotive  prosperity,  of  course,  de¬ 
pends  entirely  upon  how  the  public  likes  the  1939 
offerings  and  whether  it  will  take  from  the  deal¬ 
ers’  floors  the  product  of  the  revived  assembly 
lines. 

Newspaper  advertising  is  not  being  employed 
with  sufficient  frequency  or  regularity  by  many 
motor  companies  to  effect  the  desired  sales  results. 
For  the  past  six  months  the  public  has  been  per¬ 
mitted  to  forget  about  many  of  the  motor  trade 
names,  with  advertising  running  well  under  507, 
of  the  none  too  robust  1937  volume.  If  the  motor 
firms  miss  the  boat  again,  they  needn’t  blame  it 
on  the  cars,  on  the  public’s  obstinacy,  but  upon 
their  own  failure  to  do  a  selling  job. 

Along  the  same  line,  the  time  is  at  hand  for  the 
financiers  of  big  business  to  plan  the  1939  advertis¬ 
ing  of  the  companies  in  their  control.  They  will 
sit  in  annual  meeting,  for  the  most  part  faced  with 
decreased  earnings,  depleted  surpluses,  increased 
costs,  etc. — all  out  of  the  past. 

The  past  is  done.  It  holds  its  lessons,  one  of 
which  is  that  costs  must  be  reduced,  wages  must 
be  maintained,  higher  taxes  paid,  and  profits  at  the 
same  time  assured  for  the  welfare  of  the  enter¬ 
prise.  That  may  call  for  new  manufacturing  meth¬ 
ods.  It  does  demand  fast,  clean  merchandising — 
a  major  element  of  which  continues  to  be  honest, 
adequate  advertising  in  the  daily  newspapers. 


I  A  L 

ON  SOFT  GROUND 

IN  SCOLDING  THE  PRESS  for  its  prominent  dis¬ 
play  of  news  that  pecan  growers  had  shut  down 
rather  than  attempt  immediate  compliance  with 
the  wages  and  hours  act.  President  Roosevelt,  we 
believe,  is  standing  on  ground  that  he  cannot  hold. 

First,  the  prominence  is  a  matter  of  opinion. 
The  items  we  read  in  New  York  were  press  service 
shorts,  as  factual  as  a  bill  of  sale.  Not  one  had  in 
it  an  editorial  line.  They  were  played  on  Page 
One  on  Oct.  24  and  25  because  they  were  news 
on  those  days,  not  by  choice  of  the  newspapers, 
but  by  the  act  of  Congress  which  set  Oct.  24  as  the 
effective  date  for  a  law  unprecedented  in 
American  legislation. 

Second,  if  there  is  any  politics  in  the  stories 
breaking  two  weeks  before  Election  Day,  that 
also  is  not  of  editorial  manufacture,  but  again  up 
to  Congress,  which  had  its  calendar  on  hand  when 
it  fixed  the  date. 

Third,  does  President  Roosevelt  believe  that  the 
public  interest  would  be  served  by  suppressing  or 
playing  down  news  of  the  act’s  incidence  upon 
certain  industries  and  trades?  Is  it  the  newspa¬ 
per’s  job  to  ballyhoo  a  law  of  which  neither  gov¬ 
ernment  nor  public  knows  the  effects,  or  to  present 
the  effects  as  they  arise?  Should  the  public  know 
that  the  pecans  which  will  grace  its  Thansgiving 
table  are  picked  vmder  a  system  which  can’t  pay 
workers  $11  a  week,  or  is  that  information  likely 
to  foster  disrespect  for  the  law  which  seeks  to 
amend  the  condition. 

Whatever  the  cost  of  the  wage  and  hour  law  to 
industry,  it  will  eventually  be  borne  by  the  con¬ 
sumer,  the  taxpayer,  the  voter — the  three-in-one 
American  who  pays  all  bills.  He  buys  newspapers 
for  information,  and  a  newspaper  which  kept  from 
him  the  information  that  Southwestern  pecan  and 
lumber  plants  shut  down  when  the  law  went  into 
effect  could  be  justly  accused  of  political  aims 
Sure,  the  pecan  plants  will  open  again,  under  the 
law,  as  Mr.  Roosevelt  predicts.  When  his  predic¬ 
tion  becomes  a  fact,  that,  too  will  be  news,  and 
worthy  of  Page  One.  With  Election  Day  past,  we 
expect  no  mention  of  politics  on  that  story. 

GENUINE  PROGRESS 

FROM  LONG  EXPERIENCE  with  newspapers  in 
the  mass,  we  have  often  observed  that  three 
years  usually  elapse  between  the  proposal  of  a 
good  idea  and  its  acceptance  on  a  scale  that  war¬ 
rants  forward  movement.  This  observation  has 
been  borne  out  again  by  the  plan  which  developed 
from  a  plea  for  a  “United  Front”  for  newspaper 
advertising  to  this  year’s  expansion  of  the  Bureau 
of  Advertising. 

Last  week’s  meetings  in  Chicago  demonstrated 
the  progress  the  Bureau  has  made  since  it  received 
the  “Go  Ahead”  signal  in  April.  While  its  mem¬ 
bership  has  doubled,  its  finances  have  consider¬ 
ably  less  than  doubled.  The  efforts  now  afoot  to 
obtain  the  needed  funds  should  be  quickly  and 
decisively  successful. 

Further,  as  reported  in  Editor  &  Publisher  Iasi  | 
week,  the  Bureau  has  progressed  from  general  to 
specific  terms  in  finding  out  what  was  jamming 
the  wheels  of  newspaper  advertising.  Some  of 
the  troubles  are  inherent,  some  can  be  modified 
some  eliminated.  In  any  case,  the  problem  has  , 
been  stated,  and  steps  outlined  for  its  solution. 

The  Bureau  depends  for  its  success  upon  the  co¬ 
operation,  not  only  in  finance  but  in  strong  and  1 
co-ordinated  local  efforts  for  all  newspaper  adver-  I 
Using.  Fundamental  is  a  realization  that  the  : 
newspaper’s  principal  competitor  is  not  another 
newspaper,  but  other  media  which  have  profited 
by  the  individualistic  and  competitive  activities 
that  have  neutralized  too  much  good  newspaper 
salesmanship  in  the  past.  | 

A  POET  TO  HIS  COUNTRY 

You  have  kissed  good-by  to  one  century,  one 
little  priceless  album.  i 

You  will  yet  kiss  good-by  to  ten,  twenty  cen-  j 
turies.  Ah!  you  shall  have  such  albums!  | 
— Carl  Sandburg,  in  “Good  Morning,  America.”  I 
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PERSONAL 

mention 


GEORGE  H.  LYON,  editor,  Buffalo 
(N.  Y.)  Times,  declined  an  appoint¬ 
ment  to  the  Buffalo  Municipal  Housing 
Authority  to  fill 
a  vacancy,  ex¬ 
plaining  that  his 
newspaper  duties 
occupi^  all  of 
his  time  and  that 
“frankly,  we 
think  we  can  be 
of  greater  serv¬ 
ice  to  Buffalo  by 
sticking  on  the 
job.” 

Jerome  D . 


day’s  News,”  and  Mr.  Wallace 
will  discuss  “Today’s  Editorial 
Page.” 

Lapsley  G.  Walker,  editor,  Chat¬ 
tanooga  (Tenn.)  Times,  was  elected 
commander  of  N.  B.  Forrest  Camp, 
United  Confederate  Veterans,  Oct. 
13. 

B.  H.  Hardy,  publisher,  Bamesville 
(Ga.)  News-Gazette,  this  week  began 
his  46th  consecutive  year  of  official 
service  to  the  Baptist  Centennial  As¬ 
sociation,  a  sectional  group  of  Baptist 
churches.  Mr.  Hardy  was  elected 
clerk  of  the  association  in  1893,  and 
more  than  25  years  ago  was  elected 
moderator,  a  post  to  which  he  was  re¬ 
elected  last  week. 

N.  A.  Geyer,  editor.  Alliance  (O.) 
Daily  Review,  has  been  re-elected  to 
the  daily’s  board  of  directors  for  a 
term  of  three  years.  Geyer  has  served 


FOLKS  WORTH 
KNOWING 


Bamum,  p  u  b  - 

George  H.  Lyon  lisher,  Syracuse  eighteen  consecutive  years  as  record- 
(N.  Y.)  Post-  l>ig  secretary  of  the  board.  He  was 
Standard,  recommended  in  an  address  also  re-elected  to  a  seven-year  term 

as  member  of  the  board  of  trustees  of 
the  Carnegie  Library. 

Neal  Van  Sooy,  publisher,  Azusa 
(Cal.)  Herald,  has  been  named  chair¬ 
man  of  the  committee  to  arrange  for 
the  California  Newspaper  Publishers 
Association  convention  program  in 
January.  Others  on  the  committee 


Harold  G.  Kern 


before  the  Syracuse  Ministers  Asso¬ 
ciation,  Oct.  24,  that  the  United  States, 
Great  Britain  and  France  undertake 
an  educational  campaign  to  coimter- 
act  the  effects  of  Fascist  and  Com¬ 
munistic  “international  propagandists.” 

W.  W.  Knorpp,  president  and  gen¬ 
eral  manager,  Phoenix  (Ariz.)  Re¬ 


public  and  Gazette,  recently  headed  a  are  George  Egstrom,  Fresno  Bee;  W. 
group  of  60  executives  and  advertising  S.  Clawson,  Exeter  Sun;  Ford  A. 
staff  members  to  Carlsbad  Caverns  Chatters,  Lindsay  Gazette;  W.  C.  Mc- 
National  Park,  New  Mexico,  on  the  Dowell,  Turlock  Journal. 


newspapers’  18th  annual  tour  preced¬ 
ing  the  concentrated  selling  effort  on 
the  1938  edition.  Romantic  Progressive 
Arizona,  which  will  be  issued  in  mid- 
November 

Paul  Block,  publisher,  Toledo  Blade 
and  Toledo  Times,  and  Mrs.  Block, 
were  hosts  to  employes  of  the  two 
newspapers  and  their  families  at  a 
reception  in  the  Blade-Times  Build¬ 
ing,  Oct.  16. 

J.  David  Stern,  publisher,  Philadel¬ 
phia  Record,  New  York  Evening  Post 
and  the  Camden  (N.  J.)  Courier  and 
Post,  visited  the  White  House  Oct.  15 
and  in  a  15-minute  talk  with  the  Pres- 


Henry  Wacker,  Jr.,  has  been  named 
editor  of  Guymon  (Okla.)  Panhandle 
Herald,  succeeding  Giles  E.  Martin 
who  recently  became  postmaster  at 
Guymon. 

Chester  Rogers,  is  editor  of  Goose 
Creek  (Tex.)  News-Tribune,  which 
recently  made  its  appearance  in  the 
morning  field.  Other  executives  are 
Jennie  Shireman,  business  manager; 
C.  C.  Goggans,  circulation  manager, 
and  H.  S.  Anderson,  mechanical  su¬ 
perintendent. 

M.  M.  Vickers,  president,  Palatka 
(Fla.)  News,  won  the  Democratic 
nomination  for  mayor,  Oct.  18  over 


In  The  Business  Office 


ident  discussed  the  election  prospects  John  W.  Campbell,  incumbent,  by  26 
of  Democratic  candidates  in  Pennsyl-  votes. 

Vania. 

Col.  Frank  Knox,  publisher,  Chicago 
Daily  News,  delivered  two  talks  at 
Council  Bluffs,  la.,  Oct.  21.  Address- 

ing  50  persons  including  editors  of  CHAS  E.  GODFREY,  advertising 
southwestern  Iowa  newspapers,  who  manager,  Spartanburg  (S.  C.)  Herald- 
were  guests  of  the  Council  Bluffs  Journal,  was  among  44  prominent 
(la.)  Nonpareil  at  a  luncheon.  Col.  Spartanburg  citizens  on  a  recent  two- 
Knox  referred  to  the  march  of  the  day  motorcade  through  the  Pee  Dee 
totalitarian  states  in  Europe  and  section  of  South  Carolina.  W.  L. 


ry, 


one 


ty  cen* 

ims! 

irica. 


warned  the  editors  to  be  on  the  look¬ 
out  for  similar  movements  in  this 
country.  Later  in  the  day  he  ad- 
dre.ssed  a  Republican  rally  attended 
by  8,000  persons. 

Harry  B.  Haines,  publisher,  Paterson 
(N.  J.)  Evening  News,  was  toastmas¬ 
ter  at  a  luncheon  Oct.  20  at  the  Wright 
Aeronautical  Corporation  plant,  Pater¬ 
son,  N.  J.,  honoring  Douglas  Corrigan, 
which  climaxed  a  civic  celebration 
•narking  the  place  where  the  motor 
of  Coirigan’s  trans-Atlantic  plane  was 
built  in  1929.  Edward  B.  Haines,  busi¬ 
ness  manager  and  president  of  Pater¬ 
son  s  Junior  Chamber  presented  Cor- 
•"igan  with  a  life  membership  in  that 
Rroup. 

Col.  J.  B.  Parker,  publisher,  Conway 
(Ark.)  News,  and  Mrs.  Parker,  re¬ 
cently  observed  their  58th  wedding 
anniversary. 

Tom  Wallace,  editor,  Louisville 
Times,  and  Basil  Walters,  editor,  Min¬ 
neapolis  Star,  will  be  the  principal 
speakers  at  the  Journalism  Conference 
to  be  held  Nov.  11  and  12  at  Indiana 
University,  Bloomington,  under  the 
uir^tion  of  University’s  department 
of  journalism  and  the  Hoosier  State 
*^•■058  Association.  Mr.  Walters  will 
speak  on  “An  Editor  Looks  at  To- 


Hampton  of  the  Herald-Journal  ad¬ 
vertising  department,  was  photog- 


HAROLD  G.  KERN,  new  publisher 
of  the  Boston  Daily  Record,  Boston 
Evening  American  and  the  Boston 
_  Sunday  Adver¬ 
tiser,  grew  up  in  ; 
the  Hub,  gained  i 
much  of  hisj 
newspaper, 
training  in  Chi-  I 
cago  and  New  < 
York,  then  re-  | 
turned  to  his  i 
home  city  to, 
eventually  b  e  -  i 
come  top  man  of, 
the  three  Hearst 
papers  at  the  age 
of  40.  I 

A  Harvard 
man  (’22),  Kern  entered  the  adver¬ 
tising  business  through  the  Ernest  J. 
Goulston  firm,  Boston.  From  there  he 
was  transferred  to  the  C.  F.  Hovey 
Company  department  store,  an  ac- 
coimt  handled  then  by  Goulston.  Dur¬ 
ing  his  two  and  a  half  years  in  the 
store  he  rose  to  advertising  director. 

He  came  into  more  direct  contact 
with  newspapers  as  New  England  rep¬ 
resentative  for  Meyer-Both.  In  con- 
tacting  the  Boston  Evening  American 
he  attracted  the  attention  of  business 
office  executives,  and  he  was  appointed 
advertising  salesman  for  the  paper  in 
1925,  representing  the  American  in 
the  mid-west.  His  next  job  was  with 
the  Rodney  Boone  organization,  and  he 
went  into  their  Chicago  office  at  the 
time  they  took  over  representation 
of  Hearst  papers.  He  was  later  trans¬ 
ferred  to  the  New  York  office  of  Rod¬ 
ney  Boone  in  1927;  and  in  1931  he  went 
to  Boston  as  New  England  representa-  , 
tive  for  the  organization  which  later 
changed  its  title  to  Hearst  Interna¬ 
tional  Advertising  Service.  i 

In  November,  1937,  Kern  was  ap¬ 
pointed  advertising  director  of  the 
Boston  Evening  American,  and  when 
the  American  and  Record  combined 
early  in  1938  he  went  back  to  the  posi¬ 
tion  of  New  England  manager  of 
Hearst  International. 

Sept.  16,  1938,  he  was  made  pub¬ 
lisher  of  the  Boston  Hearst  papers, 
succeeding  John  T.  Cushing,  who 
died  recently  in  Chicago. 

rapher  on  the  trip.  A.  G.  Keeney, 
Herald-Journal  executive  editor,  was 
a  member  of  the  Chamber  of  Com¬ 
merce  motorcade  committee. 

(Continued  on  next  page) 


CHARLIE  CHAN 

Daily  and  Sunday  Cartoon  Feature 
An  Immediate  International  Success 

Papers  in  the  following  world  capitals  have  ordered  this 
popular  feature: 


I.OM)ON 

e.\Kis 

KI(»  I>K  J.tNKIKO 
<il  .\Y.\Ql’II. 


e.\K.\r.\s 

H.\VAX.\ 

SAN  JI'.VX 
MK.xieo  eiTV 


Ol  .XTKMAI.A 
UKI.IMtl'KNK 
VANCOI'VKK 
UrEBEC 


.•\  f<‘W  of  the  papers  in  the  United  Slates: 
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“among  women 
it  is  the 
most  popular 
column  in 
the  press” 


— says  Hugh  S.  Johnson,  of 

MY  DAY 

by  ELEANOR 
ROOSEVELT 

This  .statement  -  -  from  one  of 
Johnson''s  own  recent  coluinns — 
is  a  trihute  of  double  strength. 

For  when  Johnson  gives  an  opin¬ 
ion,  you  may  he  sure  he  means 
i  it.  And  when  he  easts  praise  these 
days  in  the  direction  of  the  White 
House — well,  that’s  news. 

Of  the  author  of  MY  DAY  he 
I  says:  “The  greatest  gift  is  ‘a  por¬ 
tion  of  thyself.’  That  is  what 
Eleanor  Roosevelt  is  trying  to 
give  in  nearly  all  her  waking 
hours.” 

That  is  why,  with  the  4^/^  million 
readers  of  the  6.'>  newspapers 
MY  DAY  appears  in,  it  has  be¬ 
come  a  portion  of  their  lives. 

'  Wouhl  you  like  to  see  recent  re¬ 
leases  of  MY  DAY? 

“tLaUiU 

FEATURE 
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I  220  EAST  42nd  STREET 
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20 


EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  19 


Andrew  Joyner,  Jr.,  general  man¬ 
ager,  Greensboro  (N.  C.)  Daily  News 
and  Record,  was  toastmaster  at  a  Navy 
Day  Luncheon  at  the  King  Cotton 
Hotel.  Greensboro.  Oct.  27. 

Seth  Dennis,  has  joined  the  Wash¬ 
ington  Daily  News  local  staff.  He  was 
formerly  for  three  years  on  the  New 
York  staff  of  Scripps- Howard's  Na¬ 
tional  Advertising  Department. 

Bob  York,  of  Tulsa  (Okla.)  Tribune 
advertising  staff,  addressed  an  open 
fonim  meeting  of  the  Tulsa  Advertis¬ 
ing  Federation  Oct.  24  on  “Stop  Beat¬ 
ing  Around  the  Newspaper  Bush.” 

Miss  Catherine  Tebrugge,  Chicago 
Times  credit  department,  has  been 
elected  president  of  Credit  Women’s 


EDITOR 


&  PUBLISHER 

Including 


The  Journalist,  merged  1907;  Nrwspaferdom, 
merged  1925;  The  Fourth  Estate,  mergd  1927. 


Club  of  Chicago,  an  affiliate  of  the 
Chicago  Association  of  Credit  Men. 

Henry  T.  Larsen,  Racine  (Wis.) 
Journal-Times  circulation  manager, 
was  the  principal  speaker  at  the  noon¬ 
day  luncheon  of  the  City  Club  re¬ 
cently. 

Donald  Busson,  has  been  named  cir¬ 
culation  manager  of  Jacksonville 
(Fla.)  Journal,  succeeding  Fred  M. 
Grim,  who  resigned  Oct.  21. 

Bruce  Sielaff  has  joined  the  Min¬ 
neapolis  Star  national  advertising  staff, 
handling  schedules  and  market  re¬ 
search.  He  formerly  was  with  Batten, 
Barton,  Durstine  and  Osborn’s  Min¬ 
neapolis  office. 

Charles  M.  Hoy,  of  New  York  Daily 
Mirror  circulation  staff,  and  Mrs.  Hoy, 
are  the  parents  of  a  son,  Marc  A.,  born 
Oct.  22  in  the  Wadsworth  Hospital, 
New  York. 

John  J.  Kuntz,  circulation  director, 
Lancaster  (Pa.)  Intelligencer  Journal, 
New  Era  and  Sunday  News,  assisted 
by  Fred  L.  Kendall,  city  circulation 
manager,  chaperoned  23  carriers 
on  a  recent  trip  to  New  York. 
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CHARLES  SAVAGE,  is  now  city  edi¬ 
tor  of  San  Diego  (Cal.)  Union,  suc¬ 
ceeding  Lon  Smith  who  became  Sun¬ 
day  editor. 

Gail  Borden,  Chicago  Times  col¬ 
umnist.  has  returned  to  Europe  where 
he  will  write  a  series  dealing  with 
changes  brought  about  by  the  recent 
Czech  crisis.  He  plans  to  make  his 
headquarters  at  Prague,  and  will  visit 
the  Sudeten  area,  Poland  and  (Ger¬ 
many.  He  expects  to  be  away  about 
two  months. 

Edward  Aitchison.  city  editor,  St. 
Petersburg  (Fla.)  Times,  and  Mrs. 
Aitchison  returned  Oct.  20  on  the 
S.S.  Europa  from  a  European  trip. 

A.  L.  Owen,  photographer,  Okla¬ 
homa  City  (Okla.)  Daily  Oklahoman, 
risked  his  life  recently  when  he  made 
two  shots  from  the  front  seat  of  a 
plane  as  it  plummeted  towards  the 
earth  at  275  m.p.h.,  one  showing  a  girl 
who  hoped  that  the  8,000- foot  dive 
would  restore  her  hearing.  The  other 
was  a  photo  of  the  city. 

Anne  Murray  Mclllhenny,  columnist 
and  special  assignment  writer,  Buf¬ 
falo  (N.  Y.)  Courier-Express,  has 
been  named  society  editor  to  succeed 
Margaret  Pyke  who  has  joined  the 
Buffalo  Evening  News  society  depart¬ 
ment.  She  will  continue  her  Holly¬ 
wood  column  in  the  Courier-Ex¬ 
press. 

Lindsley  H.  Crocker,  of  Buffalo 
(N.  Y.)  Evening  News  feature  depart¬ 
ment,  has  resigned  to  join  the  Albany 
(N.  Y.)  Associated  Press  bureau.  Ed¬ 
win  H.  (jrooding,  formerly  AP  state 
editor  at  Albany,  becomes  Buffalo  AP 
correspondent,  succeeding  Edward  D. 
Fales,  who  has  been  transferred  to 
the  New  York  photo  desk.  George 
Loveys,  who  covered  the  State  Capi¬ 
tol  from  the  Albany  AP  bureau,  has 
succeeded  Gooding  on  the  state 
desk. 

Robert  Lytle,  Pittsburgh  Press, 
was  elected  president  of  Pittsburgh 
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(N.  C.)  Times,  has  been  re-elected 
president  of  the  North  Carolina 
Junior  Women’s  Club. 

Morris  L.  Brodman.  reporter,  Jersey 
City  (N.  J.)  Jersey  Journal,  was 
elected  president  of  Hudson  County 
Press  Club  at  its  11th  annual  meet¬ 
ing,  Oct.  22  in  Jersey  City.  Other  of¬ 
ficers  elected,  were  Roger  W.  Richard¬ 
son,  Hoboken  (N.  J.)  Jersey  Observer, 
vice-president;  J.  Dickson  Murphy, 
Jersey  Observer,  secretary,  and  James 
L.  Croall,  Jersey  Observer,  treasurer. 
Trustees  named  were  Jacob  J.  Kalter, 
Union  City  (N.  J.)  Hudson  Dispatch, 
retiring  president;  Duncan  Stewart, 
Jersey  Journal,  and  Charles  M.  Brody, 
Jersey  Observer. 

Miss  Nellie  Webb,  society  editor, 
Atchison  (Kan.)  Daily  Globe,  re¬ 
cently  celebrated  her  30th  anniversary 
as  a  general  news  reporter  with  the 
daily.  Staff  members  and  friends 
presented  her  a  gold  wrist  watch  and 
a  bouquet  of  roses. 

Charles  O.  Jeffress,  of  Greensboro 
(N.  C.)  Daily  News  city  news  staff, 
has  been  transferred  to  the  Daily 
News,  Washington,  D.  C.  bureau  to 
assist  W.  A.  Hildebrand,  who  has  been 
in  charge  of  bureau  for  many  years. 
Mr.  Jeffress  is  the  son  of  Eldwin  B. 
Jeffress,  president  of  Greensboro 
News. 

Jack  Van  Coevering,  outdoor  edi¬ 
tor,  Detroit  Free  Press,  is  president  of 
Outdoor  Writers  Assn,  of  America, 
which  will  hold  its  annual  meeting 
Feb.  13,  14  and  15  in  Detroit  in  con¬ 
junction  with  the  annual  North  Amer¬ 
ican  Wildlife  Conference  in  that  city. 

John  B.  Edinger,  of  C  entralia 
(Wash.)  Daily  Chronicle’s  Chehalis 
office  and  Mrs.  Edinger,  are  the  par¬ 
ents  of  a  son,  John  B.  Jr.,  born  Oct. 
IG  at  a  local  hospital. 

James  Taylor  Robertson,  editor  of 
“Gun  and  Rod  and  Reel”  column  of 
Richmond  (Va.)  Times-Dispatch,  has 
been  named  technical  adviser  to  the 
Bustard  Investigating  Committee. 

H.  B.  Giacobbe,  is  now  editing 
“Book  Chatter”  a  new  column,  ap- 
p>earing  in  the  Oneonta  (N.  Y.)  News. 

John  Flaherty,  of  Battle  Creek 
(Mich.)  Enquirer-N ews  editorial  staff, 
was  elected  president  of  newly-or¬ 
ganized  Press  club  of  that  city  re¬ 
cently.  Maynard  Sproul,  telegraph 
editor  Battle  Creek  Moon-Joumal, 
was  elected  vice-president;  Miss  Ruth 
Maynard,  of  the  Moon-Joumal  staff, 
secretary-treasurer,  and  Louis  Sin¬ 
clair,  news  editor  of  Enquirer-News, 
program  chairman. 

Helen  J.  Lang,  former  editor  of  the 
women’s  clubs  department,  Boston 
Evening  Transcript,  has  started  her 
own  radio  program  “Helen  Lang — 
Your  Home  Counselor,”  over  Station 
WLAW,  Lawrence,  Mass.  Commenc¬ 
ing  Oct.  24,  it  will  be  given  three  times 
weekly. 

John  DeGroot,  Richmond  (Va.) 
Times-Dispatch  staff  artist,  is  painting 
a  mural  for  the  new  post  office  at 
Christiansburg,  Va.,  on  a  commission 
from  the  section  of  painting  and  sculp¬ 
ture  of  U.  S.  Treasury  Department. 
He  was  selected  for  the  Christians¬ 
burg  mural  several  months  ago  and 
expects  to  finish  it  within  the  next 


Times  feature  writer  and  editor  of 
“Mrs.  Sage,  Personal  Coimsellor” 
column,  has  resigned  to  join  the 
Buffalo  Evening  News  feature  depart¬ 
ment. 

Harry  W.  Wright,  city  and  county 
hall  reporter,  Buffalo  Evening  News, 
has  resigned  to  join  the  Buffalo  Cou¬ 
rier-Express. 

R.  Ray  Baker,  of  the  Ann  Arbor 
(Mich.)  News,  has  written  a  series  on 
the  first  inhabitants  of  Michigan  and 
America  which  is  rurming  in  the 
Booth  newspapers  of  Michigan. 

Eric  Wells,  in  charge  of  the  Moose 
Jaw  bureau  of  Regina  (Sask.)  Daily 
Star  has  resigned  to  take  charge  of 
the  Regina  (Sask.)  Leader-Post  bu¬ 
reau  in  the  same  city.  He  succeeds 
R.  Sanbum,  who  has  returned  to  Re¬ 
gina  to  the  Leader-Post  city  staff. 
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the  first  annual  dinner  Oct.  22.  The 
Pittsburgh  section  holds  the  No.  1 
APS  charter.  Lytle  succeeds  Joe 
Shuman,  Post-Gazette  city  editor,  who 
automatically  became  a  member  of 
the  board  of  governors.  Miss  Anna 
Jane  Phillips,  Post-Gazette,  was 
named  vice-president;  Pete  Botsford, 
Press,  secretary,  and  Arthur  Fried¬ 
man,  Post-Gazette,  re-elected  trea¬ 
surer.  Arthur  H.  Grant,  Post-Ga- 


Mrs.  John  T.  Toler,  for  16  years  with 
the  Atlanta  Constitution  woman’s  de¬ 
partment,  was  appointed  woman’s  edi¬ 
tor  Oct.  18,  succeeding  Mrs.  Rix  Staf¬ 
ford,  who  resigned  due  to  ill  health 
after  20  years  service.  Mrs.  Toler  has 
been  editor  of  the  Constitution’s 
Parent-Teacher  page  about  15  years, 
and  has  contributed  many  featiures  to 
the  news  and  magazine  pages.  She  is 


H.  H.  STANSBURY,  editor,  Washing¬ 
ton  (D.  C.)  Capitol  Daily,  to  Lucille 
Elliott,  Oct.  21  at  Florin,  near  Hern¬ 
don,  Va. 

John  C.  Dolliver,  rural  circulation 
manager.  Battle  Creek  (Mich.)  Moon- 
Joumal,  to  Miss  Frances  Turner,  Oct. 
22  at  Battle  Creek.  The  wedding 
conformed  with  the  wedding  anni¬ 
versary  of  the  groom’s  parents. 

Edward  Douglas  Stair,  Jr.,  son  of 
Mr.  and  Mrs.  E.  D.  Stair,  publishers, 
Detroit  Free  Press,  to  Miss  Kathleen 
Elizabeth  Hamper,  of  Detroit,  Oct.  22 
Wesley  Gordon,  city  editor,  Topeka 
(Kan.)  Daily  Capital,  to  Miss  Helen 
CJriffee  in  Topeka,  Oct.  16. 

Robert  Geoffroy,  reporter,  Topeka 
Capital,  to  Miss  Virginia  Poole,  there. 
Oct.  8. 

Gilbert  Gillett,  classified  advertis¬ 
ing  manager,  Flint  (Mich.)  Journal. 
to  Miss  Mildred  Ruth  Schleede,  of 
Detroit,  in  Detroit,  Oct.  22. 

William  A.  Caldwell,  associate  edi¬ 
tor,  Hackensack  (N.  J.)  Bergen  Eve¬ 
ning  Record,  to  Miss  Dorothy  Alex¬ 
ander,  Oct.  22  at  Hasbrouck  Heights. 
N.  J. 

Jesse  S.  Cottrell,  Washington,  D.  C. 
newspaper  man,  and  former  U.  S, 
Minister  to  Bolivia,  to  Miss  Maiy 
James  of  Knoxville,  Oct.  15,  in  Knox¬ 
ville. 

Norma  Belle  Bacon,  assistant  society 
editor,  Attica  (Ind.)  Ledger-Tribune. 
to  James  M.  Scribner,  jimior  in  the 
Northern  Illinois  College  of  Optom¬ 
etry  in  Chicago,  Aug.  6.  It  was  just 
annoimced. 

Lawrence  J.  McDonald,  of  Newark 
(N.  J.)  News  business  staff,  to  Miss 
Mary  B.  Tighe,  Oct.  15  at  the  Shrme 
of  the  Holy  Innocents,  New  York. 

Girard  Robichaud.  Washington  of¬ 
fice,  United  Press,  formerly  reporter 
H  olyoke  (Mass.)  Transcript-Tele¬ 
gram,  to  Miss  Pauline  C.  Wilkinson. 
Oct.  17,  in  St.  Matthew’s  Church. 
Washington. 

Gordon  A.  Harrison,  reporter 
Springfield  (Mass.)  Daily  News,  ^ 
Miss  Pauline  Wagner,  Oct.  22,  h 
Pittsfield,  Mass. 

Ray  H.  Pagel,  of  Green  Bay  (Wis.) 
Press-Gazette  editorial  staff,  to  Mis' 
Eleanora  Gauger,  Milwaukee,  in  Mil¬ 
waukee,  Oct.  15. 

Don  Pinkston,  Sioux  City  Journo 
commercial  reporter  and  president  <» 
Sioux  City  Newspaper  Guild,  h 
Grace  Edwards  at  Elk  Point.  S.  D 
Oct.  18. 

Emmett  Keough,  Sioux  City  Tribuw 
police  reporter,  to  Jane  Morrison,  Od 
12,  at  Sioux  City. 

Dan  Williams,  marine  editor,  Cleve- 


the  widow  of  John  T.  Toler,  who  for  _ _ _  _ 

zette,  and  C^orge  Doying,  Press,  were  many  years  was  circulation  manager  land  Press,  to  Miss  Ardine  Spencer  of 
elected  to  the  board  of  governors.  of  the  Constitution.  Holly  Springs,  Miss.,  in  Cleveland  re- 

Nancy  Cox,  society  editor,  Raleigh  Ethel  Hoffman,  Buffalo  (N.  Y.)  cently. 
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Press  Conforms  to 
Wage-Hour  Law 

continued  from  page  3 


Court  Favors  Dailies 
In  Boy's  Injury  Cose 


operate  under  a  48-hour  guild  con¬ 
tract,  making  for  some  difficulty  in 
adjustment.  UP  attorneys  are  work¬ 
ing  on  this  angle,  he  said. 

Wage-hour  problems  in  San  Fran¬ 
cisco  and  Oakland  are  regarded  as 
limited  to  circulation  departments  be¬ 
cause  of  previous  abridgements  in 
hours  of  work  for  other  departments. 
The  new  measure  does  not  affect  the 
Son  Francisco  Examiner,  where  pre¬ 
vious  adjustments  have  been  made, 
and  will  be  adjusted  immediately  on 
the  San  Francisco  Call-Bulletin  and 
Oakland  Post-Enquirer,  it  was  learned. 
Because  of  hour,  wage  and  age  stand¬ 
ards  previously  installed  in  other  de¬ 
partments,  it  was  believed  that  only 
distribution  would  be  affected. 

The  San  Francisco  Chronicle  has 
started  a  check  to  make  certain  all 
provisions  are  being  met,  Paul  C. 
Smith,  general  manager,  said.  Depart¬ 
ments  of  the  San  Francisco  News  al¬ 
ready  were  well  within  the  require¬ 
ments,  W.  N.  Burkhardt,  editor,  indi¬ 
cated.  The  Oakland  Tribune,  while 
believing  newsboys  will  be  ruled  ex¬ 
empt  as  independent  carriers  and  hav¬ 
ing  previously  met  better  than  mini¬ 
mum  requirements,  is  prepared  to  act 
according  to  official  rulings  when  is¬ 
sued,  it  was  learned. 

Peninsula  Newspapers,  Inc.,  previ¬ 
ously  had  reduced  working  hours  in 
various  departments,  including  busi¬ 
ness  and  editorial,  to  come  within  the 
law’s  requirements.  Other  newspapers 
in  the  San  Francisco  area  were  be¬ 
lieved  well  within  the  terms  of  the 
act,  although  circulation  departments 
were  an  exception  in  many  cases. 

In  Dallas,  Editor  &  Publisher 
learned  that  publishers  of  the  Morn¬ 
ing  News,  Times-Herald  and  Dis- 
patch-Joumal,  after  several  confer¬ 
ences  with  attorneys,  will  place  all 
weekly  salaried  employes  except  offi¬ 
cers,  department  heads  and  those  act¬ 
ing  in  supervisory  capacities,  under 
terms  of  the  act.  This  includes  edi¬ 
torial  department  employes,  though 
the  publishers  and  their  attorneys  be¬ 
lieve  they  should  be  exempted.  Each 
weekly  payday  employes  considered 
to  be  working  under  the  act  wilt  be 
asked  to  fill  in  a  slip  giving  the  num¬ 
ber  of  hours  worked. 

Each  employe  has  been  notified  by 
letter  that  his  wages  now  will  be  con¬ 
sidered  on  an  hourly  basis,  but  is  ad¬ 
vised  there  will  be  no  change  in  the 
former  workers  pay  check. 

In  Detroit  little  effect  on  present 
Working  conditions  of  newspapers  was 
noted.  Editorial  departments  in  all 
three  papers — Free  Press,  News  and 
Times — have  been  working  on  a  40-42 
hour  schedule,  and  other  departments 
have  also  been  operating  under  what 
are  now  the  limits  of  the  new  law.  All 
three  papers  scouted  the  idea  of  a 
time  clock  in  the  editorial  depart¬ 
ment. 

In  Boston,  Milwaukee,  Buffalo,  Kan¬ 
sas  City,  Philadelphia  and  Cleveland, 
with  the  exception  of  minor  deviations 
of  procedure  to  meet  the  law,  E&P 
coiTespondents  reported  similar  con¬ 
ditions — papers  conforming  to  the  law 
^prevailed. 


(By  telegraph  to  Editor  &  Publisher) 
Winston  Salem,  N.  C.,  Oct.  27 — A 
carrier  boy  is  not  an  employe  of  a 
newspaper  and  therefore  is  not  en¬ 
titled  to  protection  under  the  Work¬ 
men’s  Compensation  Law  of  North 
Carolina,  Judge  Hubert  E.  Oliver  held 
in  Forsyth  Superior  Court  here  yes¬ 
terday.  ’The  judge  rendered  decision 
in  a  civil  suit  filed  against  the  Wins¬ 
ton-Salem  Journal  and  Sentinel  by 
Robert  R.  Garvey,  Jr.,  a  former  car¬ 


rier  of  the  papers,  two  years  ago. 

Young  Garvey  was  injured  in  a 
bicycle  mishap  in  December,  1936, 
when,  it  was  alleged,  he  was  deliver¬ 
ing  newspapers.  He  filed  suit  for 
compensation.  The  claim  first  was  de¬ 
nied  by  J.  Dewey  Dorsett,  state  in¬ 
dustrial  commissioner,  at  a  hearing 
here  Sept.  10,  1937.  Dorsett  held  that 
Garvey  was  not  entitled  to  compensa¬ 
tion  because  he  was  not  an  employe 
but  purchased  his  papers  from  an  in¬ 
dependent  distributor. 

Garvey  appealed.  The  full  three 
man  commission  upheld  Dorsett’s  rul¬ 


ing  but  included  an  additional  ex¬ 
pression  of  opinion  criticising  news¬ 
paper  carrier  methods  and  regulations. 
The  Journal  and  Sentinel  appealed 
from  this  ruling  as  affecting  the  carrier 
relations  expression.  Judge  Oliver  up¬ 
held  the  commission’s  ruling  but  di¬ 
rected  that  the  expression  criticizing 
carrier  methods  be  stricken  out  of  the 
record  as  immaterial  and  not  sup¬ 
ported  by  evidence. 


DROPS  SUNDAY  PAPER 

'The  Pittsburgh  (Cal.)  Independent 
has  suspended  its  Sunday  edition. 


64.000  SAW  EXHIBIT 

Approximately  64,000  persons  at¬ 
tend^  the  fifth  annual  Progress  Ex¬ 
position  sponsored  by  the  Worcester 
(MaK.)  Telegram  and  Evening  Gaz¬ 
ette  in  the  Municipal  Memorial  Audi¬ 
torium  Oct.  17-22.  Among  the  displays 
attracting  the  greatest  interest  was 
me  newspapers’  own  booth  whose  ex¬ 
hibit  included  Linotype  and  Teletype 
machines  in  operation. 


WE  MONOTYPE  SYSTEM  provides 
the  fastest  method  of  setting  type  for  display.  It  has  been  repeat¬ 
edly  proven  by  comparative  tests  in  many  composing  rooms 
under  actual  working  conditions  that  lines  of  display  type  can  be 
set  faster  by  hand  in  type  from  cases  than  by  any  other  method. 
★  With  the  Monotype  System  the  compositor  has  only  one  thing 
to  do:  Set  Type!  He  wastes  no  time  distributing  type,  decorative 
and  spacing  material;  he  wastes  no  time  distributing  matrices 
after  they  are  cast;  he  wastes  no  time  cutting  and  placing  under¬ 
pinning;  he  wastes  no  time  waiting  on  a  congested  machine;  he 
wastes  no  time  resetting,  re-casting  and  re-distributing  matrices 
for  entire  lines  to  make  simple  corrections.  ★  During  the  "RUSH” 
hours  the  Monotype  System  proves  itself  best.  No  other  system 

e 

makes  possible  such  a  concentration  of  production  at  any  one 
time — a  dozen  men,  and  more  if  need  be,  can  work  on  one 
advertisement  at  the  same  time.  ★  Hand  typesetting  under  the 
Monotype  System  is  continuous  and  dependable — if  a  machine 
should  break  down  all  operations  are  not  tied  up  when  composi¬ 
tion  is  needed  most.  ★  Operating  costs  under  the  Monotype  Sys¬ 
tem  have  been  repeatedly  demonstrated  to  be  lower  than  with 
any  other  method  of  setting  display  advertisements.  ★  The  Mono¬ 
type  System  is  complete  within  itself — it  furnishes  all  the  Type, 
Ornaments,  Rules,  Leads  and  Slugs  needed  to  maintain  itself  at 
the  highest  rate  of  production  and  at  the  lowest  cost. 


★  it  There  Is  No  Distribution  of 
Either  Type  or  Matrices  in  Plants 
Operating  the  Monotype  System 
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EDITOR  &  PUBLISHER 


Tunney  Hits  Liquor  Ads, 
Urges  Industry  Aid  Press 


Tells  Washington  Conference  Distillers  Have 
Made  "Mess"  of  Advertising  Situation  .  .  .  Uni¬ 
form  State  Ad  Laws  Would  Aid  Dailies 


WASHINGTON.  D.  C.,  Oct.  25— Gene 
Tunney,  former  heayweight  cham¬ 
pion  of  the  world  and  now  chairman 
oi  the  board  of  the  American  Distill - 
Company,  vigorously  criticised 


mg 


described  by  Norman  Baxter  of  Dis¬ 
tilled  Spirits  Institute.  In  a  typical  in¬ 
stance,  he  pointed  out,  a  distributor 
might  budget  a  national  advertising 
campaign,  select  the  newspapers  to  be 


present  liquor  advertising  and  asked  used  and  have  a  standard  layout  pre 


the  liquor  ad  men  to  consider  the 
small  town  newspapers  which  helped 
them  bring  about  repeal,  in  a  speech 
today  at  the  opening  of  the  two-day 
conference  summoned  by  the  Federal 
Alcohol  Administration  for  the  pur¬ 
pose  of  harmonizing  federal  and  state 
regulations. 

"We  of  the  distilling  industry  have 
made  a  complete  mess  of  our  adver¬ 
tising  situation,”  declared  Mr.  Tun¬ 
ney. 

Boosts  Newspapers 

"Why  distillers  don’t  spend  some  of 
the  money  wasted  in  the  process  of 
developing  ill-will  for  the  industry, 
through  sources  that  would  ration¬ 
ally  benefit  their  sales  and  at  the 
same  time  develop  public  good  will  is 
beyond  me.  When  the  distilling  in¬ 
terests  wanted  help  to  bring  about  the 
repeal  of  the  18th  Amendment,  they 
didn’t  go  to  the  outdoor  advertisers 
for  it;  they  went  to  the  small  town 
newspaper  editor  and  to  the  metro¬ 
politan  newspaper  editor,  both  of 
whom  fought  side  by  side  with  them. 
No  small  share  of  credit  for  the  final 
victory  is  due  them.  They  still  repre¬ 
sent  our  strongest  bulwark  against 
renewed  assault  of  the  intolerance  of 
the  1920s  and  early  1930s. 

“What  have  we  done  for  them  in 
return?  In  girding  our  loins  for  the 
inevitable  attack  of  our  enemies,  are 
we  counting  on  their  undying  sup¬ 
port  again,  or  do  we  just  take  it  for 
granted.  I  wouldn’t  be  too  sure  next 
time.  Maybe  they  have  memories  too. 
Moreover,  I  would  like  to  observe 
here  that  a  good  deal  of  our  support 
will  have  deserted  us,  and  all  due  to 
our  stupidity.” 

Speaks  for  Newspapers 

The  newspaper  industry  has  a  di¬ 
rect  economic  interest  in  uniformity 
of  liquor  advertising,  Robert  B.  Smith 
of  the  Virginia  Press  Association  de¬ 
clared,  speaking  for  the  Virginia 
group  and  also  for  the  liquor  adver¬ 
tising  committee  of  Newspaper  Asso¬ 
ciation  Managers,  Inc. 

Daily  newspapers,  he  pointed  out, 
are  subject  to  advertising  restrictions 
imposed  by  the  states  in  which  they 
are  published,  whereas  magazines  of 
national  circulation  are  answerable 
only  to  the  Federal  Alcohol  Adminis¬ 
tration  and  operate  under  a  much  less 
rigid  code  of  rules. 

“The  differences  between  these  reg¬ 
ulations  have  brought  about  a  condi¬ 
tion  that  has  reacted  generally  to  the 
disadvantage  of  newsp>ai>ers  and  in 
favor  of  magazines,”  Mr.  Smith  key¬ 
noted. 

He  argued  that  because  the  liquor 
business  is  interstate  in  character, 
logic  demands  that  any  advertising 
regulations  imposed  should  be  uni¬ 
form  in  character.  To  support  his  as¬ 
sertion  that  existing  conditions  favor 
magazines  of  national  circulation,  he 
quoted  statistics  showing  a  substantial 
decrease  in  liquor  linage  in  news¬ 
papers,  and  a  very  large  increase  in 
purchased  space  in  magazines. 

The  problem  faced  by  distillers  was 


pared;  yet,  before  he  could  place  the 
copy,  he  would  be  obliged  to  make 
multiple  changes  to  meet  varying  state 
laws.  In  the  average  campaign  the 
mechanical  cost  of  effecting  these 
changes  might  run  to  $700,  and  re¬ 
peated  30  times  a  year  would  total 
$21,000 — that  entire  amoimt  being  di¬ 
verted  from  actual  space  purchase  to 
keep  within  the  budget. 

C.  D.  Williams,  secretary  of  the 
United  States  Brewers  Association, 
took  the  position  that  attempts  to 
make  federal  and  state  laws  uniform 
is  futile.  “We  believe,”  he  asserted, 
“there  exists  among  the  brewers  a 
general  understanding  that  this  maze 
of  inconsistencies  is  predicated  upon 
divergent  political  philosophies,  which 
in  itself  depends  upon  differences  in 
the  social,  economic,  national  and  re¬ 
ligious  pictru-e  in  the  48  states.  .  .  . 
The  fact  of  the  existence  of  these  vari¬ 
ations  in  the  laws  removes  the  possi¬ 
bility  of  one  model  law  which  will  be 
workable  and  acceptable  for  all  of  the 
states.” 

Atks  Public  Education 

G.  Selmer  Fougner  of  the  New  York 
Sun  called  for  a  campaign  of  educa¬ 
tion  on  the  uses  of  alcoholic  bever¬ 
ages,  simplicity  in  labels  and  adver¬ 
tising  matter,  and  non-technical  and 
self-explanatory  labels  on  bottles. 

“Cease  firing  at  each  other  and  get 
together  in  one  great  effort  to  teach 
the  consuming  public  the  intelligent 
use  of  alcoholic  beverages,”  he  urged. 

Proposing  that  at  least  one-half  of 
paid  advertising  space  used  by  the  in¬ 
dustry  be  devoted  to  warning  against 
excessive  use  of  liquor,  the  writer  de¬ 
clared:  “All  of  the  well-founded 
charges  which  have  been  raised 
against  alcohol  are  based  upon  situa¬ 
tions  created  by  the  abusive  use  of 
strong  drink.  Teach  the  intelligent  use 
of  that  commodity  and  one-half  of 
your  battle  will  be  won.” 

From  Neville  Miller,  president  of 
the  National  Association  of  Broadcast¬ 
ers,  the  conference  heard  radio  sta¬ 
tions  generally  refuse  to  broadcast 
liquor  advertisements  and  sharply 
curb  beer  promotional  programs.  But 
Miller  opposed  any  movement  to  pro¬ 
hibit  by  legislation  or  regulation  the 
use  of  radio  to  advertise  liquor.  He 
branded  such  rules  “dangerous  and 
unnecessary  precedent  of  advertising 
censorship,”  and  discrimation  in  favor 
of  other  media. 

Tunney  Condemns  Ads 

Mr.  Tunney  condemned  the  use  of 
‘ballyhoo”  in  liquor  advertising  and 
suggested  this  list  of  “don’ts”: 

Don’t  let  the  advertising  agencies  of 
this  nation  dictate  the  sales  policies 
of  the  companies. 

Don't  engage  two-page  color  spreads 
in  national  magazines,  since  they  go 
into  millions  of  homes  and  it  is  diffi¬ 


cult  to  explain  such  beautiful  pictures 
to  children. 

Don’t  let  department  stores  and  un¬ 
scrupulous  retailers  include  your 
brands  in  bargain  advertisements. 

Don’t  permit  displays  in  windows  of 
stores  that  sell  anything  other  than 
spirits  and  wines. 

Don’t  distribute  souvenirs. 

Don’t  employ  extravagant  adjec¬ 
tives. 

Don’t  associate  a  human  figure  with 
spirits  advertisements. 

Don’t  finance  the  advertising  copy 
of  cut-rate  stores;  and  finally,  don’t 
think  outdoor  advertising  does  any¬ 
thing  for  the  industry  but  increase 
public  resentment. 

Statistics  on  advertising  outlays  pre¬ 
sented  to  the  meeting  were:  In  news¬ 
papers  for  the  first  six  months  of  1937, 
$8,935,000;  first  six  months  of  1938, 
$5,332,000. 

In  magazines  for  the  first  six  months 
of  1937,  $2,561,000;  first  six  months  of 
1938,  $3,391,000. 


Labor  Law  Hit 
At  Meeting 
Of  Distributors 


Hardship  on  Newspaper 
Boys  Aiding  Families 
Seen  by  Robinson 


Washington,  D.  C.,  Oct.  27 — A  criti¬ 
cal  examination  of  the  Wage  and  Hour 
law  was  presented  by  H.  (“Happy”) 
Robinson,  circu- 


D.  A.  Warns  Reporter 
To  Talk  or  Face  Jail 

When  Erwin  C.  Cronk,  reporter  on 
the  Binghamton  (N.  Y.)  Press,  re¬ 
fused  this  week  to  reveal  his  source 
of  information  regarding  the  issuance 
of  a  subpena  before  it  had  been 
served,  he  was  warned  by  District 
Attorney  John  T.  Delaney  in  Albany 
to  refresh  his  memory  on  the  case  of 
Martin  Mooney,  New  York  American 
reporter,  who  was  jailed  for  30  days 
and  fined  $250  for  contempt  of  court 
for  a  similar  refusal  in  19^. 

“I  told  him  I  had  received  the  tip 
in  confidence  and  that  I  could  not  di¬ 
vulge  the  source,”  Cronk  said.  “Then 
he  told  me  to  be  prepared  to  return 
next  Wednesday  (Nov.  2)  and  tell  the 
grand  jury  the  source  of  my  informa¬ 
tion  and  meanwhile  refresh  my  mem¬ 
ory  of  the  Mooney  case.” 

Several  hours  after  the  conference 
with  Cronk  Oct.  26,  the  District  At¬ 
torney  stated  that  he  believed  that 
the  source  had  been  “found.”  How¬ 
ever,  he  did  not  say  that  he  had 
learned  this  from  Cronk. 

The  Binghamton  Press  said  editori¬ 
ally  Oct.  27  that  District  Attorney 
Delaney  “is  to  be  thanked  for  again 
having  focused  attention  upon  the 
necessity  for  legislation  in  New  York 
state,  like  that  of  half  a  dozen  other 
states,  in  which  the  privilege  of  a 
reporter  to  protect  the  sources  of  his 
information  is  sustained  by  statutory 
law  as  well  as  by  the  best  traditions 
of  the  newspaper  business.” 


lation  manager 
of  the  Patterson 
Newspapers,  a  t 
the  three  -  day 
conference  of 
the  Atlantic 
Coast  Indepen¬ 
dent  Dealers  As¬ 
sociation  which 
ended  here  to¬ 
night.  He  de¬ 
clared  the  law 
would  work 
hardship  upon 
500,000  newspa¬ 
per  boys  who  distribute 


H.  Robinson 


Writer's  Query  Puts 
FDR  in  Mich.  Fight 

Washington,  D.  C.,  Oct.  25 — A  ques¬ 
tion  asked  by  United  Press  Corre¬ 
spondent  Fred  A.  Storm  at  today’s 
White  House  conference  placed  Presi¬ 
dent  Roosevelt  in  the  thick  of  the 
Michigan  gubernatorial  campaign 
when  the  Chief  Executive  answered 
first  with  an  oral  statement,  then  with 
a  written  announcement  of  his  views 
on  the  Dies  Committee  and  on  his 
close  political  ally.  Governor  Frank 
Murphy. 

Storm  asked  whether  Mr.  Roosevelt 
was  “concerned”  about  testimony  pre¬ 
sented  before  the  committee  investi¬ 
gating  un-American  activities  charg¬ 
ing  Governor  Murphy  with  treason¬ 
able  conduct  in  the  settlement  of  sit- 
down  strikes.  The  President’s  answer, 
released  to  the  press  in  mimeographed 
form,  ran  more  than  1,000  words.  It 
criticized  the  Dies  committee. 


FAST  FULL-COLOR  PRESSES  DUE  SOON 

THERE  is  in  course  of  formation  in  New  England  a  group  to  put  on  the 
market  machinery  for  the  printing  of  newspapers  in  full  color  and  at 
great  speed,  Editor  &  Publisher  learned  late  this  week. 


magazines 

and  periodicals,  and  upon  their  fam¬ 
ilies,  if  it  was  intended  for  them. 

“Where  there  is  poverty,  sickness, 
where  children  in  the  families  are  be¬ 
ing  sent  to  school,  the  money  a  young¬ 
ster  is  able  to  earn  with  but  very  litfie 
time  spent  in  serving,  is  of  vital  ne¬ 
cessity  in  the  home.  This  law  was 
never  meant  for  boys  who  only  work 
half  an  hour  a  day  after  and  before 
school  with  the  proper  permission 
both  from  authorities  and  their  par¬ 
ents. 

FDR  Hat  Commended  Boys 

“The  President  of  the  United  States 
commended  the  work  of  this  large 
group  of  little  merchants  and  young 
business  men  only  a  few  months  ago. 

“This  law  probably  was  meant  to 
apply  to  boys  in  sweatshops  and  plants 
and  not  to  newspapers  where  the 
youngsters  earn  a  few  dollars  for  very 
little  work  and  are  repaid  in  simshine 
and  health  and  a  greater  capacity  to 
step  forward  into  business  later  in 
life.” 

Methods  for  streamlining  the  dis¬ 
tribution  of  newspapers  and  maga¬ 
zines  from  pressroom  to  subscriber 
occupied  the  attention  of  more  than 
500  association  members  at  the  con¬ 
ference.  Publishers  joined  with  the 
distributors  in  seeking  short-cuts, 
time-savers,  and  efficiency  promoters. 
Presiding  was  Harry  A.  Braelow, 
president  of  Newark  Newsdealers 
Supply  Co.,  and  also  association 
president. 

Annenberg  Praises  Dealers 

Max  Annenberg,  circulation  direc¬ 
tor,  New  York  Daily  News,  carried 
the  conference  back  two  decades  with 
his  recital  of  the  early  problems  faced 
by  independents  in  “breaking  the  mo¬ 
nopoly”  controlling  newspaper  and 
magazine  distribution.  He  attributed 
the  huge  circulation  of  the  Daily  News 
in  large  part  to  the  effective  services 
of  the  independents,  pointing  out  that 
“if  you  give  a  good  piece  of  mer¬ 
chandise  to  a  dealer  he  will  see  to  it 
that  it  gets  circulated.” 

Publisher  Eleanor  Patterson  of  the 
Washington  Herald  and  Times,  who 
welcomed  the  conferees,  said  a  news¬ 
paper  without  an  adequate  distribu¬ 
tion  system  is  “no  more  effective  than 
a  wink  in  the  dark.” 

Mrs.  Patterson  set  at  rest  fears  that 
increased  subscription  rates  will  m* 
juriously  affect  distribution  by  point¬ 
ing  to  her  own  experience.  The  Her¬ 
ald  and  Times,  she  said,  are  the  only 
newspapers  in  the  Washington  area 
which  have  increased  their  sales  price, 
yet  constantly  increasing  circulation 
has  been  noted. 
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Photogs  Advised  on  Proper 
Handling  of  Color  Film 


By  JACK  PRICE 

JUDGING  from  the  interest  shown  by 
newspaper  cameramen  in  the  mak¬ 
ing  of  pictures  in  natural  color  it  is 
apparent  that  they  will  not  be  at  the 
end  of  the  procession  when  the 
mechanics  of  printing  these  photos 
become  commonplace. 

We  have  received  some  requests  for 
data  on  the  making  and  processing  of 
cut  color  films.  The  two  standard 
makes  of  such  films  are  the  Dufay- 
color  and  the  Eastman  Kodachrome. 
The  photographer  may  process  the 
Dufay  color  films  in  his  own  dark¬ 
rooms  but  it  is  necessary  to  have  the 
Kodachrome  films  sent  to  the  labora¬ 
tories  at  Rochester  for  finishing.  On 
several  occasions  in  these  columns 
we  have  explained  the  difference  be¬ 
tween  these  films  and  their  filter  re¬ 
quirements.  Since  we  are  not  p»er- 
mitted  to  view  the  secret  process  tised 
by  Eastman  we  must  refer  all  ques¬ 
tions  as  to  the  processing  methods 
used  by  them  to  Rochester.  However, 
we  process  many  Dufaycolor  films  and 
we  are  in  a  position  to  pass  on  any 
helpful  information  we  discover. 

Bt  Careful  of  Temperature 
To  those  who  make  and  process  their 
own  Dufays  we  advise  them  to  be 
most  careful  about  darkroom  tempera¬ 
tures.  In  the  summer,  when  the  water 
temperature  is  high,  the  photographer 
may  find  difficulties  arising  from  this 
source  unless  he  is  equipped  with  an 
air-conditioned  plant. 

Naturally  the  weak  light  of  winter 
months  retards  the  chances  of  suc¬ 


cessful  outdoor  snapshots,  but  the 
photographers  will  find  pleasure  in 
making  color  exposures  with  flash¬ 
bulbs.  The  ordinary  4x5  Speed 
Graphic  may  be  used  for  such  work 
without  any  changes  or  adjustments 
other  than  to  attach  the  correct  filter 
to  his  lens.  The  common  variety  of 
indoor  snaps  may  be  made  with  two 
bulbs.  It  is  most  important  that  defini¬ 
tion  be  given  serious  thought  when 
taking  such  photos.  This  means  that 
the  lens  must  be  diaphragmed  down 
to  the  correct  stop.  However,  a  pic¬ 
ture  to  be  made  say  at  about  six  feet 
from  the  subject  will  only  require 
two  bulbs  with  an  F.4.5  lens  stopped 
down  to  F.ll.  The  main  source  of 
light  should  emanate  from  the  bulb 
in  front  of  the  subject.  This  light 
should  be  held  about  four  feet  from 
the  subject.  The  secondary  source 
of  light  from  the  other  bulb  should 
light  up  the  shadows  to  prevent  loss 
of  color  value.  The  second  light  may 
be  held  or  placed  so  that  part  of  the 
light  falls  between  the  subject  and 
the  background. 

Must  Watch  Background 
It  may  be  wise  to  prevent  the  fusing 
of  subject  into  the  background.  This 
habit  by  some  cameramen  causes  poor 
exposures.  Another  suggestion  which 
will  help  to  make  a  brilliant  trans¬ 
parency  is  the  selection  of  a  bright 
colored  background.  A  dark  colored 
background  creates  a  false  sense  of 
tonal  values  and  makes  the  positive 
more  difficult  to  produce  proper  sep- 


Press  Photographers! 


When  the  picture  of  the  century  is 
waiting  to  be  snapped  don't  take 
chances  on  flash  bulb  failure.  Use 
Superflash  and  be  sure.  It's  the  one 
flash  bulb  that  never  lets  you  down! 


For  that 


“ONE  CHANCE 
IN  A 

MILLION” 


WHATEVER  YOUR  FLASH 
BULB  NEEDS,  whether  profes- 
sioii.al  or  personal,  Superflash  has 
.  the  hull)  to  do  the  trick,  from  tiny 
I  “ptanut”  size  to  the  giant  No.  3 
for  night  football  and  color  work, 
i  \  on  can't  miss  with  Supertlash! 


SPECIAL  PRESS  40,000 

is  made  for  news  photography.  It  is 
smaller,  handier,  absolutely  dependable 
and  has  all  the  famous  Superflash  fea¬ 
tures — extra  "peak"  light,  guaranteed 
synchronization  at  high  shutter  speeds, 
extra  illuminating  volume,  and  safety 
spot  protection. 


WABASH 


The  Modern  Wire-Filled  Flash  Bulb 


Manufactured  by  Wabash  Photolamp  Corp.,  Dept.  E, 
335  Carroll  St.,  Brooklyn,  N.  Y. 


aration  negatives.  It  is  necessary  to 
use  the  foil  bulbs  for  such  exposures 
but  if  the  subject  material  is  found  to 
be  too  red  it  is  possible  to  correct  the 
color  tones  by  equalizing  the  light 
source  with  a  wire  filled  bulb  like  the 
Wabash.  This  balancing  of  lighting 
must  be  done  after  a  little  experiment¬ 
ing.  It  would  be  almost  impossible 
to  prescribe  a  formula  without  seeing 
the  picture  to  be  made.  However,  if 
the  exposure  is  to  be  an  open  and 
fire  shot  it  would  be  well  to  try  the 
use  of  a  G.E.  or  Westinghouse  bulb 
with  a  baby  Wabash  as  the  main 
source  of  lighting  and  a  foil  bulb  in 
the  secondary  lamp. 

When  using  Dufaycolorfilm  the  use 
of  a  hardening  bath  may  help  but  is  / 
not  necessary.  The  hypo  bath  may 
also  be  eliminated.  Above  all  the 
photographer  would  be  extremely  wise 
to  follow  instructions  and  not  deviate 
from  the  formulas  prescribed.  Well 
intentioned  advice  from  psuedo  ex¬ 
perts  may  bring  about  failure. 

This  writer  believes  that  photo¬ 
graphers  will  find  a  new  delight  in 
their  profession  by  playing  about  with 
color  photography.  It  will  not  be  very 
long  before  the  newspapers  find  a 
method  for  printing  pictures  in  full 
color  in  the  daily  editions,  then  the 
knowledge  gained  by  cameramen  will 
become  a  factor  in  their  favor  for 
advancement. 

More  on  Local  Pictures 

THE  Alton  (Ill.)  Evening  Telegram 

informs  us  that  they  also  have  es¬ 
tablished  a  record  for  printing  pic¬ 
tures  of  local  interest.  Mr.  Graul,  in 
charge  of  picture  and  photo-engraving 
production,  reports  he  and  his  as¬ 
sistant  turned  out  20,502  square  inches 
of  engraving  in  1936,  35,683  square 
inches  of  pictures  in  1937  and  so  far 
in  1938  the  total  has  far  surpassed 


either  of  the  former  two  years. 

Incidentally,  advises  Mr.  Graul,  the 
circulation  of  the  paper  rose  consid¬ 
erably  since  the  installation  of  the 
photo  and  engraving  plants.  The  pic¬ 
ture  producing  was  not  accomplished 
by  the  aid  of  the  reporters,  as  was 
the  case  with  other  papers,  but  nev¬ 
ertheless  both  departments  worked  in 
harmony.  One  answer  may  be  in  this 
statement  by  Mr.  Graul:  “Both  my 
assistant  and  I  enjoy  news  picture 
work.” 

■ 

ANNENBERG  UPHELD 

(By  tcirgrapli  to  EniTi>R  &  rcBLiSHEx) 

Harrisburg,  Pa.,  Oct.  27 — After  hear¬ 
ing  argument  for  three  days  the  Dau¬ 
phin  County  Court  yesterday  contin¬ 
ued  its  restrainer  on  the  Pennsylvania 
gambling  probe  pending  a  decision  on 
the  constitutionality  of  the  act  author¬ 
izing  a  legislative  investigation  into  a 
race  track  wire  system  allegedly  con¬ 
trolled  by  M.  L.  Annenberg,  publisher 
of  the  Philadelphia  Inquirer.  Mean¬ 
while,  the  public  utility  commission 
ordered  the  Bell  Telephone  Company 
of  Pennsylvania,  the  Keystone  'Tele¬ 
phone  Company  of  Philadelphia,  and 
the  Pennsylvania  Telephone  Company 
of  Erie  to  “cease  and  desist  from  ren~ 
dering  service  to  any  place  or  estab¬ 
lishment  connected  with  a  horse  race 
track  circuit  of  Nation-Wide  News  Ser¬ 
vice,  Inc.”  Senator  Guffey  of  Pennsyl¬ 
vania  today  asked  Attorney  General 
Cummings  to  investigate  monopoly  in 
the  dissemination  of  gambling  infor¬ 
mation  and  named  M.  L.  Annenberg  as 
one  of  the  principal  owners  and  oper¬ 
ators  of  subsidiaries  spreading  the  in¬ 
formation.  He  called  upon  Cummings 
and  the  Department  of  Justice  to  be¬ 
gin  immediate  inquiry  into  “this  vital 
accessory  to  a  national  gambling 
racket,”  and  Annenberg’s  part  in  it. 


A 


SUPER  IKONTA  B 


CONTAX  II 


pigeon  carries  it . . . 

ZEISS  IKON 

GETS  THE  PICTURE 


IQjsorO 


Tin*  New  York  Journal-Ameriran's  carrier  pigeons  get 
pictures  of  news  and  sporting  events  to  the  paper’s  office 
a  few  minutes  after  they’ve  been  snapp«'d.  (dipped  to 
the  pigeon’s  legs  are  action  shots  of  football  games, 
horse  races;  vital  news  pictures  of  floods,  hurricanes, 
shipwrecks. 

To  take  these  striking,  punch-packed  photos.  Journal- 
American’s  photographers  use  the  ultra-motlern  Zeiss 
Ikon  Contax  and  Super  Ikonta  B  Cameras. 

Conlax  offers  the  choice  of  l.'J  interchangeable  Zeiss 
Lenses.  The  Super  Ikonta  B  has  a  fast  Zeiss  Tessar  2.8 
lens.  Both  have  the  most  advanced  type  of  range-finder 
focusing  (range-finder  and  view-finder  combined  in  one 
opening  for  utmost  speed  and  accuracy  in  sighting  and 
focusing). 


.Sold  by  leading  dealers.  Write  for  Literature. 


Carl  Zeiss,  Inc.,  485  Fifth  Ave.,  New  York,  Dept.  C-7-10 
728  So.  Hill  St..  Los  Angeles 
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EDITOR  <S  PUBLISHER 


NEWSPAPER  PROMOTION 
REVIEW 


Miniature  Tools 

UNDER  THE  SIGNATURE  of  How¬ 
ard  Boone.  Chicago  Herald  &  Ex¬ 
aminer  advertising  director,  the  news¬ 
paper  is  mailing  a  series  of  eight  let¬ 
ters  to  local  advertisers  with  minia¬ 
ture  tools  attached  to  the  letters.  One 
letter,  for  instance,  had  a  tiny  shovel 
attached,  with  the  letter  headed: 
“Let’s  Dig  The  Subway  Now!”  The 
letter  referred  to  the  Herald  &  Ex¬ 
aminer's  coverage  of  the  subway  story 
and  stated; 

"Speaking  of  digging,  a  lot  of  Her¬ 
ald  &  Examiner  advertisers  unearthed 
plenty  of  extra  profits  last  week.  .  . 

Another  letter  contained  a  small 
hatchet  with  the  admonition:  “Ad- 
Man.  Spare  That  Appropriation!” 
After  telling  a  success  story  concern¬ 
ing  one  Herald  &  Examiner  adver¬ 
tiser.  the  letter  suggests;  “Spare  that 
appropriation!  Make  your  plans  and 
keep  to  them!  Advertising  is  the  life 
blood  of  every  business!” 

Walter  Hecht.  promotion  director, 
told  Editor  &  Publisher  these  letters 
go  out  at  no  greater  expense  than  an 
ordinary  series  of  mailings.  The  gad¬ 
gets  cost  less  than  a  cent  each  and 
because  of  their  attention  value,  are 
being  enclosed  in  penny  saver  en¬ 
velopes. 


when  it  presented  delegates  to  the  Pa¬ 
cific  Council.  AAAA,  with  cans  of 
Monterey  -  packed  sardines.  “They 
represent,”  said  the  accompanying  let¬ 
ter  from  James  G.  Merbs,  advertising 
manager,  “a  $10,000,000  industry, 
which  means  that  the  Monterey 
Peninsula  Herald  serves  a  better  mar¬ 
ket.”  Which  means  to  us  a  tightly 
packed  sales  message. 


signature  on  the  last  page.  It  may  be 
the  Eagle  feels  it  does  not  need  to 
talk  about  itself,  since  it  is  Pittsfield’s 
only  local  newspaper,  and  such  sub¬ 
tlety  may  perhaps  be  the  best  kind 
of  promotion  for  it.  Still  we  wonder 
if  space  buyers  wouldn’t  appreciate 
more  information  about  the  Eagle  as 
part  of  what  they  would  want  to  know 
about  Pittsfield? 


British  Bluntness 


Comic  Strip  Sample 
ADVERTISERS  know  the  value  of 
samples  in  getting  people  to  use 
their  product.  So  the  New  York  Sun 
used  the  sample  idea  in  a  full  page  in 
the  New  York  Daily  News  (Oct.  17) 
to  get  people  to  read  its  comic  strip, 
“Winslow  of  the  Navy.”  ’The  page 
consisted  of  a  sample  of  five  strips  in 
sequence.  Copy  urged  readers  to 
“continue  Winslow’s  thrilling  adven¬ 
tures  today  and  every  day  in  the  Sun.” 
Except  for  the  title  at  the  top  of  the 
page,  that  was  all  the  copy  used.  An 
unusual  and  effective  page. 


Result  Story 

RESULT  STORIES  are  one  of  the 
best  kinds  of  promotion.  The 
Dallas  Dispatch -Journal  used  one 
quite  effectively  on  its  front  page  Oct. 

In  space  about  50  lines  across 
three  columns  at  the  bottom  of  the 
page  it  reproduced  a  mimeographed 
form  used  by  the  advertising  depart¬ 
ment  to  record  advertisers’  re^ts. 
The  result  reported  on  this  form  was 
100  replies  in  one  week  from  a  2-line 
classified  ad.  The  advertiser,  a  rug 
cleaning  concern,  “got  so  many  calls 
and  so  much  business  that  he  had  to 
cancel  the  ad  imtil  he  caught  up. 

Use  of  the  front  page  for  promotion 
of  this  kind  is  imusual.  But  there’s 
always  a  question  whether  a  news¬ 
paper  ought  to  use  space  for  its  own 
promotion  that  it  does  not  and  prob¬ 
ably  would  not  permit  advertisers  to 
use. 


Newark  Market  Data 

THE  NEWARK  (N.  J.)  Evening  News 
is  sending  out  a  standard  market 
data  folder  on  the  Newark  market.  It 
confines  all  the  essential  market  facts 
about  Newark  on  four  pages.  Russell 
Zabriskie.  promotion  manager,  ven¬ 
tures  the  belief  that  this  is  the  first 
time  such  data  has  been  issued  for  the 
Newark  market. 


THE  OCCASIONAL  pieces  of  news¬ 
paper  promotion  that  reach  us  from 
England  show  that  our  British  cousins 
are  quite  on  their  toes.  Here,  for  in¬ 
stance,  is  a  booklet  from  Lord  Rother- 
mere’s  Daily  Mail  that  makes  a  vir¬ 
tue  of  that  newspaper’s  blunt  publi¬ 
cation  of  harsh  truths.  “Unpalatable 
truths,”  it  says,  “are  not  popular,  but 
the  Daily  Mail  has  never  flinched  from 
publishing  unpleasant  facts  in  the 
best  interests  of  Britain  and  Empire. 
Over  the  last  fifteen  years  the  Daily 
Mail  has  kept  the  public  clearly  and 
faithfully  informed  on  the  rising  tide 
of  European  unrest  and  events  have 
proved,  once  again,  that  the  Daily 
Mail  was  right.”  Extracts  from  the 
paper’s  columns  as  far  back  as  1923 
are  reprinted  to  prove  the  point.  A 
neat,  persuasive  job  of  circulation 
promotion. 


the  only  close-up  of  the  accused. 

Later  he  covered  the  destruction  of 
the  dirigible  Akron.  Although  he  was 
unable  to  make  any  pictures  he  still 
considers  the  flight  to  where  the  dirig. 
ible  had  gone  down  at  sea  one  of  the 
most  thrilling  incidents  in  his  life.  He 
has  since  covered  many  other  assign¬ 
ments  by  plane  and  developed  into 
Acme’s  flying  photographer. 

However,  he  says,  he  would  still 
rather  cover  a  baseball  game  and  he 
has  his  wish  each  year  at  the  World 
Series. 

He  is  30  years  old  and  lists  sports 
and  poker  as  his  favorite  pastimes. 


Camera  Knights 


JOSEPH  E.  BOYLE,  who  has  been  a 
photographer  for  Acme  Newspic- 
tures,  Inc.,  New  York  office,  for  nine 
years  has  had  his 


Gold  Coast 


Obermeyer  to  Speak 

“PUBLIC  UTILITIES— Their  Prob¬ 
lems  and  Promotion”  will  be  dis¬ 
cussed  by  Henry  Obermeyer,  assistant 
vice-president  in  charge  of  advertis¬ 
ing  and  display.  Consolidated  Edison 
Company  of  New  York,  at  the  New 
York  Newspaper  Promotion  Group 
luncheon  Wednesday,  Nov.  2,  in  the 
Advertising  Club. 


GOLD  is  now  to  be  found  on  Long 

Island.  So,  at  any  rate,  the  Gris- 
com-Woodyard  Publications  tell  us. 
’They  send  out  a  handsome  mailing 
piece  urging  advertisers  to  “sell  where 
they  have  money  to  spend” — on  the 
Gold  Coast  of  suburban  New  York, 
Long  Island’s  exclusive  North  Shore, 
“the  wealthiest  per  capita  residential 
area  in  the  U.  S.” 

The  booklet,  914  x  1214  inches,  gives 
important  facts  about  the  communi¬ 
ties  served  by  the  Griscom-Woodyard 
chain  of  9  weekly  newspap»ers.  It  is 
well  put  together  and  interestingly 
illustrated.  One  of  its  best  pages  lists 
typical  subscribers.  It  reads  as 
though  it  might  have  been  taken  from 
the  Social  Register. 


Joseph  E.  Boyle 


most  interesting 
assignments  in 
the  air  but  still 
finds  that  the 
most  pleasant 
type  of  work  is 
covering  sports. 

Newspaper 
work  for  Boyle 
began  when  he 
was  given  a  job 
as  fly  boy  for  the 
New  York  Daily 
News.  News¬ 
paper  work  was 


27,841  at  Jitterbug 
Event  for  Xmas  Fund 

Boston,  Oct.  25 — More  than  5,000 
jitterbugs  pranced  to  a  “battle  of 
music”  (Rudy  Vallee  versus  Benny 
Goodman)  in  the  arena  of  Boston 
Garden  last  night  while  approximatdy 
23,000  spectators  watched  from  the 
boxes,  stadium  and  balcony  seats.  Re¬ 
sponsible  for  the  27,841  attendance, 
which  broke  all  house  records  at  the 
Garden,  was  the  Boston  American. 
The  daily  sponsored  the  event  for  its 
Christmas  Basket  Fund. 

Preliminary  jitterbug  contests  were 
conducted  by  the  paper  for  seven 
weeks  in  New  England  dance  halls, 
and  four  winning  teams  were  awarded 
cups  and  theatrical  engagements  at 
the  Boston  Garden  finals. 

Tuesday  editions  of  the  American 
carried,  in  addition  to  stories,  a  double 
truck  panoramic  photo  of  the  even: 
covering  the  front  and  back  pages  of 
the  tabloid;  and  inside,  eight  pages  of 
pictorial. 

Admissions  charged  to  all  but  the 
100  contestants  were  scaled  at  $1.10. 
$1.65,  and  $2.20. 


Detroit's  Home  Show 


JAKE  ALBERT,  promotion  manager, 
Detroit  News,  sends  these  notes 
about  the  Home  Show  sponsored  by 
the  News;  "The  show  was  held  in 
Convention  Hall,  Detroit,  Oct.  2-9.  It 
drew  150,fi57  visitors.  It  consisted  of 
a  street  of  four-room  homes  furnished 
by  leading  department  and  furniture 
stores.  Crowds  were  so  great  a  se¬ 
rious  traffic  jam  ensued.  Services 
of  a  police  traffic  squad  of  four  were 
required  to  keep  traffic  moving.  Only 
modest  newspaper  promotion  was 
used.  A  special  section  was  pub¬ 
lished  in  which  exhibitors  partic¬ 
ipated.  No  other  event  ever  spon¬ 
sored  by  the  News  drew  so  many 
people.” 


Placing  Pittsfield 
THE  BERKSHIRE  EVENING  EAGLE 
of  Pittsfield.  Mass.,  sends  out  a 
handy  12-page  folder  giving  about  all 
the  information  about  Pittsfield  any 
space  buyer  could  possibly  want. 
Noteworthy  about  this  piece  is  its  lack 
of  promotional  material  about  the 
Eagle.  The  only  references  to  it  are 
as  “the  local  newspaper,”  and  these 
occur  only  twice — once  to  show  its 
coverage,  again  to  compare  its  circu¬ 
lation  and  advertising  linage  with 
those  of  cities  of  similar  size.  The 
paper’s  name  occurs  only  once,  the 


Sardines 

THE  MONTEREY  (Cal.)  Peninsula 
Herald  pulled  a  neat  gag  recently 
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For  Everything  Electric 
See  General  Electric 


The  complete  G-E  line  en¬ 


ables  you  to  entrust  one 
manufacturer  with  the  un¬ 
divided  responsibility  for 
every  electrical  requirement 
of  the  modern  pressroom. 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-801, 
Schenectady,  New  York. 


GENERAL  %  ELECTRIC 


his  choice  for  his  father  had  been 
mailer  for  the  Philadelphia  Public 
Ledger  for  35  years  and  his  older 
brother  had  a  similar  job  on  the  New 
York  Daily  News.  However  he  left 
the  news  to  become  a  copy  boy  on  the 
New  York  Herald  Tribune  but  re¬ 
turned  to  the  News  as  a  copy  boy  after 
almost  a  year.  When  he  learned  that 
Acme  needed  a  darkroom  boy  he  ap¬ 
plied  for  the  job  and  got  it.  Later 
Robert  Dorman,  picture  editor,  asked 
him  to  become  a  photographer.  Boyle’s 
first  assignment  was  to  cover  an  in¬ 
coming  ship  on  which  a  murder  had 
been  committed.  He  managed  to  get 


(UP) 


THE  MARK 


OF  ACCURACY,  SPEED 
AND  INDEPENDENCE  IN 
WORLD  WIDE  NEWS 
COVERAGE 


UNITED  PRESS 


ewspAPER  NEWS 


fror 


of  t 
273' 
pect 


isom 

itiaii 

'ihei 

say, 


SYDNEY,  AUSTRALIA 
The  only  journal  giving 
the  news  of  advertisen. 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 


“NEWSPAPER  NEWS." 

Published  Monthly 
Subscription  rata  7/>  per  yeM 
poet  from 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRAUA 


pui 

I  su 
[t'.nt 

pe 

ition 

pan 

peii( 

pe'' 

H'Jni 

paus 

||75.7 

jtrea 

pas 


I 


OCTOBER 


19  3  8 


ADVERTISIN  G— 25 


ITS 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 
No.  89.  Meat  Markets 


IN  THE  Domestic  Commerce  Bulletin 
of  Sept.  10,  1938,  page  144,  may  be 
seen  the  operating  results  of  35  retail 
meat  markets  during  the  yeeu-  1937. 
This  study  covers  stores  with  sales 
under  $40,000,  stores  with  sales  over 
$40,000,  and  then  an  individual  group¬ 
ing  as  follows: 

A  group  $20,000  ami  under 
B  group  $20,000 —  $30,000 
C  group  $30,000—  $40,000 
I>  group  $40,000 —  $50,000 
E  group  $50,000 —  $60,000 
K  group  $60,000 —  $80,000 
G  group  $80,000— $315,847 

The  average  gross  margin  of  all  the 
stores  studied  was  24.4%;  the  total  ex¬ 
pense  of  operating  these  stores,  20.5; 
and  the  net  profit,  3.9%.  Group  B 
stores — from  $20,000^ — $30,000  had  a  net 
profit  of  but  0.2%.  The  highest  net 
profit  was  found  in  Group  F — $60,000 
—$80,000,  which  showed  a  return  of 
48%. 

Analysis  ol  Expense 
FOLXiOWS  NOW  an  analysis  of  the 
average  of  all  stores’  expenses: 

Wages  .  12.5 

Rent  .  1.9 

Heat.  Light,  Power,  Water,  Ice.  0.8 

Wrappings  .  1.0 

Advertising  .  0.9 

Insurance .  0.5 

Depreciation  .  0.9 

Miscellaneous  .  2.0 

An  analysis  of  the  above  figures 
shows  that  these  average  stores  spent 
1/lOth  of  a  cent  more  for  wrappings 
than  they  spent  for  advertising.  Tlieir 
depreciation  cost  was  exactly  the  same 
as  their  advertising  bill  and  their  mis¬ 
cellaneous  expenses  were  more  than 
twice  their  advertising  budget. 

The  average  sale  transaction  of  all 
these  stores  was  78  cents  per  person 
and  the  stores  averaged  a  turnover  of 
43.4  times  per  year. 

An  examination  of  the  operating  re¬ 
sults  of  these  stores  over  a  nine  year 
period  shows  this:  the  selling  price 
for  an  average  pound  of  meat  declined 
'from  1929  to  1937  25.2%  whUe  the  cost 
I  of  this  meat  to  the  butcher  declined 
|3<8%.  Are  meat  markets  logical  pros¬ 
pects  for  local  advertising?  Could 
aome  new  style  of  newspaper  adver- 
itiang  copy  ^  developed  to  increase 
^eir  advertising  allowance  of  0.9%  to, 
[say,  2%? 

^eat  Consumption 

INURING  the  past  30  years,  meat  con- 
I  sumption  in  the  U.  S.  has  shown  a 
continued  per  capita  decline.  In  1899 
•he  per  capita  dressed  meat  consump¬ 
tion  Was  142.8  piounds.  In  1931,  the  per 
^pita  consumption  was  133.2  poimds. 
plany  dieticians  and  food  economists 
•  M  that  the  advertising  of  vege- 
^bles  and  fruits  has  contributed  to 
‘  c  per  capita  decline  in  meat  con- 
•nniption  and  this  seems  obvious  be- 
Jause  there  has  been  an  increase  of 
10.72%  in  the  consumption  of  canned 
f^eetahles  since  1899  and  360.87%  in- 
■rea.sf  in  canned  fruits.  Dried  fruit 
•os  increased  300%. 

®''®rage  meat  store  proprietor 
do  little  about  this  long  term  trend 
ut  he  can.  if  he  decides  to  do  so,  win 
himself  more  customers  in  his 
0  Heciiate  neighborhood  and  he  can. 


when  incomes  are  above  average,  sell 
more  of  the  expensive  cuts  of  meat. 

A  Typical  Butcher  Shop 
TWELVE  YEARS  AGO  we  were  com¬ 
missioned  to  make  a  study  of  100 
meat  markets  located  in  five  middle- 
western  cities.  This  study  required 
about  five  months.  Without  exception 
we  learned  that  the  average  butcher 
is  more  subject  to  blame,  criticism 
and  censure  than  any  other  type  of 
merchant  in  his  community  and  the 
reason  is  simple.  Not  one  person  in 
a  thousand  can  pick  a  tender  piece  of 
meat  or  a  cut  that  is  above  average 
in  flavor,  texture,  and  taste.  Any  good 
butcher  can  do  this.  Assume  that  the 
butcher  buys  a  quarter  or  a  half  of 
beef,  an  entire  lamb  or  the  carcass  of 
a  hog.  He  knows  from  long  experi¬ 
ence  that  some  of  the  cuts  of  these 
animals  are  going  to  be  difficult  to  sell. 
He  pays  a  flat  price  for  the  entire 
carcass.  If  he  decides  he  wants  only 
porterhouse  steaks,  he  pays  a  much 
higher  price  per  pound.  Certain  cuts 
are  more  tender  and  are  in  higher 
favor  with  the  consumer. 

One  of  his  neighborhood  customers 
calls  on  him,  undecided  as  to  what 
she  will  have  for  dinner.  He  knows 
that  he  has  in  his  icebox  a  surplus 
of  certain  types  of  meat  and  a  shortage 
of  others.  Unless  the  woman  calls  for 
a  certain  cut  of  meat,  the  butcher  will, 
nine  times  out  of  ten,  suggest  a  cut 
of  which  he  has  a  surplus  stock.  He 
shows  the  cut,  the  woman  buys  it 
but,  as  she  leaves  the  store,  she  will 
very  likely  say,  “Now  if  this  roast  or 
this  steak  or  these  chops  are  not  good, 
you’ll  hear  from  me.”  If  they  are 
good,  she  says  nothing  about  them; 
but  if  they  are  not  up  to  par,  if  her 
husband  complains,  or  if  she  herself 
dislikes  the  meat,  the  butcher  has  a 
dissatisfied  customer  and  he  hears 
about  it  the  next  morning.  This  thing 
goes  on  year  in  and  year  out. 

How  Can  Advertising  Help? 

Two  Suggestions 
MOST  BUTCHERS  find  little  difficulty 
in  selling  the  better  cuts  of  meat, 
particularly  large  meat  markets  where 
an  entire  carcass  is  bought  instead  of 
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special  cuts.  The  problem  he  faces 
every  day  is  how  to  quickly  sell  soup 
bone,  neck  meat,  and  the  other  cuts 
that  sell,  in  some  cases,  for  less  per 
pound  than  he  pays  for  the  entire  car¬ 
cass  by  the  pound. 

The  local  advertising  manager  or 
the  solicitor  assigned  to  this  account 
should,  we  believe,  obtain  from  some 
domestic  science  teacher  in  the  com- 
mimity  or  from  anyone  of  a  dozen 
good  cook  books  about  50  recipes  cov¬ 
ering  the  preparation  of  inexpensive 
cuts  of  meat — lamb,  pork  and  beef. 
These  little  recipes  should  be  run  four 
or  five  times  a  week  and  if  the  appro¬ 
priation  is  limited  they  can  be  run  in 
space  as  small  as  two  inches.  The 
headline  should  consist  of  nothing 
more  than  the  name  of  the  recipe, 
such  as  “Inexpensive  beef  stew”;  an¬ 
other  one,  “Irish  stew  with  vege¬ 
tables”;  another  one,  “Salisbury 
Roast”;  another  one,  “Oxtail  Soup”; 
another  one,  “Delicious  smothered 
chops,”  etc. 

Meat  markets  the  country  over  rep¬ 
resent  a  very  small  i>ercentage  of  all 
total  retail  advertising  and  they  will 
continue  to  be  small  just  so  long  as 
they  neglect  the  use  of  daily  space  in 
one  of  their  local  papers.  The  butcher 
has  one  problem,  “How  to  sell  his 
surplus  stock  of  inexpensive  cuts  of 
meat.”  Recipes,  run  continuously,  will 
do  this.  One  or  two  meat  campaigns, 
developed  along  these  lines,  would 
provide  the  national  department  with 
case  histories  that  might  be  submitted 
to  national  food  advertisers  whose 
products  lend  themselves  to  recipe 
advertising. 

COAST  CONVENTION 

California  Press  Assn,  mid-winter 
convention  will  be  held  in  San  Fran¬ 
cisco  Dec.  2  and  3,  in  the  St.  Francis 
Hotel. 


Pittsburgh  BBB  Heralds 
Ad  Correction  System 

Pittsburgh,  Oct.  26 — The  advertis¬ 
ing  correction  system  adopted  by 
Pittsburgh  retail  merchants  as  a  self¬ 
policing  policy  today  was  heralded 
as  a  successful  demonstration  of  how 
business  can  regulate  itself. 

On  the  first  anniversary  of  initia¬ 
tion  of  the  system  at  the  suggestion 
of  the  Better  Business  Bureau,  a  sur¬ 
vey  showed  that  while  145  correction 
ads  have  been  published,  only  three 
appeared  within  the  last  two  months. 

Purpose  of  the  ad  correction  cam¬ 
paign  was  to  increase  accuracy  and 
encourage  care  in  preparation  of  ad¬ 
vertisements  on  the  part  of  the  store, 
and  to  instill  confidence  in  advertised 
products  in  the  buying  public. 

Under  the  plan  every  co-operating 
store  must  carry  a  correction  adver¬ 
tisement  offering  a  refund  to  pur¬ 
chasers  of  any  item  found  not  to  have 
been  properly  offered  for  sale.  Dur¬ 
ing  the  year,  the  Better  Busines  Bu¬ 
reau  made  6,726  shoppings  of  items  on 
which  it  received  complaints,  or  items 
which  lend  themselves  natiu-ally  to 
error  or  exaggeration. 

“During  this  period  exaggerated 
refrigerator  claims  declined,”  the 
bureau  said,  “proper  fur  labeling  be¬ 
came  the  order  of  the  day,  confusion 
in  advertising  between  rayon  and  silk 
was  practically  eliminated,  and  bait¬ 
advertising  began  to  disappear.” 

GROCERY  PAGE 

The  Kansas  City  Journal,  as  a  regu¬ 
lar  feature  of  its  Monday  issue,  is 
using  a  food  page  designed,  according 
to  Russell  H.  Miles,  vice-president  and 
general  manager,  to  level  off  the  gro¬ 
cery  buying  for  the  week.  Heretofore 
grocery  ads  and  promotion  have  been 
linked  with  Saturday  buying. 


ECHOES  FROM  THE 
A.  B.  C.  COHVENTION 

Question :  Why  are  CIRCULATION  IN- 
CRK.ASES  important  at  this  time? 

Answer:  Because  NATIONAL  ADVERTIS¬ 
ING  linage  will  show  a  substantial  increase  in 
1939  and  newspapers  with  an  upward  circula¬ 
tion  trend  will  get  the  top  schedules. 

Question :  what  is  the  one  sure  way  to  get  a 
-uhstantial  increase  in  new  home  delivered  cir¬ 
culation? 

Answer:  Publishers  Service  Company's  copy¬ 
righted  F.AMII.I.AR  N.AMES  subscription  cam¬ 
paign  produces  verified  six-months  subscrip¬ 
tions  in  volume — Without  Premiums  or  Give- 
.\ways — Without  Headaches  or  Kickbacks — 
Without  Risk  or  Gamble. 

Question:  How  can  I  be  sure  this  plan  will 
work  on  my  paper  .  .  .  with  my  readers — in 
my  territory? 

.Answer:  All  Publishers  Service  Company's 
plans  are  tailor-made  to  fit  your  particular  prob¬ 
lems.  A  ten-year  background  of  successes  with 
.America's  finest  newspapers,  plus  current  rec¬ 
ord-breaking  campaigns,  guarantee  results  fer 
your  paper. 

Wire  —  Write  —  Phone 

Publishers  Service 
Company,  Inc. 

75  West  street,  New  York  City 
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Labor  Law  Holds 
Attention  of 
Coast  Circulators 


Los  Angeles  Times,  re¬ 
secretary-treasurer.  Santa 
was  elected  as  convention 


Requirements  Being  Met  .  . 
Reader's  Mental  Age  Seen 
Rising  .  .  .  Knox  President 


Oakland.  Cal..  Oct.  25 — Discussion 
of  Wage-Hour  law  requirements  fea¬ 
tured  three-day  convention  sessions 
of  the  Califor- 


n  i  a  Circulation 
Managers  Asso¬ 
ciation  which 
ended  here  to- 
d  a  y  .  Clarence 
Rippeto,  Holly- 
mood  Citizen  - 
News,  presided 
over  the  20th 
annual  conven- 
t  i  o  n  .  Registra¬ 
tion  of  100  set  a 
new  attendance 
peak. 

Unanimous 


Ph!l  Knox 


agreement  to  meet  fully  any  Federal 
requirement  was  expressed  by  the 
delegates,  representing  every  section 
of  the  state.  Hopes  were  expressed 
that  when  the  administrator’s  ruling 
is  made  definite,  terms  would  prove 
reasonable  so  as  to  wreak  no  injury 
on  the  carrier  boys  themselves.  Any 
requirements  would  best  be  met,  it 
was  felt,  in  a  spirit  of  fairness  and  fair 
play  if  a  reasonable  time  for  adjust¬ 
ment  were  permitted. 

Newspapers  Meeting  Emergency 
It  was  pointed  out,  for  example,  that 
if  boys  under  14  were  dismissed  who 
are  serving  customers  by  the  month 
in  the  third  week  of  the  month,  the 
action  would  inflict  unnecessary  hard¬ 
ships  on  the  boys  themselves  and 
cause  them  substantial  losses. 

In  spite  of  these  hopes,  many  news¬ 
papers  have  taken  steps  to  meet  the 
full  letter  of  the  law,  even  though  no 
exact  ruling  has  as  yet  been  made 
available.  Others  were  prepared  for 
action  as  soon  as  rulings  arrive,  it 
was  learned. 

Belief  was  expressed  that  the  14- 
year  age  level  for  carriers  would  meet 
all  requirements. 

The  wage-hour  situation  was 
brought  before  the  dinner  meeting 
Monday  night  in  addresses  by  J.  R. 
Knowland,  Sr.,  publisher,  Oakland 
Tribune,  and  by  Carl  Hoffman,  pub¬ 
lisher,  Oakland  Post-Enquirer,  and 
before  today’s  sessions  by  Roy  A. 
Brown,  president,  California  News¬ 
paper  Publishers  Association,  and 
John  B.  Long,  manager,  CNPA,  just 
returned  from  the  wage-hour  con¬ 
ferences  in  the  east. 

Circulators'  Importance  Emphasized 
“Circulation  men  and  publishers 
are  confronted  with  a  task  calling 
for  the  highest  judgment  and  ability 
in  meeting  an  emergency,”  Mr.  Hoff¬ 
man  said.  “This  is  a  circulation  man¬ 
ager’s  opp>ortunity  to  exercise  rare 
qualities  of  executive  judgment  and 
tact  and  diplomacy  and  so  comp>el 
recognition  of  the  importance  of  the 
p>osition  you  hold  in  our  business.  I 
hop)e,  nevertheless,  such  an  oppor¬ 
tunity  will  never  knock  again.” 

Mr.  Knowland  said  he  believed  cir¬ 
culation  figures  would  continue  up¬ 
ward.  He  said  it  was  a  rare  compli¬ 
ment  to  the  circulation  men  and  to 
newsp>ap»ers  that  circulations  had 
mounted  during  the  depression  years. 

The  convention  concluded  today 
with  election  of  Phil  Knox,  Oakland 
Tribune,  president;  Robert  C.  Payne, 
San  Jose  News,  first  vice-president; 
J.  C.  Buttmer,  Alhambra  Post-Advo¬ 
cate.  second  vice-president;  and  Henry 


Yehling, 
elected 
Barbara 
city. 

A  spocial  feature  of  this  year’s  con¬ 
vention  was  the  publishers’  luncheon, 
at  which  publishers  were  guests.  Mr. 
Knowland  extended  greetings  on  be¬ 
half  of  the  city  of  Oakland  and  Paul 
C.  Smith,  general  manager,  San  Fran¬ 
cisco  Chronicle,  spoke  on  the  “News- 
pap)er  of  the  Future.” 

Masses  Thinking  More 

Citing  the  increased  mental  age  of 
the  reader  since  the  World  War,  Mr. 
Smith  suggested  that  newspap)ers  have 
to  forget  some  of  the  old  ideas,  “such 
as  SEX  in  100  px)int  typ)e.”  Some 
time  in  the  next  100  years,  he  said, 
newspap>ers  are  going  to  know  the  re¬ 
sults  of  mass  thinking. 

“Shoot  just  a  little  higher  in  con¬ 
sideration  of  the  extraordinary  mental 
activity  going  on  in  the  minds  of  the 
masses,”  he  urged. 

William  Snell,  Long  Beach  Press- 
Telegram,  advocated  a  study  of  con¬ 
ditions  and  installation  of  weekly  col¬ 
lections  in  some  areas  to  check  stops 
at  collection  times.  T.  H.  Neveau, 
Alameda  Times-Star,  said  circulation 
had  held  up  well  under  installation 
of  a  five-day  newspaj)er  although 
rates  were  maintained. 

In  the  annual  carrier  boy  circula¬ 
tion  plea  presentation,  the  San  Jose 
News  team  took  first  place  with  the 
Burlingame  Advance  second. 


Use  Educational 
Campaigns^ 
Soys  Francisco 


Lord  &  Thomas  President 
Guest  at  New  York 
Advertising  Club 


50%  Pictures  in  Ne’w 
Weekly  "Photo-Ne'ws" 

Working  on  the  assumption  that 
small  town  newspapers  “offer  nothing 
worthwhile  in  comparison  with  met¬ 
ropolitan  papers,  either  to  the  adver¬ 
tiser  or  to  the  public,”  the  Caldwell 
County  Photo-News,  a  weekly,  made 
its  appearance  Oct.  20  at  Lenoir,  N.  C., 
with  100  pictures,  comprising  50%  of 
the  24-page  tabloid. 

Frank  L.  Smith,  president  and  pub¬ 
lisher,  telegraphed  Editor  &  Publisher 
that  the  idea  of  the  picture-newspaper 
was  originated  by  the  advertising  so¬ 
licitor,  M.  H.  Shumway.  Others  on 
the  staff  of  the  Photo-News  are:  Fred 
Scott,  photographer,  who  acts  as  edi¬ 
tor;  Marshall  Melton,  artist;  Don  Bin- 
ish,  Jr.,  engraver;  two  other  assisting 
engravers.  Officers  are:  Ervin  Smith, 
vice-president;  Mrs.  Don  Binish,  sec¬ 
retary,  and  Frank  L.  Smith,  Jr.,  trea- 


The  newspaper  building  houses  two 
flat  bed,  cylinder  presses,  artists’ 
quarters  and  an  engraving  plant  with 
a  capacity  of  75  cuts  per  day.  All  lo¬ 
cal  news  is  covered  pictorially  and 
practically  every  local  advertiser  uses 
the  picture  facilities. 

Publisher  Smith  stated:  “As  the 
second  issue  comes  off  the  press, 
Photo-News  is  swamped  with  con¬ 
gratulatory  messages.  The  constitu¬ 
ency  through  the  area  is  well  pleased 
with  the  idea  and  theory  exceeding 
expiectations.  Advertisers  are  pleased 
with  the  idea  of  local  pictures  and 
hail  adventure  over  old  methods.” 


AP  STAFF  CHANGES 


The  Associated  Press  announced 
Oct.  28  the  apfjointment  of  Paul  Mick- 
elson  of  the  New  York  sports  staff  as 
news  editor  of  the  Kansas  City  bu¬ 
reau,  succeeding  Charles  H.  Kline, 
who  has  been  transferred  to  the  New 
York  cable  desk.  H.  L.  Scandrett  will 
remain  in  charge  at  Kansas  City  until 
Mickelson  arrives  later  this  year.  At 
the  same  time,  Edwin  H.  Gooding  of 
the  Albany  bureau  was  apptointed 
correspiondent  at  Buffalo,  succeeding 
E.  D.  Fales,  who  has  been  transferred 
to  the  New  York  news  photo  staff. 


At  his  first  public  appearance  in  the 
Blast  since  he  was  named  president  of 
Lord  and  Thomas,  Don  Francisco  told 
the  Advertising  Club  of  New  York 
Thursday  at  luncheon  that  the  future 
of  advertising  lies  in  the  field  of  pub¬ 
lic  relations.  He  prop>osed  a  huge  edu¬ 
cational  program  by  every  industry 
which  would  change  public  opinion 
in  one  year. 

The  luncheon  was  given  jointly  by 
the  Advertising  Club  and  the  Adver¬ 
tising  Federation  of  America.  Lowell 
Thomas,  president  of  the  club,  pre¬ 
sided.  Mason  Britton,  vice-president 
of  the  McGraw-Hill  Publishing  Co., 
and  chairman  of  the  AFA,  intro¬ 
duced  Mr.  Francisco.  Also  on  the 
program  were  the  Ranch  Boys,  radio 
singers. 

Mr.  Francisco  prefaced  his  remarks 
concerning  public  relations  advertis¬ 
ing  with  a  resume  of  several  “social 
services”  performed  by  advertising  in 
California  where  he  lived  for  22  years. 
State  a  Believer  in  Advertizing 
“California  probably  believes  more 
in  advertising  than  any  other  state,” 
he  said,  naming  it  as  a  place  where 
they  have  pioneered  in  several  phases 
of  advertising.  He  spoke  of  the  citrus 
industry  which  has  been  advertising 
for  32  years  and  which  last  year  in¬ 
creased  its  advertising  20%  because 
they  realize  they  would  have  to  move 
an  extra  large  crop  in  spite  of  the  poor 
business  conditions. 

“Today  the  citrus  industry  has  mul¬ 
tiplied  its  acreage  under  cultivation 
more  than  2*'^  times  since  it  started 
advertising.  Per  capita  consumption 
has  increased  from  31  to  79  p>er  year. 
And  when  you  drive  through  the 
groves  you  can  feel  that  every  other 
tree  or  acre  owes  its  existence  to  ad¬ 
vertising,”  Mr.  Francisco  said.  Ad¬ 
vertising  performed  a  social  service 
for  that  industry,  he  said,  mentioning 
the  advantages  that  have  come  to  the 
growers. 

The  tourist  industry  is  another  ex¬ 
ample  of  California’s  use  of  advertis¬ 
ing,  he  stated,  where  they  built  a 
5217,000,000  business  per  year  up 
from  scratch.  Advertising  was  also 
responsible  for  the  defeat  of  Upton 
Sinclair  for  governor,  he  declared, 
even  after  Sinclair  had  polled  the 
largest  vote  in  the  primary. 

Reversed  Opinions  on  Tax  Law 
Mr.  Francisco  mentioned  the  chain 
store  tax  of  California  as  another  in¬ 
stance  of  the  power  of  advertising. 
Before  the  election  60%  of  the  voters 
favored  the  tax.  After  a  year  of  ad¬ 
vertising  by  the  chains,  the  act  was 
defeated  in  57  out  of  58  districts. 

Big  business  can  and  must  defend 
itself,  Mr.  Francisco  declared.  The 
public  is  ignorant  of  the  social  ser¬ 
vices  fierformed  by  business  today. 
Because  they  don’t  now  the  funda¬ 
mental  truths,  people  question  the 
purposes  and  methods  of  big  business 
and  its  tool,  advertising,  he  said. 

“If  each  industry  such  as  the  chain 
stores  would  tell  its  story;  if  petroleum 
would  tell  its  story;  if  others  would 
tell  their  stories,  it  would  add  up  to 
the  most  tremendous  educational 
campaign  that  would  change  public 
opinion  within  a  year,”  Mr.  Francisco 
stated. 

“It  can’t  be  done  by  a  united  front 
because  that  deals  only  in  generali¬ 
ties.  Business  must  interpret  itself  in 


deeds  as  well  as  in  advertising,”  he 
added. 

Mr.  Francisco  concluded  with  a 
word  of  appreciation  for  the  good  he 
has  gotten  out  of  advertising  clubs 
in  the  past  which  he  said  started  as 
“booster  clubs”  for  advertising. 

“But  the  problem  today  is  not  in 
boosting  advertising  but  in  trying  to 
apply  it  to  new  industries  that  have 
not  used  it  and  to  the  new  problems 
in  the  relations  of  business  to  labor, 
government  and  the  public.” 


Attempt  to  Sabotage 
New  Act  Seen  by  FDR 


Washington,  D.  C.,  Oct.  27 — Promi¬ 
nent  space  given  stories  that  the  pecar. 
industry  in  the  southwest  will  shut 
down  rather  than  abide  by  the  new 
wage  and  hour  law  has  been  inter¬ 
preted  by  President  Roosevelt  as  aii 
attempt  by  reactionary  editors  and 
politicians  to  sabotage  the  Labor 
Standards  Act. 

Critical  of  the  groups  whom  he  ac¬ 
cused,  the  President  declared  at  Tues¬ 
day’s  press  conference  he  considers  it 
a  patriotic  duty  to  strive  for  success¬ 
ful  operation  of  the  new  law  and  de¬ 
clared  the  pecan  industry  will  con¬ 
tinue  to  operate  whether  in  present  or 
other  hands. 

The  President  professed  to  find  sig¬ 
nificance  in  the  fact  that  some  pub 
lishers,  whom  he  indicated  are  in  the 
minority,  “played  up”  the  pecan  in¬ 
dustry  story  two  weeks  before  a  na¬ 
tional  election. 


GLASS  "FffiST  CITIZEN' 


U.  S.  Senator  Carter  Glass,  pub¬ 
lisher,  Lynchburg  (Va.)  News  and 
Advance,  Oct.  25  received  Lynch¬ 
burg’s  “first  citizen  medal,”  awarded 
for  the  first  time,  in  a  public  cere¬ 
mony  held  at  Randolph -Macon  Wom¬ 
an’s  College.  The  award  was  made 
by  the  Rotary,  Kiwanis,  Lions,  Fore¬ 
man’s  and  Exchange  clubs.  U.  S.  Sen¬ 
ator  Harry  Flood  Byrd,  publisher  of 
Harrisonburg  (Va.)  News-Record  and 
Winchester.  (Va.)  Star,  presented  the 
award  and  praised  Senator  Glass  as 
“the  first  citizen  of  our  republic”  and 
“a  shining  example  of  that  rare  prod¬ 
uct  of  our  political  life — a  statesma: 
without  fear  and  without  reproach." 


DOW-IONES  ADDS  WIRE 


Kenneth  C.  Hogate,  president,  Dow- 
Jones,  Inc.,  financial  news  service  and 
publishers  of  the  Wall  Street  Jounw! 
this  week  confirmed  purchase  by 
Dow-Jones  of  the  New  York  financial 
ticker  service  of  General  News  Ticker 
Inc.,  sporting,  general  news  and  finan¬ 
cial  service,  headed  by  Walter  Annen 
berg,  vice-president  of  the  Philadel¬ 
phia  Inquirer.  Mr.  Annenberg  was 
not  available  for  comment.  The  sale 
is  effective  Nov.  1. 


the  account. 


promoted  to  advertising  manager,  aN 
R.  J.  Newell,  whom  Campbell  sue 
ceeded,  was  given  charge  of  specie 
advertising  for  the  Star  in  Toror 
Montreal  and  Windsor. 


HORUCK'S  CONTEST 

Chicago,  Oct.  27 — Advertising  in  # 
newspapers,  Horlick’s  Malted  Milt^ 
Corporation  is  inaugurating  a  contes:^ 
for  consumers  and  a  free  deal  fo 
druggists.  The  contest,  offering  5C 
cash  prizes  for  50-word  statemenn  i 
written  on  backs  of  wrappers,  run-'t 
from  Nov.  1  to  Dec.  15.  Roche,  Wil  l 
hams  and  Cunnyngham,  Inc.,  handiest 


WINDSOR  CHANGES  j 

Three  appointments  were  announcec ! 
Oct.  25  by  the  Windsor  (Ont.)  St«  j 
E.  H.  Thistlethwaite  was  named  bus-, 
manager,  F.  M.  Campbell  w*i 


OCTOBER 


19  3  8 


SYNDICATE  S— 27 


called  “Santa  and  the  Lost  Princess.” 


CP*J  ^  *  a  f  assigned  to  cover  the  Tunney-  Santa  Claus  Serial 

f  lllinCf  ^Id  l^lXllLn  S  l^llOOS  Heeney  fight  from  the  43rd  row  with  ANOTHER  IN  a  series  of  Santa  Claus 

a  pair  of  field  glasses.  I  must  have  serials  by  Sigrid  Ame  will  be  mailed 
■fl  m  ■  T  J  ^  done  a  good  job,  for  the  next  I  shortly  to  AP  Feature  Service  mem- 

I  1  fT  h  ■!  ■"■fl  signed  a  years  contract  at  $100  a  bers  for  use  starting  Dec.  5.  This  one, 

iWU^AAVOL  SJXJMJ,  hJXXja  J-lVAOV/XX  he  commented  called  “Santa  and  the  Lost  Princess.” 

Edson  succeeded  Robert  Ripley  as  follows  a  plan  that  proved  popular 
Capt.  J.  M.  Patterson  Guided  Strip  After  Death  of  sports  cartoonist  at  the  New  York  ye^j.,  it  will  be  promoted  for  class- 

Post  and  then  joined  King  Feature  room  use  in  grammar  schools.  The 
Gunip*S  Creator#  Artist  Says  •  •  >  Syndicate  for  whom  he  drew  Here  s  author  is  a  former  Oklahoma  City 

How.  He  was  released  from  his  con-  newspaper  woman  who  in  recent  years 
“Pelt  Like  Pinch-Hitter  for  Babe  Ruth**  tract  there  to  join  the  News  as  sports  bas  covered  the  feature  beat  in  Wash- 

cartoonist.  He  was  one  of  a  number  jngton  for  the  AP  Feature  Service. 
Rw  MARTFN  F  PEW  Tr  artists  asked  by  Capt.  Patterson  to  Each  fall  she  takes  time  out  from  poli- 

Y  '  submit  samples  of  their  work  for  the  fjcs,  government  affairs  and  bigwigs, 

rr  HAS  BEEN  THREE  YEARS  tWs  tha.  I  am  over  the  hump  and  headed  ;SS/”he*°,ald, “llTen  I  wa/ealM  S  C^aS 

month  Since  Gus  Edson  walked  into  for  smoother  riding.  into  Capt.  Patterson’s  office  and  told  xTL  pToved  a  ^ature^^^^^^ 

Capt.  Joseph  M.  Patterson  s  office  at  Recently  he  did  someffiing  which  j  been  selected  to  carry  on  geller 

the  New  York  readers  regarded  as  a  first  class  boner  strip  ”  !>vuer. 

Daily  News  to  and  they  expressed  their  resentment  m  r»  i 


Edson  succe^ed  Robert  Ripley  as  follows  a  plan  that  proved  popular 
sports  cartoonist  ^  at  the  New  York  jggj.  it  be  promoted  for  class- 
Post  and  then  joined  King  Feature  room  use  in  grammar  schools.  The 
Syndicate  for  whom  he  drew  Here  s  author  is  a  former  Oklahoma  City 
How.  He  was  released  from  his  con-  newspaper  woman  who  in  recent  years 
tract  there  to  join  the  News  as  sports  bas  covered  the  feature  beat  in  Wash- 
cartoonist.  He  was  one  of  a  number  jngton  for  the  AP  Feature  Service, 
of  artists  asked  by  Capt.  Patterson  to  Each  fall  she  takes  time  out  from  poli- 
submit  samples  of  their  work  for  the  fjcs,  government  affairs  and  bigwigs, 
Gumps  job.^  I  was  really  sur-  goes  into  “conference”  and  comes  out 
prised,  he  said,  when  I  was  called  xvith  a  Santa  Claus  story.  Invariably 


learn  that  he  had  in  more  then  900  “fan  letters.”  He  Strio 

been  chosen  to  married  character  Tom  Carr  and  the  " 


Newton  Resumes  Column 

JOSEPH  FORT  NEWTON  has  re- 


on  “The  Widow  Zander.  Readers  protested  A.  NEW^COMIC  strip.  Aleimnder  the  sumed  writing  his  column,  “Everyday 
’  which  this  event  in  view  of  the  fact  that  they  Great,  will  be  introduced  soon  by  Living,”  for  United  Feature  Syndi- 


Gumps”  which  this  event  in  view  of  the  fact  that  they  Great,  will  be  introduced  soon  by  Living,”  for  United  Feature  Syndi- 
only  a  month  had  been  living  together.  The  truth  Consolidated  News  Featotes.  ^e  c^xe.  In  June  Dr.  Newton,  who  is 

before  had  been  of  the  matter  was,  he  explained,  they  strip,  prepared  to  appear  daily  in  five  rector  of  the  Church  of  St.  Luke  and 

riding  on  a  great  had  been  married  before  but  when  the  column  sizes,  will  be  witten  by  ^be  Epiphany,  Philadelphia,  was 

wave  of  popu-  “Widow’s”  supposedly  dead  husband  William  Hazlett  l^sim,  author  of  the  obliged  by  a  protracted  illness  to  give 

larity  because  returned,  the  artist  had  to  do  some-  i^ariy  stories  on  me  Earthvmrm  trac-  yp  bis  writing.  First  release  of  his 

of  the  keen  sense  thing  to  make  it  all  “legal.”  salesman,  Mr.  Alexander  Botts,  ^ew  series  will  be  on  Nov.  14. 

nf  Viiimnr  nf  itc  which  have  been  published  in  Satur-  svndicate  reoorted  that  everv 


larity  because  returned,  the  artist  had  to  do  some 
of  the  keen  sense  thing  to  make  it  all  “legal.” 
of  humor  of  its  Never  Knew  Smith 


of  humor  of  its 
fabulous  crea- 


wmcn  nave  been  pubiisned  in  oatur-  The  syndicate  reported  that  every 
day  Evenmg  Post.  Art  work  will  be  gf  ^be  newspapers  which  pub- 


tabulous  crea-  Edson  had  never  known  Smith.  He  j-^g  bv  Bill  Stewart  who  illustrated  r  u  j  “t’  ^  newspapers  wnicn  pi^ 
.or,  Sidney  h.d  ..  study  SmiOi-s  files  thoroughly  ItTn ‘^erier""  '  ' 


Smith.  in  order  to  grasp  his  type  of  humor 

“It  was  a  grand  moment,”  recalls  Mr.  and  to  keep  the  characters  in  char- 
Edson,  “but  still  I  could  not  help  but  acter. 


The  Big  Fight 


Newton’s  illness  has  rejoined  his  client 
list.  Some  papers  had  continued  the 
column  without  interruption  by  pub- 


feel  somewhat  shaky  at  the  thought  “The  toughest  part  of  the  work  is  JOE  PALOOKA,  McNaught’s  pugilis-  fishing  articles  he  had  written  before 

of  trying  to  fill  the  shoes  of  such  a  not  the  drawing  but  to  imitate  Smith’s  ^ic  character  drawn  by  Ham  Fisher,  these  papers  first  sutecribed  to  his 

famous  comic  artist.  I  felt  no  dif-  humor,”  Edson  said.  As  far  as  the  will  have  a  day  named  after  him  at  feature.  Everyday  Living  has  been 

ferently,  I  suppose,  than  any  baseball  continuity  of  the  strip  is  concerned,  coming  San  Francisco  World’s  syndicated  for  six  years, 

player  would  if  called  upon  to  pinch-  Edson  regrets  that  Smith  had  ever  al-  Eair.  In  conjunction  with  the  event, 


hit  for  Babe  Ruth.” 

Uneasiness  Vanished 


Edson  regrets  that  Smith  had  ever  al-  wun  me  eveiu, 

lowed  Bim  Gump  to  marry.  “Bim  Mr.  Fisher  plans  to  have  Joe  fight  for 
could  have  been  the  most  eligible  the  championship  of  the  world  with 


W.  VA.  CONFERENCE 

The  17th  annual  West  Virginia 


But  anv  uneasiness  that  might  have  bachelor  in  the  world,  now  that  the  the  fair  as  the  Ifc^e.  In  a  telegram  to  Journalism  Conference  under  the  di- 

ut  any  un^smess  mat  mig  t  Duke  of  Windsor  has  taken  unto  him-  Palooka,  Leland  W.  Cutler,  president  rection  of  the  West  Virginia  State 

S  w^ek  wh»  Si  .  bride/le  wTev™.  hI  Lm  «'  'h-  -Id  it  “would  be  the  greet-  Newspaper  Counefl  wllltw  held  Noy. 

we  saw  him  he  was  coJffident  he  had  that  since  there  cannot  be  a  divorce  fft  heavyweight  bout  ever  held  in  the  10,  11  and  12  at  West  Virginia  Urn- 

made  the  grade.  In  checking  with  a  comic,  he  would  like  to  “knock  versity,  Morgantown,  W.  Va. 

the  Chicago  Tribune-New  York  News  Millie  off  someway,”  but  he  would  not  ' 

Syndicate,  Inc.,  we  found  the  reason.  to  have  a  death  either. 

Shortly  after  Mr.  Smith  died  behind  Edson  was  born  in  Cincinnati,  Sept.  ■  ■  ■ 


Syndicate,  Inc.,  we  found  the  reason,  hke  to  have  a  death  either. 

Shortly  after  Mr.  Smith  died  behind  Edson  was  born  in  Cincinnati,  Sept, 
the  wheel  of  his  automobile,  contract  20,  1901.  Before  he  was  very  old  his 
cancellations  began  to  be  received  by  parents  moved  to  Florida,  so  Edson 
the  syndicate.  The  fist  became  now  calls  himself  a  southerner.  He 
shorter  month  by  month,  but  with  ever  came  to  New  York  with  his  family 
decreasing  numbers  as  Gus  Edson’s  when  he  was  in  his  late  ’teens.  At  a 
humor  began  to  take  hold.  Today  Brooklyn  high  school  he  won  an  art 
"The  Gumps”  are  back  to  within  three  scholarship  to  Pratt  Institute  but  left 
papers  of  the  high  mark  of  240  held  after  several  months  of  study.  He  then 
by  Sidney  Smith,  according  to  the  attended  the  Art  Students’  League  in 
syndicate.  New  York  but  forsook  his  courses 


ndicate.  New  York  but  forsook  his  courses 

However,  Mr.  Edson  wished  to  make  there  to  be  married, 
dev  that  it  was  not  his  effort  alone  First  Newspaper  Job  in  1925 
^ich  rejuvenated  the  Gumps.  He  Edson’s  first  newspaper  job  was  as 
^in  out  that  during  the  time  he  g  sports  cartoonist  with  the  now  de 
has  acted  as  their  foster  parent  Capt.  v,vrlp  amr^hir  in  K, 


u  u  New  York  Graphic  in  1925.  He 

their  ever-present  g  b^ief  period  to  do  free- 

g^ather  He  has  read  each  con-  ^^^k  and  then  applied  for 


id  finan-  tinuity  plan  and  expressed  his 
Anner  jud^ent  on  it,  frequently  sug- 
^hiladel-  gating  improvement.”  Mr.  Edson 
erg  wai 

The  sale  Works  14  Days  a  Week 

Explaining  how  he  works,  Mr.  Ed¬ 
son  said  that  after  he  has  received 
»T  O.K.  of  Capt.  Patterson  on  the 

.  «  continuity  “I  break  it  down  into  daily 
Mill  r  writing  the  balloons.  I  be- 

^  tx’  1  shorter  balloons  than  were  used 

j  but  I  realize  that  it  was 

deal  »  in  the  writing  that  Sidney  Smith 
ring  brought  out  his  best  humor.  I  then 
atemen^  draw  the  dailies  completely  in  piencil, 
important  things,  such  as 
au  ,  bands,  etc.,  leaving  the  figures, 

,  hand!  lettering  and  background  to  my  as¬ 
sistant,  Ray  Bailey.  For  the  Sunday 
page,  which  has  its  own  continuity, 
I  follow  about  the  same  proced- 
'ire. 

nnouncit  .  ,  .  .  ,  „  , 

nt.)  Sk'  s  a  big  job.  Takes  about  14  days 

ned  bus-  ®  "^ek.  Here  I  am  after  three  years 
)bell  ^  Gimips,  a  bent  and  grey  old 

lager  atf  gentleman  of  37  whose  nocturnal  rest 
bell  sW  broken  by  little  green  chinless  crea- 
of  soec  "res  running  up  and  down  my 
Toror  ’  '""my.  The  strain  is  pretty  great,  but 

1  so  far  I  am  holding  up  and  I  believe 


nnounc«« 

nt.)  Sts' 
ned  bus- 
)bell  ^ 
lager,  ais 
bell  sue- 
of  .spec 
Toror 


so  far  ] 


the  sports  cartoonist’s  piosition  on  the 
Brooklyn  Standard-Union.  The  job 
paid  $75  a  week  and  he  went  after  it 
with  determination.  For  a  trial  he 


GUARANTEED  TO  MAKE 
SMALL  BOYS  OBNOXIOUS 

George  W.  Sfimpson's 

YOU^D  BE  SURPRISED! 

New  Short  Feature 

By  the  Author  of: 

“Nuggets  of  Knowledge.” 

“Popular  Questions  Answered.” 
“Things  Worth  Knowing.” 
“Uncommon  Knowledge.” 

Well  Known  Newspaperman  Gives 
Colorful,  Authentic  Background 
On  Men  and  Events  in  Today’s 
News.  Give  this  unusual  fast 
thrilling  feature  a  trial.  Write  for 
daily  releases. 

The  George  Matthew  Adams  Service 
444  Madison  Ave.  New  York,  N.  Y. 


newspaper  Bible 
Service  Free 


Daily  verse,  carefully  selected,  non-sectarian. 
Hundreds  of  daily  and  weekly  papers  now 
using  this  service  regularly. 

Editor’s  Copy  covering  six  month  periods 
sent  without  charge. 


Electro  for  heading, 
free  on  request. 


‘Word  of  God,”  also 


Address 


PRESS-RADIO 
BIBLE  SERVICE,  Inc. 

601  Southern  Ohio  Bonk  Bldg., 

Cincinnati,  Ohio 

“Hold  fast  to  the  Bible  as  the  sheet  anchor  of  your  liberties; 
write  its  precepts  on  your  hearts  and  practice  them  in  your  fives.” 

Ulysses  S.  Grant. 


28— C  IRCULATION 


EDITOR  &  PUBLISHER 


Evidence  Cited 
To  Prove  Value 
Of  Rate  Rises 

A.  F.  Ballentine  Uses 
Case  Studies  to  Show 
Results  Attained 
By  GEORGE  A.  BRANDENURG 

Answering  affirmatively  the  ques¬ 
tion  whether  newspapers  are  justified 
in  increasing  subscription  rates  on 
seven-day  papers  to  25  cents  weekly 
and  six-day  papers  to  20  cents  week, 
A.  F.  Ballentine.  Greenville  (S.  C.) 
News  &  Piedmont,  recently  offered 
case  studies  to  prove  his  point. 

He  cited  constantly  declining  rev¬ 
enues  from  advertising  and  ever-in¬ 
creasing  operating  costs  as  a  double 
problem  confronting  many  daily  news¬ 
papers.  He  declared  subscription  rate 
increases  are  necessary  in  order  to 
bring  about  an  equal  balance  borne  by 
the  advertiser  and  the  reader  of  pro¬ 
duction  and  distribution  costs. 

Strikes  at  Fear 

“When  we  think  of  increasing  news¬ 
paper  subscription  rates  we  fear  the 
result  of  the  loss  in  our  number  of 
readers,”  he  said.  “We  hesitate  to  do 
the  thing  that  we  know  that  we  should 
do  to  preserve  our  existence.  Sub¬ 
scription  rate  increases  have  been 
general  throughout  the  U.  S.  and  Can¬ 
ada  during  1938.” 

Mr.  Ballentine  quoted  results  of  a 
questionnaire  compiled  by  M.  W. 
Halmbacher,  Oklahoma  City  Okla¬ 
homan  &  Times,  based  on  replies  re¬ 
ceived  from  310  newspapers.  Rates 
were  raised  by  152;  rates  will  be 
raised  by  37;  with  121  having  no  plans 
to  raise  rates.  Summarizing  this  sur¬ 
vey,  he  pointed  out  that  152  or  49% 
have  raised  rates  an  average  of  26.1% 
during  the  past  year,  taking  a  loss  in 
circulation  amounting  to  an  average 
of  7.3%. 

He  also  quoted  from  a  recent  ANPA 
bulletin,  dealing  with  subscription 
rate  increased,  based  on  a  question¬ 
naire  issued  during  August,  which 
reported  that  194  papers  have  made 
price  increases  since  Jan.  1.  The  tem¬ 
porary  loss  in  circulation,  according 
to  the  ANPA  survey,  generally  ap¬ 
proximates  10%,  usually  regain^, 
however,  within  three  to  six  months. 

Cites  OwR  Case  Studies 

Mr.  Ballentine  said  he  recently  con¬ 
tacted  four  southern  newspapers  that 
have  raised  their  subscription  rates 
this  year.  He  secured  the  following 
information  on  their  experiences; 

“EXHIBIT  A;  Subscription  rates 
increased  on  Jan.  1;  a  steady  daily  de¬ 
cline  in  circulation  for  a  period  of  37 
days,  amounting  to  an  average  of  10% 


pared  witli  September  a  year  ago  are 
running  from  $1,500  to  $2,000  more  per 
week  with  less  circulation. 

“EXHIBIT  D:  Subscription  rates 
increased  on  Jan.  1;  a  steady  daily  de¬ 
cline  in  circulation  for  a  period  of  50 
days,  city  carriers  dropped  from  8,726 
to  7,837,  suburban  carriers  dropped 
from  3,652  to  3,041,  country  carriers 
dropped  from  2,112  to  1,779,  present 
circulation  city  8.233,  suburban  3,088, 
country  1,893;  cash  revenue  received 
during  first  nine  months  of  1937  as 
compared  with  first  nine  months  of 
’38  gives  a  net  increase  in  circulation 
revenue  of  $15,670.  The  recovery  of 
circulation  on  this  newspaper  is 
somewhat  less  by  comparison  than  on 
some  of  the  others,  however,  it  is  be¬ 
lieved  that  the  recession  that  we  have 
faced  during  this  year  and  with  the 
usual  summer  decline  at  least  50%  of 
the  loss  sustained  would  have  been 
experienced  had  the  old  rates  been  in 
effect. 

“In  talking  with  the  circulation 
managers  of  the  above  newspapers  in 
each  and  every  case  they  were  all 
well  pleased  with  the  results  and 
would  not  hesitate  to  take  the  same 
step  if  they  could  call  back  to  Jan¬ 
uary,  1938,”  he  declared. 

No.  5  Boy  Welfare  Series 

SHOWING  pictures  of  five  brothers 

who  have  or  are  carrying  news- 
pap)er  routes  for  the  Ft.  Wayne  (Ind.) 
News-Sentinel,  the  fifth  ad  of  the 
News-Sentinel’s  series  to  acquaint  the 
public  with  the  value  of  carrier  sales¬ 
manship  training  deals  with  the 
“plus-value”  of  such  routes.  The  copy 
states: 

“There  are  numerous  cases  where  Xew-s- 
Sentinel  routes  have  been  carried  by  h<iys  in 
the  same  families  for  years  .  .  .  instances 
where  the  younger  brother  succeeds  the  older 
brother  upon  graduation.  Take  the  Johnson 
family,  for  example  .  .  . 

“Mr.  and  Mrs.  Adolph  T.  Johnson,  2209 
Florida  Drive,  For  Wayne,  have  a  family  of 
five  boys.  Four  of  them  carried  News-Senti¬ 
nel  routes  ...  all  four  graduated  with  High 
School  Honors  ...  all  four  won  scholarships 
to  Northwestern  University  .  .  .  and  the  fifth 
son,  Thomas,  is  now  delivering  the  same  route 
on  which  his  four  brothers  made  such  an  en¬ 
viable  record.  His  ambition  is  to  at  least 
e<|ual  his  brothers’  record. 

“Mrs.  Johnson  says: 

“  'Of  course  my  boys  tvere  studious  and 
worked  hard  to  earn  their  scholarships,  hut  no 
doubt  their  route  work  was  largely  responsible 
for  their  success.  And  they  never  would  have 
been  able  to  attend  college  had  it  not  been  for 
the  mortcy  they  earned  and  saved  from  the 
profits  of  their  routes.' 

“Mr.  Johnson  agrees  and  adds  the  statement: 

"  'If  Thonus  made  only  half  of  what  each 
of  his  brothers  ntadr.  tve  would  want  him  to 
carry  the  route  because  of  the  business  train¬ 
ing  the  fob  affords.’ 

“True,  the  Johnson  family  record  IS  an  out¬ 
standing  one.  but  there  are  many  other  similar 
examples  of  one  brother  succeeding  another, 
retaining  the  route  in  the  f.imily  because  they 
know  and  appreciate  this  practical  experience 
cannot  be  secured  frtjm  hooks,  but  coupled  with 
school  work  it  does  give  a  boy  an  immeasiiralde 
‘plus-education’.’’ 


Sectional  Chiefs 
Named  by  ICMA  in 
Expansion  Drive 

Jae  Chairman  of  Member¬ 
ship  Campaign  .  .  .  Group's 
Quick  Action  Stressed 

Launching  of  a  nationwide  mem¬ 
bership  drive  among  newspaper  cir¬ 
culation  managers  of  North  America 
was  approved  at  a  meeting  of  the 
International  Circulation  Managers’ 
Association  board  of  directors  in  Chi¬ 
cago  late  last  week,  following  ad¬ 
journment  of  the  Audit  Bureau  of 
Circulations  convention. 

With  North  America  divided  into 
six  districts,  each  headed  by  a  co- 
chairman  who  will  appoint  as  his 
assistants  members  of  sectional  groups 
in  his  area,  the  ICMA  drive  will  be 
conducted  under  the  direction  of 
James  F.  Jae,  St.  Louis  Globe-Demo¬ 
crat.  as  general  chairman.  Walter  G. 
Andrews,  Ft.  Wayne  (Ind.)  News- 
Sentinel.  will  serve  as  associate  chair¬ 
man.  The  following  will  serve  as 
sectional  co-chairmen: 

Sectional  Chairmen 

Mr.  Andrews,  Central  States;  Mark 
D.  Bohen,  Albany  (N.  Y.)  Times- 
Union,  New  York,  New  England  and 
Mid-Atlantic;  James  M.  Morrisey, 
Wilkes  Barre  (Pa.)  Times-Leader, 
Interstate,  West  Virginia  and  Ohio; 
H.  J.  Leggett,  Joplin  (Mo.)  Globe, 
Southern,  Texas  and  Midwest;  V.  P. 
Willett.  Sacramento  (Cal.)  Bee,  Cali¬ 
fornia,  Western  and  Pacific  Northwest, 
and  Arthur  Fumey,  Niagara  Falls 
(Ont.)  Ontario  Review,  Canada. 

At  the  Chicago  meeting  it  was  gen¬ 
erally  agreed  the  responsibility  of  ac¬ 
quainting  publishers  whose  circula¬ 
tion  managers  are  not  now  members 
of  ICMA  with  the  association’s  spe¬ 
cial  activities  and  new  plans  for 
greater  and  more  extensive  service  to 
newspapers,  rests  with  the  officers 
and  directors. 

It  was  pointed  out  that,  through 
Secretary  L.  W.  McFetridge’s  office, 
with  the  co-operation  of  officers  and 
directors,  the  ICMA  had  already  been 
able  to  function  more  quickly  and 
thoroughly  on  special  information 
pertinent  to  present  and  ever-chang¬ 
ing  legislative  matters  affecting 
circulation  departments  of  news¬ 
papers. 

300  Now  Eliqiblo 

New  members  whose  applications 
are  received  even  though  they  are  not 
acted  upon  or  admitted  to  member¬ 
ship  until  the  1939  convention,  will 
receive  the  “Book  of  Proceedings”  of 
the  1938  convention  and  will  immedi¬ 
ately  become  eligible  for  all  monthly 


and  other  bulletin  material  from  the 
secretary’s  office.  A  survey  report  by 
the  membership  committee  disclosed 
there  were  about  300  circulation 
executive  members  of  sectional  or¬ 
ganizations  eligible  for  ICMA  mem¬ 
bership. 

■ 

Science  Writers  Get 
Cleveland  Medal 

The  National  Association  of  Science 
Writers  has  been  selected  for  the  sec¬ 
ond  annual  award  of  the  Clement 
Cleveland  Medal,  according  to  an  an¬ 
nouncement  made  at  a  luncheon  at 
the  University  Club  Oct.  21  by  Dr. 
John  C.  A.  Gerster,  chairman  of  the 
New  York  City  Cancer  Committee  of 
the  American  Society  for  the  Control 
of  Cancer,  Inc. 

The  medal  is  conferred  “for  out¬ 
standing  work  during  the  year  in  the 
campaign  to  control  cancer.”  Estab¬ 
lished  last  year  by  Mrs.  Robert  G. 
Mead,  in  memory  of  her  father,  the 
Clement  Cleveland  Medal  was 
awarded  in  1937  to  Henry  R.  Luce, 
president  of  Time,  Inc.  'Uie  late  Dr. 
Cleveland  was  one  of  the  pioneers  in 
the  medical  profession  to  appreciate 
the  importance  of  public  education  on 
cancer  control. 

William  L.  Laurence,  science  writer, 
New  York  Times,  will  receive  the 
award  for  the  association  at  the  12th 
annual  dinner  of  the  Cancer  Commit¬ 
tee  in  the  Old  New  York  Room  of  the 
RCA  Building,  New  York,  Tuesday 
evening,  Nov.  1.  Thomas  Henry,  sci¬ 
ence  writer,  Washington  Star,  is  pres¬ 
ident  of  the  association. 

RAISES  PRICE  TO  3c 

Effective  Oct.  17,  the  Morristown 
(N.  J.)  Daily  Record  increased  its 
price  from  two  cents  to  three  cents 
per  copy. 


1/  you  need 
circulation 
men  — 

Competent  to  tsdee  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfan 
Committee  of  the  Interna¬ 
tional  Circulation  Managen 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  •  Treas¬ 
urer,  c/o  Tulsa  World, 
Tulsa,  Okla. 


total  loss;  cash  receipts  received  from 
circulation  for  the  first  nine  months 
of  this  year  as  compared  with  the  first 
nine  months  of  ’37,  amounts  to  10% 
cash  gain  with  less  circulation. 

“EJfflIBIT  B:  Subscription  rates 
increased  on  Jan.  1;  a  steady  daily  de¬ 
cline  in  circulation  for  a  period  of 
47  days,  amounting  to  an  average  of 
15%  city  and  20%  country  total  loss; 
cash  receipts  received  from  circula¬ 
tion  for  the  first  nine  months  of  this 
year  as  compared  with  the  first  nine 
months  of  ’37  amounts  to  approx¬ 
imately  $40,000  additional  cash  with 
less  circulation. 

Other  Revenue  Increases 

“EXHIBIT  C;  Subscription  rates 
increased  on  Jan.  1;  a  steady  daily  de¬ 
cline  in  circulation  for  a  period  of  54 
days,  amounting  to  an  average  of  14% 
city.  18  to  19%  suburban,  10%  coun¬ 
try  total  loss;  cash  was  not  given  for 
the  entire  period  as  a  comparison,  but 
cash  receipts  in  September  as  com- 


RAISE  MAIL  RATES 

The  Madison  Wisconsin  State  Jour¬ 
nal  and  the  Capital  Times,  both  after¬ 
noon  and  Sunday  papers  on  October 
1  annoimced  new  rates  for  mail  sub¬ 
scriptions  in  Wisconsin  at  $5  per  year, 
$2.50  for  six  months;  $1.50  for  three 
months,  and  50  cents  for  one  month. 
The  old  rates  for  both  papers  were  $4 
yearly,  $2  semi-annually  and  $1.25 
for  three  months. 

DISCONTINUES  POLL 

The  Pittsburgh  Sun-Telegraph  Oct. 
16  announced  cancellation  of  its  poll 
of  voters  on  the  November  election, 
charging  that  “the  State  Democratic 
political  machine”  had  attempted  to 
distort  the  accuracy  of  the  vote.  Pre¬ 
vious  to  the  editorial  announcement 
the  Sun-Telegraph  poll  showed  Re¬ 
publican  candidates  leading  Demo¬ 
crats  for  Governor  of  Pennsylvania 
and  U.  S.  Senator. 
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In  what  was  termed  an  answer  to 
the  radio  address  of  Winston  Churchill 
Oct.  16,  in  which  the  former  First 
Lord  of  the  Admiralty  appealed  to 
the  U.  S.  to  join  Great  Britain  and 
France  to  curb  the  aggression  in  Eu¬ 
rope,  William  Randolph  Hearst,  Oct. 
22  urged  this  country  to  remain  aloof 
from  the  affairs  of  France  and  Britain 
and  “save  our  strength,  our  wealth, 
our  arms”  to  preserve  peace  and  de¬ 
mocracy  at  home. 

Mr.  Hearst  spoke  over  NBC’s  Blue 
network  from  his  ranch  at  San 
Simeon.  His  address,  translated  into 
French,  Italian,  Spanish,  Portuguese 
and  German,  was  rebroadcast  in  part 
to  Europe  on  short  wave. 

Gets  Wide  British  Press 

The  British  press  accorded  wide 
publication  to  Mr.  Heart’s  address 
Sunday,  Oct.  23.  Reuter’s  News 
Agency  distributed  the  text  of  the 
speech  to  all  newspapers  the  agency 
serves. 

The  London  Sunday  Express  printed 
virtually  the  full  text. 

Attacking  “volatile  France  and  per¬ 
fidious  Albion”  for  their  “betrayal”  of 
American  ideals  during  the  World 
War  and  their  subsequent  repudiation 
of  the  war  debt,  Mr.  Hearst  took  issue 
with  Mr.  Churchill  for  what  he  called 
the  assumption  that  the  fundamental 
character  of  the  so-called  democratic 
nations  is  the  same. 

“France  is  Communist  in  its  char¬ 
acter,  and  where  not  Communist  is 
Socialist,”  he  said.  “England  is  mon¬ 
archical.  It  is  democratic  in  degree. 
But  more  aristocratic  than  democratic. 
It  has  no  constitution  guaranteeing  its 
democracy.” 

Charging  that  Britain  now  fears 
danger  to  “the  domination  she  and 
France  have  exercised  over  Europe 
since  the  execution  of  the  Treaty  of 
Versailles,”  and  is  flooding  the  U.  S. 
with  propaganda,  the  publisher  con¬ 
tinued: 

Urges  U.  S.  Remain  Apart 

It  is  no  part  of  the  duty  of  this 
English-speaking  nation  to  support 
the  British  Fhnpire  in  her  ambitious 
schemes  to  dominate  Europe,  absorb 
Africa  and  control  the  Orient.  The 
U-  S.  is  not  merely  a  collection  of  dis¬ 
loyal  colonies.  America  is  no  longer 
a  land  to  be  exploited  like  India  and 
Africa.” 

For  America  to  remain  apart,  he 
said,  “would  be  following  faithfully 
the  injunctions  of  the  founding 
fathers  and  the  traditions  of  her  sound 
^d  successful  history.”  In  failing  to 
do  so,  he  argued,  “she  would  be  re¬ 
peating  the  serious  mistakes  which 
involved  her  in  the  calamitous  World 
War.” 


host  to  newsmen 

More  than  50  Indianapolis  r 
^per  and  radio  men  were  guei 
National  Commander  Stephei 
Chadwick  at  the  second  annual  A 
lean  Legion  appreciation  dinne 
nt  the  Indianapolis  At 
Club,  Oct.  25.  Among  the  pi 
were  the  publishers  of  the  thre 
aianapolis  newspapers.  Gene  M 
V-  t  Chicago  Daily  News  wa 
Chief  speaker,  relating  some  o 
experiences  at  home  and  abroad 
roving  reporter. 


Coast  Group  Sees 
Ads  Aiding  Recovery 

continued  from  page  12 


on  study  and  analysis  of  facts,  ideas 
rooted  in  the  hearts  of  problems, 
plans  that  pierce  through  cleverness 
and  loose  assumptions  to  stark  reali¬ 
ties  and  rightness. 

Increase  Dignity 

“If  we  are  to  satisfy  these  high  hopes 
of  business,  we  must  grow — and  grow 
quickly — to  the  stature  and  dignity  of 
our  calling,”  he  said. 

Edmund  M.  Pitts,  account  executive 
at  San  Francisco  offices  of  J.  Walter 
Thompson  Co.,  was  elected  chairman 
of  the  Pacific  Council,  succeeding 
David  M.  Botsford.  The  new  board  of 
governors  will  be  composed  of  Mr. 
Pitts,  Mr.  Botsford,  Hunter  H.  Vin¬ 
ton,  space  buyer  of  Gerber  &  Crossley, 
Inc.,  Portland,  who  also  is  Council 
secretary  and  treasurer;  William  H. 
Horsely,  president,  Izzard  Agency, 
Seattle,  and  August  J.  Bruhn,  man¬ 
ager,  Los  Angeles  offices,  McCann- 
Erickson,  Inc.  There  are  30  agency 
members  in  the  council,  which  is  less 


than  a  year  old,  although  this  was  the 
fourth  annual  convention  of  Coast 
agencies  to  be  held  at  Del  Monte.  The 
historic  Monterey  Peninsula  hotel  was 
chosen  convention  scene  for  the  fifth 
consecutive  time  for  sessions  to  be 
held  next  October. 

Closed  Session  Thursday 

Preceding  the  open  sessions  Fri¬ 
day,  which  brought  registration  totals 
to  193,  closed  sessions  were  held 
throughout  Thursday.  Sessions  were 
followed  by  a  display  of  industrial 
movies  Thursday  night.  Included  in 
the  presentation  offered  under  direc¬ 
tion  of  Mr.  Bruhn  was  the  Chicago 
Tribune’s  motion  picture  study  of  its 
operations. 

In  the  closed  sessions,  topics  in-  < 
eluded  copy  testing  methods,  pub¬ 
licity,  radio,  layout,  market  analysis 
and  individual  studies  of  several  ad¬ 
vertising  campaigns.  Featured  speak¬ 
er  at  the  closed  sessions  was  Henry  T. 
Ewald,  president,  Campbell-Ewald 
Company. 

Copy  Tasting 

Advertising  copy  testing  has  been 
developed  to  a  place  where  dull  copy 
is  no  longer  excusable,  according  to 
L  M.  Clark,  president,  L.  M.  Clark, 


Inc.,  New  York  City.  Both  magazine 
and  newspaper  advertisement  test  re¬ 
sults  were  displayed  by  Mr.  Clark. 

Unclad  women,  however  beautiful, 
are  not  always  successful  in  selling 
products,  he  warned  in  citing  the  pit- 
falls  of  copy  writing.  A  survey  showed 
a  copy  containing  scantily  draped 
females  was  being  used  in  24  cam¬ 
paigns  at  one  time  of  the  yesir.  Where 
there  was  not  a  direct  tie-in  with  the 
product,  as  that  of  the  bathtub  girl 
using  a  soap  being  advertised,  effec¬ 
tiveness  was  lost,  Mr.  Clark  advised. 

The  convention  concluded  with  the 
annual  dinner  and  dance  in  the  Bali 
Room  of  Hotel  Del  Monte,  marked  by 
presentation  of  golf  trophies  by  R.  V. 
Dunne,  Campbell-Ewald  Co. 

COAST  DAILY  SOLD 

E.  L.  Peterson,  owner  and  publisher 
of  Santa  Maria  (Cal.)  Daily  Times 
since  1930,  on  Oct.  20  announced  its 
sale  to  Robert  K.  and  S.  C.  Hancock 
of  Kingston,  N.  Y.  The  new  owners 
recently  were  with  the  Kingston  (N. 
Y.)  Daily  Freeman.  Robert  Hancock 
was  vice-president  and  managing  edi¬ 
tor,  and  S.  C.  Hancock  secretary  and 
advertising  director.  Mr.  Peterson  did 
not  announce  his  future  plans. 


/peaking  of ^Ttroke  Oari 


As  an  old  year  fades  into  the  enlivening  waters  of  1939,  news¬ 
paper  advertising  forms  into  stronger  “crews”  than  ever,  in  antici¬ 
pation  of  record-breaking  competition.  Schedules  are  being  made 
up  and  schedules  will  enter  the  rare  continuously  right  through 
the  year.  It  is  a  12-month  job  because  so  many  good  reasons 
materialize,  month  by  month,  for  strategic  newspaper  messages. 

A  “stroke  oar”  is  needed  in  every  organization  and  at  the  head 
of  every  important  campaign  .  .  .  someone,  with  authority  and 
vision,  who  KNOWS  markets,  the  public  trends,  selling  staffs,  media. 

These  men  are  found  in  every  key  position,  pulling  the  “stroke 
oar”  .  .  .  setting  the  pace.  They  are  Agency  executives,  advertising 
managers,  sales  managers,  space  buyers,  account  executives. 

And  THEY,  in  turn  look  on  Editor  &  Publisher  MARKET 
GUIDE  as  the  “stroke  oar.”  It  is  before  them  when  vital  deri¬ 
sions  are  made  as  to  selling  areas,  advertising  coverage,  markets 
.  .  .  the  live  news  of  these  United  States. 

Are  YOU  placing  your  story  before  the  important  “stroke  oars” 
of •  advertising?  If  MARKET  GUIDE  is  their  constant  and  de- 
pended-upon  reference  book,  doesn’t  it  stand  to  reason  YOU 
should  be  telling  YOUR  story  there,  when  so  many  newspaper 
campaign  races  are  to  be  held? 

Time  is  shortening  up.  Forms  for  this  great,  revitalized  issue, 
close  Nov.  17.  For  twelve  months  after  that,  you’ll  be  side-by-side 
with  tbe  “stroke  oars.” 


RESERVE 
SPACE  NOW 
FORMS  CLOSE 
NOVEMBER  17 
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H.  S.  Edwards,  Author  ©bltuatp 

And  Ex-Newsman,  Dies  - - 

Harry  Stillwell  Edwards,  83,  author.  GEORGE  R  (MODFELU^,  71. 


time  he  worked  on  the  Boston  Record,  Semi-\A^eeklv 

Evening  American  and  Sunday  Ad-  __ 

vertiser.  Gompiles  Market  Data 

James  E.  Glass,  40,  assistant  news  The  Hopewell  (Va.)  News,  semi¬ 


editorial  columnist  and  former  part  father  of  M.  Preston  Goodfellow,  editor,  Rochester  (N.  Y.)  Times-Union  weekly  published  by  A.  Robbins,  has 
owner  of  Macon  (Ga.)  Telegraph,  died  former  publisher  of  Brooklyn  Eagle,  and  former  Buffalo  newspaperman,  issued  a  Market  Data  booklet  believed 
in  a  Macon  hospital  Oct.  22  after  a  ond  of  Roy  Goodfellow,  an  employe  committed  suicide  by  hanging  Oct.  18  to  be  the  first  ever  compiled  by  a  non¬ 
brief  illness  of  bronchial  pneumonia,  of  the  Eagle,  died  Oct.  24  in  the  Brook-  at  his  home  there  according  to  a  metropolitan  newspaper.  Mr.  Rob- 
Mr  Edwards  was  perhaps  best  known  General  Hospital,  of  heart  disease,  coroner’s  report.  He  had  been  in  poor  bins  has  also  conducted  reader  and 


as  the  author  of  “Aneas  Africanus,”  Charles  C.  Conant,  72,  who  pio 


consumer  surveys  which  are  summar- 


written  17  years  ago,  which  has  neered  in  automobile  promotion  and  Adolph  C.  Hueg,  73,  employed  13  i”  If'®  booldet. 

passed  the  1,500,000  sales  mark,  and  advertising  as  former  president  of  years  in  the  Newark  (N.  J.)  Evening  Included  in  the  study  are  figures 

of  “Sons  and  Fathers,”  which  won  for  Journal  Publishing  Co.,  and  the  Serv-  News  circulation  department,  died  banks,  population,  industries, 

him  the  Chicago  Record's  $10,000  mys-  ice  Corp.,  both  of  Troy,  N.  Y.,  died  suddenly  Oct.  21  at  his  home  in  dwellings,  automobiles,  wholesale  and 


tery  novel  award  a  decade  ago.  He  Oct.  20  in  Bogota,  N.  J 
had  been  a  contributor  to  the  editorial  Sam  Blair.  47.  of  the 


Bloomfield,  N.  J. 


retail  outlets,  public  works,  etc. 

A  resume  of  reader  surveys  reveals 


had  been  a  contributor  to  the  editorial  Blair,  47,  of  the  Chicago  Her-  Robert  E.  McWilliams,  employed  for  f  «7  if  itio  TMo«rc’=  r  a 

page  of  the  Atlanta  Journal  a  number  ^  Examiner  editorial  staff  for  18  the  last  nine  years  in  the  St.  Louis  ^ ^ 

of  years,  writing  a  column  which  bore  years,  died  suddenly  Oct.  21,  appar-  Globe -Democrat  classified  advertising  if  r  ^Viom  rotmlarlv  fpnt  r*. 

the  title  “Coming  Down  My  Creek,  ently  from  a  heart  attack.  During  his  denartment.  died  of  a  heart  attack  last  .  f  .i  _  j 


He  was  the  author  of  about  75  pub- 


ently  from  a  heart  attack.  During  his  department,  died  of  a  heart  attack  last  advertising  and  60 

career  he  was  with  the  New  York  week  at  a  banquet  at  Hotel  Chase 


lished  novels  and  short  stories,  as  well  American,  Chicago  Evening  American  just  after  he  had  recited  a  short  orig- 
as  thousands  of  lesser  literary  items.  g^d  the  Chicago  Times.  inal  poem  as  part  of  the  program. 

career  as  a  lawyer,  Robert  Wolfers,  Detroit  represen ta-  Charles  Cordell  Whittington,  51, 
Awards  ame  a  repor  er  on  e  Women’s  Home  Companion,  owner  and  publisher,  Monticello 

Macon  Telegraph.  He  soon  became  o 


and  the  Chicago  Times. 

Robert  Wolfers,  Detroit  representa- 


per  cent  read  the  advertising  regularly; 
93  per  cent  of  the  women  readers  say 
they  read  and  like  the  food  page,  it 


,  Tu  ^  23  at  Harper  Hospital,  De-  (Ark.)  Advance-Monticellonian,  a 

oca  e  1  or,  en  asswia  ®  ®  *  or,  an  troit,  of  a  heart  ailment.  He  started  weekly,  died  at  his  home,  there  Oct.  18 
^  ro  o  e  papier,  business  career  with  the  Buffalo  Mitchell  McLain  Stockton,  71 


Charles  Cordell  Whittington,  51,  said.  Another  survey,  reported  in  the 
owner  and  publisher,  Monticello  Market  Data  booklet,  says  that  “more 


Vrk.)  Advance-Monttcellonian,  a  than  two-thirds  of  all  the  pieople  in 
eekly,  died  at  his  home,  there  Oct.  18.  Hopewell  and  vicinity  who  take  a 
Mitchell  McLain  Stockton,  71,  daily  newspapier  in  addition  to  the 


later  he  heeame  nart  owner  and  w.v..  dally  newspapier  in  aucution  to  the 

associate  editor  of  the  Macon  Evenina  which  he  left  to  join  the  former  general  manager  of  the  old  Hopewell  News,  do  not  read  the  gen- 

^sociate  editor  of  the  Macon  Evening  Journal  Co.,  of  New  York,  pub-  Asheville  (N.  C.)  Citizen,  and  widely  eral  or  national  advertising  appearing 

news.  i  .  J  ,.1  lishers  of  automobile  trade  paiiers 

As  an  author,  he  contributed  articles  „rimnato^  an^  n„t  on  tho  n,artot 


„  ^  Glass  Journal  Go.,  oi  New  York,  pub-  Asheville  (N.  G.)  CHi2e7i,  and  widely  eral  or  national  advertising  appearing 

As*an  author  he  contributed  articles  ^'®hers  of  automobile  trade  papers,  known  in  printing,  advertising  and  in  the  dailies.” 
and  stories  to  Hnrner  s  Centum  Originated  and  put  on  the  market  news  circles,  died  in  an  Atlanta  hos-  Augustus  Robbins,  Jr.,  purchased 
9crjhner’s  Atlantic  7  inniticotf’s  Frank  Automobile  Trade  Directory,  a  pital  Oct.  20  after  a  two-year  illness,  the  News  in  September,  1936,  after 


7  elite’s  "^Youth’s  St'  Nich-  book  for  the  automobile  in-  Czar  “Doc”  Rollins,  56,  one  of  the  owning  and  publishing  the  Hickman 

oins  Life  and  the  Saturda’u  Evenina  Later,  he  became  the  owner  most  colorful  photographers  in  Cleve-  (Ky.)  Courier  for  nine  years  and  be- 

Port  His  “Sons  and  Fathers  ”  11  (m  publisher  of  the  Automobile  Trade  land’s  history,  died  of  pneumonia  re-  ing  part  owner  of  the  Fulton  (Ky.) 
vords  in  leneth  was  written  in  one  Directory,  the  Automobile  Blue  Books,  cently.  Born  in  Exeter,  Ont.,  Mr.  County  News.  For  six  years  Robbins 
18-hour  stretch  ^'^'1  automobile  own-  Rollins  worked  on  the  old  Cleveland  served  as  president  of  the  West  Ken- 

In  the  same  vear  1887  Mr.  Ed-  P^'^^^^^tion.  In  1929  Mr.  Wolfers  World,  the  News,  and  the  Detroit  tucky  Press  Association,  serving  as 

wards  acenmnanied  Mr  and  Mrs  Tpf-  Detroit  as  contact  on  the  News.  Almost  18  years  ago  he  took  head  of  the  Kentucky  Press  Associa- 

ferson  Davis  on  the  erstwhile  Con-  Bros,  account,  then  handled  an  experimental  job  as  photographer  tion  in  1935.  In  1938  the  Hopewell 

federate  president’s  last  visit  to  Advertisers,  Inc.,  the  Lee  Anderson  for  the  Cleveland  Railway  Co.,  build-  News  placed  second  in  the  contest  for 
Macon  At  Davis’  death  Mr  Edwards  From  there  he  went  to  jng  up  his  position  until  he  was  looked  the  Lee  Editorial  Award,  given  jointly 

wrote  for  the  widow  the 'epitaph  which  S^'^WnnWs  represented  upon  as  saving  large  sums  for  the  by  the  Virginia  Press  Association  and 

appears  on  the  southern  leader’s  tomb  MfcbtlT  ^  Companion  m  company  m  damage  claims  and  law-  the  J^e  School  of  Journalism  of 
in  Richmond.  Micmgan.  suits  by  rushing  to  the  scene  of  the  Washington  and  Lee  University. 


AIRLINES  INSTITUTIONAL 

Chicago,  Oct.  26  —  American  Air¬ 
lines,  Inc.,  used  full  page  black  and 


M.  G.  Martin,  70.  managing  director  accidents  and  taking  pictures. 


suits  by  rushing  to  the  scene  of  the  Washington  and  Lee  University. 


of  St.  John’s  (Nfld.)  Evening  Tele¬ 
gram,  died  suddenly  Oct.  21. 


lines,  Inc.,  used  full  page  black  and  Carnahan,  89,  the  telegraph  at  her  home  Oct.  14. 

white  ads  in  six  metropolitan  news-  operator  who  in  1876  filed  112,000 
papers  this  week  to  impress  the  trav-  the  world  the  story  of  CAPPER  FETEJ 

olirtcT  TMiKiio  ♦Viof  Gen0ral  Gust6r  s  iTiassacrc  Oil  th©  Littl6  'M’nrp  tVian  two-tl 


eling  public  that  “the  new  era  of 
aviation  is  not  coming — it  is  here.” 
The  message  was  signed  by  C.  R. 
Smith,  president.  Devoid  of  any  sell- 


Mrs.  Eva  Patchell,  society  editor,  MEDAL  TO  KALTENBORN 

Union  City  (Ind.)  Daily  Times,  died  Chicago,  Oct.  25-H.  V.  Kaltenbom. 
a  er  ome  c  .  ^ .  CBS  news  commentator,  received  a 

CAPPER  FETES  VETERANS  ice  to  journalism”  from  Medill  School 


(jenerei  truster  s  ma^cre  on  me  L,ittle  More  than  two-thirds  of  the  em-  of  Journalism,  Northwestern  Univer- 

Big  Horn,  died  Oct.  24  in  Missoula,  ployes  of  the  Capfier  Publications  sity,  at  a  luncheon  meeting  here  today 

Mont.  Caniahan,_who  had  served  as  have  been  employed  for  five  years  or  sponsored  by  the  Northwestern  un- 

liaison  between  Resident  Grant  and  more,  according  to  E.  C.  Nash,  assist-  dergraduate  and  the  local  alumni 


ing  arguments  for  American  Airlines,  .  j  s  ant  general  manager,  who  presided  chapter  of  Sigma  Delta  Chi  fraternity, 

the  full  page  copy  ran  in  the  Chicago  *  President  in  June  at  a  luncheon  given  Oct.  14  at  Topeka  Dean  Kenneth  E.  Olson  of  Medill 

Tribune,  New  York  Times,  Los  An-  t  ^’iP^^tion  against  by  Senator  Arthur  Capper,  president,  school  presented  the  award  in  the 

geles  Times,  Washington  Star,  Boston  J"®  Gn  >jmy  5  he  was  roused  Capper  Publications,  Inc.  Service  pins  form  of  a  leather  bound  sheepskin 

Herald-Traveler  and  Detroit  Times.  « °  *  m  Bismarck  to  file  of-  were  awarded  62  of  the  employes,  scroll.  Mr.  Kaltenborn  was  honored 

The  account  is  handled  by  Ruthrauff  j  Tif luncheon  honored  three  of  the  because  of  his  outstanding  work  in 

&  Ryan,  Inc.,  Chicago.  Hashed  word  fest  and  thm  s^nt  21  employes:  Ray  Yarnell,  George  Christ-  reporting  the  recent  Czech  crisis  for 

■  t  tran^itting  the  official  story  man  and  Matthew  Williams,  who  re-  CBS.  Dean  Olson  declared  the  press 

ACTS  ON  PRESS  PROTEST  r”  ceived  their  25-year  pins  and  were  and  radio  “joined  hands  in  reporting 

Washington,  D.  C.,  Oct.  26-^ames  in“"So^  shifte  ^nd  SoOoTorS  the  Capper  Old-'Timers  this  crisis,”  adding  that  radio’s  per- 

R.  Brackett,  formerly  in  the  press  sec-  to  New  York  Chicago  and  ^t  Paul  ^  membership  of  formance  did  not  detract  one  wbt 

«o„  of  the  Securities  and  Lchanse 

'T  rTe“  ±1  BUYS  n.  m.  paper 


relations  officer  for  the  Temporary  words  in  12  hours. 

National  Elconomic  (anti-monopoly)  w»iTri>  n  co  x-urenase  oi  vne  nooos  uv.  ivi.; 

Committee.  Before  entering  SEC  Morning  Courier-Post  has  been  an- 

service  Brackett  was  on  the  Washing-  nounced  by  Morris  J.  Boretz,  pub- 

ton  staff  of  Associated  Press.  Appoint-  Winchester  jjgher.  El  Continental.  El  Paso.  Asso- 


BUYS  N.  M.  PAPER 

Purchase  of  the  Hobbs  (N.  M.) 
Morning  Courier-Post  has  been  an- 


ton  staff  of  Associated  Press.  Appoint-  Usher,  El  Continental.  El  Paso.  Asso- 

ment  of  a  press  relations  officer  ®iat®d  with  him  are  Edwin  D.  Minteer, 

swers  the  demand  of  Capital  news-  f.  f "  ®ditor.  Las  Cruces  Sun  and  El  Con 


papermen  who  complained  they  were  i.  j  •  x 
unable  to  obtain  direct  news  of  com- 


were  injured  Oct.  20  when  their  car 


a  T^i  tinental,  and  Glenn  F.  Nichols,  busi- 

a  telephone  pole  near  „  r  t 

TVS-  »'®ss  manager  of  Las  Cruces  Sun.  Stu 


uvy  v/uudiii  ircwa  tuiii-  _ n/T-  n®!"  manager  or  L.as  L,ruces  oun.  oiu 

mittee  activity.  Leon  Henderson,  TN  u  j  u  <;iinJTdulo  Morrison,  formerly  with  the  Chat- 

EC  executive  secretary,  had  been  granh  and  the  old  Plirnrit  IT/"  h  fttnooga  Free  Press,  has  been  named 
handling  press  relations  in  conjunc-  SJJPh  and  the  old  Chromcle-Telegraplv 


tion  with  multiple  other  tasks. 


_,  w  c.  r,  f  ,  recently  advertising  manager  of  El 

T  father  of  Continental,  business  and  advertising 

LONDON  CHANGES  George  E.  Sullivan,  Jr.,  circulation  manager.  Mr.  Minteer  is  editor-in- 

Geoffrey  Crowther,  a  former  Com-  ^anager.  Fall  River  (Mass.)  Herald  chief  of  the  three  papers, 
monwealth  scholar  at  Yale,  has  been  and  president  of  New  England  ■ 

appointed  editor  of  The  Economist,  Managers’  Assn.,  died  Oct.  r»  p  LUNCH  FIRST 

succe^ing  ^r  Walter  Layton,  who  15  at  h.  home  in  Fall  River  ^ 

had  ^en  editor  since  1922  Mr.  Israel  W.  Stout,  93  father  of  reporter  for  Canadian  neL- 

Crowther,  a  Yorkshireman,  31  had  Stout,  PuWisher  of  Platn^^  papers,  was  the  first  newspaperman  to 

been  serving  as  a^istant  editor  of  J.)  Couper-News,  died  Oct.  3  $20  award  in  the  Washington 

the  financial  magazine,  the  most  in-  20  at  the  home  of  his  son.  C.)  Herald  feature,  “You  take  the 

fluential  w^kly  of  its  kind  in  Great  John  O’Duffy  MacDonnell,  50,  vet-  pen.”  Editor  &  Publisher  Oct.  15 
Bnteim  Followi^  resignation  of  eran  Boston  newspaperman,  died  re-  stated  Robert  S.  Allen,  co-author  of 
A.  L.  {>anfield^^Uorof  theLondon  cently  at  the  Massachusetts  General  “Washington  Merry-go-Round,”  wrote 
Daily  Mail,S.  E  E.  Head  an  assistant  Hospital.  He  worked  in  New  York  the  first  outside  editorial  by  a  news- 
editor  has  been  appointed  acting  edi-  before  joining  the  Boston  Hearst  staff  paperman  accepted  by  Publisher  Elea- 
tor,  the  management  has  announced,  more  than  20  years  ago.  Since  that  nor  M.  Patterson. 


Equipment  and  Supplies 


HOE'S 


ROUTERS 

flat  and  curved 

SAW  TABIE-TRIMMEB 
JIG  SAW-DBILL 

are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 
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WHAT  OUR 
READERS  SAY 

Professor  Writes 
On  Agency  History 

To  Editor  &  Publisher:  In  these 
days  when  so  many  people  are  crit¬ 
icizing  commercial  advertising  for  its 
carelessness  about  facts,  it  is  impor¬ 
tant  that  members  of  the  advertising 
profession  be  especially  careful  about 
the  accuracy  of  statements  that  they 
make.  I  wish  to  challenge  the  ac¬ 
curacy  of  the  article  about  the  W.  W. 
Sharpe  Agency  of  New  York  in  your 
issue  of  October  1,  page  11. 

According  to  the  best  information 
available,  Volney  B.  Palmer  estab¬ 
lished  his  agency  not  earlier  than 
1841,  and  there  is  no  basis  whatever 
for  any  agency  in  this  country  to  cele¬ 
brate  its  100th  anniversary  in  the 
year  1938.  I  base  my  assertion  on 
statements  which  Palmer  himself  pub¬ 
lished  in  1846  and  subsequent  years. 

I  have  also  made  an  exhaustive  search 
of  the  Philadelphia  directories  and  I 
find  that  Palmer’s  name  does  not  ap¬ 
pear  until  1842  at  which  time  he  was 
listed  as  having  a  “real  estate  &  coal 
office.”  According  to  information  ob¬ 
tained  directly  from  his  daughter, 
he  did  not  move  to  Philadelphia  until 
1840. 

I  might  also  point  out  that  the 
Sharpe  firm  cannot  claim  to  be  the 
oldest  agency  in  the  advertising  field 
since  N.  W.  Ayer  &  Son  can,  by  the 
same  process  of  reasoning,  trace  its 
origin  back  to  1841,  and  it  is,  there¬ 
fore,  fully  as  old. 

These  p>oints  may  seem  to  be  of  no 
great  importance  but  I  think  you  will 
agree  that  an  important  principle  is 
involved. 

Ralph  M.  Hower, 

Assistant  Professor  of  Business  His¬ 
tory,  Harvard  University  Graduate 
School  of  Business  Administration. 

■ 

First  U.  S.  Daily 
Issued  In  1783 

To  Editor  &  Publisher:  In  the  in¬ 
terests  of  accuracy: 

The  Wage  and  Hour  Law  memoran¬ 
dum  quoted  in  Editor  &  Publisher  for 
Oct.  15,  p»age  3,  is  in  error  in  saying 
“  .  .  .  since  the  first  daily  newspaper 
was  started  on  this  continent  in  1704.” 
•  .  .  The  Boston  News  Letter  of  1704 
was  a  weekly.  The  first  daily  was  the 
Pennsylvania  Evening  Post  and  Daily 
Advertiser,  first  known  issue,  June  17, 
1783.  See  article  by  Dr.  A.  M.  Lee  in 
Editor  &  Publisher  66:44,  pp.  12,  40. 
(March  17,  1934.) 

W.  A.  Dill. 

As.sociate  Professor  of  Journalism, 
University  of  Kansas. 


CLASSIFIED 

ADVERTISING 

RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  re{ect  any  copy. 

Attention!  Fiction  Writers 

Ideas  unlimited  for  Short,  Long  Stories; 
Stage,  Screen,  Radio  Plays,  "Verse,  Jokes, 
G.igs.  THE  PLOT-PLOTTER  supplies 
you  unfailingly.  Send  for  Booklet  and 
Purchase  Offer.  BELDEN  CO.,  (B)  1913 
West  Sixth  St.,  Los  Angeles,  California. 

Circnlotion  Promotion 

More  money  for  tiewspiipor  .ond  inagaziiies 
from  m.sil  subscriptions.  Certified  Oircu- 
l.ntion  Co..  P.  O.  Box  1974.  Knoxville, 
Tenn. 


For  good  newspapers  this  27  ye.Tr  old  insti¬ 
tution  continues  to  add  sound,  snbstnn 
tinl  circulation  on  a  self-financing  plan. 
THE  CH.\RLK.'t  PAKTT.OWK  CO..  Occi¬ 
dental  Bldg.,  Indianapolis. 

Feature  Material  Wanted 

Feature  Writers!  Artists!  Orowing  news¬ 
paper  syndicate  seeks  additional  features 
for  national  distribntion.  Moderate  fee 
INDEPENDENT  PUBLISHERS.  Rock- 
away  Park,  New  York. 

Newspapers  For  Sole 

Capable  handling,  buying,  selling,  mergers. 
No  lenses  or  trades.  Highest  references 
LEN  FEIOIINER  AOENCY,  Nashville. 
Mich. 


For  sale  profitable  southern  state  afternoon 
daily  in  a  thriving  city  of  15,000.  Will 
gross  over  $60,000  this  year.  Excellent 
equipment  in  fine  hnilding,  low  rent. 
Price  $65,000,  with  $30,000  cash  balance 
easy  terms.  Box  4514,  Editor  &  Publisher. 

Weekly  Newspaper,  6  years  old. 

No  printing  plant.  $3500. 

The  RECORD,  Bridgeton,  N.  .1. 

Weekly  on  Delaware-Maryland  eastern  shore 
peninsula.  W'ell  equipped,  low  expenses, 
good  profit,  no  competition.  $8500,  half 
cash.  Don't  answer  unless  cash  i>ayment 
is  available.  Box  4531.  Editor  &'  Pub¬ 
lisher. 

Newspapers  Wonted 


WANT  AD  IDEAS 

Milwaukee,  Wis.,  Oct.  24 — The  Mil¬ 
waukee  Advertising  Club  is  sponsor¬ 
ing  a  statewide  contest  for  ideas  that 
can  be  used  in  promoting  the  use  of 
Wisconsin  cheese  and  is  offering  cash 
prizes  totaling  $350  in  cash. 
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Wanted!  A  “down  at  the  heels**  socmul  4tr 
third  place  sheet,  losing  $$$$  hand  ovt*r 
fist,  reeling  on  its  le^fs.  in  any  city,  larjff 
or  small,  anywhere  in  the  I’nited  StHt<*s. 
by  n  pair  of  erackt*r-jack.  live-win*.  ex¬ 
perienced  newspapermen,  both  now  em 
ployed,  who  want  a  chance  to  brinp  it  to 
sparklinp.  money-makin^r  life.  Must  have 
L'ood  financial  arranj;ement.  Rox  4520. 
Kditor  A'  Publisher. 


_ Help  Wonted 

Those  anssvering  advertisements  of  the  "Help 
U'liiited"  nature  are  advised  to  send  copies  of 
references  rather  than  the  oripinals.  Copies 
serve  the  purpose,  and  avoid  possible  loss  of 
oripinals. 


ADVERTISING  SALESMEN 

The  largc.st  advertising  organization  of  its 
kind  offers  real  opportunities  to  a  limited 
number  of  aggressive,  able  and  depend¬ 
able  feature  advertising  salesmen  who  can 
furnish  gilt  edge  references  as  to  char¬ 
acter.  Preference  given  men  having  ex¬ 
perience  in  sale  of  newspaper  advertising. 
Good  assignment  immediately  available 
in  and  around  New  York  City.  State  ex¬ 
perience  in  letter  to 

THOMA.S  W.  BRIGGS  COMPANY 
■Sterick  Building, 

Memphis,  Tenn. 


Situations  Wanted 
AdvertUiuf 
$1,000  IN  BONDSES 

Was  paid  me  in  1936-37  for  increased  busi¬ 
ness.  Present  position  adv.-mgr.,  solicitor 
eity  25,000  population.  11  years’  ex- 
l)erienoe.  Known  for  aggressiveness  in 
creating  and  selling  PLUS  business.  31 
years  old.  married.  Box  4535,  Editor  & 
Publisher. 

Advertising  Manager,  32,  seeks  change. 
Twelve  years  of  varied  newspaper  adver¬ 
tising  exj)erienee.  Aggressive.  Box 
4524.  Editor  &  Publisher. 

Advertising  Salesman — Versatile  copywriter 
and  merchandiser  with  5  yrs.  exp.  weekly, 
metropolitan  daily,  and  as  one-man  dept, 
of  small  N.  Y.  state  daily.  Age  26.  single. 
Not  afraid  of  tough  assignments  or  long 
hours.  Go  anywhere  for  real  opportunity. 
Box  4530,  Editor  A-  Publisher.  , 

CALLING  ALL  PUBLISHERS! 

Former  Phil.ndeliihi.n  Editor  and  Publisher, 
26.  who  boosted  7.000  weekly  eirculafion 
to  90,000,  is  si'cking  position  on  daily 
or  weekly  in  editorial  advertising  eapaeity. 
anywhere  but  New  York  State,  Prefer 
paper  where  his  advertising  e.in  be  used. 
Pan  solicit  and  write  news  and  advertis¬ 
ing.  Present  contract  expires  November 
15th.  IVliat  have  yon  to  offer?  Walter 
.1.  Gold,  519  Broadway,  Brooklyn.  N.  Y. 

Classified  or  Display  manager  seeks  connec¬ 
tion.  Display  solicitor  if  advancement. 
17  years'  experience,  age  34.  married. 
Reasonable  salary.  Best  references. 
Available  through  sale.  Write  Box  4.538, 
Editor  Sc  Publisher. 

Classified  Advertising — 5  yrs.  exj).  fPenna. 
and  N.  Y. ).  including  manai-ersbip  of 
small  daily.  Age  26.  single.  Thoroughly 
trained  in  coint>etitivc  selling:  know  pro¬ 
motion,  credits.  censorship.  make-np, 
jihone  room  oncration.  M'ant  onpor- 
tnnity  to  bnild-iip  dept,  of  small  or 
medium  sized  d.aily.  Box  4.521,  Editor 
Sc  Publisher. 

Classified  Adv.  Manager,  30.  thoroughly  ex¬ 
perienced,  8  years  record  of  consistent 
gains.  Contingent  basis  considered.  Good 
references.  Go  anywhere.  Box  4490, 
Editor  &  Publisher. 

Classified  Advt.-Manager  Solicitor  able  to 
take  complete  charge,  17  years  experience 
on  two  Metropolitan  Daily  Papers  selling 
Classified,  Retail  Display  and  Special 
Editions.  Age  35 — Neat  and  Reliable. 
Box  4474,  Editor  &  Publisher. 


Situations  Wanted 

Circulation 

Circulation  Manager — Last  fourteen  years 
on  four  papers,  circulation  30,000  to 
110.000,  made  better  record  than  pre¬ 
decessors  and  successors.  Thoroughly  fa¬ 
miliar  all  distribution.  Specialty  hnilding 
loyal  organization  and  city  carrier.  Em¬ 
ployers  will  recommend.  Wish  perman¬ 
ency  where  results  will  be  reeogntzed. 
Inquiries  confidential.  Address  Box  4470. 
Editor  &  Publisher. 

Circulation  Manager  —  Good  record  of 
achievement.  Several  years  of  experience. 
Practical  ideas.  Economical  methods. 
Moderate  salary  requirements  to  start. 
Opportunity  for  advancement,  based  on 
ability,  desired.  Reply,  in  confidence,  to 
Box  4504,  Editor  Publisher. 

Circulation  Manager  several  years’  experi¬ 
ence:  would  like  position  on  small  news 
naper.  Good  record  and  referene(*s.  Pre¬ 
fer  Northeastern  States.  Write  for 
details  to  Box  4510,  Editor  Sc  T’nhiisher. 

Circulation  Manager  varied  experience  Home 
Delivery,  Country  Circulation.  Record  of 
achievement.  Desires  connection  Excel¬ 
lent  references.  Box  4479,  Editor  Se 
Publisher. 


Situations  Wanted 

Editorial 

Ambitious  young  reporter,  21.  two  year’s 
experience  country  dailies.  weeklies. 
Served  as  co-editor  weekly  5.500,  Pre¬ 
fers  town  of  30.000  Un  attached.  Go 
anywhere.  Box  4518,  Editor  Sc  Publisher. 

College  graduate,  22,  majored  economics, 
typist,  capable  writer,  wants  work  as  re¬ 
porter.  anywhere:  references.  Box  4488, 
Editor  &  Publisher. 


Copyreader,  re-write,  needs  Job.  Experi¬ 
ence;  fast,  accurate;  sober.  College  man. 
Go  anywhere,  any  salary.  Young,  amhi- 
fioiis.  Prefer  eity  about  100,000.  Box 
4.532,  Editor  Sc  Publisher. 

Editor,  42,  twenty  years’  experience  on 
city  dailies,  seeks  change.  City  editor, 
news  editor,  feature  writer,  or  handle  any 
department.  Will  even  take  coi)y  desk 
if  it  promises  something  better.  Sober, 
reliable,  efficient.  Adams.  966  Jiinijier 
St.,  Atlanta.  Georgia. 


Situatians  Wanted 

Editorial  (Cont’d) 

MR.  PUBLISHER 

Editor  with  long  record  of  accompli.shinent, 
never  before  asking  for  a  job,  seeks  situa¬ 
tion  in  smaller  eity  field;  exi>erienced  up 
to  pul)lisher’s  chair;  sober;  reliable;  re- 
soureefiil  an<l  industrious ;  available  now; 
Box  4.523,  Editor  Sc  Publisher. 

Editor  and  Manager  for  daily,  with  19 
year’s  experience.  Highest  references. 
Box  4457,  Editor  &  Publisher. 

Editorial  Writer,  30,  single.  Seven  years’ 
Newspaper  and  Press  Assoeiation  experi¬ 
ence.  Four  years  on  newspaper  50,000 
eireulation ;  two  years  in  New  York,  and 
one  year  in  Eiiroi>e.  Two  University  de¬ 
grees.  Availal)l(>  at  once.  Box  4544, 
Editor  &  Publisher. 

Experienced  news  executive,  40,  formerly 
managing  I'ditor  of  two  outstanding 
southern  dailies,  now  ein|>loyed,  wishes 
]>nsition  where  executive  ability  essential 
-managing,  city.  .Sunday  or  telegraph 
editor’s  desk.  A1  references.  Box  4522, 
Editor  Sc  Publisher. 

Photo  caption  editor  now  with  Now  York 
news  i)ictnre  agency,  ((iialified  copy-desk, 
rewrite,  feature  writer,  research  plugger. 
with  thorough  knowledge  .Spanish  Ian 
guage.  seeks  opening  Eastern  syndicate, 
news  or  trade  j)api‘r.  book  publisher  hav¬ 
ing  foreign  contacts.  Experience  New 
York,  Washington,  Boston  newspapers, 
magazines.  Hollywood;  editorial  and 
business  representation  U.  S.  j)apers. 
South  America.  Europe,  North  Africa,  also 
on  American  ronsniar  staff.  qualified 
art,  mnsie,  dramatic,  film  reviewer.  Box 
4.525.  Editor  Sc  Piihlisher. 

Photographer:  five  years  experience  on 
metropolitan  paper.  Very  clean  habits, 
and  will  go  anywhere  within  two  weeks’ 
notice.  Single  and  26  years  of  age. 
Box  4493,  Editor  &  Publisher. 

Recessional  re-organizations  released  gen¬ 
eral  reporter,  weekly  editor,  three  times 
in  two  years.  Discouraged  ex  Hearst  em¬ 
ployee,  ex-office  boy,  ex-seaman ;  spent 
l)acklog  on  European  trip.  Home,  broke, 
wants  steady  job,  writing-reporting.  21, 
single,  two  years’  college.  References. 
Box  4545,  Editor  Sc  Publisher. 

Reporter — rai)al)le  feature  writer;  experi¬ 
enced  police,  courthouse  work;  sit-in  copy- 
desk:  six  years’  background;  age  25. 
Box  4546,  Editor  Sc  Editor. 

Reporter;  editorial,  feature  writer;  27;  two 
years’  experience  midwest  daily.  U. 
Michigan  graduate.  Single.  Go  any¬ 
where.  Car.  queries  invited.  Box 
4.534,  Editor  Sc  Pnl)lisher. 

University  of  Missouri  graduate  June  this 
yinir.  22,  reimrler,  rewrite,  copy  desk 
exiH‘rienci‘.  Edited  weekly.  Traveled 
al>ro.id.  Single,  ainl)itions,  publicity,  ex- 
lierieiioe  |{eferenees.  Box  4526,  Editor 
A-  ]’iilili.sher. 

Woman  reporter,  23,  wants  city  staff  job. 
Go  anywhere,  any  size  paper.  Vassar 
graduate.  One  year’s  experience  general 
assignment,  schools,  churches,  with  large 
Ohio  daily  recently  suspended.  Miriam 
Alburn,  Drawer  B.  Rocky  River,  Ohio 

$2,600  College  training  almost  un-usedl 
Will  exchange  for  living  salary,  report¬ 
ing  future  anywhere.  Single,  conscientious. 
Box  4511,  Editor  &  Publisher. 


Situatians  Wanted 
Mechanical 

Composing  room  Foreman  or  Mechanical 
Siiin’rintendent,  age  39.  Willing  to  prove 
ability.  16  years’  mechanical  super¬ 
visory  exi)erience.  Will  furnish  charac¬ 
ter  and  ability  references  from  formei- 
aiul  present  einployer.s.  Box  4.57'2,  Edi¬ 
tor  &  Publisher. 


Stop!  Look  Mr.  Publisher  Experienced 
reliable  and  sober  .Mechanical  Superin¬ 
tendent  or  Press  Foreman  available.  Em¬ 
ployed.  Best  references.  All  answers 
ronfidential.  Box  4528,  Kditor  Sc  Ptib- 
lisher. 
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SHOP  TALK  AT  THIRTY 


By  ARTHUR  ROBB 

EIGHT  STRAIGHT  DAYS  and  nights  let  you  run  their  advertisements? 

of  convention-going,  larded  with  Which  are  legitimate  services  to  the 
three  overnight  train  jumps,  a  speech,  advertiser,  and  which  are  not? 

a  week-end  with  a  How  is  the  offset  principle  proving 
Caa  Yoa  friend  who  was  Boss  ^  boon  and  a  money  saver  to  the  pub- 

Aatwar  around  the  Abri  du  lishers  of  small  weeklies  and  to  the 

_  Crochet  and  the  printers  of  school  newspapers? 

That#  7  Meuse  River  20  years  What  is  the  difference  between  a 

ago,  not  to  mention  bright  sports  page  and  a  dull  one? 
the  hand-hammering  of  some  12,000  How  do  you  keep  undesirable  influ- 
words — all  of  these  make  home  and  ences  off  the  sports  page?  Should 
the  fireside  slippers  grateful  compan-  the  sports  promoter  pay  the  publisher 
ions  this  week.  We  ought  not  to  do  for  space,  or  should  the  publisher  pay 
any  more  talking  or  thinking  of  con-  the  sports  promoter  for  copy? 
ventions  for  a  while,  but  we  can’t  re-  Answers  are  promised  at  the  con¬ 
sist  a  novel  bit  of  promotion  just  sent  fgrence.  *  *  * 

out  by  the  17th  State  Joiu-nalism  Con- 

ference,  at  State  University,  West  Vir-  WEILL,  as  said,  we  ve  wen  conven- 
ginia  Nov.  10-12.  tioning  ourselves  and  some  ideas 

It’s  a  quiz,  with  the  remark  that  “all  are  beginning  the  transmutation  from 
who  can  make  90  per  cent  or  more  nebula  to  globe  as  we 

should  not  attend”  the  meeting.  There  Advice  here.  is  a 

are  25  questions,  some  of  them  of  c^estion.  l^y  are 

state-wide  interest,  some  of  general.  j 

The  quiz  seems  to  be  a  popular  form  sounded  off  fr^  fbe 

of  amus«nent,  sometimes  of  the  silk-  platform  so  different 
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ginia  Nov.  10-12.  tioning  ourselves  and  some  ideas 

It’s  a  quiz,  with  the  remark  that  “all  are  beginning  the  transmutation  from 
who  can  make  90  per  cent  or  more  nebula  to  globe  as  we 

should  not  attend”  the  meeting.  There  Advice  here.  is  a 

are  25  questions,  some  of  them  of  c^estion.  l^y  are 

state-wide  interest,  some  of  general.  j 

The  quiz  seems  to  be  a  popular  form  sounded  off  fr^  fbe 

of  amus«nent,  sometimes  of  the  silk-  platform  so  different 

hat-and-brick  school  of  humor.  This  from  those  you  get  in  the  corridors  and 


week,  on  our  return  from  the  West,  across  the  after-dinner  highball?  Why 
our  young  son  asked:  for  instance  do  ^ople  so  abk  in  ad- 

■  •HOD  vertismg  as  H.  H.  Kynett  of  Philadel- 

Were  you  in  Louisville?  By  the  Washing¬ 
way  how  do  you  pronounce  the  name  eloquently  for  less 

of  the  capital  of  Kentucky  Louis-  competitive  selling  between  newspa- 

1-  j  .<T  pers  while  the  boys  who  have  to  pro- 
sleepy,  we  replied.  Loo-  jjyee  the  business  talk  another  lan- 
eyville.  guage’ 

And  the  young  man,  moving  toward  his  book 


the  door,  queried; 

"Didn’t  you  ever  hear  of  Frank¬ 
fort?” 


when  he  said  that  in  one  morning 
eight  of  11  newspaper  callers  spent 
half  of  their  time  running  down  their 


A.11  of  which  is  competitors.  Col.  Herron,  also  speak- 

designed  by  the  West  Virguuans  to  before  the  Inland,  called  on  his 


get  the  boys  out  for  the  conference. 
For  readers  interested  in  quizzes  as 
such,  or  as  a  promotion  stunt,  we  re¬ 
produce  some  of  the  questions: 

What  is  the  only  effective  opposition 
to  totalitarianism  in  the  United  States? 


fellow  newspapermen  to  concede  that 
they  had  competition,  let  it  compete, 
and  go  out  for  a  better  selling  job  on 
their  own  medium.  The  advice  seemed 
childishly  obvious  and  has  seemed  so 
for  the  20  years  we  have  been  hearing 


Which  states  have  already  tried  to  conventions  and  in  the  conversa- 


pass  laws  prohibiting  criticism  of  pub¬ 
lic  officials? 

When  is  an  editor  at  liberty  to  criti¬ 
cize  a  court  verdict  without  exposing 
himself  to  contempt-of-coxirt  action? 


tions  of  men  who  think  they  see  the 
whole  picture. 

Then  we  talk  to  men  of  recognized 
eminence  in  the  representation  of 
newspapers  and  ask  why  this  ap- 


Does  the  new  wage-hour  law  in  any  parently  obvious  aim  is  so  hard  to 


way  threaten  the  constitutional  guar 
anty  of  freedom  of  the  press? 


realize.  They  put  it  about  like  this; 
CXir  job  is  to  produce  advertising 


Which  amendment  to  the  U.  S.  Con-  volume.  That’s  what  it  comes  down 
stitution  guarantees  freedom  of  the  to  after  all  the  plusses  and  minuses 
press?  Was  it  inserted  for  the  pur-  are  put  together.  Our  publishers  ex¬ 
pose  of  safeguarding  the  publishing  pect  us  to  get  everything  in  competi- 


industry? 

Is  the  radio  subject  to  Federal  cen¬ 
sorship?  Why  or  why  not? 

Which  states  have  a  newspaper  con¬ 
fidence  law?  Does  West  Virginia? 


tive  and  similar  papers,  and  a  lot  that 
isn’t  in  their  class  at  all.  They  want 
linage  and  not  alibis. 

Well,  if  there  was  a  limitless  pool  of 
advertising  money,  so  that  each  of  us 


Why  do  Iowa,  California,  wd  other  3  good  story  to  tell  was  sure 

states  have  a  Newspaper  Promotion  Qf  getting  some  of  it,  we  could  forget 
and  Appreciatiim  Week  every  year.  competition  of  other  newspapers.  We 
How  m^y  ^h^ls  of  journalism  are  could  do  as  the  magazines  and  radio 
mere  U.  S..  How  many  Class  salesmen  are  said  to  do — ^sell  the  me- 

A  spools .  Is  West  Virgima  Univer-  dium  as  a  whole  and  then  concentrate 
sity  s  school  one  of  Aem .  Why  or  on  our  particular  piece  of  it.  Of 
why  not.  Why  did  I^itzer,  a  self-  course,  there  isn’t  any  such  limitless 
made  newspaper  m^,  leave  $2  (^  000  pool  of  money.  There  is  just  so  much 
or  more  to  Columbia  to  establish  a  of  it,  never  enough  to  go  all  the  way 
traming  school  for  future  newspaper  around. 

L  1.  r  ^  have  to  convince  the  fellow 

What  ^  are  the  characteristics  of  ^bo  is  spending  it  that  we  have  a  bet- 
America  s  medalist  weekly  newspa-  medium  to  reach  readers  in  our 
nave  on  the  area  than  the  paper  down  the  street 
ball  that  enabled  them  to  win  all  the  qj-  ^0  paper  in  the  next  city.  We 
„.  .  .  ,  ,  ,  can’t  get  away  from  statistical  and 

V^ch  West  Virgmia  weekly  pub-  qualitative  comparisons.  We’ve  got  to 
hslmr  has  installed  an  inexpensive,  ggn  city  against  city,  market  against 
high-grade  engravmg  plant,  and  ^  market,  paper  against  paper.  It  isn’t 
now  fillmg  each  weekly  issue  with  often  that  we  have  time  to  tell,  or 
striking  up-to-the-minute  local  pic-  the  advertiser  time  to  listen,  to  an  ex- 
tures?  How  can  he  do  It?  WoiUd  you  position  of  the  virtues  of  newspapers 
do  likewise  if  you  knew  his  method?  gg  3  ^hole.  TTiere  are  other  ways  of 
Should  you  be  willing  to  perform  doing  that,  it  ought  to  be  done,  but  it 
all  the  auxiliary  services  that  some  isn’t  up  to  the  man  who  has  to  produce 
advertisers  demand  before  they  will  the  signed  orders  to  do  it. 


SOME  OF  OUR  FRIENDS  believed 
that  the  cut-throat  competition  be¬ 
tween  newspapers  was  considerably 
magnified  in  conven- 
Competinq  tion  speeches  At 

I*,...  best,  its  never  lady- 

like,  not  often  Ches- 
Tomahawk  terfieldian,  but  it  sel¬ 

dom  descends  to  the 
levels  of  the  horrible  examples.  Lord 
help  the  newspapers  as  a  national  ad¬ 
vertising  medium  if  it  did.  We  heard 
one  tale  that  almost  passes  belief. 

An  important  advertiser,  not  often 
seen  lately  in  newspapers,  was  sold  a 
trial  campaign.  With  the  help  of 
newspapers  he  lined  up  distribution, 
arranged  window  and  counter  dis¬ 
plays,  sent  his  salesmen  out  to  stock 
the  retail  shelves  and  then  broke  his 
advertising.  For  one  large  city,  a 
space-buyer  who  didn’t  know  all  the 
angles  sent  one  paper  copy  totalling, 
say  10,000  lines.  Its  competitor,  about 
equal  in  circulation,  got  12,000  lines. 
By  noon  of  the  first  day  the  advertiser 
was  frantically  calling  his  agency  to 
cancel  the  campaign  in  that  city. 
What  had  happened? 

As  we  get  the  story,  the  less-favored 
paper  turned  on  the  heat  at  once.  It 
sent  space  salesmen  up  and  down  the 
town  denoimcing  the  advertiser  to  re¬ 
tailers,  inducing  them  to  take  the 
goods  off  the  shelves,  knock  out  the 
window  and  coimter  displays,  and  in 
general  assuring  that  the  advertising 
would  fail. 

We  don’t  believe  that  many  news¬ 
papers  run  amok  that  way,  but  when 
one  does,  the  memory  lasts.  That  tale 
was  all  over  Chicago,  with  names  and 
dates,  and  the  vehemence  with  which 
it  was  told  is  evidence  that  it  is  a  rare 
event.  There  isn’t  any  defense  for  the 
tomahawk  as  space-selling  equipment, 
but  so  long  as  newspapers  follow 
present  operating  practice  we’ll  have 
competitive  selling,  often  fierce  and 
destructive. 

To  use  a  war  analogy,  the  publish¬ 
ers,  cn  masse,  expect  their  infantry  to 
do  the  whole  job.  Artillery  support  is 
thin  and  scattered.  A  space  salesman 
is  expected,  under  conditions  which 
have  prevailed,  to  break  through  ob¬ 
stacles  of  time,  inertia,  expended  ap¬ 
propriations,  and  superior  sales  ef¬ 
forts  of  competing  media,  come  out 
with  a  share  of  the  booty  for  his  own, 
and  at  the  same  time  plant  the  flag  of 
his  country  on  the  enemy  parapet.  If 
neither  objective  has  been  altogether 
attained,  the  fault  lies  neither  with  the 
space  salesman  nor  the  space  buyer. 
It  probably  traces  back  to  the  hardy 
tradition  of  40  years  ago,  when  na¬ 
tional  advertisers  bought  newspaper 
space  far  more  than  publishers  sold  it. 
*  •  * 

THAT  ISN’T  DONE  NOW,  not  at  least 
in  1910  fashion  across  the  Hardware 
Club  bar.  The  young  men  of  ad¬ 
vertising,  with  Phi 
Buggy  Beta  Kappa,  Sigma 

Short  On* 

uu-  ,,  Xi  keys  on  their 

**  vests,  take  their  busi¬ 

ness  straight.  They 
like  analyses,  eat  pie  charts  whole, 
economize  their  time,  and  taken  as  a 
whole  are  about  the  best  generally  in¬ 
formed  group  outside  of  the  Wash¬ 
ington  correspondents’  corps.  We 
hasten  to  grant  the  several  exceptions 
that  our  readers  may  note. 

Our  point  is  that  this  group  is  too 
intelligent  to  devote  its  few  business 
hours  a  day  to  general  repetitions  of 
the  virtues  of  newspapers.  There  are 
about  100  newspaper  representatives 
in  New  York,  another  big  group  in 
Chicago,  and  Heaven  knows  how 


Buggy 
Short  On* 
Whool? 


many  special  visitations  from  newspa¬ 
per  home  offices.  There  aren’t  enough 
minutes  in  the  year  to  hear  the  spe¬ 
cialized  stories  of  each,  as  well  as 
broad  presentations  on  the  daily  news¬ 
paper. 

The  preparatory  job  for  newspapers 
was  done  adequately  20  years  ago, 
when  the  present  national  advertising 
idea  was  young.  The  operations  of 
the  Bureau  of  Advertising  and  of  the 
select  group  of  newspapers  which  be¬ 
lieved  in  taking  their  own  medicine 
benefited  all,  including  the  advertisers 
and  their  agencies.  Their  work  has 
continued,  on  the  whole,  but  it  has  not 
been  appreciably  supported  by  the 
publishing  fraternity.  Newspapers, 
en  masse,  remain  the  least  advertised 
industry  in  America,  selling  their 
product  to  a  group  which  is  peculiarly 
sensitive  to  advertising.  Perhaps  this 
fact  is  the  explanation  of  our  ques¬ 
tion  as  to  why  sensible  convention 
preachments  do  not  jibe  with  prac¬ 
tical  requirements.  The  buggy  is  short 
a  wheel. 

•  •  * 

A  COUPLE  OF  WEEKS  AGO,  we 
mentioned  small  newspapers  and 
asked  for  the  name  of  the  smallest 
weekly  newspaper  in 
Thu  Smallest  the  country.  One  can-  ] 
Wuuklw  didate  has  stepped  j 
^  ,  forth.  He  is  Eugene  ' 

Nuwspapur?  <3.  Fretz,  Jr.,  editor  j 
of  the  Troop  Four-  ' 
teen  Compasser,  founded  March  11, 
1938,  and  published  each  Friday  since  | 
then  in  Knoxville,  Term.  Mr.  Fretz, 
we  recall  from  previous  correspond¬ 
ence,  is  about  14  years  old.  ’That  may 
make  him  the  “youngest  editor,”  to 
add  to  his  existing  claims  to  “smallest 
sheet  size,  smallest  column  size,  small¬ 
est  circulation,  smallest  staff,  smallest 
weekly  in  the  U.  S.  A.”  He  started  his 
career  right  six  months  ago  by  sub¬ 
scribing  to  Editor  &  Publisher. 

The  Compasser  averages  four  pages 
a  week.  One  of  its  33  issues  has  been 
a  six-pager,  one  of  two  pages.  Page 
size  is  8*,^  by  11  inches.  Columns  are 
3*/4  inches  wide  and  9V4  inches  deep. 
The  mimeograph  does  the  job.  Press 
run  is  100  copies,  50  being  given  to 
members  of  the  Boy  Scout  troop,  and 
20  to  30  sent  to  other  interested  read¬ 
ers.  The  rest  go  into  files.  Circula¬ 
tion  revenue  is  derived  from  a  407f 
appropriation  of  the  troop’s  weekly 
dues.  Mr.  Fretz  is  the  one-man  staff 
— there  aren’t  any  others.  He  says  the 
Compasser  doesn’t  print  advertise¬ 
ments,  mostly  because  they’re  too 
much  trouble,  and  people  would 
rather  read  jokes,  anyway. 

It’s  neolithic  journalism,  of  course, 
but  it  is  another  evidence  of  the  in¬ 
herent  need  in  modem  human  rela¬ 
tionships  of  a  permanent  tribal  rec¬ 
ord.  'The  Boy  Scout  troops  are  a 
microcosm  of  what  our  country  ou^t 
to  be,  and  we  believe  from  some  years 
of  intimate  contact  with  them  that 
they  have  a  chance  of  doing  more 
with  our  civilization  than  our  genera¬ 
tion  had  from  a  start  in  a  Scoutless 
age.  The  kids  are  being  taught  prin¬ 
ciples,  the  practical  efliics  of  every 
day  life,  which  is  an  admirable  sup¬ 
plement  to  whatever  religious  training 
they  absorbed  in  their  younger  years. 

Journalism  is  regarded  as  impor¬ 
tant  by  the  Scout  leadership,  bofli  for 
training  boys  in  self-expression  and 
for  broadening  their  contacts  with  so¬ 
ciety.  It  frequently  attracts  the 
brightest  youngsters  in  the  organiza¬ 
tion  and  more  intensive  development 
under  trained  men  might  help  Scout¬ 
ing  solve  its  most  pressing  problem- 
holding  the  interest  of  the  boy  after 
he  passes  his  15th  birthday.  While 
you  might  get  a  new  crop  of  column¬ 
ists  out  of  that  process,  you  might  also 
develop  boys  with  a  bent  for  worka¬ 
day  journalism  —  promising  recruits 
when  their  education  is  completed. 
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WHAT  ARE  THE  FACTS? 

^*Our  concern  with  any  man  it  not  with  what  eloquence  he  teaches,  but  with  what  evidence.^’  AUGUSTINE 


FACTS  AND  HGURES  REGARDING  THE  RAILROADS — 
That  the  present  financial  flifliculties  of  the  railroads  are 
NOT  due  to  an  increasing  burden  of  debt  is  shown  by  the 
fact  that  in  1937  they  owed  only  S439  for  each  thousand 
dollars  invested  in  property  compared  with  $606  per  thou¬ 
sand  in  1910. 

Total  capital  securities,  stock  and  bonds  of  the  railroads 


owned  by  the  public  in  1937  amounted  to  $715  for  each 
thousand  dollars  invested  in  property  compared  with  $987 
per  thousand  in  1910. 

Fixed  charges  in  1937  amounted  only  to  1.5.4  cents  out 
of  each  dollar  of  revenue,  which  was  less  than  in  any  year 
prior  to  1917. 

SOURCE — Association  of  American  Railroads. 


A  Basic  American  Industry 

The  size  of  the  Pennsylvania  Hard 
G)al  (Anthracite)  Industry  is  sel¬ 
dom  considered — still  it  is  a  most  im¬ 
portant  factor  in  American  business. 

The  annual  production  of  Anthra¬ 
cite  is  worth  more  than  all  the  na¬ 
tion’s  production  of  gold,  silver,  lead 
and  aluminum  added  together;  over 
three  times  the  value  of  all  copper; 
two  and  one-half  times  the  value  of 
all  iron  ore;  and  nearly  six  times 
the  value  of  all  zinc. 

Anthracite  employs  more  than 
100,000  people  for  preparation  and 
mining  alone.  To  these  and  to  other 
employees.  Anthracite  pays  annual 
wages  of  more  than  $155,000,000. 

Nearly  1,000,000  railway  cars  are 
required  each  year  to  transport  An¬ 
thracite,  producing  railway  revenue 
of  about  $100,000,000. 

All  the  railway  cars  required  in  a 
year  would  make  a  train  more  than 
eight  thousand  miles  long — more 
than  enough  to  reach  across  the 
United  States  and  back. 

Nine  thousand  retail  coal  dealers, 
with  40,000  employees,  have  $375,- 
000.000  invested  in  plants  and  equip¬ 
ment,  with  total  retail  sales  of  about 
$425,000,000. 

More  than  6,000,000  homes,  hous¬ 
ing  more  than  35,000,000  people,  are 
heated  with  Anthracite.  Consider¬ 
ing  the  millions  invested  in  produc¬ 
ing  and  distributing  equipment — 
more  millions  spent  for  equipment  to 
use  the  fuel — millions  that  go  for 


the  Golden  Gate  Exposition  open¬ 
ing.  “Highways  of  Tomorrow”  will 
keynote  the  ARBA  exhibits.  Editors 
can  obtain  this  material  and  other 
highway  information  without  charge 
by  writing  the  American  Road  Build¬ 
ers’  Association  Features  Service, 
963  National  Press  Building,  Wasli- 
ington,  D.  C.  SOURCE — American 
Road  Builders’  Association. 

Anti-Social  Demand*^ 

Donald  Richberg.  former  NRA  Ad¬ 
ministrator,  in  a  recent  speech  at¬ 
tacking  a  proposed  federal  chain 
store  tax  said,  .  While  chain 

stores  appeal  to  all  economical  buy¬ 
ers,  their  lower  prices  mean  actual¬ 
ly  more  food  and  clothing  and  daily 
necessities  to  millions  of  men,  women 
and  children  whose  family  income 
even  carefully  spent  leaves  them  un¬ 
dernourished,  ill-clad  and  poorly 
housed.  ...  Is  it  not  a  cruel  anti¬ 
social  demand  that  stores  selling 
standard  goods  of  reliable  quality  at 
the  lowest  prices  shall  be  taxed  out 
of  existence  in  order  that  these  strug¬ 
gling  people  shall  be  compelled  to 
pay  higher  prices  and  get  along  with 
less  and  poorer  food  and  clothing 
than  they  can  afford  today?” 
.SOURCE — National  Association  of 
Food  Chains. 

A  Cog  Bettceen  Business 
and  Government 

In  no  .sense  conflicting  with  the 
service  rendered  business  by  news¬ 
papers.  strongly  edited  business  pa¬ 
pers  are  performing  a  plus  function 


today  which  is  aimed  to  interpret 
legislation  and  government  to  busi¬ 
ness  men  and,  in  turn,  to  represent 
the  interests  and  problems  of  the 
particular  business  served  to  govern¬ 
ment.  They  are  leading  the  thinking 
of  their  readers  to  a  thorough  con¬ 
sideration  of  public  interests. 

Business  paper  editors  are  in  a 
position  to  offer  newspaper  wanted 
factual  information  on  trends  or  de¬ 
velopments  in  their  respective  fields, 
that  is  second  to  none  in  authority 
and  completeness.  SOURCES — The 
Associated  Business  Papers,  Inc. 

Executive  Director  of 
Distilled  Spirits 
Institute,  Inc. 

Dr.  Wesley  \.  Sturges,  Lines  Pro¬ 
fessor  of  Law  at  Yale  University,  was 
elected  Executive  Director  of  the  Dis¬ 
tilled  Spirits  Institute.  Inc.,  at  a 
meeting  of  the  Institute’s  Board,  Oc¬ 
tober  11th. 

Dr.  Sturges,  as  teacher  of  law, 
practicing  attorney,  corporate  direc¬ 
tor  and  authority  on  arbitration, 
brings  to  his  new  duties  a  back¬ 
ground  of  experience  which  will  be 
of  tremendous  value  in  guiding  the 
destinies  of  the  distilling  industry 
in  those  important  relationships 
which  go  to  make  up  public  opinion. 

He  will  make  his  headquarters  in 
Washington  where  the  offices  of  the 
Distilled  Spirits  Institute  are  located. 
.SOURCE — Distilled  Spirits  Institute. 
National  Press  Building.  Washing¬ 
ton,  D.  C. 


Public  Eyes  Convention 
Of  Brewers  Foundation 

Public  interest  in  industrial  self¬ 
regulation  and  in  tbe  methods  of 
meeting  problems  of  law  observance 
and  law  enforcement  will  be  focused 
on  the  Second  Annual  Convention  of 
United  Brewers  Industrial  Founda¬ 
tion  at  New  Orleans  on  November  3. 

The  first  convention,  in  Pittsburgh 
last  October,  adopted  the  Brewers 
Code  of  Practice,  which  has  since 
served  as  a  base  for  conforming  codes 
by  wholesalers  and  retailers  in  many 
states.  It  also  adopted  an  advertis¬ 
ing  policy  which  has  been  developed 
in  its  initial  stages  during  the  past 
six  months. 

An  interesting  phase  of  the  com¬ 
ing  convention  is  that  a  united  in¬ 
dustry  front  for  the  more  effective 
alignment  of  brewing  and  the  public 
interest  has  been  effected  following 
support  of  the  Foundation  last  month 
by  the  three  national  brewers’  trade 
associations.  This  was  actively  ex¬ 
pressed  by  additional  memberships 
and  the  addition  of  six  new  directors 
to  the  Foundation  Board.  SOURCE 
— United  Brewers  Industrial  Founda¬ 
tion. 

Wage-Earners*  Budget 

A  study  of  the  cost  of  living  in  59 
representative  cities  of  the  United 
States,  recently  undertaken  by  the 
W.P.A.,  shows  that  the  item  of  food 
constitutes  36  per  cent  of  the  budget 


salaries  and  wages,  freight  and  taxes 
— it  is  obvious  that  Anthracite  is  one 
of  the  largest,  as  well  as  one  of  the 
most  important,  of  America’s  basic 
industries.  SOURCE  —  Anthracite 
Industries,  Inc. 

Germany*s  Super-Highways 

What  part  will  roads  play  in  the 
next  war?  Germany’s  super-high¬ 
way  .system  with  its  peacetime  and 
wartime  significance,  is  discussed  by 
Charles  M.  Upham,  who  has  recently 
returned  from  an  inspection  tour  of 
European  roads,  in  his  most  recent 
"Down  the  Road”  highway  column. 
Other  column  subjects  concern 
"Roads  and  Religion”  and  “Good 
Roads  Reduce  Logging  Costs.”  This 
<‘olumn  is  syndicated  monthly  to  437 
weekly  papers.  Articles  on  the  Ore¬ 
gon  Trail  and  the  Santa  Fe  Trail,  two 
of  .\merica’s  most  historically  impor¬ 
tant  roads,  will  soon  be  released  by 
the  American  Roads  Builders’  Asso¬ 
ciation  Fcatures”5ervice.  Mats,  car¬ 
toons  and  photographs  accompany 
all  material.  Important  news  will 
be  sent  out  dealing  with  the  asso¬ 
ciation’s  36th  annual  Convention  and 
Highway  Exhibit,  to  meet  in  San 
Francisco,  March  7-10,  shortly  after 


Directory  of  Authoritative 
Sources  of  Factuai  Information 


American  Road  Builders’  Assn. 

National  Pma  Bids..  Waablnstoa,  D.  C. 
A  Highway  Preai  Service,  publiclzinr 
need  of  "more,  better  and  safer  roads.” 
An  educational  column,  "Down  tbe 
Road."  A  series  of  articles,  "History 
of  Highways,”  with  mats  and  pboto- 
grapbs.  Also  birhway  facts  and  flitures 
and  a  monthly  publication,  "Road  Build¬ 
ers’  News."  Free  to  editors. 

Anthracite  Industries,  Inc. 

Situ?  Chrysler  Bids.,  New  York  City 
A  non-profit  nrsanization  of  Pennsylvania 
hard  coal  producers,  desisned  to  promote 
the  use  of  anthracite,  throush  research, 
education  and  the  development  of  efficient 
anthracite  bumins  equipment.  Fact-flnd- 
ins  and  statistical  facilities  at  the  service 
of  editors  everywhere. 

Association  of  American  Railroads 
Transportation  Bids..  Waahinston.  D.  C. 
Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  traf¬ 
fic,  finance,  taxation,  valuation.  Library 
.and  reference  material  available  to  all. 

Associated  Business  Papers,  Inc. 

300  Lexington  Ave.,  New  York,  N.  Y. 
This  group  of  165  of  the  nation's  domin¬ 
ant  business  publications  consUtutes  a 
reservoir  of  factual  information  with  re¬ 
gard  to  production,  distribution,  construc¬ 
tion.  transportation. 


Cktpper  &  Brass  Research  Assoc. 

4‘/iO  I..ezington  Avenue,  New  York  City 
EMitors  interested  in  budding,  home  mod¬ 
ernization  and  home  furnishing  are  invited 
to  call  upon  us  for  data  on  the  uses  of 
Copper.  Brase  and  Bronze.  Our  library 
is  most  complete;  the  history  of  copper 
most  interesting;  its  future  usefulness 
is  unlimited. 

Distilled  Spirits  Institute,  Inc. 

National  Press  Bldg.,  Washington,  D.  C. 
Factual  information,  data  and  statistics 
relating  to  the  Distilling  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 

Edison  Electric  Institute 

420  Lexington  Ave.,  New  York,  N.  Y. 
Factual  information,  data  and  statistics 
relating  to  tbe  electrical  industry. 

National  Associationof  Food  Chains 
726  Jackson  Place,  Washington,  D.  C. 
John  A.  Logan,  Executive  Vice-President 

Continuing  studies  in  social  and  economic 
aspects  of  chain  store  distribution.  Fact¬ 
ual  data  and  informative  material. 

United  Brewers  Industrial  Founda¬ 
tion  East  40th  Street,  New  York 

A  non-profit  incorporated  membership  as¬ 
sociation.  organized  by  the  brewing  indus¬ 
try  of  the  United  States  to  interpret  the 
public  interest  to  the  brewers  and  to  in¬ 
terpret  the  industry  to  the  public. 


of  the  typical  manual  worker’s  lam-  ' 
ily.  Next  in  importance  is  rent, 
which  takes  18  per  cent.  Clothing  is 
third,  at  15  per  cent. 

Electricity  comprises  only  one  and 
one-half  per  cent  of  this  typical  fam¬ 
ily’s  expenditure,  or  only  one-quar¬ 
ter  of  that  devoted  to  recreation. 
Last  year  less  money  was  spent  for 
electricity  in  the  home  than  was 
spent  for  admission  to  motion  pic¬ 
ture  theatres  alone.  SOURCE- -Edi¬ 
son  Electric  Institute. 

The  Road  Job  Ahead 

Highway  engineers  and  traffic 
experts  point  out  that  the  biggest 
job  ahead  of  America  today  is  to  pro¬ 
vide  adequate  and  safe  highways. 

The  size  of  the  job  in  money  and 
miles  will  soon  be  determined  by 
trafiBc  counts,  road  use  surveys,  high¬ 
way  inventories  and  economic  stud¬ 
ies  in  nearly  every  step. 

Public  opinion  can  insure  that  the 
facts  disclosed  are  converted  into 
sound  road  construction  programs 
based  on  traffic  needs  and  future 
growth.  SOURCE  —  Portland  Ce¬ 
ment  Association. 
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Perishable!  Yet  some  of  these  shadows 
will  live  always  in  millions  of  minds  and 
hearts. 


And  it  is  worth  noting  that  these  fleeting 
shadows  will  provide  a  livelihood  for 


Unpredictable  shadows)  One  moment  they 
rock  you  with  laughter.  Again,  they  wring 
tears.  They  cleanse  your  heart  with  ten¬ 
der  emotion.  They  stiffen  your  courage, 
they  comfort  your  fears,  they  befriend 
you. 


For  these  picture-shadows  provide  the 
best  entertainment  the  world  has  ever 
known. 


Yet  the  motion  picture  means  for  more 
to  America  than  mere  entertainment. 


These  ore  the  intangible  things  that  the! 
American  motion  picture  means  to  our 
country  and  to  the  world — greater  by  for^ 
than  the  values  measured  in  dollcwj 
invested  or  the  thousands  of  peo] 
employed. 

This  advertisement  is  one  of  a  series  pre-j 
pared  by  The  New  York  Sun  to  crecil*| 
a  broader  understanding  and  appreciatioi 


peF.  ^ 

AMORTH  OF  SHADOWS 


rHE  MOTION  PICTURE  INDUSTRY 
will  expend  $135,000,000  this  year  to 
produce  nothing  but  shadows — 
miraculous  shadows  cast  upon  17,500 
silver  screens  in  every  corner  of  our  land. 
A  "non-essential"  product!  Yet  88,000,000 
people  will  demand  it  every  week.  To  say 
nothing  of  the  added  millions  in  foreign 
lands. 


Shakespeare.  They  command  armies,  they 
cause  the  curtains  of  Time  itself  to  roll 
back,  they  moke  men  dream  dreams. 


tion  picture  has  become  a  world  unify¬ 
ing  force  —  leaping  frontiers,  leveling 
prejudices,  drawing  nations  and  races  to¬ 
gether  in  a  common  meeting  place  be¬ 
yond  the  horizon  of  struggle  and  strife. 


250,000  people  .  .  .  flood  one  city  alone 
with  an  $85,000,000  payroll  .  .  .  and  coll 
upon  276  different  arts,  sciences  and  in¬ 
dustries  to  supply  needed  goods  and 
services. 

Mighty  shadows!  They  send  camera 
crews  to  girdle  the  earth  They  summon 


It  is  a  great  teacher — giving  our  genera¬ 
tion  a  broad  understanding  of  the  world 
and  its  peoples. 

It  is  a  great  cultural  influence — kindling 
new  aspirations  toward  beauty  and 
higher  living  standards. 

And  almost  magically  the  American  mo¬ 


ot  industrial  America's  contribution  to  th< 
advancement  of  our  civilization  and  oui 
social  and  economic  well-being. 
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Before  a  magazine  change  can  be  made  —  on  any  line 
composing  machine  —  the  operator  must  be  sure  that 
all  the  matrices  he  has  been  using  have  been  distribu¬ 
ted.  Otherwise  he  would  soon  have  his  magazines  full 
of  "wrong-fonts." 

The  Intertype  Mat -Traffic  Light  shows  the  operator,  at 
a  glance,  whether  or  not  all  matrices  have  cleared  his 
distributor  bars.  If  the  traffic  light  is  shining,  the  bars 
are  not  clear;  but  the  instant  the  light  goes  out  the 
operator  knows  there  are  no  matrices  in  his  distributor. 

Remember  this:  Magazines  can  be  shifted  in  a  matter 
of  a  few  seconds.  The  important  thing  is  to  know  when 
the  shift  can  be  made.  The  Intertype  Mat-Traffic  Light 
provides  this  information  instantly.  It  eliminates  un¬ 
certainty  and  needless  waiting  —  facilitates  changes 
from  one  type  to  another  —  speeds  up  production. 

Write  for  details  about  this  exclusive  Intertype  feature. 
Intertype  Corporation,  360  Furman  St.,  Brooklyn,  N.  Y. 


Inteitype's  Five-Second  Shift 


On  all  Intertypes,  changes  from  one  magazine  to  an¬ 
other  can  be  made  in  FIVE  SECONDS.  Think  of  it !  More 
than  a  hundred  magazine  changes  a  day  would  require 
less  than  ten  minutes!  And  there  are  no  mechanical 
complications  in  the  Intertype  shifting  mechanism. 


Step  Ahead  and  Stay  Ahead  with 
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CLINE  SYSTEM 
UNIT  TYPE  PRESS  DRIVE 

An  Individual  Motor  Drives  Each  Unit  and  Each  Folder 
in  Any  Combination 
No  Press  Drive  She  ft 
No  Back  Lash 

Perfect  Acceleration 

Perfect  Slow  Down 

Perfect  Automatic  Brake 


CLINE  HIGH  SPEED| 
PASTERS,  REELS  anej 
AUTOMATIC  TENSION 

Used  in  Prominent  Plants 

No  Running  Belts — Plenty  of  Room 

Automatic  Tension  Control,  Adjustable  From  Press 
Room.  Tension  Indicated  on  Dial 

No  Overrun  of  Rolls,  Quick  Stop  from  High  Speed 


CLINE  SYSTEM  UNIT  TYPE  NEWSPAPER  PRESS  DRIVES  AND  TENSIONS 

Originafed,  Pafenfed  and  Perfected  by  Cline 


Tor  over  thirty  years  the  Cline  Electric  Mfg.  Co.  have 
been  furnishing  electrical  equipment,  including  Stand¬ 
ard  Double  Motor  Drives  and  Automatic  Controllers 
'and  accessories  for  newspaper  presses.  For  more  than 
ten  years  they  have  been  furnishing  reels  with  tensions 
arranged  to  make  flying  pasters  at  reduced  speed  of 
the  press,  and  have  therefore  been  in  a  position  to  co¬ 
ordinate  paper  feeding  devices  with  press  control  and 
make  layouts  of  such  coordinated  equipments  to  give 
the  greatest  possible  flexibility  of  press  combinations 
as  well  as  operation.  Cline  engineers  have  therefore 


had  experience  in  a  great  number  of  plants.  This,  to¬ 
gether  with  this  standardized  Cline  equipment,  has 
resulted  in  publishers,  engineers,  architects  and  press 
manufacturers  recognizing  that  the  engineering  work 
of  this  service  is  a  very  important  factor. 

The  coordination  between  the  reels  with  automatic 
tension  and  high  speed  pasters  for  high  speed  presses, 
together  with  the  Cline  Unit  Drive,  gives  flexibility 
of  press  combinations  in  a  most  efficient  manner,  and 
should  interest  any  prospective  purchaser  of  presses. 


CLINE  DOUDLE  MOTOR  DRIVES  FOR  MAGAZINE  AND 
DECKER  TYPE  NEWSPAPER  PRESSES 

The  Cline  System  Is  the  Most  Logical  for  Efficient  Operation  and  Control  of  the  Modern  Newspaper  Plant 

THE  CLINE  SYSTEM  INCLUDES 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 

Stereotype  Motor  Equipment 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  High  Speed  Pasters 

Paper  Roll  Conveyors 

Plate  Conveyors  and  Droppers 

Typesetting  Machine  Drives 


Tell  Us  Your  Problems  —  Our  Engineers  Have  the  Experience  and  Facilities  to  Serve 

Cline  Electric  Mfg.  Co. 

MAIN  OFFICE:  211  W.  WACKER  DRIVE,  CHICAGO,  ILL. 


Western  Office 

CROCKER  FIRST  NAT’L  BK.  BLDG. 
SAN  FRANCISCO,  CALIF. 


Eastern  Office 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


CLINE 


SYSTEM 
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REF.  ST.ACK  5 

Daily  Field  Viewed  As  An  Industry 

Employment  and  Buying  Power  of  Newspapers  Surveyed  in  Detail 
for  First  Time  .  .  .  Their  Annual  Purchases  Total  $250,000,000 


How  big  is  the  daily  newspaper 
industry? 

How  many  workers  turn  out  the 
millions  of  journals  read  every  day 
by  the  American  public? 

How  important  a  factor  are  news¬ 
papers  in  supplying  employment  to 
workers  in  other  industries? 

How  big  is  their  annual  bill  for 
the  wide  variety  of  materials  and 
products  which  they  must  consume, 
day  after  day  and  month  after 
month,  to  serve  their  huge  army  of 
daily  customers? 

• 

WHILE  many  reams  have  been  writ¬ 
ten  about  newsprint  consumption, 
and  its  effects  upon  the  woodlands  of 
the  country,  it  is  a  strange  fact  that 
these  other,  broader  phases  of  the 
newspaper  industry  have  never  been 
studied,  unless  it  has  been  by  the  Cen¬ 
sus  Bureau  of  the  United  States,  and 
then  only  as  a  part  of  the  entire  pub¬ 
lishing  industry. 

So  few  data,  in  fact,  have  ever  been 
available  that  Editor  &  Publisher,  with 
the  co-operation  of  hundreds  of  pub¬ 
lishers  throughout  the  country,  has 
just  attempted  to  bring  together  rea¬ 
sonably  accurate  information  for  the 
guidance  and  use  of  the  industry. 

The  First  Round-Up 
Working  from  a  foundation  of  spe¬ 
cific  facts  supplied  by  195  publishers, 
and  breaking  these  facts  down  into 
Eve  different  size-classes  based  on 
circulation,  it  is  now  possible  to  pre¬ 
sent  a  picture  which  supplies  approx¬ 
imate  answers  to  the  four  leading 
questions  posed  above. 

First  of  all,  there  are  approximately 
149.700  full  time  workers  on  the  pay¬ 
rolls  of  the  daily  newspapers  of  the 
country,  exclusive  of  carrier  boys  and 
delivery  people  working  under  con¬ 
tact  arrangements  which  make  them 
Bie  direct  employes  of  dealers. 

'  Of  this  number,  23,872  are  engaged 
in  editorial  work;  14,736  in  advertis¬ 
ing;  16,046  in  business  offices;  20,007  in 
lireulation;  74,973  in  the  various  me¬ 
chanical  departments.  Of  these  latter, 
veil  over  half,  or  39,335,  work  in  com- 
>osing  rooms. 

It  takes  a  staff  of  25  people  to  han- 
lle  the  details  of  getting  out  the  aver¬ 
se  newspaper  of  less  than  5,000  cir- 
ulation;  38  are  needed  by  the  aver¬ 
se  paper  in  the  5  to  10  thousand  cir- 
ulation  group;  72  by  publishers  whose 
irculations  run  between  10  and  25 
lousand;  175  by  papers  of  25  to  100 
lou^d:  650  by  the  average  pub- 
ication  whose  circulation  is  in  excess 
f  100.000.  Where  two  or  more  news- 
apers  are  printed  by  one  plant,  the 
ombined  circulations  of  the  journals 
ave  been  included  in  arriving  at  these 
esults. 

The  Small  City  Picture 

The  91  great  metropolitan  news- 
*pers  in  the  over- 100,000  group  sup- 
y  about  40%  of  all  the  full  time  em- 
oyment,  but  the  real  importance  of 
>e  contribution  of  the  small-town 
yspaper  to  the  social  and  economic 
tivities  of  their  communities  is 
coven  by  fact  that  35,444  workers 
id  executives  gain  a  livelihood  from 
“lies  whose  circulations  run  under 
1,000. 

In  addition  to  this  great  army  of 
orkers,  directly  employed  at  salaries 


and  wages  which  compare  more  than 
favorably  with  those  in  any  Amer¬ 
ican  industry,  there  is  another  group, 
which  can  be  estimated  at  10,000  peo¬ 
ple,  whose  incomes  are  made  gmssible 
by  the  existence  of  the  newspaper  in¬ 
dustry.  Included  in  this  group  are  the 
employes  and  executives  of  news  and 
feature  services,  advertising  copy 
writers,  agency  executives  and  sales¬ 
men,  engravers,  delivery  contractors 
and  their  drivers  and  many  others. 

A  majority  of  newspaper  workers 
are  protected  by  group  insurance,  and, 
in  many  plants,  sound  pension  plans 
are  also  in  effect  to  protect  staff  mem¬ 
bers  against  the  cares  and  worries  of 
old  age.  Sixty-one  per  cent  of  all 
newspaper  organizations,  supplying 
employment  to  at  least  three-fourths 
of  all  the  workers  in  the  industry. 
Editor  &  Publisher’s  study  indicates, 
are  covered  by  either  or  both  of  these 
types  of  insurance.  And,  despite  the 
heavy  extra  burden  imposed  by  Social 
Security  taxation,  something  like  50 
newspapers  not  covered  in  the  above 
percentages  will  take  out  insurance  of 
one  or  both  kinds  in  1938.  It  may  well 
be  questioned  whether  any  other 
major  American  industry  can  point  to 
as  progressive  a  record  as  this. 

Annual  Furchaiat 

The  annual  purchases  of  the  news¬ 
paper  industry  are  on  a  colossal  scale, 
running  well  over  $250,000,000  every 
year  for  materials  and  supplies  alone, 
and  the  benefit  of  these  expenditures 
are  felt  in  hundreds  of  cities  and 
towns  throughout  the  entire  country — 
in  rural  regions  where  the  cutting  of 
pulpwood  adds  to  the  cash  income  of 
many  farmers;  in  mill-towns  where 
paper  is  manufactured;  in  petroleum 
plants  and  cordage  and  wire  mills;  in 
rubber  and  automobile  centers;  in  a 
wide  variety  of  other  industries  and 
trades  in  every  American  city. 

It  is  interesting  to  speculate — no 
accurate  information  of  course  is  pos¬ 
sible — on  the  number  of  beneficiaries 
of  this  vast  contribution  every  year  to 
American  business  volume.  If,  as 
some  economists  claim,  the  American 
worker  gets,  through  pay  envelopes 
and  salary  checks,  close  to  half  of  the 
sum  total  of  all  annual  sales  in  the 
country — and  if  his  average  wage  is 
computed  at  about  $25  a  week,  then 
there  are  almost  as  many  p>eople  en¬ 
gaged,  indirectly,  on  newspaper  work 
as  there  are  on  newspaper  payrolls 
themselves.  But  even  if  such  a  yard¬ 
stick  as  this  is  inaccurate,  any  method 
of  calculation  must  bring  into  promi¬ 
nence  the  fact  that  this  indirect-em¬ 
ployment  figure  is  a  very  large  and 
vitally  important  one,  and  means  com¬ 
fortable  living  for  thousands  who  lit¬ 
tle  realize  their  dependence,  complete 
or  partial,  upon  the  daily  press. 

T^e  major  part  of  these  two-hun- 
dred-million-dollar-plus  expenditures 
goes,  of  course,  for  newsprint,  for  it 
takes  3,000,000  to  more  than  4,000,000 
tons  of  it  every  year  to  feed  the 
presses  in  the  1,785  daily  newspaper 
plants.  This  year’s  bill  will  be  well 
over  $170,000,000.  As  one  important 
present-day  result  of  this  market, 
there  is  in  process  of  development,  as 
every  newspaper  man  knows,  an  en¬ 
tirely  new  Southern  industry  which 
holds  forth  the  promise  not  only  of 
transforming  vast  sections  of  the  South 
from  barren  wastes  into  profitable 
production,  but  which  also  may,  in 
the  course  of  time,  once  more  make 


the  United  States  entirely  self-sup¬ 
porting  in  respect  to  newsprint  sup¬ 
ply. 

But  newspaper  consumption  of 
pap)er  by  no  means  stops  at  newsprint. 
Eight  hundred  and  fifty  active  job 
shops  are  in  operation  in  the  industry, 
and  these  shops  pay,  in  an  average 
year,  more  than  $4,500,000  for  pajier 
other  than  newsprint.  Much  of  this 
is  for  bonds  and  writing  paiiers;  much 
more  for  book  and  direct  mail  papers 
which  are  required  for  production  of 
circulars,  catalogs,  books,  window  dis¬ 
plays,  broadsides  and  all  the  other 
requirements  of  American  business 
and  Government. 

Other  Paper  Purchases 
The  newspaper  industry’s  own  bill 
for  stationery  and  supplies  runs  about 
$3,133,124  every  year  and  much  the 
largest  part  of  this,  of  course,  repre¬ 
sents  jiaper.  And  to  all  these  items, 
there  is  still  another  that  must  be 
added  to  round  out  the  picture  of 
newspaper  paper-consumption — a  fig¬ 
ure  of  about  $409,000  to  cover  the  cost 
of  the  kraft  and  other  wrapping  papers 
used  in  newspaper  mailing  rooms. 

Here  is  a  combined  incidental  piaper 
market  that  can  be  expressed  in  fig¬ 
ures  as  high  as  $8,000,000  per  annum, 
the  benefits  of  which  go  to  the  work¬ 
ers  and  owners  of  every  paper  mill  in 
the  country  and  accrue  also  to  paper 
merchants  and  distributors  in  every 
trade  center. 

The  newspaper  industry  is  beset,  not 
only  by  all  the  hazards  that  are  en¬ 
countered  in  the  conduct  of  any  other 
business  enterprise,  but  by  many  spe¬ 
cialized  risks  which  compel  it  to  be 
one  of  the  largest  and  most  important 
customers  of  insurance  companies. 
Even  disregarding  all  outlays  for 
group  and  pension  insurance,  there  are 
premium  payments  every  year  to  fire 
and  casualty  insurance  companies  of 
more  than  $4,500,000.  Even  the  small¬ 
est  newspapers  require  extensive  in¬ 
surance  coverage.  The  average  out¬ 
lay  on  the  part  of  a  publisher  whose 
circulation  is  less  than  5,000  amount 
to  $611  per  annum,  while  the  largest 
metropolitan  dailies  have  annual  in¬ 
surance  bills  that  run  all  the  way  from 
$5,000  up  to  $75,000  and  average  about 
$25,000  per  plant. 

Accident  PalicUs 

There  are  few  types  of  insurance 
not  required  by  newspapers,  and  while 
the  industry  as  a  whole  recognizes  the 
necessity  for  ample  coverage.  Editor 
&  Publisher’s  survey  indicates  that 
there  are  a  surprising  number  which 
do  not  carry  “contingent  liability’’  on 
agents  and  representatives,  while  the 
use  of  credit  insurance  as  protection 
against  bad  bills  has  evidently  pene¬ 
trated  less  deeply  than  in  other  in¬ 
dustries. 

Newspapers  are  also  a  very  impor¬ 
tant  factor — probably  the  dominant 
factor — in  the  sale  of  accident  insur¬ 
ance.  One  newspaper  sold  almost  400,- 
000  accident  insurance  policies  in  a 
single  year;  another  in  the  same  city 
almost  half  as  many.  There  are  many 
newspapers — more  in  the  Middle  West 
and  Far  West  than  along  the  Atlantic 
Seaboard,  which  have  aggressively 
pushed  the  sale  of  this  type  of  insur¬ 
ance,  and  it  is  probable  that  four  or 
even  five  million  insurance  policies 
are  written  each  year  as  premiums. 

As  a  result  of  these  campaigns  on 
the  part  of  publications  with  com¬ 
bined  daily  circulations  totalling  many 


millions,  the  value  and  imp>ortance  of 
insurance  is  being  brought  home  to 
many  thousands  of  people  who  are 
outside  the  ready  reach  of  regular  in¬ 
surance  agents  and  who  gain  thmr 
first  knowledge  of  ks  benefits  from 
this  source. 

Not  only  do  most  newspapers  own 
their  own  buildings,  but  they  take 
exceptionally  good  care  of  them,  as 
is  evidenced  by  their  annual  expen¬ 
ditures  of  about  $5,688,357  for  main¬ 
tenance  purposes  on  the  1,229  plants 
and  579  paper  warehouses  which  they 
own  and  utilize.  Air-conditioning  has 
made  important  strides  in  the  news¬ 
paper  field,  with  approximately  290 
plants  fully  or  partially  air-condi¬ 
tioned.  Even  in  a  relatively  poor  year 
like  1938,  there  will  be  something  like 
80  major  improvements  made  in  plants 
and  structures,  the  cost  of  which  can¬ 
not  be  estimated.  The  newspaper 
business,  in  this  phase  of  its  far-flung 
activities,  is  a  valuable  customer  of 
manufacturers  and  distributors  of 
paint,  glass,  roofing  materials,  floor¬ 
ing  and  other  products  and  supplies. 

OfRca  Eqaipmaiit 

In  order  to  insure  the  expeditious 
and  accurate  handling  of  their  busi¬ 
ness  affairs,  newspapers  have  had  to 
make  a  $15,000,000  investment  in  office 
equipment,  and  to  spend,  each  year, 
between  a  half  million  and  a  million 
for  replacements  and  additions  that 
speed  up  efficiency.  There  are  in 
daily  use  in  newspaper  offices  more 
than  25,000  typewriters,  and  the  life 
of  the  average  machine  is  only  about 
four  years,  so  strenuous  are  the  de¬ 
mands  made  upon  it  There  are  also 
5,271  adding  machines;  947 ,  billing 
machines;  1,900  check  protectors;  1,211 
calculators;  427  dictating  machines; 
and  1,139  duplicators.  The  filing  needs 
of  the  industry  are  tremendous,  with 
46,849  four-drawer  letter  files  and 
23,424  card  files  in  daily  use.  Forty 
per  cent  of  newspaper  plants  are 
equipped  with  inter  -  departmental 
communications  systems. 

There  are  more  than  15,000  compos¬ 
ing  machines  in  use  in  the  daily  news¬ 
paper  field,  and  the  number  of  elec¬ 
tric  motors  in  this  department  alone  is 
about  29.229.  8,105  fans  are  required 
to  keep  composing  room  air  in  circu¬ 
lation;  the  industry’s  annual  bill  for 
metal  and  metal  flux  is  $1,323,251, 
while  it  requires  a  per  annum  outlay 
of  close  to  $1,750,000  to  keep  the  equip¬ 
ment  in  smooth  working  order.  ’The 
investment  in  other  machines  and  sup¬ 
plies — proving  presses,  mif«ing  ma¬ 
chines,  galleys,  trucks,  storage  and 
makeup  tables,  saws,  planers  and  a 
long  list  of  other  items  is  tremendous. 
The  number  of  hand  trucks,  for  in¬ 
stance,  is  close  to  25,000. 

Press  room  equipment  has  been  re¬ 
ported  upon  from  year  to  year  in  the 
pages  of  Editor  &  Publisher  and  fa¬ 
miliar  facts  need  not  be  repeated  in 
this  summary,  but  our  current  study 
did  bring  to  light  new  and  interesting 
information  abi'ut  the  sums  spent  by 
newspapers  every  year  for  supplies  and 
parts  required  in  this  department. 
First  and  foremost  on  the  list,  of 
course,  comes  the  heavy  expiense  for 
printing  ink.  Consumption  of  this 
product  in  the  daily  newsi>ap>er  field 
runs  close  to  100,000,000  pxiunds  every 
year  and  costs  the  industry,  in  round 
figures,  $5,000,000.  Next  on  the  list  of 
essential  and  constantly  recurring 
(Continued  on  page  XXXIII) 
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Dfotur. . 
Doth&n . . . 
EufauU.. 
Florence. 
Gadsden. . 
Huntsville 
Mobile.. . . 


Mont^omer)' 


.  News . 

.  Herald-Democrat . 

.Lot  Cabin  Democrat . 

.Oitisen . 

.News-Times . 

.Timee-Ecbo . 

.  Northwest  Arkansas  Times 
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ALABAMA 


.Anniston  ... 
Birmingham 


COLUMN  DATA 


Opelika . 

Selma . 

Sheffield  A  Tuscumbia . 

Talladega . 

Troy . 

Tuscaloosa  . 


.Star .  8 

.  News  &  Age-Herald .  8 

Post .  8 

.  Daily .  8 

.  Eagle .  8 

•  Tribune .  8 

.Times .  8 

.Times .  8 

.Times . 8 

.Press  A  Register .  8 

Times .  8 

.Advertiser .  8 

Journal .  8 

..News .  ^ 

,  .Times  Journal .  8 

.  .Tri-Cities  Daily. . .  8 

..Home .  7 

..Messenger .  8 

.News .  8 


S  Paper, 

Be*  Oimenaions. 

a  =  ■  Rollt  or  Sheets, 
A-fi  Inches 


Annua 
Consul 
EM.,  7 

Annua 
Consu 
EM.,  1 

II 

Typot 

Preni 

i'SZ 

Matrii 

Utod 

><3 

1-0 

tso 

34.  t7 

6.000 

D 

Tub 

5L.  1  M 

Dry 

A 

9,200 

68.  5t,  34 

322.000 

3G 

SIDe.Qu 

27  L.  2  M.  2  Lu.  1  El 

Dry 

A-D 

2.800 

34.  t7 

1 10,000 

2G 

6d 

1  L.  It  I,  2  Lu,  2  El 

Dry 

A 

200 

34].  17] 

5.400 

D 

Tub 

4  L.  1  Lu 

Dry 

A 

li  I*  s  i  1| 

ic  8^  II  ^8 

IS  as  Ie  11 


G.  Qu _  Yes  Y’es  . .  Att  C  H 

.  No  Yes  3  Dk  2C 

.  Yes  Yes  1  Att  . 

.  Yes  ....  1  Dk  GE 


2.400 

68.  61.  34.  3t 

37,000  H.G 

4d 

14  L.  2  Lu 

603.180 

34 

9,100  D 

Tub 

5  L.  1  Lu.  1  El 

1.500 

68. 51.  34 

60,000  G 

3  Units 

11  L,  1 1.  2  M 

70,  52],  35 

.  G 

Com 

2L 

.  8 

R 

5  L.  1  Lu.  1  El 

18 

35x4i 

400  C 

Fb 

2L 

34J.  17] 

.  D 

R 

4  L,  1 1.  1  Lu 

Yes  Yes  1  Att  . 

Yes  Yes  3  Dk  2Cff 

No  Yes  3  Att  . 

No  Yes  2  Att  C 


ARIZONA 


..  8 

12 

294 

t.3.S 

70,  52],  3.5 

3,500 

1  D 

4  L.  1  Lu,  1  El 

Dry  A 

No  ... 

..  8 

12 

294 

17 

52i  35 

400 

1  D 

4  L,  1  Lu.  1  El 

Dry  A 

.  No 

No  ... 

_ Dispatch . 

..  8 

12 

294 

60 

70.521 

1,600 

D.L 

Fb 

4L 

.  A 

.  No 

No  ... 

.  W.Kl 

...Herald . 

..  8 

12 

294 

70.  524.  35 

D.B 

Cyl 

2L 

Dry  A 

. Republic  and  Gasette . 

..  8 

12 

300 

.3.000 

67,  50i.  33  i 

120,675 

S 

Ojt.  Ut 

11L.5I.  2M 

Dry  A 

_  No 

No  . .  . 

.  C  W 

_ Courier  A  Courier-Journal _ 

..  8 

121 

20(H 

B.  D 

Op.  Fb 

6  L.  1  El 

.  A 

....  No 

No  . .  . 

.  K1,GE 

..  8 

12 

294 

32, 17 

D 

Tub 

7  L.  1  M 

Dry  A 

..  8 

12 

294 

34,  17 

D 

Tub 

5  L,  1 1. 1  Lu,  1  El 

Dry  A-D  . . 

.  No 

Yuma  . 

. Sun . 

..  8 

12 

387 

45 

70.  521.  35 

1.500 

D,  W 

Fb,  Cyl 

IL.  21 

Dry  . 

.  No 

No  ... 

ARKANSAS 


Arkadriphia. 
Betesvine. . . 
BlythevSe . . 

Camden . 

Clarkiville... 

Conway . 

DeQueen.... 
El  Dorado... 
Eureka  Snrin 
FaysUeville. 
Forrest  City. 
Fort  Smith 


.SiftiniE  Herald .  8 

.Guard .  7 

•Omier  News .  8 


8  31x44 

56  70.  52],  35 


.Tunes  Record  A  Southwest  .Amer¬ 
ican . 


8 

6 

12 

13 

287 

273 

35,  171 

7 

13 

287 

15 

70,  521,  35 

7 

12 

280 

20 

31x44 

8 

12 

308 

255 

341,  17] 

6 

13 

280 

8 

12 

287 

78 

70.  521,  35.  171 

7 

13 

284 

311x44 

8 

12 

280 

975 

341.  17] 

750 

B 

..  2L 

1.600 

G 

Com 

3L 

D 

Fb 

3  L.  1  Lu.  1  El 

200 

D 

..  3L 

20i) 

P 

2R 

2L 

5,650 

H 

Cyl 

5  L.  1  M 

2,700 

D 

Fb 

4L 

B 

Fb 

2  L 

31.250 

2G 

SI 

11  L,  1  M 

Yes  Yes  3  . 


EXPLANATION  OF  KEY  LETTERS  IN  MECHANICAL  TABLES  ON  FOLLOWING  PAGES 


A. T.F. — American  Type  Founders 

B.  — Babcock 

B. S. — Ba  gley-Se  well 
Bui. — Bullock 

C.  — Cottrell 

Cam. — Campbell  Drum 
Cb. — Claybonm 
C.l).  -Cox-DupIe\ 


A.B, — Bar 
Ac. — A<ne 
Att. — Attachment 
Com. — Comet 
Cyl. — Cylinder 
D. — Drum 
De. — Decuple 
Dk. — Deck 

D.O. — Double  Octuple 


Ell. — EUrod  Caster 
I. — Intertype 

L. — Mergenthaler  Linotype 


A.C. — Allis-Chalmers 
C. — Cline 

CJI. — Cutler-Hammer 
C.W. — Cline-Westinghousc 
Cy. — Century 

Dd. — Duplex  Direct  Drive 
Dsm.  -Duplex  Slow  Motion 


Cen. — Century 
Cin. —Cincinnati 
Cr. — Cranston 
Ct. — Cox-o-Type 
D. — Duplex 

G.  — Goss 

H. — Hoe 

H.H. — Huber-Hodgmaii 


PRINTING  PRESSES 

Howe — Howe 
H.P. — Hoe-Paiicoast 

K.  — Campbell  2-rev. 
Kid.— Kidder 

L.  — Lee 

M.  — Miehle 

O. S. — Ostrander-Seymour 

P.  — Potter 


PRINTING  PRESS  TYPES 


D.S. — Double  Sextuple 

D.Sup. — Double  Supplement 

4d. — Four  Deck 

Fb. — Flatbed 

Fnt. — Fountain 

H.D, — Heavy  Duty 

H.S. — High  Speed 

Jr. — ^Junior 

Met. — Metropolitan 

Mu.— Multi-unit 


Oct. — Octuple 
Op. — Optimus 
Pn. — Pony 
Qu. — Quadruple 
Qui. — Quintuple 

R.  — Rotary 

2R. — Two-revolution 

S.  — Standard 
S.D.— Super-Duty 
Sex.  -Sextuple 


COMPOSING  ROOM  EQUIPMENT 

L2 — Mergenthaler  Slub  Caster  Ln. — Lanston 

Lg. — Linograph  Lu. — Ludlow  Typograph 

E.—  Edw  ards  M. — Monotype 

PRESS  DRIVE  AND  CONTROL  EQUIPMENT 

E.  — Edwards  K. — Kohler 

Em.— Emerson  Kl.— Kimble 

F. M. — Fairbanks-Morse  L.B.— Link  Belt 

G.  — Goss  M. — Monitor 

G. E. — General  Electric  N.W. — Northwestern 

H. -  -Hoe  P. — Phoenix 

I- — Jenney  R. — Reliance 


Pr. — Premier 
S. — Scott 

S.B. — Seymour-Bauer 
Stz. — Stonemetz 
Sw.^ — Swink 
Tp. — Thompson 
W. — Whitlock 
Wd. — Wood 
Wb.— Webendorfer  . 


Sim.-  -Simplex 
S.K. — Speed  King 
SI. — Straightline 
S.P. — Super-Product  i  on 
S.R. — Semi-Rotary 
S.S  — Superspeed 
Tub, — Tubular 
Ut. — Unit-type 
W. — Webb 
Utb.— U  n  it  ubular 


M2  -Monotype  Material-Making 
Machine 

Th — Thompson  Type-Caster 


Rd. — Richmond 
R.M. — Robbins  &  Myers 
Sm. — Simplex 
Sp.  -Sprague  (G,  E.) 

W.-  -Westinghouse 
W.E.  -Western  Electric 
Wg. — Wagner 


for  OCTOBER  2  9.  1938 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

ARKANSAS — (Continued ) 


COLUMN  DATA 


Birriaon . Times .  8 

Umh . Kast  Arkansas  Rcrord .  8 

World .  8 

Safe . Star .  8 

Bit  Spings . New  Era  t  Sentinel-Record .  8 

Joaaboro . Sun .  8 

Tnbune .  8 

Ijttle  Rock . Arkansas  Democrat .  8 

Arkansas  Gaiette .  8 

Bignolia . Banner-News .  6 

yilrem . Record .  6 

ilens . Star .  8 

Swport . Independent .  7 

Pmipuld . Press .  8 

PiaeBluff . Commercial .  8 

Graphic .  8 

Prwcott . News .  6 

Boiers . News .  8 

gisKltviUe . Courier-Democrat .  8 

Softy . Citisen .  7 

SikaiD  Springs . Herald-Democrat .  5 

Stuttgart . Leader  and  Arkansawy er .  8 

Tearkana . Gaiette  A  News .  8 

Wjsne .  Star-Progress .  7 


12  304i 

12  280 


12  280 
13  280 


Paper, 
Dimensions, 
Rolls  or  Sheets, 
Inches 


35 

70,  52i,  35, 17i 
70,  52}.  35 
70.  52).  35,  17) 
34),  17} 

70,  52),  35 
70,  52),  35.  17) 
67,  50},  33).  17 
70}.  53>.fL  35}. 

17“.4 

30x44 

35  x  48-62 . 

31x44 
70.  52},  35 
36,  18} 

34 

30)x44 
70.  52).  35 
70.  52),  35,  17) 
31x44 
24  X  36^5 
70,  52),  35 
34 

22  X  32 


fri  1 1 
lli  ll 

400  D 

2.500  G 
6,000  D,  B 
2,000  D 

.  H 

.  D 

2,000  D 
90,000  G 

124,000  2G 
500  B 

400  . 

100  B 

1.500  B 
1,200  D 

.  D 

3,000  . 

150  B 
700  G 

.  D 

.  B.L 

.  B 

1,000  D 


ik 

2L 

2  L,  1  Lu 

3L 

2L 

6  L,  1  El 

3L 

3L 

11  L.  1 1,  2  M 


Sex,  W  16  L,  2  M 

.  IL 

.  2L 

.  2L 

.  2L 

Fb  4L 

Tub  6  L,  1  Lu 

.  5  L.  1  M 

.  1  L 

Com,  Fb  2  L 


8 

S  ° 

I  ■sf 

-■R  St 

jS  £3 

£3  HO 


■f  2®  "‘t 

|S  dl  8S 

SE  Z<  O  E 


..  Yes 

..  Yes 

No 

..  Yea 

No 

..  No 

..  No 

No 

..  Yes 

..  Yes 

No 

Yra 

..  No 

No 

..  No 

No 

..  No 

No 

..  No 

No 

..  No 

..  Yes 

..  No 

No’ 

..  No 

No 

!!  No' 

No‘ 

..  No 

. .  No 

..  Yes 

CALIFORNIA 


iluneda . 

Alhambra . 

Anaheim . Bulletin 

Antioch . 

Arcidia . Tnlmne 

Bikerefield . Californ 

Berkeley . Gaiette 

Brislcy . News.. 

Burhank . Review. 

Burlingame . Advanci 

Cileiieo . Chronic 

Chico . Enterpr 


B  Centro . Imperial  Valley  Press  A  Post .  8 

Escondido . Timea-Advocate .  7 

Eureka . Humboldt  Standard .  8 

Humboldt  Times .  8 

Fresno . Bee .  8 

Fullerton . News  Tribune .  8 

Gilroy . Dispatch .  8 

Glendale . News-Press .  8 


Gridlcy . Globe . 

Hanford . Journal  A  Sentinel. 

Hayward . Review . 

Hollister . Free  Lance . 

Hollywood . Citiien-News . 


Inglmood . Nears . 

Lodi . News-Sentinel . 

Times . 

Long  Beach . Press-Telegram  A  Sun . 

Los  Angeles . Examiner . 


Times .  8 

Madera . Tribune .  8 

Mirtinei . Contra  Costa  Gaiette .  8 

Msrynille . Appeal-Democrat .  8 

Merced . Sun-Star .  8 

Modesto . Bee .  8 

Monrovia . News-Poet .  8 


Wdand . Post-Enquirer . 


^enn^c . Blade-Tribune _ 

wario . Report . 

ftange . News . 

^ville . . .  Mercury-Register.. 

„  ,  Press . 

ndo  Alto . Times . 

^sadena . Poet  A  SUr  News . 

™*luma . Argus-Courier . 

Rttsburg . Independent . 

Post-Dispatch . 

claeerville . Republican . 

jonona . Progress-Bulletin . . 


Red  Bull . News . . 

Redding . independent  . . 

Searchlight  and  < 

Redlands . Facta . 

5*^008.1 . So.  Bay  Breeie. 

wwood  City . Tribune . 

Ri'hmond . Independent  .. 


.  . Indei-Journal  A  Post. 

B^nardino . Sun  A  Telegram . 

.'-an  Diego . . 


Tribune  A  Union .  8 


8 

12 

294 

8 

12 

308 

8 

12 

294 

7 

13 

294 

7 

12 

280 

8 

12 

287 

8 

12 

280 

8 

12 

287 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

287 

8 

12 

294 

8 

12 

280 

8 

12 

280 

8 

12 

287 

6 

12 

252 

8 

12 

297 

8 

12 

280 

8 

12 

280 

8 

12 

280 

8 

12 

287 

8 

12 

298 

8 

12 

280 

8 

12 

291 

8 

12 

294 

8 

12 

294 

8 

12 

280 

8 

12 

294 

8 

12 

280 

8 

12 

294 

7 

13 

280 

8 

12 

293 

8 

12 

280 

8 

12 

280 

8 

12 

294 

8 

12 

294 

8 

12 

283 

8 

12 

280 

8 

12 

280 

6 

13 

273 

8 

12 

300 

,  7 

13 

280 

8 

12 

287 

8 

12 

280 

8 

12 

280 

8 

12 

294 

8 

12 

294 

8 

12 

280 

8 

12 

294 

8 

12 

294 

8 

12 

294 

8 

12 

298 

8 

12 

280 

8 

12 

294 

8 

•  12 

280 

8 

12 

315 

7 

13 

280 

8 

12 

294 

8 

12 

294 

1,200 

34,  17 

45,000 

D 

Tub 

2  L,  3  I,  1  Lu 

Dry 

A  . 

..  No 

No 

4  Dk 

8 

12 

294 

360 

68.  51.  34,  17 

10,700 

H 

Sex 

6  L,  1 1,  1  Lu,  1  El 

Dry 

A  . 

..  No 

3GE 

8 

12 

294 

84 

34.  17 

2,200 

D 

Tub 

3  L,  1 1.  1  El 

Dry 

A  . 

..  No 

Yes 

1  Att 

GE 

7 

12 

280 

64}.  48},  32} 

G 

Com 

2L 

Dry 

A  . 

..  Yes 

8 

12 

287 

8 

12 

299 

670 

68,  51,  34 

27,360 

3G 

.  11  L 

Dry 

A  . 

..  Yes 

No 

C 

8 

12 

294 

1.600 

68,60,51,34,17 

10,000 

G 

.  8L,4I,  lM,2Lu,lEI 

Dry 

A-D  G 

No 

Yes 

3  BothC 

8 

12 

294 

70,  52),  35 

D 

Fb 

3  L 

A  . 

..  No 

8 

12 

294 

112 

70,  52),  35 

4,560 

D 

.  4  I,  1  Lu 

Dry 

A  . 

..  No 

No 

8 

12 

294 

166 

70,  52),  35 

5,120 

D 

Fb 

4  L 

Dry 

A  . 

..  No 

No 

W 

8 

12 

280 

6 

70,  52),  35 

525 

D 

.  2L 

Dry 

A  . 

No 

8 

12 

287 

so 

70.  52).  35,  17) 

3,200 

CD 

Fb 

4  L,  1  Lu 

A  . 

..  No 

No 

8 

12 

280 

72.  54.  36 

D 

Fb 

31 

A  . 

..  No 

No 

7 

12 

280 

7 

13 

294 

26 

70,  52).  35 

625 

1 D,  1 C 

.  2L 

Dry 

A  . 

..  No 

8 

12 

308 

8 

12 

287 

23 

52).  35 

890 

G.C 

Com 

11 

A  . 

..  No 

No 

6 

13 

280 

7 

.30  X  44 

IM 

B 

Op 

1  L.  ly 

A  . 

No 

8 

12 

294 

125 

70,  52),  35,  17). 

17 

5,000 

D 

Fb 

4L 

Dry 

A  . 

...  No 

No 

.  70.  52),  35 

.  24  X  36 

210  34) 

240  70,  52).  35 
3,000  66).  491.  33} 
90  34.  17 

.  36  X  48 

750  34, 17 
63  70 

.  33} X  45 

45  70,  52),  35 


30  52) 

3,640  67, 50}.  33).  16] 


70,  52),  35 

4,000  68,62),  51,34 

.  68,  51,  34 

.  68,  51.  34 


Cin 

CyLFT>“ 

1  L,  11 

5,600 

H 

Cyl 

4L 

7,000 

D 

3L.  21 

120,000 

S 

Mu.  D  S 

11  L.4  I.  2Lu.  1  El 

2,000 

D 

Tub 

4  L 

C 

2L 

26,344 

2  D 

Tub 

12  L,  1  Lu.  1  El 

2,000 

D 

Fb 

3L 

B 

1  L 

D.C 

W  Cyl 

3  L.  1  Lu 

1,000 

D 

Fb 

2L 

1M,000 

G 

6  Units 

7  L.  12  I.  1  M.  2  Lu. 

No  No  . 

Yes  Yes  1  . 

No  _  1  Att  . 

Yes  Yes  4  Dk  C  H 

No  No  1  . 

No  . 

Yes  Yes  4  Dk  C 

No  No  . 


.  1  D.  1  H  Oct 

.  H  2d 

.  D  . 

.  D  . 

140,000  2  G  Oct.  D  S 


1  El 

6  I,  1  Lu.  1  El 
2  L,  1  I,  1  Lu 
4  L, 1  Lu 
2  I,  1  Lu 
1  L,  20  I.  3  Lu 


Yes  No  3  Dk  2CW 

No  Yes  2  ...  C 

No  No  .  W 

Yes  . 

No  No  .  GE 

No  Yes  3  ...  C 


9,200  77.  57},  38),  19} 

34,339  66).  491, 33} 

.  70.  52),  35 

.  70.52),  35 

180  42),  21} 

.  70.  52),  35 

"  "oi  70,  52).  35,  17) 
ISO  34).  17) 

.  70.  52),  35 

.  70,  52),  35 

.  68.  51,  34 

.  68,  61.  51,  34 

20  70,  52).  35 
150  34. 17 

.  70.  52),  35 

40  35,  17) 

.  70,  52).  35 

30  70,  52),  35 
158  34,  17 
2,500  68,51,34 
.  70,  52).  35 


910,000  H 

.  G,  L 

.  G 

6,000  P 

.  D 

D 

2,185  G 
4,800  D 

.  D 

.  D 


Sex,  Oct  1  L.  12  I,  1  M.  3  Lu, 
1  El 

24  Units  24  L.  14  I,  5  M 
Com,  Cyl  2  L,  1  Lu 

Com  4  L 

.  4  L,  1  I 

.  2  L,  2  I.  1  Lu,  1  El 

Tub  8  L,  1  Lu,  1  El 


Com,  Fb  4  L 


3  L,  1  I,  1  El 
3  L,  1  Lu.  1  El 
3  L.  1  Lu,  1  El 


.  3H 

1,000  D,  B 

.  D 

.  G 

2,100  D 

.  G 

750  G 
5,290  D 
50,000  G 
.  D 


. . . .  70.  52),  35 
...  30  X  44 
350  34}.  17) 

. . . .  70.  52).  35 
. . . .  22  X  36 
15  22  x  35,35  x  44 


.  70  52),  35 

84  70.  52),  35 
90  70.  52),  35 
210  70,  52).  35 

‘  mo  34!'i‘7)‘ . 

3,978  66).  49],  33} 

.  34,  30),  17,  15} 

180  34 

1,000  68,51,34 
1,160  68,51,34 

.  67),  50).  33}, 

30).  16} 

5,1.36  67).  61.  Ml.  33], 
30) 


.  D 

.  C 

9,000  D 

.  G 

.  D 

500  Cin 


28  L,  2  Lu.  2  M2 
2L 

4  L,  1  M 
3  L 

3  L.  1  M 

2L 

2L 

1  L,  3  I,  1  Lu 
19  L,  5  I,  2  Lu,  1  .M2 
5L 

IL.  21 
1L,2I 
1  L 

8  L,  2  Lu 

3L 

2L 

IL.  II 


Dry 

A-D 

Yes 

Yes 

3 

Dry 

A-D 

S,  12  Units 

No 

No 

3 

C 

Dry 

A 

No 

A 

No 

No 

Wet 

A 

Yes 

Dry 

D 

Yes 

No 

Dry 

A 

A 

No 

i 

Att 

A 

Yes 

2 

A 

No 

1C 

Both 

A 

Yes 

No 

C 

Dry 

A-D 

HP 

Yes 

Dk 

GE 

A 

No 

Dry 

A 

No 

Yes 

1 

Both 

A 

A 

Yes 

D 

No 

No 

Yes  Yes 
No  .... 


No  No 
Yes  Yes 


2.640 

2.8M 

6,600 

D 

G 

D 

Com,  Fb 

3L 

4L 

5  L,  1  Lu.  1  El 

Dry 

A 

A 

A 

.  No 

.  No 

.  No 

No‘ 

No' 

.  GE.K1 
.  C 

10,000 

D 

Tub 

6  L,  1  Lu 

Dry 

A 

.  Yes 

108,276 

S 

D8 

8  L,  9  I,  2  Lu,  2  El 

Dry 

A 

.  Yes 

Yes 

3  Att  2W 

G 

4dSI 

2  I.  2  Lu,  1  El,  9  L 

Dry 

A 

.  No 

Yes 

3  Dk  . 

6,000 

D 

Tub 

5L 

Dry 

A 

.  Yes 

,.  C 

4,300 

H 

2  Units 

9  I,  1  M2,  2  Lu 

Dry 

A 

.  Yes 

Yes 

1  .. 

.  CH 

43,000 

G 

5  Units 

12  L.  1  .M2,  1  Lu 

Dry 

A 

.  No 

Yes 

2  .. 

.  C 

2H 

Oct,  Sex 

16  L,  3  Lu,  1  El,  1  M2  Dry 

A 

.  Yes 

Yes 

3  .. 

..  3GE 

75 

3H 

Oct,  DS 

13  L.  6  I,  2  Lu.'l  .M2. 

1  El 

Dry 

A 

H,  Oct  Yes 

Yes 

4  . 

..  3GE 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

CALIFORNIA— (Continued) 


COLUMN  DATA 


CITY 

NEWSPAPER 

g 

S 

8 

e 

s 

oJ 

u 

£ 

£ 

6 

z 

i 

« 

O 

San  Franuisi'o 

Call-Bulletin.  . 

8 

12 

280 

Chronicle . 

8 

12 

296 

Examiner  . 

.  8 

12 

2S0 

(t  K  controller  aith  W  motor.  4-motor  drive 

-,2  V 

4-mutor 

News .  . 

8 

12 

315 

all  Street  Journal  . 

6 

13 

296 

San  Joee . . . 

.  Mercury-  Herald . 

.  8 

12 

280 

News . 

8 

12 

294 

San  Luis  Obispo. 

. Telegram-Tribune  ..  .  .  . 

8 

12 

287 

San  Mateo . 

Times  and  News  Leader . 

8 

12 

280 

San  Pedro  . 

News-Pilot...,  . 

.  8 

12 

280 

San  iUfaei . 

Independent 

.  8 

12 

287 

Santa  Ana  . 

Journal . 

.  8 

12 

294 

Register  .  . 

.  8 

12 

294 

Santa  Barbara 

News-Press  . 

.  8 

12 

305 

Santa  Crus . . 

News .  ... 

8 

12 

287 

Sentinel .  . 

.  8 

12 

280 

Santa  Maria 

Times . 

.  8 

12 

280 

Santa  Monica . . . 

Outlook . 

8 

12 

294 

Santa  Paula . 

Chronicle . 

.  8 

12 

280 

San,a  Rosa 

Press-Democrat  &  Republican. . 

.  8 

12 

290 

Stockton . 

Independent . . 

.  8 

12 

301 

Record . 

.  8 

12 

280 

12 

276 

Taft . 

8 

12 

287 

Tulare . 

8 

12 

264 

Turlock . 

.  8 

12 

280 

Ukiah . 

Redwood  Journal . 

.  8 

12 

287 

Vallejo . 

Times  Herald  A  Chronicle . 

.  8 

12 

294 

News. . . . 

.  8 

12 

294 

\  entura  . 

Star-Free  Press . 

.  8 

12 

280 

Visalia 

Timn-Delta . 

.  8 

12 

294 

Watsonville  . 

. Register-Pajaronian . 

.  8 

12 

287 

Suu . 

.  8 

12 

280 

Whittier . 

News . 

.  8 

12 

280 

^  illows ..... 

.Journal . 

.  8 

12 

280 

Wilmington 

Journal . 

.  8 

12 

280 

Press . 

.  8 

12 

280 

W  oodland 

. Democrat . . 

.  8 

12 

294 

;  n  Paper. 

S  eS  Dimensions, 

a  s  n  Rolls  or  Sheets, 
“■go  Inches 

a  it- 

iSs 

<OlS 

.  68.  51,  34 

14,000  68,51,34,62, 
46J 

.  68,  51,  34,  62J, 

46I.31i 

drives;  1  M  eontroller,  G.  E. 

.  68,34,51 

.  72,  521,  36 

1,500  68,  51,  34.  17 

.  34.  17 

120  . 

210  34,  17 
267  68,  51,  34 
100  70,56,35 
250  68,  51,  34 
600  66),  401.  33S 
850  67,501.33) 

100  70,  52),  35 
98  70,  52),  35 
57  70,56,35 
625  68,51,34 
50  70,  52),  35 
750  70.  52),  35 
300  35 

1,221  68,51,34 

17  32  x  44 
80  70,  52).  35 
100  70,52,35 
70  35,  17) 

20  51,35 
415  68,  51.  34,  17 
70,  52).  35 
260  51,34 
90  50*,  335.  17 
120  70,  52).  35 


gl';  £ 

=  ■S, 

CB  e>  ! 


<Si! 


|g 


e  c 
o  £ 
a  C 

>*  3 
KO 


•Si 


to  „ 

o 

O  ?  -5 


O  s 


<0- 

^  S  58  i25 
“  1 3  oS  8£ 
E£  z<  a  E 


as 

z£ 


475,000  H 

.  4H 

duel  voltage  eontrul, 

.  G 

.  D 

.  G,  H 

.  D 

5,000  D 
500  G 
10,200  G 
3,600  D 
10,000  H 
14,000  H 
24,000  G 

1.500  G 
5.000  D 
1,050  G.  B 

H 

1,200  G 

I, 400  2  D 

H 

45,849  S 

300  M 

2.500  D 
2,000  G 
2,000  G 

D 

II, 700  G 


14  Units  40  L,  1  M.  1  El 


si 

Ss 

Dry 


Dry  D  H.  15Cyl  Yes  No  3  ...  .UIW 


5,000 

2,000 


1  motor  drive 
12  Units 
Fb 

Get,  Sex 

Tub 

Fb 

SI . 

Qu 

Sex 

Com,  Fb 
Fb 

Fb,  Cyl 

Sex 

Com 

Fb 

W 

4  Unit, 

SI 


Ct 

Com 

Fb 

SI 

SI 


43  L,  1 1,  3  M.  3  Lu  Dry  .\-D  H  P, 

24  Cyl  Yes 

1  C.  H.  eontroller.  Electro  Dynamic  motors,  4-motor  drive.) 


23  L.  2  Lu 
8  I.  1  Lu 
18  L.  2  M 

7  L.  1  Lu.  1  El 
3  L.  1  Lu 

5  L,  1  Lu,  1  El 

6  L.  1  I.  1  M.  1  Lu 

3  L,  I  Lu 

6  1,  1  Lu.  1  El 

8  L.  1  I.  2  Lu 

11  L.  2  I.  1  Lu.  1  El 
3L 

4  L.  1  El 
3  L,  1  Lu 

8  L.  1  Lu.  1  El 

2  L.  1  .M 

9  L.  3  I,  1  Lu 

3  L.  1  I.  1  Lu.  1  El 

16  I,  1  M2,  2  Lu 
2  L,  1  Lu 
2  L 
3L 
3L 

1  L,  1  I 

8  L,  1  Lu.  1  El 

2  L 

5  L,  1  Lu.  1  El 
SL 

3  L,  1  I,  1  Lu 


Dry 


Dry 

Dry 

Wet 

Dry- 

Dry 

Dry- 

Dry 

Ttct 

Wet 

Both 

Dry 


Dry 

Dry 


Dry 


Dry 


Dry- 

Dry 


D 

\ 

A 

A 

A 

A-D 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

.4-D 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 

A 


G.  Att 


Yes 

No 

Yes 

Yes 

No 

No 

No 

No 

No 

No 

Yes 

No 

No 

No 

No 

No 

Yes 

No 


No  Yes 
No  . . . . 
No  . . 

Yes  No 
Yes  . . . . 
No  . . 

Yes  No 


No 


No 

Yra 

No 

No 

No 

No 

No 

No 


3  ... 
2  Att 


2  Att 
2  ... 


1  Att 
3  Dk 


4CH 

CH 


CW 

GE 

C 


No 

No 

No 

No 


2  ... 
1  Att 
1  Dk 
1  ... 


13 

200 

D 

Fb 

1  L 

Dry 

A 

60 

34 

5,280 

G 

..  21 

Dry 

A 

70.  54,  35 

D 

Fb 

2L 

Dry 

A 

30 

35,  17) 

2,610 

D 

Fb 

3  L.  1  Lu 

Dry 

A 

No'  No' 
No  No 


No  No 


COLORADO 

Alamosa . 

Courier . 

8 

12 

280 

.  70),  525,  36 

.  IG.IM 

Com,  Pn 

2L,  11 

Dry 

A 

.  Yes 

No 

News . 

5 

12 

210 

18  24  x32 

1  L 

Dry 

A  . 

...  No 

Boulder . 

.  Camera . 

..  8 

12 

280 

97  70,525,35 

3,000  G 

Com 

3L,  21 

BoUl 

A 

.  No 

No 

C anon  City- . 

Record .  . 

7 

13 

280 

40  70 

1,000  G 

Com 

2  L 

Dry 

A 

Colorado  Springs  . 

. .  Telegraph  A  Gasette . 

..  8 

12 

294 

580  335.  31.  17 

21,500  D 

Tub 

8  I,  1  Lu,  1  El 

Dry 

A 

No 

Yes 

1 

('ripple  Creek . 

Times-Rjpcord  . 

6-7 

13 

280 

DelU 

Independent 

.  7 

13 

280 

35  70,  52).  35 

350  G 

Com 

3L 

Dry 

A 

No 

Denver . 

Post . 

8 

12) 

,305 

•20,300  71,62,531,35), 

31 

779.172  G 

27  L,  7  I,  5  M 

Dry 

.\-D  G 

Yes 

Yes 

3  Dk  6Cff 

Rocky  Mountain  News . 

.  8 

12 

300 

2,772  66),  5e’,4,  491, 

33) 

91,200  3  H 

De,  Oct 

21  L.  1  M,  2  Lu,  2  El 

Drv 

A-D  H 

Yes 

Yes 

3 

...  K,Cff 

Durango . .  . 

Herald-Democrat 

. .  6 

13 

280 

79  61,46,30) 

1,000  CD 

3  L 

Dry 

A 

No 

No 

...  GE 

Florence  . 

Citixen . 

.  7 

13 

275 

13  35  x  44 

400  1  M 

1  L 

Both 

A 

No 

No 

Fort  Collins 

Express-Courier . 

. .  8 

12 

294 

175  515,  34).  17) 

5J100  G 

SI 

4  L.  1  I.  1  M 

Dry 

A 

Yes 

1 

...  W 

Fort  Morgan 

Times . 

. .  7 

13 

280 

22  70,  525,36 

550  D 

Fb 

3L 

Dry 

A 

Grand  Junction . 

. . .  Sentinel . 

.  8 

12 

295 

173  34,  17 

6,170  D 

Tub 

6  L,  1  I.  1  Lu 

Dry 

A-D  . 

No 

No 

3 

Att  GE 

Greeley .  . 

Tribune . 

. .  7 

13 

280 

200  43,21) 

5,900  G 

R 

5L 

Wet 

A 

Yes 

No 

La  Junta . 

Democrat . 

...  8 

12 

287 

70,  52).  35 

G 

Ct 

21 

Dry 

A 

Lamar  .  . 

News . 

.  7 

13 

280 

45  70,53) 

1,000  D 

W 

2L 

Dry 

A 

No 

Sparks . 

..  8 

12 

280 

G 

Fb 

1  L,  1  I 

Dry 

A 

No 

Leadville . 

Herald  Democrat . 

.  7 

13 

277 

70,  525,  35 

D 

Fb 

2L 

A 

.  GE 

Longmont 

Times-Call . 

.  8 

12 

287 

Loveland 

Reporter-Herald . 

...  7 

13 

280 

70,  525,  35 

.  D 

Fb 

2L.  1  I 

Wet 

A  . 

Montrose 

Pr^ . 

. .  8 

12 

287 

40  70,  52),  35,  30. 

171 

200  D 

3  L.  1  Lu 

Dry 

A 

No 

No 

Pueblo . 

Chieftain  A  Star-Journal  . 

...  8 

12 

294 

1,500  67.  50),  33) 

5,460  2H 

Sex,  Qu 

8  L.  2  I,  1  El 

Diy 

A  H 

Yes 

3 

...  2GE 

Rocky  Ford . 

.  Gaxette-Topic . 

5 

12 

220 

6  24  x  36 

300  L 

1  L 

Dry 

A 

No 

Salida . 

. .  Mail . . 

5 

12 

224 

24  X  35 

1 L.  1  Cr 

1  L 

Dry 

A 

No 

No 

Sterling . 

.  Advocate . .  . 

..  8 

12 

280 

100  34,  17 

5000  IG 

SI 

6  L  1  Lu 

Dry 

A  G 

No 

Yes 

2 

Dk 

Trinidwl . 

.  Chronicle-News  . 

8 

12 

280 

150  70).  525,  35 

3,000  D 

Fb 

31 

Both 

A 

No 

No 

Light . 

...  5 

12 

220 

60  70.  52),  35 

2,500  G 

Com,  Fb 

2  L 

Dry 

A 

No 

No 

Walsenburg. 

.  orld-Independent . 

...  5 

12 

210 

52),  35,  17) 

.  ID 

2L 

Dry 

A 

No 

No 

CONNECTICUT 

Ansonia . 

Sentinel  . 

8 

12 

294 

290  34),  17) 

2,900  H 

Sm 

9  L,  1  Lu,  1  El 

Dry 

A 

No 

No 

...  CH 

Bridgeport . 

Bridgeport  Life . 

..  6 

13 

280 

Her^d . 

.  8 

12 

280 

.  68,  51,  34 

.  H 

5  L.  1  Lu,  1  El 

Dry 

D  . 

Post  k  Telegram 

.  8 

12) 

280 

Times-Star . 

8 

12 

280 

2,000  68,51,34 

75,000  G 

Oct 

11  L,  1 1.  1  M.  2Lu 

Dry 

A 

No 

Bristol . 

.  Press .  . 

...  8 

12 

294 

165  35).  17| 

4,000  G 

SI 

7  L.  1  Lu.  1  El 

Drv 

A 

No 

No 

...  C 

Danbury- 

News-Times . 

.  8 

12 

297) 

444  34.  17 

19,062  H 

Sim 

9  L,  2  Lu.  1  El 

Dry 

A 

No 

...  CH 

Greenwich . 

Press . 

...  8 

12 

294 

45  70.  52).  35 

1,200  G 

Com 

2  I,  1  Lu 

A 

No 

No 

Time . 

...  8 

12 

294 

152  68).5ii,  34) 

5,216  H 

Qu 

5  1.  1  Lu,  1  El 

Drv 

A 

.  C 

Hartford . 

Courant . 

.  8 

12 

301 

4,000  68.51,34 

100,000  3  H 

(Vt 

12  L.  9  I.  2  M2 

Dr>- 

A 

No 

Times . 

..  8 

12 

308 

5,000  66).  49{,  33) 

96,000  H 

14  Units 

28  L.  2  M2.  2  Lu 

Dry 

A 

Yes 

.  4CH 

Manchester . 

Herald . 

...  8 

12) 

294 

36  36) 

5,400  D 

Tub 

4  L,  3  I,  1  Lu 

Drv 

A 

No 

...  Sp 

Meriden . 

Journal . 

...  8 

12 

308 

300  68),  511,  34) 

8,000  H 

Qu 

4  L,  4  I,  1  Lu,  1  El 

Dry 

A 

No 

Record . 

...  8 

12 

308 

340  34).  17 

I2J)00  G 

SI 

1  L,  7  I,  1  Lu,  1  El 

Dry 

A 

.  No 

No 

Muldletown 

Press . 

..  8 

12 

294 

400  34,  17) 

7,250  D 

Tub 

6  L,  2  I.  1  M,  1  Lu 

Dry 

A 

Naugatuck 

News  . 

.  8 

12 

290) 

New  Britain . 

.  ..Herald . 

...  8 

12 

294' 

800  68,51,34 

25,000  G 

SI 

11 1,  2  Lu 

Dry 

A 

No 

Tribune . 

..  8 

12 

294 

New  Haven . 

.  Journal-Courier . 

8 

12» 

294 

1,200  71).  531.  35) 

35,000  2H 

Sex 

12  L.  1  Lu.  1  El 

Dry 

A  . 

..  No 

No 

.'  CH 

Register . 

..  8 

12) 

297 

7,200  71).  531,  355 

200,000  H 

R.8. 

24  L.  2  Lu.  1  El 

Drv 

A 

No 

.  4CH 

New  London . 

..  Day . 

8 

12 

297) 

725  68,611,  34 

18,000  H 

Oct 

1  L.  11  I.  2  Lu.  1  El 

Drv 

A 

Norwalk . 

.Hour . 

.  .  8 

12 

308 

350  37) 

10,000  H 

10  I.  1  Lu 

Dry 

A  . 

No 

So.  Norwalk  Sentinel  . 

...  8 

12 

294 

300  34),  17) 

12,000  D 

Tub 

4  L.  1  Lu,  2  I 

Drv 

A 

.  .  No 

Norwich . 

- Bulletin  A  Record  . 

...  8 

12 

294 

700  34),  30).  171,  16 

6,000  C.  D. 

10  L.  2  Lu 

Drv 

A 

...  Yes 

No 

...  GE 

Stamford . 

- Advocate . 

...  8 

12 

297 

600  S3i.  16i 

11,767  H 

Sim 

14  L.  1  Lu 

Dry 

A 

GE 

(News  Ink  computed  for  8  months) 

Torrington . 

_ Register . 

8 

12 

297 

300  34).  17) 

6,900  H 

Sim 

10  L,  I  Lu 

Dry 

A 

C.E.2CH 

Vk  aterbury . 

...  8 

12< 

308 

69,  515,  341 

G 

Sex 

10  L.  2  Lu,  1  El 

Dry 

D  . 

...  No 

...  c 

Republican  A  American  . . . 

...  8 

12 

311 

1,850  68,501.331 

55,000  H 

4  Units 

17  L.  2  Lu,  1  El,  1  M2 

Drv 

A  . 

2CH 

W  illimantic . . 

...  8 

12 

308 

100  34,  17 

3,000  H 

4  I,  i  Lu 

Wet 

A  . 

No 

. 

Winsted . 

_ Citixen . 

...  7 

13 

280 

67,  50),  331 

.  G.  W 

Com 

2  L,  3  I.  1  M,  1  Lu 

. 

A  . 

...  No 

No 

. 
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V, 


Is  your  present  display  composition 
equipment  “a  liability  instead  of 
an  asset?” 

Are  you  spending  money  for  main¬ 
taining  a  supply  of  single  types 
for  display  composition— every 
dollar  of  which  can  be  saved? 


Do  you  lose  the  savings  obtainable 
from  the  superior  efficiency  of 
all-slug  composition? 

If  the  answer  to  any  of  these  questions  is  “yes,”  you  will 
be  interested  in  the  facts  concerning  LUDLOW— the 
display  composition  system  used  by  hundreds  of  the 
most  successful  newspapers  all  over  the  world. 

Just  give  us  opportunity  to  present  full  information 
regarding  the  economies  the  Ludlow  offers  to  your  com¬ 
posing  room. 


LUDLOW  TYPOGRAPH  COMPANY 


2032  Clybourn  Avenue 


Chicago,  Illinois 


Set  in  Ludlow  Garamond  Bold 


•  •  • 
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EDITOR  &  PUBLISHE 

PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

DELAWARE 


CITY 


NEWSPAPER 


COLUMN  DATA 


VTilminfton. 


.Journ»l— Ever}-  Evening  A  Mom- 

ins  News .  8 

Sunday  Star .  8 


keS 

Mr 

lls 


Paper, 
Dimensions, 
Rolls  or  Sheets, 
Inches 


4,000  68i,  50|,34i 


,8  S 


Hi 


i 

h 


-|i 

z-SZ 


6  Units  16  L,  2  M,  2  Lu 


Z^ 

Dry 


■8| 
>s  3 

HU 


•  — 
Z  i 


Sui 


I 

k  5 

®  8 

ll  ll 


31 

“j 

z£ 


CH 


Washington. 


News. 
Post.. 
Star. . 


DISTRICT  OF  COLUMBIA 


8 

12 

280 

18,000 

66i.  491,  331 

600.000 

H 

5 

13 

228 

4J)00 

68,  51.  34 

140,000 

U 

8 

12 

305 

11,000 

67}.  501,  33] 

365,000 

S 

8 

12 

308 

19,000 

68.  51.  34 

500,000 

s 

12  Units  44  L,  6  M,  3  Lu 
6  Units  15  I,  2  M,  4  Lu 
Mu,  lOUns  30L,3M.  2Lu 
i:  Units  4.S  L,  2  -M.  4  M2. 


Dry 

A-D  .... 

Dry 

D 

.  Yes 

Yes  3 

..  2CH 

Dry 

A-D  . . . . 

.  No 

Yes  3  . 

..  4CH 

Dry 

D 

.  Yes 

No  ..  . 

..  4CH 

FLORIDA 


Bartow . Polk  County  Record .  8 

Bradenuui . Herald .  8 

Clearwater .  Sun .  8 

Daytona  Beach . News  A  Journal .  8 

Sun-Record .  8 

Deland .  Sun  News .  8 

Fort  Lauderdale . News .  8 

Fort  Myers . News-Press .  8 

Fort  Pierce . News-Tribune .  8 

Gainesiille . Sun .  8 

Jacksonville . Florida  Times-Union .  8 

Journal .  8 

Key  West . Citisen .  8 

Lakeland . Ledger  A  Star-Telegram .  8 

Lake  Worth . Leader .  6 

Melbourne . News .  7 

Miami . Herald .  8 

Miami  News .  8 

New  Smyrna . News .  8 

Ocala . Banner .  8 

Star .  8 

Orlando . Reporter-Star  A  Sentind .  8 

Palatka . News .  7 

Palm  Beach . News .  7 

Panama  City . N  ewa-Herald .  8 

Pensacola . .  News  A  Journal .  8 

St.  Augustine . Record .  8 

St .  Petersburg . I  ndependent .  8 

Times .  8 

Sanford . Herald .  8 

Sarasota . Herald-Triinine .  8 

Sebring . .American .  8 

Stuart . News .  8 

Tallahassee . Democrat .  8 

Florida  State  News .  8 

Tampa .  Times .  8 

Tribune .  8 

West  Palm  Beach . Palm  Beach  Post  A  I^Im  Beach 

Times .  8 

Winter  Haven . Chief .  8 
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Boise . Capita!  News .  8 

Idaho . Statesman .  8 

f'aldwell . News-Tribune .  8 

Coeur  d’.Alene . Press .  8 

Idaho  Falls . Post-Register .  8 
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Nampa . Free  Press .  8 

Pocatello . Idaho  State  Journal  A  Tribune. ..  8 

Sandpoint . Bulletin .  7 

Twin  Falls . Times  A  News .  8 

Wallace . Press-Times .  7 
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Alton . Telegraph . 8  12 

Aurora . Beacon-News .  8  12 

Beardstown . Illinoian-Star .  8  12 

Belleville . Advocate .  8  12 

News-Democrat .  8  12 
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DUPLEX  SUPERIORITY 

AGAIN  PROVEN 

THE  WORLD  OVER  AS 

EVIDENCED  DY 

the  following  plants  which  have  recently  pur- 

chased  Duplex  Presses  and 

color  equipment 

Plant 

Style  of  Equipment 

American  Publishing  Corp.,  Detroit,  Mich. 

Unituhular  Unit  and  combin* 
ation  half  and  quarter  page 
folder 

(Chronicle  Gazette  Pub.  Co.,  Portsmouth,  N.  H. 

City  Printing  Co.,  Pittsburgh,  Penn. 

Dunkirk  Printing  Co.,  Dunkirk,  N.  Y. 

El  Diario  de  Hoy,  El  Salvador,  San  Salvador 

16-page  Unituhular  Press 

4-page  Unituhular  Press 

24-page  Tubular  Press 

Model  E  High  Speed  Flat-Bed 
Press 

Imprensa  Official,  Piauhy,  Brazil 

Model  A  Web  Perfecting  Flat- 
Bed  Press 

Kansas  Color  Press,  Lawrence,  Kansas 

Unitubnlar  Color  Deck 

Malaya  Tribune,  Singapore,  S.  S. 

Model  A  Web  Perfecting  Flat- 
Bed  Press 

Plymouth  Mail,  Plymouth,  Michigan 

Model  A  Web  Perfecting  Flat- 
Bed  Press 

Rotary  Press  Co.,  St.  Paul,  Minn. 

Tubular  Color  Deck 

Republican,  Findlay,  Ohio. 

20-page  Unituhular  Press 

Sociedad  Editorial,  Medellin,  Colombia 

Model  E  High  Speed  Flat-Bed 
Press 

Wherever  newspapers  are  read,  at  home  or  abroad.  Duplex  is 
rerofniized  as  the  leader  in  the  yeu'spaper  Printing  Press  Field. 


OUR  CUSTOMERS  WRITE  OUR  ADS. 

The 

DUPLEX  PRINTING  PRESS  COMPANY 

BATTLE  CREEK,  MICHIGAN 
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EDITOR  <S  PUBLISHER 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

ILLINOIS — Continued 


COLUMN  DATA 


Bflvidere . 

Brnton . 

Bloominfrton 

Cairo . 

I  'anton . 

Carbondale.  . 

Centralia . 

Champaitm-l'rbana 

Charleston . 

ChirajEO . 


hrpubiican . 

News . 

Pantagraph 

Citizen . 

Ledger  and  1 
Free  Press 
Sentinel.  . 


Clinton .  Juumal-PubiLc .  7 

Danville . Commereial-News .  8 

Decatur . Herald  &  Review .  g 

De  Kalb . Chronicle .  g 

Dixon . Telegrapli .  g 

Duquoin . Call .  g 

News .  g 

East  St.  Louis .  Journal .  g 

Kdwardsville . Intelligencer .  7 

Effingham . Record .  7 

Eldorado . . Journal .  7 

News . .  7 

Elgin . Cmirier-Newa .  g 

Evanston . News-Index .  g 

Flora . News-Record .  7 

Freeport . Journal  Standard .  g 

isalena . Gasette .  7 

I  ialesburg . Register-Mail .  g 

Harrisburg . Register .  g 

Herrin . Journal .  7 

Hoopeston . Chronicle-Herald .  g 

Jackronville . Courier  &  Journal .  g 

Jei^-ville . Democrat .  6 

Joliet . Herald-News .  g 

^nkakee . Republican-News .  g 

Kewanee . Star-Courier .  g 


La  Salle . Post-Tribune. 

Lawrenceville . Record . 

Lewistown . 

Lincoln . 

Litchfield . 

Macomb  . 

Marion . 


Marseilles . 
Mattoon. . 


Record. 

■  Courier . 

.  News-Herald . 

Journal . 

.  Post . 

Republican . 

Prera . 

.  Journal-Oasette  ft  (^mmereial 

Star . 

Moline . Dispatch . 

Monmouth . Review-Atlas . 

Morris .  . Herald . 

Mount  Carmel . Republican-Register . 

Mount  Vernon . Register  News . 

■Murphysboro . Independent . 

<Hney . . Mail  .  . . . ! 

<  htawa . Republican-Times . 

Palm . Palladium . 

Paris .  Beacon-News . 

Paxton . Record . 

Pekin . Times . 

Peoria .  Journal-Transcript . 


Star. 


Peru . . News-Herald . 

Pontiac . Leader . 

Quincy .  Herald- Whig . 

Robinson . News . . 

Rockford . Star  ft  Renter-Republic . 

Rock  Island . .Argus . 

Savanna .  Times^ourn^ . 

Shelbyville . .  I'nion . 

Springfield . Illinois  State  Journal . 

Illinois  State  Register . 

^rling . Gaxette . 

Streator . Times- Press . 

Taylorville . Breeie-Courier . 

Watseka . Iroquois  County  Times . 

Waukegan . News-Sun . 

West  Frankfort ....  .  .  American . 

Wheaton . Journal . 

Wood  River . Prtss . 

Woodstock .  . .  Sentinel . 
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/or  efficiency 

in  the  ndwninisirntion  of  your  pressroom 


VUIAJAN  TOP  BLANKETS 


it 


YVICAS  VNDERPACKiNGS 


FELT.  Can  be  furnished  regular  or  with  polished 
surface  (No.  73).  Both  types  are  highly  resilient,  free 
from  bolstering  and  ghosting,  and  very  durable.  These 
and  all  other  Vulcan  blankets  are  remarkably  uniform 
in  thickness  .  .  .  more  accurate,  in  fact,  than  the  metal 
cylinders  to  which  they  are  applied. 


LAMINATED  (No.  62).  For  those  who  desire  a  rub- 
ber-like  underpacking.  Firm,  resilient,  and  very  dur-‘ 
able. 

CORK  (No.  76).  Used  with  felt  and  non-felt  blan¬ 
kets  and  in  draw  sheet  combinations.  Does  not  crack 
or  dry  out  and  become  hard. 


NON-FELT.  A  firm  blanket,  not  too  hard,  with  an 
oil-proof  polished  surface.  Especially  good  for  pic¬ 
tures  and  solid  blacks.  Can  he  used  with  average 
printing  plates  under  average  pressroom  conditions. 

E.  D.  BLANKETS.  These  blankets,  too,  are  espe¬ 
cially  good  for  picture  pages.  They  are  used  by  one  of 
the  leading  tabloids. 

DRAW  SHEETS.  Can  be  furnished  regular  or  with 
polished  surface.  Recommended  draw  sheet  combina¬ 
tion:  (1)  Vulcan  No.  62  linderpacking.  (2)  Vulcan 
No.  76  Cork  Blanket,  (3)  Vulcan  Draw  Sheet. 


VULCOLASTtC  ROLLERS 


Suitable  for  modern  high-speed  units  as  well  as  older, 
slower  presses.  Much  softer  than  rubber  rollers,  Vul- 
colastic  Rollers  work  best  at  a  very  light  setting. 
Regrinding  is  merely  a  polishing  operation.  These 
rollers  have  established  remarkable  service  records. 
Not  one  of  them  has  ever  been  returned  to  us  for  any 
reason  whatever.  Entirely  unaffected  by  ink,  toners, 
driers,  temperature  changes,  etc.,  Vulcolastic  Rollers 
forestall  operating  troubles  and  promote  better  dis¬ 
tribution  and  better  presswork. 


Eotders  on  \ulean  products  for  newspapers  will  be  mailed  on  request 

VIJLCAIV  PROOFllVG  COMPANY 

Fifty-Eighth  Stroot  and  Fir^t  Avonue  Brooklyn,  New  York 
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The  modern  method  of  making  newspaper 
printing  plates  in  quantities.  Insures  a  fixed 
and  dependable  production  of  four  plates  a 
minute. 


Junior  Autoplate 


Standard  equipment  for  casting  stereotype 
plates  in  many  big  newspaper  plants 
throughout  the  world. 


OOD  NEWSPAPER  MACHINERY  CORPORATION 


Standard  Pony  Autoplate 


This  is  the  standard  Pony  machine  for  casting, 
finishing  and  cooling  plates,  used  in  hundreds 
of  newspaper  stereotyping  plants  throughout 
the  world. 


Junior  Autopaster 
with  Standard  Reel 


This  machine,  like  the  Full- 
Automatic  Autopaster,  makes  its 
splices  at  the  full  running  speed 
of  the  press.  Its  cost,  however,  is 
considerably  less. 


Automatic  Autoplate 
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SCIENTIFIC  CONTROL 


types  of  rollers.  For  those  who  use  doctor  rollers,  a 
suitable  finish  is  provided  to  prevent  slippage. 

Enjoy  the  many  advantages  of  this  perfect  ink  control 
with  DX.  Rollers  on  your  presses. 

Leading  publications  everywhere  have  had  these  facts 
proved  to  their  own  satisfaction  ri  ght  in  their  own 
pressrooms.  No  wonder  they  have  adopted  Ideals 
one  hundred  per  cent  for  their  plant  equipments. 

One  of  our  competent  sales  representatives  awaits  the 
opportunity  of  extending  a  helpful  cooperative  service 
in  making  a  survey  of  your- plant  requirements. 


NEW^SPAPER  publishers  appreciate  the  impor¬ 
tant  part  ink  and  its  proper  distribution  play 
in  the  production  of  a  publication. 

Xoo  much  ink  is  as  had  as  too  little,  for  it  is  not  only 
a  costly  waste  hut  the  legibility  of  both  type  and 
illustrations  is  distorted. 

The  happy  medium  of  securing  just  the  correct  ink 
distribution  is  best  obtained  with  Ideal  DX  Rollers 
because  they  possess  the  proper  affinity  for  ink.  These 
rollers  have  a  smooth  glass  finish  and  have  a  minimum 
uniform  swelling  in  operation — no  resetting  is  neces¬ 
sary,  and  they  require  fewer  regrindings  than  other 


Sales  representatives  located  in  the  principal  cities 

Ideal  Roller  y  Manufacturing  Co. 

CHICAGO,  ILLINOIS  LONG  ISLAND  CITY.  NEW  YORK 
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Goodrkh  Rollers  Soue  Pressroom 


•  Even  u'hen  the  Milwaukee  Journal  usedLHofse- 
draivn  trucks  for  delivery,  the  paper  uxu 
printed  xvith  Goodrich  Rollers. 


Modern  building  of  Mihvaukee  Journal — the  pressroom  100%  equipped  svith  Goodrich  Printers'  Rollers. 


YOU  who  take  pride  in  the  efficiency  of  your 
pressroom  value  these  results  of  Goodrich 
Printers’  Rollers— 

1  —Cleaner  printing.  Goodrich  Rollers,  made  of 
an  exclusive  compound  developed  by  Good¬ 
rich  engineers,  maintain  their  mirror-smooth 
surface  regardless  of  temperature  changes. 
They  assure  cleaner  printing,  clearer  appear¬ 
ance  of  cuts  throughout  the  entire  run. 

2— End  shut-downs.  Goodrich  Rollers  will  not  pick 
up  paper  dust  nor  grit.  They  eliminate  the  costly 
delays  of  shut-downs  for  wash-up  and  resetting. 


3— Save  money.  Goodrich  Rollers  last  for  years, 
with  little  care  or  attention  on  your  part. 
When  wear  does  appear,  they  can  be  reground 
as  good  as  new,  and  go  on  serving  you  long 
after  ordinary  rollers  would  be  worn  out. 

Goodrich  Rollers  Render  Two  Decades’ 
Service  at  Milwaukee  Journal 

In  1918  the  Milwaukee  Journal  equipped 
two  units  with  Goodrich  Rollers.  In  1920,  they 
equipped  an  octuple  press  as  the  result  of 
proven  service.  In  1924,  the  Milwaukee  Journal 
equipped  all  their  presses  with  Goodrich  Rollers. 


In  the  20  years  since,  c  „c  rollers  have  saved 
30  much  money  and  time  for  the  Journal,  and 
nave  done  so  much  to  maintain  the  Journal’s 
high  standard  of  appearance,  that  Goodrich 
Rollers  were  automatically  specified  100%  for 
the  Journal’s  new  12-unit  Hoe  Arch  Type  Super 
Production  Press. 

Goodrich  Rollers  are  serving  today  in  hun¬ 
dreds  of  pressrooms.  Write  for  names  of  papers 
near  you,  where  you  can  see  them  in  operation. 
Specify  Goodrich  and  you  assure  a  better- looking 
paper,  on  the  streets  quicker,  at  lower  cost. 
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Flanington . Hunterdon  County  Democrat _  8 

Hackeuack . Bogen  Eve.  RecoM .  8 

Hoboken . Jeraey  Observer .  8 

JeneyOty . Jersey  Journal .  8 

Lakewood . Times .  6 

Long  Branch . Record .  8 

Millville . Republican .  8 

Morristown . Record .  8 

New^ . Call .  8 

Lediger .  6 

News .  8 

Star-Eagle .  8 

New  Brunswick . Home  News  A  Sunday  Times  —  8 

Ocean  Gty . Sentinel-Ledger .  8 

Orange . Courier .  8 

Pane . Herald-News .  8 

Ihktcnon . Call .  8 

News .  8 

Perth  Amboy . News .  8 

Plainfield . Courier-News .  8 

Red  Bank . Register .  8 

Trenton . State  Gasette  A  Times  and  Times- 
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Union  City . Hudson  Dispatch .  8 

Vineland . Journal .  8 
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Vnidwood . Leader .  8 

Woodbnry . News .  8 

Times .  8 
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D 
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Wet  A-D 
Dry  A 


Dry  A-D 
Dry  A 


Yes  Yes 
No  .... 


No  Yes 
No  No 


NEW  MEXICO 


Journal-Tribune .  8 

^he  Albuquerque  PuUishing  Compel 
.  Current- Argus .  8 


Carlsbad . Current-Argus .  8  12  280 

Qovis . News-Journal .  8  12  294 

(^up . Independent .  8  12  294 

Hobbs . News  and  8un .  8  12  287 

Post  Courier .  5  12  231 

Las  Cruces . News .  5  12  224 

Sun .  8  12  283 

les  Vegas . Optic .  8  12  280 

Portales . News .  5  12  217 

Raton . Range .  8  12  287 

Roswell . Dispatch .  8  12  283 

Record .  8  12  287 

Santa  Fe . New  Mexican .  8  12  294 

New  Mexico  Examiner .  5  12  224 

Silver  City . Press  and  Independent .  5  12  224 
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NEW  YORK 


Albany . Knickerbocker  News .  8 

Times-Union .  8 

Amsterdam . Recorder .  8 

Auburn . Citisen-Advertiser .  8 

BaUston  Spa . Journal .  7 

Batavia . News .  8 

Beacon . News .  8 

Binghamton . Prees .  8 

Sun .  8 

Buffalo . Courier-Express .  8 

News. . .  8 


Polish  Everybody's  Daily .  8 

Tinaee .  8 

Canandaigua . Messenger .  8 

CatskiU . Mail .  7 

Cohoes . American .  8 

Oaming . Leader .  .  8 

Cortland .  Standard .  8 

Dansville . Breese .  8 

Dunkirk . Observer .  8 

Elmira . Star-Oaaette,  Advertiser  A 

Telegram .  8 

Eitdioott .  Bulletin .  8 

Geneva . Times .  8 

Glens  Falls . Post-Star  A  Times .  8 

Gloversville  and 

Johnstown . Leader-Republican  A  Herald .  8 

Hempstead-Freeport- 

Lynbrook . Nassau  Review-Star .  8 

Herkimer . Telegram .  8 

Homell . .Trilune .  8 

Hudson . Register  ft  Star .  7 

Ithaca . Journal .  8 

Jamestown . Journal .  8 

Post .  8 

Kingston . Freeman .  8 

Leader .  7 

Prees .  8 

Littie  Falls . Times .  8 

Lockport . Union-Sun  ft  Journal .  8 

Malone . Telegram .  8 


12  298 

12  308 
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4,155  6^,491,331 
370  341,  171 
250-275  35,  171 
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100  34,17 

3,000  . 
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Again  —  Goss  is  first !  Recognizing  the  common  problem  of  ink  misting 
at  high  speeds,  Goss  engineers  adopted  a  totally  enclosed  unit,  capable 
of  running  at  maximum  speed  and  producing  a  quality  printed  sheet  on 
a  clean  web.  It's  the  only  high  speed  anti-friction  press  so  equipped  to 
eliminate  ink  mist  entirely  from  the  pressroom. 

The  improved  Goss  unit  is  completely  enclosed,  from  the  fountain  to  the 
plate  cylinders.  Enclosures  on  both  sides  cover  the  ductor  roller,  all 
inking  rollers,  vibration  motion,  up  to  and  including  the  plate  cylinder. 
Dust  and  paper  particles  can't  get  into  the  ink,  and  ink  mist  can't  get 
into  the  pressroom. 

Enclosures  are  designed  for  easy  accessibility  of  inking  adjustments 
and  do  not  impede  the  easy  operation  of  the  press.  Separate  enclosures 
for  both  inking  motions  permit  the  web  to  reach  the  cylinders  without 
being  covered  with  ink  mist. 

Safety  is  also  assured.  The  pressman  cannot  come  in  contact  with  the 
rotating  inking  rollers  or  plate  cylinder.  If,  for  any  reason,  plates  come 
off  the  cylinders,  they  cannot  fly  out  of  the  press.  Absence  of  ink  mist 
makes  the  pressroom  a  cleaner,  more  healthful  place  to  work  —  saves 
cleaning  expense.  Investigate  the  exclusive  advantages  of  this  improv¬ 
ed  Goss  design.  Write  for  details. 

THE  GOSS  PRINTING  PRESS  COMPANY 

1535  S.  PAULINA  STREET,  CHICAGO 


NEW  YORK  OFTICE:  220  EAST  FORTY-SECOND  STREET 
SAN  FRANCISCO  OFFICE:  707  CALL  BUILDING 
GOSS  FOSTER,  LIMITED,  LONDON,  ENGLAND 


NO  INK  MIST  At  Jticfked  ^fee<k  .  .  .  . 


A  AewL-  '^ecdii/ie 


Tribune  Photo 


Showing  door  open  to  permit  adjustments 
to  inking  rollers. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA 

NEW  YORK— (Continued) 


OF  DAILIES 


COLUMN  DATA 


Msnutroneck.. 

Mtdina . 

Middirtown. . . 

Mt.  Vrrnon _ 

Nrwbutrh . 

Nfw  Rorhrlk*. 


.Times .  8 

.  Journal-Register .  8 

.Times  Herald .  8 

..Lrgus .  8 

.News .  8 

.Standard-Ptar .  8 


■  Home  News .  8 


Jewish  Journal  A  Daily  News. 


New  York  Law  Journal . 
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Daily  News— Sunday  Ni 
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ALWAYS  UNIFORM 


Scorchers  Mat  Storage  Boxes  Packing  Felt -Molding  Boards -No. 64  Parting  Powder 
Fell  Molding  Blankets -Rubber  Molding  Blankets  -  Cork  Molding  Blankets 
W(Q)®P  FLPN®  CORPOIRATIICDN- Hoosick  Falls, N.Y. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

NEW  YORK— (Continued) 


COLUMN  DATA 


Paper, 
Ditnenciona, 
Rolli  or  Sheett, 
inchee 


NEWSPAPER 


9UEENS  BOROUGH 


Register . 

.  Nortli  Shore  Journal . 

.Long  Island  Preae . 

Queens  Evening  News . 

.I^ng  Island  Star  4  North  Shore 

Daily  Journal . 

.Long  Island  Advocate . 


Elmhurst . 

Fhishing . 

Jamaica . 

Long  Island  City. 

Ridgewood . 


Advance. 

.Gasette. 


Staten  Island . 

Niagara  Falls . 

No.  Tonawanda  & 

Tonawanda . 

Norwich . 

Nyark . 

O^ensburg . 


News . 

.Sun . 

.  JoumaLNewa. . 
..Advance-News. 


Journal . 

.Timeo-Herald. 

.Dispatch . 

Star . 


(Kean... 

Oneida.. 

Oneonta. 


.  Citisen-Regiater .  8 

.PalUdium-Tiines .  8 

.Star .  8 

.Press .  8 

Republican .  8 

.Item .  8 

.Union-Gasette . .  8 

.  Star  aad  Enterprise  4  Eagle-News.  8 

Sunday  Courier .  8 

..Abendpost .  7 

Democrat  and  Chronicle  4 

Times-Union .  8 

News .  8 

.Sentinel .  8 

.Republican-Press .  7 

.Adirondack  Enterprise .  8 

.Saratogian .  8 

.Post .  8 

Gasette .  8 

Sun .  8 

Union-Star .  8 

.Herald .  8 

Journal-American .  8 


Ossining . 

Oswego . 

Po^ill . 

Flattiburg.... 

Port  Chester. 
Port  Jervis. . 
Poughkeepsie . 

Rochester. . . 


Rome . 

Salamaora . . 

Baranac  Lake . . . . 
Saratoga  Springs. 

Saugerties . 

Schenectady _ 


Syracuse 


Post-Standard . 

.News . 

.Record . 

Observer  4  Budget . 

Observer-Dispatch  A  Press. 


Tarry  town. 
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2,000 

G 

Com 

2L.  I  I 

Both 

A 

206 

34.  17 

8,100 

D 

Tub 

51 

Dry 

A 

112 

35 

3,900 

4  L 

Wet 

D 

70 

G 

t'om 

4  L 

Both 

A 

40 

70,  521,  35 

1,200 

D 

Fb 

3  L 

Dry 

A 

70,  523,  35 

G 

Com,  Fb 

2L 

A 

40 

1,200 

D 

2L 

Both 

A 

34,  17 

D,  M 

Tub,  Pn 

5  L.  1  El 

Dry 

A 

800 

72,  54,  36 

12,000 

G 

8  L,  1  Lu.  2  I,  1  El 

Dry 

A 

78 

70 

D 

Fb 

31 

A 

341 

G 

7  L,  1  Lu 

Dry 

D 

70,  35 

1  CD 

2  L,  1  I,  1  Lu 

Drv 

A 

34 

1  H 

71 

Dr> 

A 

1,345 

68.  51.  34 

45,465 

G 

HS.  Ut 

Sex 

7L.2I,lM,lLu,lEl 

Dry 

A 

70,35 

750 

Ct 

2  L 

A 

D 

AB 

2L.  1  I 

A 

683.  511.  34 

D 

Met 

2  L,  1  Lu,  7  I 

Drv 

A 

32  x44 

HU 

1  L 

Dry 

A 

D 

Tub 

A 

300 

34.  17 

9,000 

D 

Tub 

IL.  51 

Dry 

A 

631 

341,  17| 

20,054 

2  D 

Twin  Tub 

8  L.  1  Lu,  1  El 

Dry 

A 

900 

333,  163 

25,000 

D 

Tub 

2  Lu,  9  I,  1  M2 

Do* 

A 

70.  523,  35 

0 

Com 

3  L 

325 

351,  173 

9,000 

D 

Tub 

1  Lu.  1  El 

Dry 

A 

6 

28x20 

250 

B 

1  I 

A 

500 

343,  17 

12,000 

D 

Tub 

6L 

Dry 

A 

200 

34,  17 

6,000 

D,  B 

Tub.  C>4 

5  L,  1  Lu 

A 

504 

34,  17 

21,560 

2  D 

Tub 

5  L,  5  I,  1  Lu,  2  El 

Drv 

A 

15 

35 

1  D 

Fb 

3  L 

Dry 

D 

34,  17 

D 

Tub 

5  L.  1  Lu.  1  El 

Dry 

A 

511,  341,  17 

G 

R 

51 

Dry 

A 

60 

70,  521,  35 

1,200 

G 

('om 

1  L,  3  I 

A-D 

200 

34,  171 

6,000 

C  D 

Tub 

4L 

Dry 

A 

34,  17 

D 

Tub 

5L 

Dry 

A 

72,  523 

G,Cr 

(’yl 

4  L 

Drv 

D 

1,275 

34,  30,  17 

53,718 

G 

10  L.  1  Lu.  1  El 

Dry 

A 

125 

34,  17 

D 

Tub 

4  L.  1  I.  1  Lu 

Dry 

A 

50 

67,50} 

1,000 

G 

('om,  Fb 

3  I,  1  Lu 

Both 

A 

100 

70,  523,  35 

4,000 

D 

Fb 

4  L 

A 

51,34 

H 

R 

5L 

Dry 

A 

500 

501,  333,  30,  163 

20,000 

G 

SI 

8  L.  1  I.  1  Lu.  1  El 

Dry 

A 

50 

523 

1,500 

CD,  S 

3  L.  I  Lu 

Drv 

A 

100 

34,  17 

4,500 

G 

Utb 

4  L,  1  El 

Dry 

A 

1,800 

671,  503,  333 

67,585 

H 

at 

5  L,  12  I,  3  M.  1  El 

Dry 

A 

1,200 

68,  51,  34 

40,000 

1  S 

4  L.  6  I,  1  Lu.  1  El 

Drv 

A 

341,  171 

D 

Tub 

3L,  31 

Dry 

D 

12,000 

671,  501,  33i 

375,000 

G 

Units 

22  L.  2  Lu.  5  M.  2  El 

Div 

A 

2,100 

671,  501.  33i 

70,000 

G 

16  Units 

8  L.  2  Lu,  1  El 

Dry 

A 

33 

33} 

475 

1  C  D 

2L 

A 

■  65 

35.  17} 

3,150 

4  L,  1  Lu 

Drv 

A 

70,  53.  35 

D 

Fb 

2L 

Dry 

A 

90 

34 

D 

Tub . 

7  L,  1  Lu,  1  El 

Dry 

A 

no 

341,  17 

3,000 

G 

SI 

5L 

Dry 

A 

70.  521,  35 

G,  B 

W.  Cyl 

5L 

Drv 

A 

700 

34,  17 

1.5,000 

D 

Twin  Tub 

9  L.  I  Lu.  1  M2 

Drv 

A 

34,  17 

2,000 

H 

Sim 

5  L.  I  I.  1  M 

Dry 

A 

70,  521,  35 

D 

Fl> 

1  L.  1  1 

A 

1.56 

34,  17 . 

3,000 

D 

Tub 

5  L,  1  Lu.  1  El 

Drv 

.A 

325 

34.  171 

7,000 

D 

Utb 

5L.  1  I 

Drv 

A 

131  35.  171 

3,800 

H 

SI 

2L.  2  1 

Wet 

A 

5,400 

68,  51.  34 

150,000 

G 

HD.  8 

Units 

26  L.  2  I,  2  .M.  2  Lu, 

2  El 

Drv 

A-D 

1,200 

331, 16! 

50.000 

D 

SD 

2  L,  8  I,  1  Lu.  1  El 

Dry 

A 

S 


|s 

Pi 


‘SQ 


No 

No 


No 

1 

CH 

No 

Yes 

1 

No 

Yes 

3 

2C 

No 

No 

.... 

CH 

N<r 

No 

T“ 

No 

No 

G  E 

No 

No 

1 

C.  E 

No 

A  C,  C  H 

No 

No 

Yes 

Yes 

GE 

H  P, 

12  Cyl 

Yes 

Yes 

3 

6C  W 

Yes 

2 

6CH 

Yes 

3 

C 

No 

No 

4G  t: 

H  P. 

15  Cyl 

Yes 

Yes 

2 

7C  W 

H,  26  Cyl 

Y'es 

Yes 

3 

Dk 

7CH 

Yes 

No 

2 

8CU 

Yes 

Y’es 

2 

3CH 

Yes 

Ye^ 

"3 

G.  Oct., 

Dk 

Yes 

Yes 

3 

C  W 

No 

No 

No 

Yes 

Yes 

1 

2C  W 

H  P,3d 

Yes 

Yes 

3 

Both . 

No 

No 

No 

Ye* 

2 

Dk 

CH 

No 

No 

No 

No 

CH 

Yes 

1  C 

No 

No 

No 

No 

No 

No 

No 

No 

No 

No 

No 

No 

D.Tub 

No 

No 

3 

Att 

CH 

No 

No 

Att 

No 

Yes 

3 

W 

No' 

No' 

Yes 

No 

Yes 

No 

C 

No 

No 

No 

No 

No 

G  E 

GE 

No 

No 

N  W 

No 

Yes 

1 

CH 

No 

No 

1 

GE 

No 

No 

No 

Yes 

Att 

No 

No 

GE 

Yes 

1 

Att 

2C 

No 

No 

GE 

No 

C 

No 

No 

2 

CH 

No 

No 

1 

CH 

No 

No 

No 

No 

No 

3 

CH 

Yes 

GF, 

No 

No 

3 

Yes 

No 

No 

C 

No 

No 

No 

3 

2  C  H.  1 

Yes 

No 

1 

C  W 

No 

No 

G  F, 

No 

Yes 

1 

G  E 

Yes 

No 

2 

5  W 

No 

2 

No 

No 

No 

2G  E 

No 

No 

1 

No 

No 

No 

No 

C 

No 

C  H 

No 

No 

G  E ' 

Yes 

4 

C  H 

No 

No 

G.Siat 

No 

Yes 

3 

No 

Yes 

2 

CH 

) 
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XXV 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


Paper, 
DImerolons, 
Rolls  or  Sheets, 
Inches 


NEWSPAPER 


News . 

Times . 

Times-Desoocrat . 

.  Record . 

Review-Courier . 

.  News . 

.  Ardmoreite . 

.Enterprise . 

Examiner . 

.Journal . 

Tribune . 

.Record . 

.Express . 

.Messenger . 

Progress . 

.News . 

Times . 

.Citiien . 

.  Derrick . 

.Banner . 

.Democrat . 

.News . 

.Tribune . 

.Eagle  &  News . 

.Le^er . 

.Leader . 

.  Panhandle  Herald . 

.Free  Lance. . . 

■  Democrat-Chief . 

.News . 

Tribune . 

News . 

.  News . 

Constitution . 

Press . 

Star . 

News-Capital . 

.  News-Record . 

.  Phoenix  ft  Times-Deaaocrat 


Anadarko.. 
Ardmore . . . 
^tle8^’ille. 


Blackwell. 


Bristow. .. 
Cbicasha.. 
Oaremore. 


Clinton. 


Cushing. . . . 
Drumright . 
Duncan . . . 
Durant.... 
Elk  City.. 
El  Reno... 

Enid . 

Frederick.. 
Guthrie . . . 
Gnymon. . 
Henryetta. 
Hobart  .I. , 
Holdenville. 


Hollis.. 
Hugo . . 
Lawton. 


Magnum . 

McAlester . 

Miami . 

Muskogee . 

Newkirk . 

Norman . 

Nowata . 

Okemah . 

Oklahoma  City. 


,  Reporter . 

.  Transcript . 

.Star . 

Leader . 

.Oklahoma  News. 


80  70.J2i35 

’  ’si  70,  ML  35  ' 

.  34, 30, 17,  white; 

34,  17,  green 
12,000  68,62,51,34 
300  34),  17) 

25  70,  52),  35 

80  . 

115  67,  50),  33 


Oklahoman  ft  Times. 

Times . 

.  Democrat . 

Journal-Capital . 

Journal . 


Okmulgee . . . 
huls  Valley. 
Pawhuska . . . 
Perry . 
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THC  nnSUICR 
TO  THIS  QUCSTIOn 

leads  to  Savings 

WHY  BUY  a  72-Channel  Machine 
to  set  THIS  SIZE  Display  Type? 

SetonUNOGRAPHModelSO 
out  of  90-cliannel 


I'  assist  you  with  your 

<A 

H 

s  Shrinkase  Problems. 


magazine 


The  Grocery  lines  below  were  set  on  two  slugs  with  overhang  out  of 
one  magazine — NOT  CUT  IN. 


SPECIAL 

TODAY 


COCOANUTS 

TOMATOES 

CIGAREHES 

WRITE  TODAY  FOR  FREE  LINOi 

LINOGRAPH  C< 


CHROME  MATS 

A  Laboratory  Prtxluct  Made  in  U.S.A. 


BURGESS  CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 


Pacific  Coast  Representative.  RALPH  LEBER, 
426  Poison  Bldg.,  Seattle,  Washington 


250 

70,  52).  35 

30 

52.  35 

70,  52).  35 

240 

33, 17 

185 

34,  17 

175 

34),  17) 

180 

67).  50),  33) 

250 

34.  17 

50 

35, 17 

210 

34),  17) 

20 

22  x  30) 

100 

70,  52),  35,  17) 

58 

72 

90 

70,  52),  35 

100 

70,  52),  35 

100 

70 

BURGESS  CHROME  MATS 


EDITOR  &  PUBLISHER  IFO 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


OKLAHOMA — (Continued) 


COLUMN  DATA 


Ponc»  City . News  .  8 

Sapulpw . Herwid  .  < 

. He»dlight-Journ»l .  8 

Seminole . .  Producer .  8 

Shwwnee .  News  A  Star .  8 

Stillwater .  Press .  8 

Sulphur .  N'e'« .  * 

Tulsa . Tribune .  8 


World .  8 

Vinita . Journal .  < 

Wewoka . Times-Democrat .  8 


Paper. 

§ 

c 

C 

Dimensions. 

cS 

1 

.£ 

Rolls  or  Sheets. 

£ 

Inches 

-t5 

S 

id 

<sS 

i| 

|i 

nir 

275  34J.  17 
90  70,  52i 

57  70,521,35 
200  70,521,35 
300  34 

100  70,  522,  35 

’3,566  68^  5L  34. '60, 
45,30 

5,000  68,34.512,62 
53  35 

90  70,521,35 


1,750  D 
5,000  D.  L 
13,000  D 
1,500  G,  L 


175,000  2H 
800  D 
1,500  D 


4  L,  2  I,  1  M 
2L 


5  L.  9  I.  2  M.  2  L.U 
15  L.  4  I.  4  M 
1  L,  1  I 
3L 


Z  3  HO 


z£ 

G  E 

2Em.2WK. 

IGE 


2  C.  1  C  H 
2C 


OREGON 


Albany .  Democrat-Herald .  8 

Ashland . Tidings . . .  8 

Astoria . .Astonan-Budget .  8 

Baker . DemocratrHerald .  8 

Bend . Bulletin .  8 

Corv^is . Gaiette-Times .  8 

Eugene . News .  8 

Registee^Juard .  8 

Grants  Pass . Courier .  8 

iflamatb  Falls . Herald  A  News .  8 

La  Grande . Observer .  8 

Marshfield  A  North  Bend . .  Coos  Bay  Times .  8 

Medford . Mail  Tribune .  8 

Oregon  City . Enters^ .  8 

^ndleton . East  Oregonian .  8 

Portland . Journal  of  Conunerce .  8 

News-Telegram .  8 

Oregonian .  8 


Oregon  Journal .  8 


. News-Review . 

.  8 

12 

287 

. Capital  Journal . 

.  8 

12 

294 

Or^on  Statesman . 

.  8 

12 

308 

The  Dalles . 

. Chroniclp . 

.  8 

12 

294 

. . .  70,  521,  35 

....  70,521,35 
. . . .  70,  521,  35 
120  70,521,35 


240  44.22 
450  34.  17 
70  36.  174 
224  342.  m 
60  70,521,35 
....  72 
200  342.  172 
....  70,  531,  35 
100  70,521,35 

.  22  X  36 

’•.WO  68.  34.  171,  51 
'''•no  661,611.50,46. 

332,  30! 


86N  Ml,  61.  601.  50. 
Ml.  17.  151 


200  70,521,35 
360  34.  172 
....  46, 23 
60  70,521,35 


CD 

3L 

G 

Com 

2L 

F 

Fb 

2  L,  2  I,  1  Lu 

1,900 

D 

Fb 

3L 

1,600 

G 

Com 

2  L,  1 1.  1  Lu 

5,000 

G 

Ac.  SI 

5  L,  1  Lu 

18,000 

D 

Tub 

5L,2M 

1,500 

G 

Com 

3 1, 1  Lu 

7,650 

D 

Tub 

3L,  11 

D 

Fb 

2L,  11 

D 

Fb 

3L 

12.000 

D 

Tub.R 

5  L.  1  Lu,  1  El 

2,500 

D 

W 

2  L,  1  Lu 

2.000 

D 

Fb 

1  L,  3  1, 1  Lu 

D 

3  L,  1  Lu 

60,000 

D.H 

Qu,  Sex 

16 1,  2  M,  2  Lu 

225,960 

S.  G.  H 

H  S.  De, 
Sex 

35  L,  1  M.  2  Lu, 

285,000 

4H,  IS 

Qu,  Sex, 
Oct,  De 

19  L,  7 1. 1  M,  2 

500  G,L 
8,280  D 

.  8 

1,693  D 


Com,  Cjd  2  L,  2  I 

Utb  4  L,  1  Lu 

8  K  5  L,  1  M 

.  31 


Yes  No  2  ...  Sp.W 

No  Yes  2  . 

Yes  ....  1  Att  . 

Yes  No  2  ...  CW 

No  No  . 


No  Yes  2  Att 
No  No  . 


.  1  Att  . 

Yes  No  2  ...  C.CH 


Yes  Yes  4  Dk  C,  C  H 


2  H,  Qu. 

Oct  Yes  Yes  3  Both 

.  No  . 

.  No  Yes  1  Dk 

S,Sk  No  Yes  1  ... 

.  Yes  No  . 


1  3  C  W,  1 G 
E,2Sp 


PENNSYLVANIA 


'  Aliquippa . Gaiette . .  " 

Allentown .  Call  A  Chronicle  A  News .  8 

.Altoona .  Mirror .  8 

Tribune .  8 

-Ambridge . Citiien . .  8 

Ardmore . Main  Line  Times .  8 

.Ashland . News .  8 

Bangor . News .  8 

Beaver-Roehester . Times .  8 

Beaver  Falls . N  ews-Tribune .  8 

Berwick . Enterprise .  7 

Bethlehem . Globe-Times .  8 

Bloomsburg . Press .  7 

Bradford . Era . 8 

I  Star  A  Record .  7 

Bristol . Courier .  7 

Brownsville . Telegraph .  8 

Butler .  H^le .  8 

Cannonsburg .  Notes .  8 

Carbondale . Leader  .  8 

Carlisle . Sentinel  .  . .  8 

t^hambersburg . Public  Opinion .  8 

f'harleroi . Mail .  7 

Chester . Times .  8 

Oearfield . lA-ogress  .  7 

Coatesville . lUcord .  8 

Columbia . News .  8 

Connellsville . Courier .  7 

Corry . Journal . .  7 

Danville . News .  7 

Donora . Herald- .American .  7 

Doylestown . Intelligencer .  7 

Du  Bois . Courier  A  Express .  8 

Easton . Exjwess .  8 

Free  Press .  8 

niwood  City . Ledger .  8 

Erie  . Dispatch-Herald .  8 

Times .  8 


151  284 

12  300 


13  280 

12  2972 


13  289 

13  289 


.  68,  51,  34 

1,050  68,512,331 
450  34 
50  342.52 
250  34.  17 
40  70,525 
25  35 

.  34,  17 

.  70,  525.  35 


34.512.682 

33.  162 

34.  175 
70,35 

35 

34,  17 
342.  172 
70,  53.  35 

36 

70,  522,  35 
342.  172 

67,  592,  33,  17 

68,  512,  34 
831,  661.  501 
51,  335.  171 
70.  522,  35 
322.  161 
70,35 


.  IH 

39,000  2G 

1.800  IG 

2.000  IG 

7.800  ID 
2,000  1  D 

250  1  D 

.  IG 

.  IG 


20  L,  3  Lu,  2  M2  Dry  A 
8  L,  3  I,  2  M,  2  M2  Dry  A-D 

7  L,  1 1,  3  M  Dry  A-D 

3  L,  1  Lu  Dry  A 

6 1,  1  Lu  Dry  A 

3  L.  1 1,  1  Lu  .  A 

2L  .  A 

5  L,  1  M  Dry  A 

1  L,  3 1  Dry  A 


ID 

1  D  Tub 

1  D  Tub 

1  D  Fb 

IB.ICD  . 

IG  SI 

1  H  Sim 

1 G  Cu)m 

1  H  R 

1  D  Fb 

1  D  Tub 

1 G  Com 

1  D  Oct 

1  D  Fb 

IH 

ID. Cam  Fb 
IS  R 

1 G  Com 


13  L,  1  M,  2  Lu  Dry  A 

3  L,  1  Lu  Dry  A 

3  L  Dry  A 

3  L  Dry  A 

2  L  Dry  ,A-1 

1  L,  3  I,  1  M2,  1  Lu  Dry  A 


70,  53 
80  79,522 
. .  .  36 
. . . .  68.  51. 34 
145  682.512.34 
. .  .  35.  17 
....  68.64,51.34,32 
....  68.  51,  34 


.  IG 

2,699  1  D 

.  D 

.  .  1 G, 1 ! 

12.099  D 


Indiana . 

Jeannette .... 
Jersey  Shore. 
Johnstown... 


8  L,  1  Lu,  1  El 

3  L,  1  Lu 

4  L,  I  Lu 
4  L.  I  Lu 
6L 

5L 

13  L.  2  M,  2  Lu 
4  L 

4  L.  1  Lu 

3  L,  1  Lu 

4  L.  1  Lu 
2L 

4'L,  1  Lu . 

1  L.  51 

3  L.  1 1. 1  M.  1  Lu,  1  El 
7  L,  7  I.  1  M2,  2  Lu 
13  L.  1  .M.  1  Lu 
3  L,  1  Lu 
13  L.  3  M 

7  L.  8  1.  2  Lu,  1  M2. 
1  L2 


Lehighton . . . 
Lewistown . . . 
Lock  Haven . 


7 

13 

308 

.  331 

.  H 

R 

71 

8 

12 

287 

100  70.  521.  35 

5.000  1  D 

Ft) 

7  L,  1  Lu 

, .  Review*Tribune . 

8 

124 

294 

500  694,52,  34! 

7,500  1  H 

7  L,  2  Lu,  1  El 

8 

12 

301 

125  511.341 

G 

R 

3  L,  3  I 

. .Sun . 

8 

12 

294 

500  34i  171 

26,000  1  D 

Tub 

5L,  21 

8 

12 

280 

4.100  News,  67,  501. 

331;  comics,  59 

180.000  1  H 

SP 

14  L.  1  Lu 

.Sunday  Courier . 

8 

12 

287 

50  70,524 

1,800  1  D 

Fb 

2L.  1  Lu 

Telegraph . 

8 

12 

294 

.  67.  501.  331 

.  2G 

Oct,  Sex 

10  L,  2  I,  1  Lu 

. .  Messenger . 

8 

12 

308 

100  341 

5.000  IG 

81 

4  L 

8 

12 

294 

.  341.171 

.  ID 

Tub 

4  Lis  2  I 

8 

12 

291 

300  35.  171 

3,609  1  H 

Sim 

5  L.  2  I,  1  M,  1  El 

. .  News-Dispatch . 

8 

12 

287 

27  341,171 

2,175  1  D 

Tub 

1  L.  3  1, 1  Lu 

8 

12 

287 

.  70,  521.  35 

.  1 G.  1  D 

Fb 

3  L 

. .  .Tribune  &  Democrat . 

8 

12 

301 

2,500  661.491.331 

65,000  IG 

Oct 

7  L.  5  1, 1  M,  2  Lu 

7 

13 

280 

.  70. 521 

.  CD 

3  I 

.  Simpsons'  Leader-Times . 

8 

12 

308 

188  34,  17 

5,869  1 G 

4  L,  1  El 

. . .  New  Era  A  Intelligencer  Journal 

A  Sunday  News . 

8 

12 

308 

2.899  661,491,331 

70,000  1  D 

5  Units 

8  L.  5  I,  1  M.  1  Lu 

.  North  Penn  Reporter . 

8 

12 

294 

.  70.  521.  35 

.  IG 

Com 

4  L,  1  Lu 

8 

12 

294 

84  Flat  24  x  36-32 

3.630  ID.  IW, 
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13 
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12 
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450  34.  17 

16,000  IG 
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12 
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1,400  D 

2L,  ILu 
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12 
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Tub 

7  L.  1  M.  1  Lu 

8 

12 
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5  L,  I  Lu 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


PENNSYLVANIA— (Continued) 


Paper. 
Dimensions. 
Rolls  or  Sheets. 
Inches 


NEWSPAPER 


Record-Americaii 

Times-News . 

T  ribune-Rcpuhl  Iran . 

Loral  News . 

Journal . 

Standard . 

Independent . 

Republican . 

Item . 

Press . 

News . 

Dispatch . 

Times  Herald  . 

Bliisard . 

Derrick . 

Bulletin . 

Inquirer  . 


Mihsnoy  City. . 
Msoch  Chunk . . 

Hradrille . 

MrrhsnicsbiirK  . 

Middletown - 

Milton . 

Monessen . 

MooooKahrla  . 
Mount  Carmel  . 

Nutiroke . 

New  Castle . 

New  Kensington 
Norristown .  . . 

Oiiaty . 

Fliiladclpliia .  . 


News . 

Public  Ledger 


6.987  . 

.  68.  511.34 

30.000  66i 

34ri7 . 

’  ’  ’  68!  ^'.’51,  34. 

30i 

.  66}.  491,  33i 


Record . 

Journal . 

.  Republican . . 
Post-Gaiette. 
Press . 


Philipaburg. 
FhoeniiTillc . 
Pittsburgh  . 


Sun-Telegraph 


Gaiette .  8  12}  298  .  36,  17 

Herald .  7  13  280  240  33.  16} 

Mercury .  8  12  294  .  34}.  17} 

Journal .  8  12  280  375  34,  17 

Republican  and  Schuylkill  Reporter  8  12  294  .  34,17 

.^rit .  8  12  287  140  70, 52},  35 

Eagle .  8  12  298  2,800  68,51,34 

Times .  8  12  294  2,500  68}.  5P/ifc34 

Record .  7  12  276  . 

Record .  8  12  287  40  68,51 

Press .  8  12  287  28  52} 

Times .  8  12  291  110  34},  17} 

Scrantonian .  8  12  297  .  68 

Times .  8  12  300  3,600  67},  50!,  33} 

Tribune .  8  12  297  2.300  68,34,51 

Herald .  8  12  308  800  68,51,34 

News-Dispatch .  8  12  294  340  34,  17 

Herald .  8  12  308  .  68,51.34,17 

Herald .  8  12  294  .  36},  18 

•American .  8  12  287  .  70.  53,35,17} 

Centre  Times .  8  12  280  . 

Record .  7  13  283  .  45,22} 

Daily  Item .  8  12  294  .  34,  17 

Transcript .  7  13  280  . 

Courier .  8  12}  308  125  35},  18 

Valley  News .  8  12  298  168  51},  34},  17} 

Herald .  7  13  294  130  32,  16 

Review .  8  12  308  145  .34,  17 

Herald .  8  12  294  50  70,52} 

Herald  &  Genius .  7  13  288  .  22 

News-Standard .  8  12  287  475  22 

News .  8  12  287  .  70,  .52, 35.  17} 

Times-Mirror .  8  12  294  173  .34 

(newsprint  and  news  ink  computed  to  Nov.  1,  19.38) 

Observer  dt  Reporter .  8  12  294  .  68}.  51},  34} 

.  Record  Herald  .  8  12  294  110  34,  17 

Democrat  Messenger .  8  12  287  7  72 

Local  News .  8  12  297  360  34,  17 

News .  8  12  297  800  68,51,34 

Record .  8  12  301  1,700  68}.  51},  34} 

Sunday  Independent  .  8  12  294  350  68},  51}.  34} 

Times-Leader .  8  12  301  1,700  68},  51},  34' „ 

•  Sun-Gasette .  8  12  297  1,200  68.51,34 

Grit .  7  13  294  5,300  65},  49},  32} 

.  .Dispatch .  8  12}  308  .  70}.  53},  35} 

Gaiette  and  Daily  .  8  12}  297  875  71},  53|.  35} 


Pittston . . . 
Pottstown. 


Potlsville. 


Puusutswney 
Reading  . 

Renovo . 

Ridiway . 

St.  Marys .  .  . 
Sayre  .... 
Scranton . .  . . 


800  D 
1,100  D 
3,960  D 

.  G 

110,000  2  H 
120,000  D 


Shamokin 


%tron . 

Shenanduah . . 
Somerset .  , 
State  (\>llege 
Stroudsburg 
:^obur>- 
Suaquehaniia 
Tama^]Ua  . 
Tarentum. . 
Titusville. . . . 
Towanda  . 

Tyrone . 

I'niontown. . 

Vandergrift . . 
Warren . 

Washington. . 
W  aynesboro . . 
W  aynesburg . 
Wert  Chester, 
WiIk»*s-BafTe, 


WilliaoL^|Nirt 


RHODE  ISLAND 


Newport . 

Pawtucket . 

ProWdence . . . 

l^estcrly . 

W  eat  Warwii  k 
HoonwM-ket. . . 


Herald . 

News . 

.Times...  . 

.Bulletin  &  Journal . 

Sun . 

.  Pawtuxet  Valley  Times 
Call . 


4,476  D 
2,800  D 
20,000  H 


SOUTH  CAROLINA 


•Anderson 
CTiarh  ■Stoll 

Columbia 

Dorcncc 

Greenville 


Independent-Tribune  &  .Mail 
.  Post  dt  News  and  Courier . . . 

.  Record . 

Rtate . 

.Nears . 

News  &  Piedmont  . 


.  34}.  17} 

1.600  68.  51.  34 

1.200  34}.  17} 

2.100  68,51,34 

125  70.  52},  35 

2.200  66},  491.  33}. 

effective  1-1-39; 
68}.  51},  34}. 
present  sixes 
80  70. 52},  35 

!  70.  52},  35  ' 

950  68,  51.  34 
85  70.  52},  35 
30  72,52} 


Greenwiiod  . 
Pringehurg  . 
Kock  Hill  .  , 
3pirtansliurg 
Sumter.. 
I'nion 


Ii^ex-Journal . 

Times  and  Democrat 

.  Herald . 

.Herald  &  Journal _ 

Item . 

Times . 


SOUTH  DAKOTA 


Aberdw'n  . 
®elle  Fourchc. 
Deadwo^ . . . . 
Hot  Springs  . . 

Huron . 

^■*hp  Andes. . . 


American  k  News . . . 

Post . 

Pioneer-Times . 

Star . 

Huronite . 

Mix  County  Tribune. 
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EDITOR  &  PUBLISHER 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 


SOUTH  DAKOTA— (Continued) 


COLUMN  DATA 


SS  Paper, 

k  c?  Dimensions. 

3s  m  Rolls  or  Sheets. 
£  sc  Inches 


T5  *  ^ 

11  li 


=  13  «« 

ii"  li 

<oS  xt 


S  ■81 

ZS  HU 


2  w  £•  ^  1-^ 

■I  nil  sill  5? 

e3  oc  or 


OliJ  SC  Z<  Q  E 


L,'ad . 

CaU . 

13 

294 

52},  35 

Madison  . 

Leader 

...  8 

12 

294 

MilchcU... 

Republic . . 

.  8 

12 

294 

332 

681.  51i.  34 

Pierre . 

. .  Capital  Journal 

...  7 

13 

287 

52J,  35 

Dakotan . 

.  6 

13 

280 

Rapid  City . 

Journal .  . . 

.  8 

12 

294 

30 

34.  17 

Redfifid  ... 

Journal-Obsener 

.  7 

12 

280 

Sioux  Faib . 

.kraus  Leader 

.  8 

12 

308 

2.000 

68,  51.  34 

Watertown 

Public  Opinion 

.  7 

13 

294 

200 

45,  221 

Yankton . 

Prese  and  Dakotan  . 

.  8 

12 

294 

70,  52},  35 

Tb 

Fb 

1  L.  1  I 

Dry 

.K 

.  No 

No 

10,588 

H,  2  M 

5  L.  1  El 

Dry 

.  Ye* 

nT 

2  M 

3  L 

Dry 

\ 

.  No 

9.000 

G 

R 

4  L,  1  Lu.  1  £1 

DiV 

\  TT 

.  Yes 

,50,000 

D 

Sex,  Met 

lOL,  1  M,  I  Lu 

Dry 

\  T" 

.  No 

5.000 

1  P 

4L.  11 

Wet 

A 

No 

No 

G 

Com,  Fb 

1  L.2I 

Dry 

A 

Yes 

No 

TENNESSEE 


■ktbens . 

Poet-Atbenian  . 

8 

12 

280 

32  541 

1,000 

G 

Com 

2L 

A  . 

.  No 

No 

8 

12 

308 

1,973  68,  51.  34 

70,568 

G 

Yes 

Yes 

3 

C 

News .  .  . . 

8 

12 

301 

6«J,50'k,33} 

S 

10  L.  4  I,  2  M.  1  El 

Dry 

Yes 

Yes 

1 

Att 

Times . 

8 

12 

297 

2,400  66}.  53>  K.  33i, 

% 

81,000 

S,G 

•Mu  Oct, 

SI 

17  L,  1  M2.  2  Lu,  1  El 

Dry 

A-D  . 

Yes 

Yes 

3 

3CH 

(.'Urks>iUe . 

Leaf>C'bronicle  . 

8 

12 

294 

.  70.  52},  35 

2  D 

Fb 

3  L 

Dry 

A  . 

.  No 

■Att 

2GE,3K 

Cleveland . 

Banner .  .. 

8 

12 

280 

.  52},  34 

IG 

('om 

2L 

Dry 

A  . 

.  No 

Columbia  . 

.  Herald . 

8 

12 

294 

.  70,  Ml.  35 

1  C  D. 

Mm 

1  B 

Fb 

2  L 

A  . 

.  No 

Dyersburp . . 

. State  Gaiette 

8 

12 

280 

51  70,521.35 

700 

G,  W 

Fb 

2L 

A  . 

Yes 

No 

Elmbethton 

Star  A  Sunday  News 

8 

12 

294 

.  70. 52i 

G 

('om,  Fb 

2L,  1  I 

Dry 

A  . 

.  No 

No 

Greeneville . 

.  Sun . 

8 

12 

287 

80  52 

1,500 

1  D 

3  L 

A  . 

.  No 

No 

Jackson . 

.  .Sun . 

8 

12 

294 

341 

1  D 

Tub 

4  L 

Dry 

A  . 

.  Yes 

No 

2 

G6 

Johnson  City . 

. Chronicle.  Press  &  Staff-News 

8 

12 

308 

500  34.  17 

13,500 

G 

SI 

5  L.  3  I.  1  M2.  1  Lu 

Dry 

A  . 

.  No 

Yes 

1 

GE 

Kingsport 

Times . 

8 

12 

280 

70.  52},  35 

Ct 

2L,  2  1 

A  . 

.  Yes 

1 

Knoxville . 

Journal.. . 

8 

12 

308 

.  68,  51,  34 

S 

SI.  DS 

10  L.  1  I.  2  M 

Dry 

A  . 

No 

Ye* 

1 

Att 

News-Sentinel 

.  8 

12 

301 

3,200  661,  49i,  33} 

120.000 

H 

De 

9L.8l.lM.2Lu.lEI 

Dry 

A-D  . 

.  Yes 

Yes 

3 

CH 

Memphis . 

f'ommerrial  .Appeal 

.  8 

12 

301 

12,000  661,  33i. 

and  451  fnr 

mag.  and  (‘om. 

360,000 

3H.1G 

Get,  Qu 

2  L.  24  1.  2  Lu,  1  El. 

1  M2 

Dry 

A  H.  Qu 

Yes 

Yes 

3 

Att 

C  W 

Press-Sdmitar  . 

.  8 

12 

315 

.  68,  51,  34 

2H,1G 

De 

17  L,  3  Lu,  2  El 

Dry 

A  . 

.  No 

Yes 

1 

Dk 

CH,GE 

Morristoirn . 

Gasette  and  Mail . 

.  7 

13 

280 

Murfreesboro . 

News  Journal  . 

.  8 

12 

294 

73  70,  52},  35 

3,680 

G 

Com 

3L 

A  . 

.  Yes 

No 

Nashville . 

. Banner  it  Tennessean . 

.  8 

12 

297 

7.000  67,501,331 

250,000 

G 

8  Units 

21  L,  2  I,  2  Lu 

Dry 

A  . 

.  Yes 

Yes 

2 

2GE 

Paris,... . 

.  PoBt-Intelligcmer . 

.  8 

12 

301 

20  70.  52}.  35 

1,500 

D 

2  L.  i  Lu 

Dry 

A  . 

.  No 

No 

Trenton  . 

. Bnlletin . 

.  7 

12 

280 

30  32  x  44 

630 

2M 

ry\ 

2L 

Dry 

D  . 

.  No 

No 

Union  City . 

.Messenger . 

.  8 

12 

280 

42  70.521.35 

1,250 

G 

Com 

3L 

Dry 

A  . 

TEXAS 


Abilene . 

ReportCT-News. .  .  . . . 

....  8 

12 

294 

650 

34,17 

30,000 

D 

Tub 

6  L,  1  I,  1  M,  1  Lu 

Dry 

Yes 

2 

Att 

Amarillo . . 

Globe  A  News . 

....  8 

12 

304i 

1,400 

33i,  16} 

60,000 

H 

.Sim 

6  L,  1  I,  1  Lu 

Dry 

A 

.  No 

No 

CH 

....  5 

12 

220 

Athens  ... 

-Reyiew . 1.  . 

....  7 

12 

287 

24 

32x44 

750 

M 

IL,  11 

Wet 

A 

.  No 

No 

Austin . 

Ameriean  A  Statesman  . . 

....  8 

12 

294 

1,425 

33).  29).  16} 

40,000 

2D 

I'tb 

10  L,  2  Lu 

Dry 

A 

.  No 

3 

Att 

2GE 

Dispatch . 

...  8 

12 

294 

34 

1  D,  1  B 

Tub,Fb 

5  L,  1  Lu 

Dry 

A 

2 

Bay  City. . 

Tribune . 

....  8 

12 

308 

Beaumont 

Enterpnse  &  Journal 

8 

12 

297 

2.500 

68.  51.  34.  31 

80,000 

G,  H 

I’L  Oct,  4d 

13  L.  1  M2,  1  M 

Dry 

A 

.  No 

Yes 

4 

C.K 

Big  Spnng 

Herald . 

. .  8 

12 

294 

100 

52),  45 

1,000 

G 

Ac 

2  L,  1 1, 1  EL  1  Lu 

Wet 

A 

.  Yes 

No 

Bonham . 

..Favorite .  ,  . 

....  7 

13 

280 

52},  35 

D 

Fb 

2L 

Dry 

A 

.  No 

Berger . 

Herald . 

. . . .  8 

12 

294 

70,  52i,  35,  17) 

D 

Fb 

3L 

Dry 

A 

.  No 

No 

GE 

Bisekenridge 

.American . 

....  8 

12 

287 

35 

70,  52},  35,  17) 

1,500 

D 

Fb 

1  L.  2  I,  1  M 

Dry 

A 

.  No 

No 

Brenham .  . 

Banner-Press.  . 

8 

12 

294 

24x35 

1C 

D 

2L 

Dry 

A 

..  No 

No 

Brownsville . 

Herald . 

8 

12 

294 

275 

34 

4,500 

D 

Tub 

5  L,  1  Lu,  1  El 

Dry 

A 

No 

i 

GE 

Brown  wood .... 

Bulletin . 

8 

12 

294 

100 

70,  54}.  35 

2.000 

D 

Fb 

5L 

Dry 

D 

.  No 

Bryan . 

Eagle . 

8 

12 

287 

38 

70.  52},  35,  17) 

1,000 

D 

Fb 

3  L 

Dry 

A 

.  No 

No 

Center . 

.  News . 

.7 

12 

280 

31x44 

1  B,  Six 

2L 

Dry 

A 

...  No 

No 

Kl.  W 

Childress . 

Index . 

5 

12 

224 

135 

70,  52).  35 

2.000 

D 

3L 

Dry 

A 

Yes 

No 

Cisco . 

Press  and  New  s . 

8 

12 

287 

72,  56;  35 

D 

Fb 

IL.  11 

Dry 

A 

....  No 

No 

Cleburne . 

Times-Reyiew 

8 

12 

294 

60 

70,  52},  35,  17 

2,000 

D 

Fb 

2L.  11 

Dry 

A 

.  No 

No 

('ommerce  . 

Journal . 

8 

12 

280 

38 

72,  54,  35 

1.200 

D 

Fb 

2L 

A 

.  No 

Corpus  Christ  i 

('aller  &  Times  . 

8 

12 

301 

96 

33},  16} 

23,600 

H 

Sim 

8  L.  1  Lu.  1  El 

Dry 

A 

.  Yes 

G  E 

(Tironiele  &  \  oiee . 

8 

12 

.301 

(.'orsirana _ 

Sun . 

.  .  .  8 

12 

294 

250 

341,  17 

7,000 

D 

Tub 

5  L 

Dry 

A 

.  No 

No 

Cuero . 

Record . 

.  .  8 

12 

287 

28 

70,  52),  35,  17) 

800 

D 

Fb 

2L 

Dry 

A 

.  No 

Dalhart . 

Texan . 

5 

12 

196 

27 

62.  46) 

1.200 

G 

Ct 

21 

Both 

A 

.  No 

No 

Dallas  . 

Dispatch  Journal  . 

8 

12 

297 

3,250 

68),  5i).  341. 17} 

137,280 

2G 

4d.  3d 

9  L,  2Lu,  1  El 

Dry 

A 

.  N 1 

Yes 

3 

Dk 

2C 

News . 

....  8 

12 

297 

10.000 

68),  51},  34}; 

ramie.  301, 
c  hanging  to 
071.  so;,  33!; 


ramie,  36 

307,696  4G 

Oct 

16  L,  9  1,  3  M 

Dry 

.A-D 

No 

No 

3 

Att 

4CH 

Times  Herald  . 

....  8 

12 

297 

8.500 

68.  51},  .34,  62. 

31 

2.50,000  S 

10  Mu 

14L,  51,4  M.  1  El 

Dry 

A 

No 

Yia 

1 

■Att 

5CH 

Del  Rio . 

. News. . .  . . . 

....  8 

12 

287 

25 

70,  52},  35 

700  D 

Fb 

2L 

Dry 

A 

No 

No 

Denison . 

.  Herald  . 

....  8 

12 

294 

350 

34).  17} 

7,030  D 

Tub 

51 

Dry 

A 

No 

No 

2 

.Att 

G  E 

Denton  .... 

. Record-Chronicle . 

...  h 

12 

287 

6.5 

70.  52},  35 

3,030  D 

3  L,  1  I 

Dry 

A 

No 

V 

12 

280 

5 

Sts 

Fb 

2  L 

Drv 

No 

3 

Eastland . 

. . Telegram . . 

...  8 

12 

294 

30 

70,  52},  34,  17) 

200  D 

3L.  11 

Dry 

D 

No 

No 

Edinburg . 

. \  alley  Reyiew . 

...  8 

12 

287 

47 

70,  52},  35 

1.884  G 

Com 

3  L 

Dry 

A 

No 

No 

(Newsprint  and  news 

ink  computed  to  Sept.  20.  193H) 

El  Paso . 

.  El  Continental 

8 

12 

280 

200 

34,  17.  16 

4,800  G 

.  5L,  lEl 

Dry 

A 

G 

No 

Yes 

Dk 

Herald-Post  4  Times . 

.  .  8 

12 

315 

1.287 

34.  31,  17 

44.000  2G 

12  L,  3  Lu.  2  El 

Dry 

A 

G,  5d 

Yes 

Yes 

3 

Att 

(Newswint  and  news 

ink  (*omputed  for  eight  months) 

Ennis 

. News .  . 

. ,  8 

12 

2S3) 

72.  .54.  35 

.  D 

3L 

I’ort  \N  orlh ... 

.  Press  .  . 

s 

12 

298 

68,  51,.34 

H 

Get 

9  L,  1  M  2  Lu 

Dry 

A 

No 

Yes 

2 

G  E,  C 

Star-Telegram 

...  8 

12 

280 

9,800 

bK,  51, 34,  iH‘ws; 

31,  cumi(  8 

360,000  4  G 

Oct,  Sex 

22  L,  3  M 

Dry 

A 

(j,  Sex 

No 

No 

3 

Dk 

C  H,  4 

Gaiwsville . 

KciKistcr . 

...  8 

12 

2S7 

100 

70.  52} 

2.000  D 

Fb 

2L,  21 

Dry 

A 

Galveston . 

News  A  Tribune 

...  8 

12 

297 

1,015 

67).  50}.  13},  .30 

34,484  H,  S 

.  5  L,  6  I.  2  M 

Dry 

.A-D 

Yes 

Yes 

4 

Att 

Gilmiv  . 

Mirrjr . 

....  7 

13 

280 

10 

70,  52},  35 

D 

.  1  L 

A 

No 

No 

Gladcwaler  . 

Times-Tribune 

8 

12 

280 

48 

35x44 

1.000  2B 

Op 

3  L 

A 

No 

#. 

Gunxali*s . 

Inquirer . 

....  8 

12 

287 

18 

70,  52},  3.5,  17) 

1,033  G 

Fb 

2  L 

Dry 

A 

No 

No 

(icMiae  ('reek.  . 

Sun _ 

.  .  8 

12 

2S7 

140 

70,  52}.  35,  17) 

600  D 

1  U  2  I,  I  Lu,  1  El 

Dry 

A 

Yes 

(jraham . 

Reporter . 

.  .  7 

12 

276 

32  i44 

.  Cr 

.  I  L 

Dry 

A 

No 

Banner . 

....  8 

12 

294 

Herald 

...  8 

12 

280 

Harlingen  .  . 

\  alley  .Star 

8 

12 

294 

450 

35 

18.000  D 

Tub 

6  L.  1  Lu,  1  El 

Dry 

A 

Ye.s 

Yes 

3 

Att 

Henderson  . 

News . 

...  8 

12 

294 

216 

34},  17} 

4,800  D 

Tub 

3  L,  1  1. 1  Lu 

Dry 

A 

Yes 

Yes 

1 

(•  11 

Hillslioro 

Mirror  . 

7 

13 

283 

49 

70.  .52).  35 

1,000  D 

Fb 

3  L 

Dry 

A 

No 

No 

Hou.'^ton 

('hronicle . 

.  8 

12 

300 

10,000 

67. 50},  33),  16}, 

60 

34.5,408  2G 

s  Cnit, 

H  D 

.30  L,  4  M 

Dry 

A 

G.  O  t 

Yes 

Yes 

3 

Dk 

G  E3 

J*ost  . 

.  8 

12 

308 

7,400 

67,  50},  .33).  30 

264.700  S 

Mu 

221,  3  M 

Dry 

A 

H 

Yes 

Yes 

3 

I*res.s  . 

.  8 

12 

308 

3,1.50 

68,  51.  34;  will 

change  to 

49;,  .3;))  lie- 

fore  1  1  '38 

94.200  S 

6  1  nits 

12  L,  4  I.  2  M.  2  Lu 

Dry 

A 

\es 

Yes 

2 

Ja«  k.sonville . 

Progress.  . 

8 

12 

297) 

22^ 

70.  .52).  .35 

1,.503  G.  B 

Com.  ('yl  1  L.  1  I 

A 

No 

No 

Jefferion . 

JimiJmilc . 

.  8 

12 

280 

70,  35,  17) 

.  G 

('(»m  Fb 

2L 

Dry 

No 

Kilgore . . .  . 

News  . 

12 

294 

400 

70,35 

.  G 

Ct 

3  L,  1  M 

A 

No 

13 

276 

I.4iredo . 

Times . 

.  8 

12 

294 

34,  31,  17 

.  D 

Tub 

3  L,  1  I,  1  Lu.  1  El 

Dry 

A 

No 

No 

2 

Longview . 

Journal  A  News  . 

.  8 

12 

294 

400 

.34,  17 

8,000  1  D 

Tub 

3  L,  1  .M2,  I  i,u 

Dry 

A 

I) 

No 

Yes 

3 

Lublxjck . 

Avalanche  A  Journal . 

.  8 

12 

2!t4 

610 

34,  17 

23,865  1) 

Tub 

6  L,  1  Lu.  1  El 

Dry 

A 

No 

No 

Lufkin . 

News . 

.  8 

12 

287 

70,  52},  35 

D 

H) 

2L 

No 

For  Exploiatleo  of  Koy  Lotfors  Soo  Pago  II. 


FOR  OCTOBER  29,  1938 


XXIX 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

TEXAS— (Continued) 
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McAllen . Monitor  .  8 

iVeas .  8 

McKinney . (’ourier-(iaiettc .  8 

Mirlin  . Democrat .  7 

Marshall . News  Messenger .  8 

Mart . Herald .  6 

Meiia . News .  8 

Midland . Reporter-Telegram .  8 

Mineral  Wells . Index .  8 

Mount  Pleasant . News .  8 
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Odessa . Bulletin .  5 


Orange . Leader  . 

ftdestine . Herald  and  Press 

Pampa . News . 

hris . News . 
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Taylor . Press .  8 

Temple . Telegram .  8 

Terr^ . Tribune .  8 
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70,  52},  35 

7,308 

G 

85  70,  52},  34} 


.No  Yes  2  .Att  CH 
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EDITOR  6c  PUBLISHER 


PAGE  AND  PAPER  SIZES  Al^  J>THER  MECHANICAL  DATA  OF  DAILIES 

WASHINGTON— (Continued) 


COLUMN  DATA 


CITY 


NEWSPAPER 


. Journal  of  Commerce . 

.  7 

12 

280 

Poet-Intelligencer . 

.  8 

12 

280 

Star . 

.  S 

12 

308 

Times . 

.  8 

12 

31S 

Shelton . 

.  5 

12 

166 

Spokane . 

. Review  t  Chronicle . 

.  8 

12 

297J 

Press . 

.  8 

12 

297t 

.  S 

12 

300 

Times . 

.  8 

12 

298 

Vancouver . 

.  8 

12 

301 

Walla  Walla . 

.  8 

12 

298 

Wenatchee . 

.  8 

12 

280 

World . 

.  8 

12 

280 

Yakima . 

.  8 

12 

294 

Independent . 

.  s 

12 

284 

Paper, 
Dimensions. 
Rolls  or  Sheets, 
Inches 


£  &  c 
— .  E  o 

ii: 


cS  c 

•sS”-  £ 

ii-1 


II 


z-SS 


Zs 


? 

bJ 

II 

3a 


p  .  3  11 

o  c  "5  S  •> 
al  «S  So 

ol  |3  o';  l| 

Qui  Zo.  Z<  Q  E 


32x43 

M 

Fb 

5L 

A-D 

G  E 

H 

OH 

,000 

67,  50i,  33} 

100.090 

3G 

Oct,  Qu 

13  I,  4  M 

Do- 

A 

Xo 

^es 

3 

Dk 

CH.GE, 

,000 

68,  51.  34,  61, 

30},  43 

310,000 

3H,1G, 

1  Wb 

15  Units 

27  L,  9  I,  6  M 

Dry 

A 

\cs 

Yes 

4 

Dk 

6W 

>,899 

6/  is  50‘.)tn  33}, 

news;  61,  ib\. 

30},  mag.  & 

comic  sec. 

235,692 

H 

8  Units 

17  L.  2  I.  5  M 

Dry 

D 

H  P 

\es 

Yes 

3 

CH,G 

326 

68}.  51}.  34.  17 

14,922 

H 

Qui 

5  I,  2  M 

Dry 

A 

No 

Yes 

1 

Both . 

1,500 

68.  51,  34,  17 

H.G 

Ut,  Oct 

2  L,  15  I,  3  M 

Dry 

A 

G,  a 

No 

Yes 

3 

GE 

1,350 

67}.  501,  335,  17 

60,000 

G,  H 

HS 

7  L,  1  M 

Do 

A 

No 

3 

Dk 

C,GE 

34.  17 

G 

,SI 

4  L.  1  M.  1  Lu 

Dry 

A 

No 

1 

W 

375 

33},  16} 

15,000 

D,  M 

Tub.  Cyl 

8  L,  1  Lu,  1  El 

Dry 

A 

No 

Y'es 

2 

35}  X  44 

1  L.  1 1 

Both 

A 

No 

300 

69,  51},  34} 

9,600 

H 

7  L,  1 1,  1  Lu,  1  El 

Dry 

A 

Yes 

800 

34,  31.  17} 

24,584 

D 

Tub 

8  L,  1  Lu,  1  .M2 

Dry 

A 

D,  Tub 

Yes 

Yes 

3 

Att 

G  E 

72 

70},  52 

2,700 

G 

Com 

3L 

Dry 

A 

Yes 

No 

WEST  VIRGINIA 


Berkley . 

.  Post-Herald  k  Raleigh  Register  . 

s 

12 

30^ 

394 

34.  17 

10,000  G 

SI 

6  L,  1  Lu 

Dry 

A 

. .  Yes 

Yes 

3 

G  E 

305 

.  . .  Gasettc . 

8 

12 

297} 

3,408 

68.  51.  34 

122,820  G 

SI 

12  L,  2  Lu,  1  M2,  1  Lu 

Dry 

A 

Yes 

Yes 

2 

Att 

GE 

Mail . 

s 

12 

281} 

1,865 

66},  50.  33} 

80,000  S 

Sex 

12  L.  1  M2,  2  Lu 

Dry 

A 

. .  Yes 

No 

Clarksburg . 

7 

12 

280 

1.300 

68,  51.  34 

45,000  G 

HSS! 

10  L,  1  M,  2  Lu 

Dry 

A 

. . .  No 

Yes 

1 

CH 

. .  .Inter-Mountain . 

S 

12 

2S7 

F&irmont . 

...  Times  k  West  Virginian . 

8 

12 

294 

34,  17 

.  2b 

Tub 

9  L,  1  Lu 

Dry 

A 

. . .  No 

No 

C  W,  Sp 

12 

2S7 

70.  53 

.  D 

Fb 

1  L,  2  1 

Dry 

A 

. .  No 

No 

P,  w 

Hinton . 

13 

305 

41 

32} 

1.000  S 

R 

1  L,  21 

Dry 

A 

. . ,  No 

No 

Huntington. 

Hcrald-.Ydvertiser . 

8 

12 

294 

1.610 

68,  51,  34 

60,000  H 

18  L,  1  M.  2  Lu,  1  El 

Dry 

A 

H 

Acs 

Acs 

2 

CH 

. .  Mineral  News-Tribune . 

7 

13 

280 

. .  Banner . 

S 

12 

287 

45 

70,  525 

1,200  D,  B 

Fb,  Op 

2L,  1  El 

A 

. . .  No 

Martinsburg. . . 

. .  Journal . 

8 

12 

308 

35],  17} 

G 

SI 

5L.  11 

brv 

A 

...  No 

No 

CH 

Morgantown... 

. . .  Dominion-News  &,  Post . 

8 

12 

294 

400 

34,  17 

15,000  D 

Tub 

9  L,  1  Lu 

Dry 

A 

. . .  Yes 

No 

Moundsville . 

. Echo . 

8 

12 

294 

34,  17 

.  H 

R 

5L 

Drv 

A 

. . .  Yc« 

G  E 

Journal . 

8 

12 

308 

47,  23} 

.  S.  M 

4  L 

Dry 

A 

...  No 

No 

Parkersburg . 

. .  News  k  Sentinel . 

8 

12 

294 

850 

511,34} 

19,200  G 

7L.  11 

Drv 

. . .  No 

No 

1 

Point  Pleasant 

. .  .Register . 

8 

12 

287 

23 

70,  53},  35 

2,000  D 

Fb 

3L 

Dry 

D 

...  No 

No 

Weirton . 

...Times . 

8 

12 

308 

Welch . 

8 

12} 

294 

180 

53},  35},  17} 

6.000  D 

R.  Met 

4  L 

brv 

\ 

. .  No 

No 

.  Herald . 

8 

12 

287 

56 

70,52 

1,000  G 

('om 

3  L 

Dry 

D 

No 

No 

WheeUng . 

. .  News-Register  4  Intelligencer _ 

8 

12 

308 

3.000 

34,  17 

■  ■  115,000'  2G 

12  L.  9  I,  1  M 

Dry 

D 

. . .  Yes 

No 

3 

can 

W  illiamson 

8 

12 

287 

125 

35},  17} 

5,250  G 

4L.  U 

Dry 

A 

...  No 

No 

WISCONSIN 


Antigo . 

. Journal . 

.  7  13 

297 

23 

•Yppleton  . 

.  8  12 

294 

290 

34,  17 

.Ysbland . 

.  8  12 

301 

65 

34}.  17 

Baraboo . 

. .  News-Republic . 

8 

12 

280 

100 

70,  52},  35 

Beaver  Dam . 

_ Citiien . 

8 

12 

296 

100 

34,  17 

Beloit . . 

8 

12 

294 

450 

34,  17 

Berlin . . 

, . . .  Journal . 

8 

12 

294 

53.  35 

Chippewa  Falls . . 

_ Herald-Telegram . 

7 

13 

280 

54}.  34} 

Eau  Claire . 

_ Leader  k  Telegram  . 

8 

12} 

294 

572 

35,  17} 

Fond  Du  Lac . 

_ Conunonwealth  Reporter . 

8 

12} 

294 

600 

34,  17 

Green  Bay . 

_ Press-Gaiettc . 

8 

12 

308 

1,400 

68.  51.  34 

Janesville . 

_ Gaxette . 

8 

12 

294 

500 

39,  34,  17 

Kenosha . 

. ..  News . 

8 

12 

294 

365 

34.  17} 

La  Crosse . 

.  .  .Tribune  and  Leader  Press . 

8 

12 

308 

600 

68,  51,  34 

Madison . 

_ Capital  Times . . 

8 

12 

301 

1,500 

68,  51,  34,  17 

Wisconsin  State  Journal . 

8 

12 

301 

1.900 

68,  51,  34,  17 

Manitowoc . 

. . .  Herald-Times . 

8 

12 

294 

.396 

34 

Marinette . 

_ Eagle-Star . 

8 

12 

294 

198 

34,  17 

Marshfield . 

. . .  News-Herald  . 

8 

12 

294 

185 

45,  22} 

Mcnasha . 

. ,  .Record . 

6 

13 

280 

30x  44 

Merrill . 

_ Herald  . 

K 

12 

280 

90 

70,  52},  35 

Milwaukee . 

. .  Journal . 

8 

12 

298 

25.000 

68.  51,  34;  62, 

46},  31 

Leader  . 

8 

12} 

294 

2.150 

34.  17 

News-Sentinel . 

s 

12 

280 

13,000 

66},  491,  33} 

Monroe . 

. .  Times . 

s 

12 

287 

50 

70},  52} 

Neenah . 

.  .  News-Times . 

8 

12 

280 

70,  52},  35 

Oshkosh . 

. . .  Northwestern  .  . 

8 

12 

297} 

<.50 

68,  51.  .34 

Portage . 

.  .  Regi8ter-D<‘morrat . 

8 

12 

276} 

40 

70.  52}.  33 

Raiine . 

. .  Journal-Times  4  .Sunday  Bulletin 

8 

12 

294 

1.200 

34}.  17} 

Rhinelander . 

...  News . 

8 

12 

294 

52 

70,  52],  35 

8 

12 

290 

Sheboygan . 

. Press . 

8 

12} 

294 

1,000 

3.5}.  17} 

Stevens  Point . 

. .  Journal . 

K 

12 

21)4 

210 

34,  17} 

Stoughton . 

. Courier-Hub . 

K 

12 

2'-4 

Superior . 

. . . .  Telegram . 

S 

12 

280 

800 

67,  .50},  33}, 

’I  wo  Rivers . 

_  Reporter . 

7 

13 

2S0 

33,  16] 

Watertown . 

. Times . 

8 

12 

280 

115 

70.  52},  35 

Waukesha . 

8 

12 

294 

150 

34.  17 

Wausau . 

. Re<ord-HeraM . 

8 

12} 

294 

380 

35}.  17} 

^  isconsin  Rapids. . 

. Tribune . 

8 

12} 

,30S 

200 

3.5],  17] 

G 

SI 

5L 

Dry 

A 

.  No 

No 

1 

Dk 

27,046 

2  D 

Tub 

11  L,  21,  3  M 

Dry 

A 

.  Yes 

Yes 

1 

Dk 

G  E 

3.000 

H 

R 

4  L,  1  I.  1  M,  1  Lu 

Dry 

A 

.  No 

2CH, 

C,2»T 

4GE 

3,000 

D 

Fb 

2L 

A 

1,600 

D 

Tub 

3  L,  1  Lu 

Dry 

A 

'hio 

C  H 

8,000 

D 

Tub 

8  U  1  M,  3  M 

Dry 

A 

Yes 

3 

.\tt 

CH 

D 

Fb 

21 

Dry 

A 

.  No 

No 

G  . 

SIR 

2  L,  2  I,  1  M 

Dry 

A 

.  No 

Yes 

5,210 

D 

Tub 

7L,  1  M 

Dry 

A 

.  No 

No 

(i  L 

22,000 

D 

Tub 

4  L,  4  I,  1  M 

Dry 

A 

.  No 

Yes 

i 

GE 

33,000 

D 

Met 

13  L.  2  I,  3  M 

Dry 

A 

.  Yes 

13,000 

G 

Utb 

9  I,  2  Lu.  1  El 

Dry 

A 

.  Yes 

Yes 

2 

C 

12,969 

G 

8  L,  2  M 

Dry 

A 

Yes 

1 

c 

12,000 

G 

Sex 

8  L,  2  Lu.  1  El 

Dry 

A 

.  No 

No 

1 

Att 

C  H 

48,000 

H 

Ct 

9  L.  2  M 

Dry 

A 

Att 

c 

.55,000 

D 

SDOet 

9  L,  1  I,  2  Lu,  1  El 

Dry 

A 

1 

Att 

C  w 

12,000 

D 

Tub 

3  L.  3  I,  1  M 

Dry 

A 

.  Yes 

.Yes 

1 

G  E 

<>,000 

D 

Tub 

6  L,  1  M,  1  Lu 

Dry 

A 

.  No 

No 

3,200 

S 

4  L.  1  I,  1  Lu.  1  El 

Drv 

A 

.  No 

Yra 

i 

Att 

c 

P 

1  I 

Dry 

A 

.  No 

No 

,3,,500 

G 

Com 

4  I,  1  Lu 

A 

.  No 

No 

750,000 

H.G 

6  Units, 

12  I'nits 

19  L.  11  I,  0  M 

Dry 

D 

H.  vt'vl  Yes 

Y’es 

3 

Att 

7  C  H 

2G 

6  L,  7  I,  2  Lu 

Dry 

D 

....  . .  \es 

Yes 

3 

36,000 

1  H  P, 

2C,1CE 

2G 

Oct 

29  L.  3  I,  6  M 

Dry 

D 

.  Yes 

Yes 

3 

Att 

1,500 

G 

5  L 

A 

.  No 

No 

Cl 

t  'om 

2  L 

Dry 

A 

.  No 

\5g.  K 

19,444 

G 

4  Units 

10  L,  3  M 

Dry 

A 

. No 

Yes 

2 

c  ft 

.500 

C. 

Com 

3  L 

Dry 

A-D 

38,000 

D 

Tub 

12  L,  1  Th,  1  M2 

Dn- 

A 

.  No 

3 

Dk 

G  E 

1,800 

D 

Fb 

3  L 

Drv 

A 

.  No 

1 

D 

Fb 

2  I 

Drv 

A 

.  \  es 

31.2(W 

2D 

W 

4  L,  3  I.  3  M 

Drv 

A 

.  No 

No 

Ci  E 

.5,s00 

I) 

Tub 

2  L.  3  1 

Drv 

A 

.  Y’es 

G 

Com 

3  L 

A 

.  No 

No 

C  H,'c 

23,000 

1  H,  1  G  . 

6  L,  3  I,  3  M 

Dry 

A 

.  \es 

Yes 

3 

H 

R 

4  L,  1  Lu 

Dry 

A 

.  No 

No 

3,400 

D 

Fb 

2  L,  2  I,  1  Lu 

Dry 

.M 

.  No 

No 

. 

4,000 

I) 

Tub 

8  L.  1  M 

Drv 

A 

.  No 

No 

1 

Att 

U  H 

12,000 

U 

Tub 

SL  ■ 

Drv 

A 

.  "^es 

No 

17,000 

G 

4  1,  1  Lu 

Wet 

I) 

.  \es 

No 

Att 

■ 

WYOMING 


Ca.'pcr . 

. Times . . 

...  5 

12 

224 

Tnbunc'-Herald . . 

...  8 

12 

290 

Cheyenne . 

...  5 

12 

224 

Wyoming  Tribune . 

.  .  K 

12 

280 

Gillette . 

.  Journal  &  .American . 

.  5 

12 

203 

News-Rctord . 

...  5 

12 

224 

Lander . 

.  Post . 

...  8 

12 

280 

Laramie . 

. Rcpubliean-Boomrrang _ _ _ 

...  8 

12 

294  ' 

Bulletin . 

...  5 

12 

224  ; 

Newcastle . 

...  5 

12 

220} 

Rawlins . 

.  Republican-Bulletin . 

...  6 

12 

280 

Rock  Springs . 

...  5 

12 

224 

Sheridan . 

. Presa . 

....  8 

12 

294 

30 

37},  17} 

2, .500 

G 

.  3  1. 

Dry 

A 

.  Yt's 

I 

34}.  17} 

D 

Tub 

6  L,  1  El 

Wet 

A 

No  1 

35 

68.  51,  34,  17 

19,800 

H 

W 

.5  L,  3  I,  1  M 

Dry 

A 

.  Yes 

Yes  1 

15x  22 

A 

24  x35 

175 

('am 

Cyl 

1  L 

Dry 

A 

.  No 

No 

22x35 

B 

Cyl 

2  L 

Dry 

A 

.  No 

140 

70,  52},  35.  17} 

3,000 

D 

.  5L 

Dry 

A 

.  No 

No 

8 

24x35 

300 

L 

..  11 

Dry 

A 

.  No 

No  .. 

50 

29x44 

800 

M 

..  2L 

Dry 

A 

.  Yes 

No 

100 

70,  52],  35 

34} 

2,000 

D,  M 

D 

Tub  ■ ' 

.  2  L.  I  I 

6L 

Drv 

Dry 

a”  " 

.  No 

For  Explanation  of  Koy  Letters  See  Page  II. 
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PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

ALASKA 


COLUMN  DATA 


.lochorage . 

.  6 

13 

280 

Cordova . 

.  6 

13 

2761 

Fairbanks . 

.  6 

12 

259 

Juneau . 

.  8 

12 

287 

Press . 

.  7 

12 

280 

Ketchikan . 

. Chronicle . 

.  8 

12 

270 

Paper, 
Dimeneicns, 
Rolls  or  Sheets. 
Inches 


...  70 
. . .  32  X  44 
20  36x44 


. . . .  D,  B 
. .  .M 
500  B 


TERRITORY  OF  HAWAII 


P  s  s  l| 

^■|  Si  II 

OUl  SC  Z<  Q  E 

No  No  1  ... 
No  . 


Press . 

.  8 

12 

287 

Tribune*Herald . 

12 

287 

Advertiser . 

.  8 

12 

294 

Star-Bulletin . 

.  8 

12 

294 

64 

D 

Fb 

3  L,  2  1,  1  Lu 

Dry 

A 

.  No 

No 

34,  17 

45,000  D 

Tub 

.  11  L,  1  M2,  1  Lu 

Dry 

A 

Yes 

681,  515,  345 

.  H 

Sex 

*  10  L,  1  M2,  1  Lu 

Dry 

A 

.  Yes 

Yes 

S  12  294 
8  12  294 


PHILIPPINE  ISLANDS 


70.  52J.  35 
35 


2D  Fb 

D.  B  Tub 


7  L.  1  M,  1  Lu 
13  I.  1  Lu,  1  El 


Calgary . .Albertan .  8  12  308 

Herald .  8  12  308 

Edmonton . Bulletin .  8  12  308 

Journal .  8  12  310 

Lethbridge . Herald .  8  12  294 

Medicine  Hat . News .  7  13  287 


DOMINION  OF  CANADA 
ALBERTA 


68,  51,  34 

1.600  68.  51,  34,  17 
808  34J, 17 
1,750  News.  67J,  501, 
33J;  comics,  30 
285  34J,  171 
.  831, 665 


IH 

51,200  1  H 
24.000  IG 

50,000  1  H 
9,000  1  D 


It 

6  L,  3  I.  21  M,  2  Lu 

Dry 

A 

G 

No 

2 

G  E 

S  D  6 1  ns 

14  L,  1  M,  1  Lu 

Dry 

A 

No 

2GE. 

81 

8  L,  2  Lu,  1  El 

Dry 

A 

.  No 

Yes 

3 

.\tt 

ICG 

5  Units 

13  L.  1  M2 

Dry 

A 

1  S,  4d 

No 

Yes 

3 

Dk 

3CH 

Tub 

6  L,  1  Lu,  1  K1 

Dry 

A 

,  Yes 

1  C  W 

4  L 

Dry 

A 

No 

Nanaimo . Free  Press .  7  12  294 

Herald .  7  13  294 

Nelson . ..News .  8  12  284 

New  Westminster . British  Columbian .  7  13  280 

Prince  Rupert . Empire .  6  13  5/12  270 

News .  7  13  276 

Trail . Times .  7  12  287 


BRITISH  COLUMBIA 


22i  X  331 
70,  52,  34 
34,  17 
70,  525,  35 


.  IB  Op 

ID 

6.000  1  G  SI  R 

2.400  ID  Fb 


■  News-Herald . 

.  8 

12 

294 

850 

34,  17 

2.5,000 

1  D 

Tub 

6  L.  3  M 

Dry 

Province . 

.  8 

12 

294 

6,500 

68,51.34,30,17 

192,000 

3  D 

Tub 

23  L,  2  M,  2  Lu 

Dry 

Sun . 

.  8 

12 

308 

5,100 

68,  60,  51,  34 

1.50,000 

1G,3H 

5  Uns,  Oct 

16  L.  2  I,  1  Lu,  1  El 

Dry 

.  8 

12 

308 

Times . 

.  8 

12 

2S0 

600 

68,  51,  34,  30 

19,500 

IG 

Sex 

7  L.  4  I,  1  M2.  1  Lu 

Dry 

A  . 

A-D  . 

Both  I  H 


No  Yes  2  .\tt 
No  Yes  3  ... 
Yes  Yes 


3  ...  4  C  W 
3  Dk  IW.ICH, 
ISp 


Brandon . Sun .  7  13  287 

Portage . La  Prairie  Graphic .  6  13  280 

The  Pas . Northern  Mail .  8  12  290 

Winnipeg  . Free  Press .  8  12  308 


Tribune .  8  12  308 


MANITOBA 


70,778  671,60,501,331, 
165 


3,000  671,501,335  90.000  1  H  P,  1 

D 


NEW  BRUNSWICK 


Oct 

2  L,  2  .M 

Dry 

A 

. .  No 

Oct 

15  L,  6  I.  2  M2,  2  Lu, 

1  El 

Dry 

Both 

1  H 

No 

Ye? 

3  .\tt 

1C,  ICW. 

D.  Oct 

11  L,  8  I,  1  M2,  1  Lu, 

1  El 

Dry 

A 

1  H 

No 

No 

3  Dk 

1  K 

3G  E 

St.  John . ('itiien. 


NOVA  SCOTIA 


New  Glasgow. . . . 

8ydrey . 

Truro . 


7 

13 

201 

7 

13 

280 

.  35x44 

.  3  L 

eery 

A 

.  No 

8 

12 

294 

125  345.  175 

3,200  1  D 

Tub 

4  L 

Dry 

A 

.  .No 

8 

12 

294 

175  345,  175 

2,000  1  D 

Tub 

5  L,  1  Lu 

Dry 

A 

8 

12 

294 

500  34 

24,000  1  D 

Tub 

8  L 

Drv 

A 

.  No 

8 

12 

306 

2.000  68,51,34 

16,500  2  H 

SI 

11  L,  21.  1  M,  2Lu 

Dry 

A 

.  No 

No  1  ...  1C . 

No  . 

.  .  .  2  Dk  . 

Att  1  G  E,  1  C 
H 


.  News . 

7 

13 

280 

72,  525 

1  D 

Fb 

4  L 

Dry 

A 

.  No 

No  . .  . . 

.Gatette . 

.  8 

12 

282 

70,  35j 

I  D 

Fb 

A 

.  Chronicle  4  Star . 

.  8 

12 

294 

1,500 

685,  .5ij,  .345 

52,000 

H 

W 

S  L,  1  Lu 

Dry 

A 

.  No 

No  . .  . , 

C  H 

Herald-.Mail . 

.  8 

12 

297 

2,700 

685,511,345,175 

95,000 

2H 

Sim.  Ut, 

Qu 

10  L,  2  M,  1  Lu 

Dry 

A 

.  Yes 

3 

,  News . . . 

.  8 

125 

294 

130 

355,  IS 

5,300 

1  D 

Tub 

5  L 

Wet 

A 

.  No 

No  2 

.  Post-Record . . 

.  8 

12 

294 

685,  515,  345 

1  H 

Qu 

8  L.  1  M 

Dry 

A 

.  No 

No 

.  2  (x  F 

.  News . . 

.  6 

13 

280 

.50 

61 

1,000 

1  CD 

Fb 

2  M 

A 

.  No 

No  , .  . . 

.  1  Wg 

ONTARIO 


Lindsay . 

Landon . 


.  Ontario-Intelligcncer . 

....  8 

12 

276 

685.  525,  345 

1C. 

H 

7  L.  1  Lu,  1  El 

Dry 

A 

.  No 

1 

.Exposition . 

....  8 

12 

301 

.Recorder  4  Times . 

....  8 

125 

294 

120 

36,  18 

4,500 

1  D 

Tub 

5  I,  1  Lu,  1  M2 

Dry 

A 

.  No 

1  G  K 

. News . 

....  8 

12 

301 

358 

675,  50;,  331 

11,736 

G 

Qu 

7L,  1  I 

Dry 

A 

.  No 

2 

Att 

c 

.  Times-Journal . 

....  7 

13 

297 

675,  50},  331 

G 

Qu 

8  L 

Dry 

A 

.  -No 

No 

2 

.  Reporter . 

....  8 

12 

294 

200 

34,  17 

.5, .500 

1  D 

Tub 

t>  L,  1  I,  1  Lu 

Dry 

A 

.  No 

t'r 

.Mercury . 

....  8 

12 

298 

300 

34,  175 

9.600 

1  H 

R 

6L,  2  1 

Dry 

A 

.  ...  .No 

•  Spectator . 

....  8 

12 

308 

3,700 

68.  51.  34 

144,000 

H 

DS 

21  L,  3  I,  2  Lu,  1  El 

Dry 

A 

.  No 

No 

1 

2  G  H 

.  N>  hig-Standard . 

....  8 

12 

300 

52,  345 

1  G 

H 

9  L,  1  M 

Dry 

A 

.  No 

No 

Alt 

.Record . 

....  8 

12 

294 

4.50 

34,  175 

14 

1  D 

R 

8  L,  1  I.  1  .M,  2  Lu 

Dry 

A 

.  .No 

No 

i  c 

.  Post . 

....  8 

12 

287 

.Free  Press . 

....  8 

12 

300 

3,300 

67j,  515,  33i 

122,370 

1  C. 

5  Units 

10  L,  5  I,  1  M.  1  Lu, 

1  El.  1  M2 

Wet 

A 

.  Yes 

Ye. 

2 

Att 

G  E 

Review . 

....  8 

12 

294 

235 

34,  17 

6,750 

1  D 

Tub 

5  L,  2  I,  1  M 

Dry 

A 

.  Yes 

.Times . 

....  8 

12 

294 

34,  17 

1  D 

Tub 

4  L,  1  I,  2  Lu 

Dry 

A-D  ... 

.Cititen . 

....  8 

12 

310 

1,8.54 

675,  501,  331 

64,798 

I  H 

Oct 

11  L,  1  M2,  2  Lu 

Dry 

A 

.  No 

C  II 

!.«  Droit . 

....  8 

125 

310 

4.50 

68,  51,  34 

11,000 

I  H 

R 

12  L,  I  .M,  1  Lu 

Dry 

A 

Journal  Dailies . 

....  8 

12 

310 

68,  51.  34 

H 

Oet 

13  L.  1  M.  1  M2 

Dry 

A 

....  No 

No 

1  C 

.Sun-Times . 

....  8 

12 

287 

300 

345.  17} 

7,500 

1  D 

Tub 

4  L.  1  I 

Dry 

A 

.  Y’es 

G  F 

.  Examiner . 

....  8 

12 

294 

300 

34,  17 

6,600 

1  H 

7  L,  1  I.  1  M 

Dry 

A 

1  n  H 

.  News-Chronicle . 

....  7 

13 

294 

215 

66,  49.  33 

10,000 

1  D 

R 

6  L,  1  M 

Dry 

A 

No 

.Guide . 

....  8 

12 

280 

70,  525.  35 

G 

•  lorn 

3L 

A 

. Standard  . 

....  8 

12 

294 

.500 

69,  52,  345 

16,000 

1  D 

Tub 

9  L,  1 1.  2  Lu,  1  El 

Dry 

A 

No 

1  0  H 

Times-Journal . 

....  8 

12 

305 

450 

345.  175 

8.000 

1  H 

8L 

Dry 

A 

No 

G  E 

.Canadian  Observer . 

....  8 

12 

294 

260 

34,  17 

6.000 

1  D 

Tub 

7L 

Dry 

A 

.  .No 

G  E 

.Star . 

....  7 

13 

290 

33,  16} 

1  D 

Tub 

6  L,  1  Lu 

Dry 

A 

.  No 

.Beacon-Herald . 

....  8 

12 

305 

400 

34.  17 

10,093 

IG 

.3d  SI 

7  L.  1  Th 

Dry 

A 

.  No 

No 

For  Explonafion  of  Koy  Ltffort  Soo  Fago  II. 


XXXll 


EDITOR  6.  PUBLISHER 


PAGE  AND  PAPER  SIZES  AND  OTHER  MECHANICAL  DATA  OF  DAILIES 

ONTARIO^(  Continued ) 


COLUMN  DATA 


Paper, 
Dimensiont. 
Rolls  or  Sheets, 
Inches 


“  si-  S; 

g  s  ^-■z 

SI  i!  Is 
III!  ii 


\\>lland  . 

Windsor 

WixKlsttX'k 


IVeas .... 

( tiobe  &  Mail 
Star  (d  &  w) 

Color  Maicaiine 
Tolegram. . . 

Tribune  . . 

Star . 

Sentinel-Review 


7 

12 

290 

70,  52J.  35 

G 

CtFt) 

5  L,  1  Lu 

•V 

.  Yes 

.  8 

12 

SOS 

7.896 

68,  51,  34 

217,803 

H 

12UnsSS 

34  L,  1  I.  3  .\1,  2  La 

Dry 

.L 

.  Yes 

3G  E 

■ !  s 

12 

308 

30,250 

67i.  61),  50i. 

33{,  30;,  30i 

795,000 

H 

35 1'  ns,  !S  8 

45  L,  4  Lu.  1  Th,  2  El 

Dry 

.\-D 

1  H  8  I'as  Yes 

\e8 

3  ... 

C 

5-7 

lU-16 

2S0 

s 

12 

308 

16.000 

68t,  Sli,  34i 

270.000 

H 

30Un3,SS 

42  L,  1  I,  1  M.  3  Lu. 

2  El 

Dry 

.\-D 

.  \  es 

No 

60  H 

.  s 

12i 

287 

155 

723,  543.  363 

6,000 

1  D 

Fb 

6  L 

Both 

.  \o 

Xo 

IG  E 

.  8 

12 

301 

3.600 

68,  62,  M.  34 

110.000 

1  D 

7  Uns,  Met 

22  L.  1  I,  2  L 

Dry 

3  bk 

2  C  \V 

8 

12 

290 

203 

5.000 

1  D 

Tub 

6  L,  1  I,  I  Lu 

Dry 

.  Yes 

No 

. .  .\tt 

1  C  H 

PRINCE  EDWARD  ISLAND 


Guardian 

8 

12 

294 

185 

34i,  171 

4,000  1  D 

Tub 

4  L.  1  I.  1  Lu 

Dry 

A 

No 

CH 

Patriot . 

8 

12) 

294 

200 

38).  18 

5,400  1  D 

Tub 

5L 

Dry 

A 

No 

No 

QUEBEC 

Levis 

Le  Quotidien  . . 

7 

13 

308 

Montreal 

Lc  ('anada . 

7 

13 

300 

66.  501,  33).  17 

.  H 

2d 

2  M,  1  I 

Dry 

A 

No 

Le  Devoir . 

7 

13 

300 

67.  50).  33).  161 

.  H 

R 

7  L.  2  M 

Wet 

D 

No 

Cy 

Gasette  . 

8 

12 

294 

68).  511.341 

.  H 

DS 

20L 

Dry 

A 

Yea 

LTllustration  Nouvelie 

5 

12 

200 

161 

ID 

Tub 

4  L,  2  I,  1  Lu 

Dry 

A 

D,  Tub 

Yes 

Yes 

4 

Att 

La  Patrie . 

5 

12) 

200 

2,743 

31.  15) 

81,000  3G 

SI 

12  L.  3  t,  2  .M.  2  Lu 

Dry 

D 

G  3dk 

Yes 

Yea 

3 

Dk 

K 

Le  Petit  Journal 

5 

12 

200 

1,200 

621,  46),  311 

50,000  IH.ID 

Met.  Sax, 

Oct 

6L 

Dry 

A 

No 

3 

.Att 

ICH, 

La  Presse . 

8 

12 

305 

68.  51.  34 

5G 

Oct 

34  L.  2  Lu 

Dry 

A-D 

Yes 

No 

4 

1  c 

Standard . 

8 

12 

305 

1,750 

68,  Sll.  34 

37,500  (Printed  by  Montreal  Star  plant) 

Star  (d)  . 

8 

12 

305  \ 

15,000 

68,63.511, 471, 

Family  Herald  A  Weekly  Star  (w) 

4 

15 

200  / 

34,31) 

440.000  2H 

15  Units 

16  L,  40  I.  5  M,  2  Lu 

Dry 

1  H  P 

No 

No 

1 

5  C  U 

Quebec 

('hroni(de-Telegraph . . . 

8 

12 

301 

175 

35 

6,000  ISM 

3  L.  2  I.  6  M.  1  M2 

Dry 

A-b 

No 

L* Action  Cath^ique 

8 

12 

300 

2,225 

671. 50),  33),  161 

42,000  ID.IG 

Met  SI 

10  L.  5  M 

Dry 

A 

Yea 

L'Lvenement  A  Le  Soleil 

8 

12 

294 

3,950 

68), 51). 34), 17) 

138.500  2H 

11  L.  4  I.  4  M 

Dry 

A 

Hdk 

Yea 

No 

3 

Dk 

2  W 

Le  Journal . 

8 

12) 

300 

Record . 

8 

12) 

294 

270 

36.  18 

5,400  1  D 

Tub 

6  L.  1  Lu 

Dry 

A 

No 

No 

1  aSp 

La  Tribune . 

8 

12 

300 

182 

34).  171 

4,000  1  D 

Tub 

6  L.  1  M,  1  Lu 

Dry 

A 

Yes 

No 

Three  Rivers . 

Le  Nouvelliste . 

8 

12 

310 

68),  51),  341 

.  IH 

6  L  1  Lu 

Dry 

A 

No 

SASKATCHEWAN 

Moose  Jaw . 

Times-Herald  . 

8 

12) 

308 

200 

361,  181 

6,000  IG 

3d 

7  m  Lu 

Wet 

A 

No 

No 

S 

Prince  .Albert  .  . 

Herald .  . 

8 

12 

280 

100 

7^  52, '35 

1,600  IG 

Com 

SL.  I  M 

A 

Yea 

No 

Resina . 

_ Leader-Post . 

8 

12 

288 

1,500 

67,  501, 33),  29! 

46,000  IH 

R 

9  L,  3  I,  2  Lu,  1  El 

Dry 

A 

No 

Yea 

3 

Dk 

2  AC 

»Star . 

8 

12 

308 

600 

33) 

.  G 

8  I.  1  M,  1  Lu 

Dry 

A 

No 

No 

3 

Dk 

C 

Saskatoon  . 

.  Star-Phoenix . . 

8 

12 

294 

900 

News,  67),  50). 

33);  comics,  30, 
14) 

35,000  H 

Qu 

7  L.  1  1, 1  Lu.  1  El 

Dry 

A 

No 

No 

2 

Dk 

1  K 

NEWFOUNDLAND 


8  12  301 
8  12  200 


.  34i,  171  .  D.  W  Tub  8  L,  2  Lu,  1  El 

For  Explanation  of  Kty  Lattars  Page  II. 


"Telesign"  Device 
Shown  in  Chicago 

Inventor  of  Visual  Broad¬ 
caster  Explains  How  It 
Works  .  .  .  May  Affect  Radio 

After  eight  years  of  research,  in¬ 
volving  40  patents  and  applications, 
the  “telesign,”  a  visual  broadcaster 
of  printed  words,  has  been  completed 
by  Irving  Naxon,  president  of  Naxon 
Utilities  Corporation,  Chicago.  The 
device  is  believed  to  have  great  pos¬ 
sibilities  in  the  news  and  advertising 
field. 

In  his  laboratory,  where  Mr.  Naxon 
demonstrated  his  device  to  Editor  & 
Publisher  this  week,  there  is  a  huge 
horizontal  panel  provided  with  long 
continuous  neon  tubes  which  make  it 
possible  to  operate  the  message  strip 
outdoors  in  daylight.  With  a  stand¬ 
ard  keyboard  device  no  larger  than  a 
typewriter  comprising  the  distant 
transmitter  and  only  one  wire  be¬ 
tween  the  transmitter  and  the  wall  of 
neon  tubing,  news  bulletins,  or  ad¬ 
vertising  messages,  are  instantly 
flashed  on  the  wall  and  made  to  travel 
across  the  neon  tubes. 

Employ!  New  Principle 

Mr.  Naxon’s  telesign  employs  a  new 
principle  of  electrical  control  embody¬ 
ing  thousands  of  tiny  metal  balls  or 
“bullets”  which  are  virtually  “shot” 
at  the  combined  rate  of  100,000  per 


minute.  These  electrically  controlled 
projectiles  are  shot  into  a  simple 
mechanism  in  character  formation 
and  the  message  is  flashed  letter  by 
letter  through  the  super-brilliant 
neon  tubes.  A  special  feature  of  this 
invention  is  that  the  device  can  be 
radio  controlled.  A  typist  operator 
in  one  city  can  flash  to  several  re¬ 
mote  receiving  points  the  news  bul¬ 
letins  which,  in  turn,  will  reappear 
simultaneously  at  distant  stations  in 
large  neon  letters. 

Since  the  length  and  height  of  the 
neon  panel  can  be  changed  to  fit  any 
particular  situation,  the  telesign  may 
be  used  indoors,  such  as  in  stock  ex¬ 
changes  or  sports  arenas,  as  well  as 
outdoors.  A  chain  of  these  visual 
broadcasters  may  be  hooked  up  to¬ 
gether,  or  each  operated  independent¬ 
ly  by  a  local  operator.  In  this  re¬ 
spect,  the  new  telesign  system  em¬ 
ploys  a  technique  similar  to  radio. 
Mr.  Naxon  pointed  out.  “For  ex¬ 
ample,”  he  said,  “after  an  imjiortant 
news  event  has  been  telesigned  to 
various  cities  from  a  central  point, 
a  local  ‘announcer’  may  cut  in  and 
name  a  sponsor  of  the  newscast.” 

May  B«  Radio  Competitor 

“If  news  items  are  flashed  to  the 
public  by  advertising  sponsors,”  he 
said,  “then  my  visual  broadcaster  may 
prove  to  be  a  competing  medium  to 
present-day  radio  stations.” 

Mr.  Naxon  told  Editor  &  Publisher 
the  telesign  offers  a  logical  tie-up 
with  newspapers.  Not  only  can  the 
device  be  used  to  give  latest  news 
flashes,  with  or  without  commercial 
sponsorship,  but  it  also  can  serve  as 


a  promotional  medium  for  the  news¬ 
paper,  both  from  a  circulation  and 
advertising  standpoint. 

The  telesign  inventor  is  35  and  an 
electrical  engineer  with  a  long  list  of 
electrical  inventions  to  his  credit. 

Schooler  Retires 

After  25  years  of  full-time  newspa¬ 
per  work  in  Hugo,  Okla.,  W.  E. 
Schooler,  owner  of  the  Hugo  (Okla.) 
Daily  News,  announced  last  week 
that  he  would  relinquish  some  of  his 
duties  as  editor  and  publisher  and 
turn  over  the  management  of  the 
newspaper  to  J.  H.  King  and  L.  A. 
Andrepont.  King,  for  17  years  pro¬ 
duction  manager  of  the  New  Orleans 
Times  -  Picayune,  will  be  advertising 
and  business  manager,  and  Andre¬ 
pont,  former  president  of  the  Louisi¬ 
ana  Press  Association  and  publisher 
in  Florida,  Texas  and  Louisiana,  will 
be  editorial  director. 

Forms  New  Firm 

Melchor  Guzman  has  resigned  as 
president  and  director  of  the  Uni¬ 
versal  Publishers  Representatives,. 
Inc.,  to  form  his  own  company  of  in¬ 
ternational  publications’  representa¬ 
tives  under  the  name  of  Melchor  Guz¬ 
man  Co.,  9  Rockefeller  Plaza,  N.  Y. 
'The  new  company  will  represent  in 
the  U.  S.  the  following  publications 
of  Empresa  Editorial  Haynes,  Ltd.,  of 
Buenos  Aires;  El  Hogar,  El  Mundo, 
Mundo  Argentina  and  Radio  Station 
LRl,  Radio  El  Mundo,  of  Buenos 
Aires,  Argentina. 


Radio  Influence 

Smith  Says  It  Made  Newspapers 

Modernize 

Los  Angeles,  Oct.  25 — If  the  time 
ever  comes  when  radio,  either  through 
facsimile  or  television,  becomes  the 
accepted  method  for  the  dissemination 
of  news,  features  and  advertising,  it 
will  not  necessarily  mean  that  the 
newspaper  business  will  have  become 
decadent.  It  will  simply  mean  that 
there  has  been  a  change  in  the  physical 
aspects  of  the  publishing  business,  bu' 
in  every  community  the  individual  or 
organization  with  the  correct  editorial 
formula,  whether  through  printing 
press  or  radio  station,  will  be  the  fa¬ 
vorite  “publisher.” 

This  vision  into  the  future  was  pre¬ 
sented  late  last  week  by  Robert  L 
Smith,  vice-president  and  genera! 
manager  of  Los  Angeles  Daily 
Evening  News,  in  a  speech  before  ths 
Los  Angeles  Women’s  Advertisini 
Club  on  the  effect  of  radio  on  the 
newspaper,  now  and  in  the  future. 

Radio’s  greatest  threat,  he  said,  is  ii> 
what  it  may  develop  into.  For  the 
present,  radio  has  forced  newspaper 
to  modernize  themselves,  much  as  avi¬ 
ation  forced  the  railroads  to  take 
stock  of  their  own  sitiiation. 

“Despite  the  hue  and  cry  abotf 
radio  replacing  newspapers  as  a  medi- 
lun  of  news  dissemination,  the  far*, 
remains  that  the  total  circulation  level 
of  all  newspapers  in  the  U.  S.  is  at 
all  time  high.  (The  ABC  net  pai^  i 
circulation  of  approximately  925  En- 1 
glish  speaking  newspapers  in  the  U.  S 
exceeds  38,000,000  daily.)” 
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press  room  expenses  come  blankets 
and  rollers.  The  combined  outlay  for 
these  two  items  alone  exceeds  $1,000,- 
000  per  annum.  Another  million  dol¬ 
lar  expenditure  every  year  for  such 
items  as  adhesives,  cleaning  com¬ 
pounds,  electrical  parts,  belts,  knives, 
and  lubricants,  indicates  the  scale 
upon  which  the  industry  operates,  and 
the  heavy  costs  of  even  the  inciden¬ 
tals  of  efficient  production. 

Stereotyping  and  Engraving 

Approximately  7,000  people  are  em¬ 
ploy^  in  these  two  departments, 
5.283  in  stereotype  work  and  1,967  in 
the  500  engraving  departments  which 
are  owned  and  operated  for  news¬ 
paper  purposes,  llie  annual  mat  bill 
is  a  major  item  in  newspaper  costs; 
moulding  blankets  for  stereotyping, 
chemicals  and  metal  used  for  engrav¬ 
ing  purposes  cost  close  to  $1,500,000. 

The  square  inch  cost  of  engravings 
shows  the  most  amazing  variations  in 
different  shops,  with  a  low  of  not 
much  more  than  2  cents  and  a  high  of 
15  cents.  There  is  evidently  an  un¬ 
explored  opportunity  in  this  field  for 
substantial  economies.  The  use  of 
automatic  stereotype  casting  machin¬ 
ery  is  steadily  increasing,  as  Editor  & 
Publisher’s  study  indicates  that  557 
autoplates  approximately,  are  in  use 
at  the  present  time,  while  curved  and 
flat  casters  and  their  accessories  are 
used  in  about  equal  numbers,  the  fig¬ 
ure  being  around  1,700  units  of  each 
type.  Stereotype  power  is  derived 
from  7,295  motors. 

Mailing  and  Delivory 

Newspapers  spend  more  each  year 
for  twine  and  wire  than  for  their 
wrapping  paper — $536,000  for  the  for¬ 
mer  item  and  $409,000  for  the  latter. 

It  was  unfortunately  impossible  to 
get  detailed  information  concerning 
the  use  of  automobiles  in  the  industry, 
or  to  get  figures  complete  enough  to 
justify  estimates  covering  expendi¬ 
tures  for  gas,  oil,  tires  and  cars.  This 
is  due  to  the  variations  in  the  use 
of  delivery  services  in  the  industry. 
Some  newspapers,  and  many  of  the 
larger  ones  are  included  in  this  group, 
own  and  operate  their  own  fleets. 
Others  let  out  their  delivery  work  on 
flat  contracts;  still  others  use  the  serv¬ 
ices  of  contractors  but  buy  their  own 
gas,  oil  and  tires. 

Enough  information  mas  secured 
however  to  prove  conclusively  that 
the  life  of  a  newspaper  delivery  car  is 
brief.  A  number  of  publishers  replace 
their  cars  every  single  year;  few  use 
them  longer  than  two  or  three  years 
3t  the  most.  Lightweight  cars  pre- 


20.000 

have  requested 

OFFSET  SIMPLIFIED 

Get  Your  Copy  Today 
No  Cost — ^No  Obligation 

Webendorfer-Wiils  Co.,  Inc. 

"BuUdlng  Prmum,  /m-  Orar  Thirty  Yem-t" 

Meant  Varnon.  N.  Y.,  U.  $.  A. 
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dominate  because  of  their  smaller 
running  costs,  but  there  are  many 
heavy-duty  vehicles  used  in  the 
handling  of  paper  and  other  materials 
and  supplies. 

The  wear  and  tear  on  tires  is  ex¬ 
cessive,  some  newspapers  finding  it 
necessary  to  completely  re-equip 
their  cars  three  or  even  four  times  a 
year.  That  part  of  the  gas  and  oil 
bill  which  is  paid  directly  by  the 
newspapers  is  well  over  $1,000,000 
every  year. 

There  is  one  important  by-product 
of  this  investigation  which  should 
give  newspaper  executives  throughout 
the  country  food  for  serious  thought. 
The  newspaper  industry  today  is 
caught  in  the  toils  of  mounting  costs. 
Until  general  business  conditions  im¬ 
prove.  it  is  going  to  be  a  difficult  job 
to  offset  these  higher  costs  by  in¬ 
creased  advertising  revenues. 

A  vitally  important  part  of  news¬ 
paper  costs,  however,  as  revealed  by 
this  study,  is  the  matter  of  produc¬ 
tion,  and  there  is  the  closest  kind  of 
a  relationship  between  production 
costs  and  the  tools  and  machines  which 
make  production  possible. 

The  automobile  industry,  the  elec¬ 
trical  industry,  the  machine-tool  in¬ 
dustry  and  many  others  have  proved 
the  true  economy  of  replacing  their 
equipment,  many  times  not  because 
it  is  worn  out,  but  because  there  is 
newer  and  better  machinery  which  will 
lessen  the  costs  of  certain  operations. 
The  same  cannot  be  said  of  news¬ 
papers  as  a  whole. 

Might  it  not  be  desirable,  now,  while 
lower  costs  are  so  important  to  the 
industry,  to  study  the  whole  problem 
of  obsolescent  and  partially  inefficient 
equipment,  and  learn  just  what  profits 
it  may  be  possible  to  derive  from 
later,  better  machines?  Such  a  study 
conceivably  might  pave  the  way  for 
annual  savings  of  many  millions. 

.  / ! 
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RECORDS 

SHOW 

That  we  cover  five  times  as  many 
cylinders  as  our  nearest  competitor, 
and  more  than  twice  as  many  as  all 
eompetitors  cond)ined. 

WHY 

Because  no  finer  packing  can  be 
bought  than  the  Improved  DeLuxe 
Monocorks  and  Stipple  Faced  Felts. 

THIS  IS  THE  REASON 

Why  we  lead  the  world  in  press 
packing.  You  can  get  any  combi¬ 
nation  you  want.  Two  Monocorks 
and  Stippled  Tympans,  Rubber 
Under  Blankets,  Red,  Brown,  Oil 
Proof  Face  and  Straight  Rubber, 
in  combination  with  Monocorks  or 
Automatic  Plain  or  Stipple  Faced 
Felts. 

USE  ORIGINALS 
NOT  IMITATIONS 

Known,  sold  and  used  all  over  the  world. 

NEW  ENGLAND 

NEWSPAPER  SUPPLY  COMPANY 

164  Fremont  Street 
Worcester,  Massachusetts 


F.O.B.  Corona,  New  York  i 

Eastean  Newspaper  Supply 

9603  NORTHERN  BOULEVARD 
Cerena,  L.  I. 


New  York  Office 
1S4  Nassau  Street  ‘ 

San  Francisco  Office 
205  De  Young  Building 


Chicago  Office 
Daily  News  Building 

Portland,  Oregon 

417  Oregonian  Building 
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EDITOR  &  PUBLISHER 


WPA  Indexing 
2,000,000  Cards 

All  Milwaukee  Newspapers 
Since  1837  Being  Filmed  by 

Recordak  Corp. 

A  2,000,000  card  alphabetical  index 
of  all  state  and  local  news  items,  edi¬ 
torials  and  advertisements  that  ap¬ 
peared  in  every  issue  of  all  Milwau¬ 
kee  newspapers  from  1837  to  1900  is 
being  compiled,  and  microfilm  photo¬ 
graphs  are  being  taken  of  all  news¬ 
papers  over  that  period  by  the  Mil¬ 
waukee  Newspaper  Index  Project  No. 
7709  of  the  Women’s  and  Professional 
Division  of  the  WPA. 

The  index,  which  also  may  be  filmed, 
will  be  kept  in  the  Milwaiikee  Public 
Library  when  completed.  Copies  of 
all  films  of  the  newspapers  will  be 
presented  to  the  library,  while  nega¬ 
tives  will  be  shipped  to  Rochester, 
N.  Y.,  where  they  will  be  kept  in  film 
storage  vaults  of  the  Eastman  Kodak 
Company. 

Librarian  in  Charge 

The  indexing  work  is  being  directed 
by  Herbert  Brimcken,  who  is  on  leave 
from  the  library,  while  the  i^oto- 
graphing  is  supervised  by  Lawrence 
Herman,  of  the  Recordak  Corporation, 
a  subsidiary  of  Eastman  Kodak  Co., 
which  has  loaned  cameras  for  the 
work. 

(In  an  article  on  page  7  of  its  May 
28  issue  Editor  &  Publisher  described 
in  detail  the  Recordak  Corp.  process 
of  microphotography  which  is  being 
employed  by  newspapers  throughout 
the  country  to  preserve  their  news¬ 
paper  files,  being  used  on  this  project.) 

The  project,  which  is  providing  em¬ 


ployment  for  187  former  professional 
workers,  began  in  April,  1936.  Deemed 
impractical,  this  was  replaced  by  the 
indexing  project  Oct.  20,  1937 — the 
first  newspaper  index  in  the  nation. 
Other  cities  have  set  up  similar  pro¬ 
jects  since,  however. 

Authorized  by  the  county  board,  the 
project  is  sponsored  jointly  by  the 
Milwaukee  Public  Library  and  the 
Milwaukee  State  Teachers’  College. 

New  Moiliser 

Rouse  &  Co.  Device  Adaptable 

to  Small  Paper's  Needs 

H.  B.  Rouse  &  Co.,  Chicago,  has  in¬ 
troduced  a  new  Rouse  Plate  Mortiser, 
an  inexpensive  tool  particularly 
adaptable  to  a  small  newspaper’s 
stereotype  department  for  making 
mortises  in  shell  cast  stereotypes  or 
unmounted  electrotype  plates. 

The  Rouse  Plate  Mortiser  facili¬ 
tates  the  mortising  of  unmounted 
plates  for  inserting  corrections  such 
as  price  changes,  key  numbers  and 
similar  matter.  Mortises  six  points  by 
36  points  up  to  any  size  can  be  made. 
It  can  also  be  us^  to  trim  plates  to 
size.  Requiring  small  amount  of 
space,  it  may  be  placed  on  a  table  or 
it  can  be  ordered  with  pedestal. 

USED  CARS  AD  IN  COLOR 

When  the  Detroit  Times  appeared 
Oct.  21  carrying  a  used  cars  adver¬ 
tisement  in  color  for  the  Main  Motor 
Sales,  it  was  the  first  time  such  an  ad 
had  ever  been  published  in  Detroit 
according  to  A.  E.  Ball,  classified  ad¬ 
vertising  manager.  ITie  advertise¬ 
ment,  heavily  boxed  in  red,  was  14V^ 
inches  deep  over  8  columns.  The  ad 
also  carried  eight  separate  boxes, 
6 1/16  inches  deep,  also  in  red,  adver¬ 
tising  18  different  makes  of  cars  with 
the  names  of  eight  of  them  also  in  red. 


RIGHT—  "TAe  j^it5t  time 


TINGUE 

'•4DE  MJI» 

PRESS  BLANKETS 

Keep  Your  Presses  Productive!  Save  Moke  Ready  Time! 

TINGUE  on  Press  Blankets  guarantees  Superior  Printing  Qualities 


PRICES  REDUCED 

I-felt  1 

PRINTINl,  BLANKET 

^tshlon 

on  blankets  built 

PRINTmG’BLANKET 

to  accommodate  the 

TINgijcorK 

PRINTING  BLANKET 

narrower  widths 

Foundation 

PRINTING  BLANKET 

of  news  print. 

ofo/Al/^c/w/i 

DRAWSHEET  . 

TINGUE.  BROWN  «.  CO. 

114120  East  23rd  St.  1227  Wabash  Ave.  723  East  Washington  Blvd 

NEWYORK.N.Y.  CHICAGO,  ILL.  LOS  ANGELES,  CAL. 


F  all  publishing  operations  could  be  freed  from 
the  constant  need  of  check  and  revision  ...  of 
doing  things  twice  or  three  times  to  get  them  right 
.  .  .  what  a  joy  publishing  would  be! 

Stereotyping  takes  a  long  step  in  that  direction  when 
reliance  is  placed  on  Certified  Mats,  famous  for 
affording  perfect  first  casts!  .  .  .  Certified  speed, 
certainty,  fine  reading  quality  and  excellent  halftone 
rendering  narrow  the  realm  of  worry  and  hazard  in 
any  plant  that  employs  them. 

For  dependable  stereotyping^  rely  on  Certified 
Mats,  made  in  the  fJ.  S.  A. 

•  Photo  courtesy  The  Nerv  York  Sun 

CERTIFIED  DRY  MAT  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P,  New  York,  N.  Y. 
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the  pressman  coming  in  contact  with 
the  rotating  inking  rollers,  or  with 
the  plate  cylinders,  as  all  of  these 
parts  are  covered  and  cannot  be 
touched  without  opening  the  guards. 
If  a  plate  should  break,  pieces  cannot 
fly  off  the  cylinder  and  out  into  the 
pressroom. 

The  absence  of  ink  mist  makes  the 
pressroom  a  safer,  cleaner  place  to 
work.  There  is  also  a  saving  to  the 
publisher  on  pressroom  cleaning  costs. 


Metal  Guards  Solve  Ink  Misting 


Issues  New  Type  Book 


Georgian  Press  Work  Lists  Valu-  some  interesting  ■^r\  ^ 

able  Aids  to  Advertising  Craft  ^^^^‘“rote:  “I 

A  new  type  specimen  book,  which  have  printed 

“is  to  be  of  genuine  assistance  to  ad-  'more  than  700,- 
vertising  craftsmen  in  their  task  of  000,000  Blades. 

selling  by  means  of  the  printed  page,”  To  do  that  re-  _  _ 

has  been  produced  by  The  Georgian  quired  more  tug®"*  r.  uoyM 

Press,  Inc.,  175  Varick  St.,  N.  Y.,  than  300,000  tons  of  newsprint.  (How 
George  Pearlman,  vice-president,  has  many  forest  trees?)  To  print  those 
announced.  The  book,  118  pages,  lists  Blades  also  required  8,400  tons  of  ink. 
every  important  facility  for  the  selec-  “jf  all  the  newsprint  consumed  to 
tion  and  computation  of  type  and  con-  print  those  700,000,000  Blades  was 
tains  a  cross-index  to  locate  the  type  placed  in  a  line,  it  would  make  a 
desired.  It  was  designed  under  Mr.  sheet  of  paper  70  inches  wide — and 
Pearlman’s  direction.  1,100,000  miles  long.  The  first  press  I 

In  addition  to  the  cross-index,  the  operated  for  the  Blade  had  a  maxi¬ 
pages  showing  the  type  faces  are  al-  mum  speed  of  18,000  16-page  papers 
phabetically  arranged  for  easy  refer-  per  hour.  Our  present  presses  have 
ence.  Each  page  shows  the  particular  a  speed  of  42,000  40-page  papers  per 
type  faces  in  various  sizes  as  well  as  hour.  To  make  the  semi-circular 

TO  SOLVE  the  problem  of  ink  mist-  ing  the  ductor  roller,  all  inking  roll-  a  paragraph  of  that  particular  type  plates  ^15^^0  000 

ing  at  high  speeds,  the  Goss  Print-  ers  and  vibration  motion,  up  to  and  to  show  the  appearance  of  a  blwk  of  1^0, 000, 000 

ing  Press  Company,  Chicago,  has  including  the  plate  cylinder.  En-  that  type.  At  the  bottom  of  each  ma- 

adopted  a  guard  arrangement,  devised  closures  are  designed  for  easy  accessi-  chine  type  page  is  a  sirnple  Calculat- 

by  Otto  Wolf,  assistant  production  bility  of  inking  adjustments  on  both  ing  Chart  Table  indicating  for  quick 

manager  of  the  Chicago  Tribune.  The  sides  of  the  press.  The  guards  are  figuring  the  exact  number  of  char- 

original  equipment,  in  use  on  new  arranged  so  that  any  portion  is  easily  acters  to  any  given  space.  Through- 

Tribune  presses,  provides  metal  opened  for  adjustment  of  the  inking  out  the  book  are  short  paragraphs  re¬ 
guards  on  both  the  outside  and  inside  rollers  or  removing  the  roller  stocks,  ferring  to  important  highlights  and 

of  each  unit.  The  safety  factor  is  an  important  aids  to  advertising  craftsmen. 

The  top  piece  of  the  outside  guard  feature  of  this  development,  it  was  The  type  specimens  are  in  three 
covers  the  plate  cylinder  and  can  pointed  out.  There  is  no  possibility  of  colors,  blue,  gray  and  black, 
be  easily  lifted  when  it  is  necessary 
The  guards  that 


Harold  Schmiedrich,  Chicago  Tributre  pressman,  is  shown  lifting  fop  guard,  devised 
by  Ofto  Wolf.  Tribune  assistant  production  manager,  to  solve  problem  of  excessive 
ink  misting  in  the  pressroom.  One  side  of  the  bottom  guard  has  been  pushed  aside 
to  show  form  rollers. 


Herty  Field  Director 


SoPERTON,  Ga.,  Oct.  24 — Donald  R. 
Brewster,  former  senior  forester  in  the 
Atlanta  regional  office,  U.  S.  Forestry 
Service,  yesterday  was  appointed  per¬ 
manent  field  director  for  the  Herty 
Foundation. 


and  here  is  the 
DOUBLE-EAR 
FEEDER  INGOT 
that  slips  off 
the  hook  auto¬ 
matically  -  -  - 

lUST 

LIKE 

THIS 


to  change  plates, 
cover  the  inking  rollers  are  made  in 
two  pieces  which  can  be  pushed  aside 
to  allow  adjustment  of  rollers  or  other 
necessary  work.  Special  hinged  plates 
are  arranged  between  the  slide  and 
the  press  frame,  in  order  to  close  the 
opening  between  the  sliding  guard 
and  the  press  frame  and  to  provide  a 
larger  opening  for  adjustments  on 
rollers.  A  patent  on  the  complete 
guard  arrangement  has  been  applied 
for. 

Unit  Totally  Eaclosad 

In  adapting  these  devices  to  the  new 
Goss  presses,  engineers  produced  a 
totally  enclosed  unit,  capable  of  run¬ 
ning  at  maximum  si)eed  and  pro¬ 
ducing  a  quality  printed  sheet  on  a 
clean  web.  The  new  Goss  design  will 
have  the  units  entirely  enclosed  from 
the  fountain  to  the  plate  cylinders 
with  enclosures  on  both  sides,  cover- 


Uidted  Americ 
Type  Metal 


(as  fine  a  type  metal  as  is  made) 

and  Uidled  American  Belps 

Here  you  have  a  combination  that  will  keep  your 
Composing  and  Stereotyping  departments  at  the  high¬ 
est  point  of  efficiency.  United  American  Metals  are 
custom  made — by  which  we  mean  that  they  are  made 
to  meet  the  needs  of  your  particular  equipment  and 
the  condition  existing  in  your  plant.  We  do  not  handle 
our  accounts  en  masse— each  account  is  individually 
"measured  and  fitted." 


Whether  or  not  you  are  satisfied  with 
your  present  metal  and  the  service  you 
are  receiving,  we  believe  it  will  pay  you 
to  try  otir  metal  and  our  service. 


engineering  service 

for  newspaper  publishers 


The  Slip-off  ingot  ohrl-  PSH 

ates  the  necesalty  of  lift-  m  H 

ing  the  end  of  the  hot  I— H 

hook  off  hy  hand.  f  .  ■ 

The  doable  ear  savei  you 
the  nuisance  of  twisting  ■  \  ■ 

the  ingot  around.  How-  ■  jl 

ever  you  pick  up  the  I  Jl 

ingot  an  ear  is  there  to  Uj^l 
receive  the  hook. 

Patented 

You  can  recast  the  Slip-off  ingot 
in  your  own  plant  when  you  re¬ 
melt.  Write  for  particulars. 


|F  you  are  contemplating 
'  building  a  new  plant  or  re¬ 
modeling  and  modernizing  an 
old  one,  write  us  for  descrip¬ 
tive  pamphlet  about  the  ser¬ 
vice  that  has  demonstrated  to 
publishers  that  we  are  quali¬ 
fied  in  this  specialized  field. 

KRUSE  &  PARISH  —  Architects 

910  Kolil  lldg.,  Doveapert,  la. 


UNITED  AMERICAN  TYPE  METAL  HELPS 

Hytin,  to  keep  your  metal  olNvays  at  formula;  Flux  Stanllte  tc  keep  your  metal  clean 
and  thoroughly  mixed;  Stanogen  to  salvage  good  metal  from  your  dross — as  much 
as  50%;  Lubrix  to  keep  the  stereo  pump  and  the  plunger  in  your  machine  from 
sticking  and  the  mouthpiece  from  clogging;  Analysis  charts  that  record  periodically 
the  analysis  of  your  metal;  Armoured  thermometer  registered  with  Safety  and  Danger 
zones;  Marathon  (8%  tin)  Stereo,  "like  putting  the  cream  back  into  the  skimmed  milk." 


United  American  Metals  Corporation 

200  Diamond  Street.  Brooklyn,  N.  Y. 

4101  Curtis  Avenue,  Baltimore,  Md.  2246  W.  Hubbard  St.,  Chicago,  Ill. 


PeHAiAMlwauci 


In  the  stereo  department  they  spell  modernize 
K-E-M-P . . .  especially  down  Pennsylvania  way. 
In  the  new  plant  of  the  Pittsburgh  Post-Gazette 
(center)  there's  a  new  Kemp  10  ton  immersion 
melting  pot  doing  its  stuff.  At  the  Sharon  Herald 
(right)  a  Kemp  5  ton  unit  speeds  up  casting,  and 
at  the  Allentown  Call-Chronicle-News  (left) 
another  5  ton  Kemp  installation  sets  a  fast  pace 
for  the  stereotypers.  And  in  every  case  Kemp 
equipment  pays  its  way  in  lower  fuel  bills,  irre¬ 
spective  of  faster  melting,  closer  temperature 


One  reason  for  the  mounting  enthusiasm  of 
publishers  in  Pennsylvania  (also  47  other  states 
and  various  foreign  nations)  is  the  brass-bound, 
copper  rivetted,  hand -tooled  guarantee  under 
which  Kemp  Immersion  Melting  is  sold  .  .  .  our 
unconditional  promise  to  save  you  40  per  cent 
(or  more)  in  fuel.  We  put  in  the  equipment.  You 
use  it,  decide  for  yourself  whether  it's  as  good  as 
we  say.  If  you  don't  like  it,  out  it  comes.  If  you 
do  like  it,  you  buy  it.  And  if  you  want  a  broader 
guarantee,  just  write  it!  In  any  case  write  The 
C.  M.  Kemp  Manufacturing  Company, 
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Pledge  Ad  Aid 


Texas  Printers  Will  Buy 

Advertised  Products 

North  and  West  Texas  newspaper 
printers  “broke  the  ice”  Oct.  9  to  aid 
their  publisher  employers  in  retriev¬ 
ing  national  advertising  lost  to  other 
media.  Gathered  at  a  regional  meet¬ 
ing  in  Abilene,  Tex.,  the  typograph¬ 
ical  imion  men  decided  to  name  a 
committee  from  their  ranks  to  study 
means  toward  that  end. 

The  move  was  taken  when  70-odd 
members  of  the  North  Texas  Typo¬ 
graphical  conference  were  hosts  to 
Claude  M.  Balder,  president  of  the 


International  Typographical  union. 
M.  T.  Scott,  composing  room  super¬ 
intendent,  Abilene  Reporter-News, 
and  M.  M.  Jones,  past  Abilene  local 
president,  offered  the  resolution 
adopted  by  the  regional  printers’  or¬ 
ganization  for  the  study. 

"National  advertising  in  newspa¬ 
pers  has  suffered  tremendous  losses 
which  can  be  attributed  to  indiffer¬ 
ence  in  seeing  that  such  advertising 
produces  satisfactory  results,”  Scott 
said  in  furthering  his  motion. 

“Members  of  the  Abilene  Reporter- 
News  chapel  realize  the  importance 
of  seeing  that  newspaper  advertising 
does  produce  good  results,  and  it  is 
for  that  reason  we  are  sponsoring  this 
movement.” 


4  Consecutive  Prizes 

In  winning  the  first  All-Southwest¬ 
ern  Newspaper  Contest  at  the  Texas 
State  Fair  in  Dallas  this  month,  the 
Temple  (Tex.)  Telegram,  won  its 
fourth  consecutive  contest.  The  Tele¬ 
gram  received  a  certificate  and  a  cash 
prize  for  first  place  on  a  basis  of  gen¬ 
eral  excellence  of  the  competition  for 
dailies  in  all  towns  over  10,000  popu¬ 
lation.  In  1933  and  1934  the  Telegram 
captured  the  general  excellence  prize 
for  Class  A  newspapers  at  the  fair  and 
last  spring,  in  a  statewide  contest 
conducted  by  the  North  and  East 
Texas  Press  Assn.,  won  first  place 
among  Class  A  papers.  F.  W.  May- 
bom  is  publisher. 


MODERN 


SPEED 


CHEMCO 

PHOTOENGRAVING 

EQUIPMENT 

Chemco  revolutionized  photo-en¬ 
graving  with  the  strlpfllm  roll  camera 
.  .  .  offering  the  speediest  most 
satisfactory  method  of  malting  nega¬ 
tives  ...  by  simplifying  and 
eliminating  operations. 


Ov*n  and  ceelar  unit 
.  .  .  gas  Bghh  auto¬ 
matically  whan  plata  it 
puthad  in  .  .  .  burning 
in  tima  can  ba  raducad 
to  9  or  10  tacondt  and 
coolad  instantly. 


Modal  10  atchar  .  . . 
ttainlau  ttaal  cei- 
struction  imparvious  tc 
acid  .  .  .  hiqh  tpaad 
Chamco  Muhi-paddb 
.  .  .  tan  vantilatad 
and  fumalass. 


Whirlar  .  .  .  Spaad  and 
whirling  pariods  (with  or 
without  haat)  can  ba 
aasily  ragulatad  .  .  - 
antiraly  automatic  .  .  . 
watching  unnacassary 
.  .  .  oparator  it  traa  to 
print  or  coat  anothar  flat. 


Lavar  control  atchar 
«  ...  acid  action  can- 

troBod  by  lavar  at  tidt 

f. . .  tilling  at  compart- 
mant  on  front . . .  high 
tpaad  multiblade  pad- 
■V .  die  . . .  oparator  weda 

1^  aract  saving  many 

minutat  by  aata  M 
operation. 


Stripping  cabinet  6'i2' 
.  .  .  adjustable  lighted 
ground  glass  top  .  .  . 
sturdy  stainless  stool 
construction  .  .  .  stain- 
loss  stool  'T*  squares 
fitted  to  runnnors  top 
and  sides  .  .  .  com- 
tortabla  room  tor  two 
workmen  at  tame  time. 


Chemco  equipment  is  the  first 
choice  of  those  where  volume  is 


control,  or  dross  reduction. 

405  E.  Oliver  Street,  Baltimore,  Maryland. 

heavy  . . .  speed  paramount ...  but 
no  letdown  in  quality  . . .  write 
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